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Oil Emulsions 








NEW program of wildcat- 

ting is being carried on east 
of the Mississippi river, partic- 
ularly in the Gulf Coastal Plains 
region in Mississippi and Ala- 
bama. Companies have amassed 
thousands of acres of _ leases 
there. 

Paul Wagner, N.P.N. Staff 
Writer, has completed a survey 
of wildcatting operations in this 
area. The first article of his 
new series will be published in 
the March 27 issue of NATIONAL 
PETROLEUM NEWS. 
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A NEW series of articles by 
Lester C. Uren, professor 
of petroleum engineering, the 
University of California, will be- 
gin in the March 27 issue of 
NATIONAL PETROLEUM NEWS. 

The new series will consist of 
three articles on oil field emul- 
sions. The initial article, il- 
lustrated with photo-micrographs, 
will discuss the physical nature 
of oil-water emulsions. Condi- 
tions which promote emulsions 
and thus cause producers trouble 
and expense will be treated in 
detail.—Editor. 
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R. IRWIN, who _ recently 

e was elected president of the 

White Eagle Oil & Refining Co., 

has been a close student of the 

science of manufacturing and sell- 
ing gasoline. 


As head of the Marketing Com- 
mittee of the Western Petroleum 
Refiners Association he submitted 
a plan of budgeting production in 
line with sales at the annual meet- 
ing of the refiners in St. Louis 
last week. In previous years his 














ideas have been helpful to his 
associates in the industry. 

Although he doesn’t look that 
old Mr. Irwin has been intimately 
associated with refining and mar- 
keting in the middle west since 
1909 when he joined the staff of 
the old Chanute Refining Co. He 
was wholesale sales manager for 
Sinclair for three years from 
1916 to 1919. Since that time, 
until the first of this year, he was 
vice president of the White Eagle, 
in charge of refining. 
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Foundation for Voluntary Regulation 


Of Production Laid at Houston 


HOUSTON, March 16 


HE foundation for voluntary 
stabilization of the oil industry 
was laid March 16. 

The general committee of the 
American Petroleum Institute’s com- 
mittee on world production and con- 
sumption of petroleum and its prod- 
ucts, without a dissenting voice, 
adopted a program calling for the 
holding of crude production for this 
year to the level of 1928. 

The territory embraced is all the 
United States. Imports from Mexico 
and northern South Amer- 
ica are included. 


By Lawrence E. Smith 


N. P. N. STAFF WRITER 


1928 Production 


The production in 1928 of crude 
oil totaled 900,364,000 barrels, Bureau 
of Mines preliminary figures, show. 
With the imports of crude, a daily 
average exceeding 2,680,000 barrels 
was reached. Bureau of Mines fig- 
ures show a gain in stocks of all 
liquid petroleum, including crude oil, 
of 30,455,000 barrels in 1928. 


The aim of the A.P.I. committee- 
men, therefore, is to so balance pro- 
duction and consumption that a sur- 


plus will be avoided and they believe 
this can be effected by holding to the 
1928 production, and imports. 


It may be said of this meeting that 
it is highly significant in that a 
definite start, with a fixed goal, was 
made. It transcends in importance 
any meeting of national or interna- 
tional character previously held. 


True, the machinery is yet to be 
established—the actual means must be 
provided for holding down the pro- 
duction—it is estimated by some that 
about 230,000 barrels daily will have 

to be lopped off the pro- 





April 1 is the date set 
to effect the necessary re- 
duction in production. 


Crude Output Today and in 1928 


RUDE production today, by districts in this coun- 


duction of 1929 to keep 
to the 1928 level. 


The four regions em- 
braced in the program are 





This program is condi- 
tional upon approval by 
the directors of the Amer- 
ican Petroleum Institute, 
who will pass on it March 
27 in New York. With 
them will meet the re- 
gional members of the 
general committee and any 
members of the regional 
committees who wish to 
attend. 

Following approval of 
the program, which is con- 
sidered to be certain, a 
report is to be made to 
the Federal Oil Conserva- 
tion Board and to the ad- 
ministrative authorities of 
the principal oil produc- 
ing states. 

At New York, the re- 
gional committees are to 
tell the directors whether 
the production of the 
areas they represent, Cali- 
fornia, Interior Regional, 
Gulf Coast and Atlantic 
Seaboard, and Mexico and 
northern South America, 
can be held to the 1928 
levels; and they will re- 
port upon the methods 
that shall be used in 
bringing it about. 


March 20, 1929 
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try, compared with daily average output dur- 


in about this situation: 








ing 1928. Mid-Continent: Oklaho- 
This latter is the figure to which the institute com- ma, prorating effectively 
mittee would limit output. and with no new produc- 
Study of the figures shows that Texas, to a mod- tion in sight, should’ have 
erate extent, and California are the points where out- little difficulty presently 
put today is exceeding the 1928 figures. Imports in keeping to se austr 
from Mexico and South America are at five times agreed-upon. maximum :of 
- - ' : 650,000 barrels daily.. Kan- 
the 1928 rate. sas: Some increase. in pro- 
Mid-Continent and duction certain. No re- 
Interior 1928—Bbls.—Today strictive measures in ef- 
Oklahoma .............. 681,851 680,250 fect. Rocky Mountain: 
ae 104,732 95,400 Not likey to reach Jas 
7 s ie OF GF year’s total in 1929. 
N. Louisiana ........ 40,495 35,650 Nerth-Loulaiens-Aveeuase 
PIO: secesescsiesioes 88,238 73,600 dit. Neth end wach 
Texas, except Gulf 595,557 662,300 central Texas, nominal in- 
Rocky Mountain...... 79,293 70,850 crease over last year fore- 
pre 111,098 108,000 seen, but not of great im- 
—— pane ee portance. West Texas: 
ND icilccttiniee 1,701,264 1,726,050 Well in hand and no sub- 
CIs caicscssesecinncsess 633,831 795,300 stantially greater crude 
Gulf Coast movement than in 1928 
but a sizable increase in 
Texas ‘piliitlaliiioaistasedhs 106,322 124,500 movement of gasoline re- 
Louisiana .............. 18,593 20,100 fined locally. 
California: Considered 
, ere 124,915 144,600 by some to be the key to 
RD Wis,  tdintntaacnsienions 2,460,010 2,665,950 the situation. Large gains 
SND sinnadinenbunsiniiainin 51,596 274,857 in production in sight and 
—___——— ——_——_ no control plans now in 
Total Crude Supply......2,511,606 2,940,807 effect. Operators who sub- 





scribe to A.P.I. program, 
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representing the majority of the pro- 
duction, are pinning their hopes on a 
gas conservation bill soon to be in- 
troduced in the state legislature. ‘This 
bill is understood to have the sug- 
port of the administration and to 
have a good chance of being passed 
as written. Without it, say Cali- 
fornians, restriction of production 
from fields active in development will 
be difficult, practically impossible, to 
achieve. 


ULF Coast and Atlantic Seaboard: 

Small gain foreseen in Gulf 
Coastal production. Territory is 
chiefly to be reflective of what hap- 
pens in Mexico and South America, 
so far as stabilization of supply to 
demand is concerned, and to some ex- 
tent—probably an important one—on 
what California does. 


Mexico and Northern South Amer- 
ica: Mexico production not to equal 
in 1929 that of 1928. Colombia and 
Peru not to exceed their 1928 totals. 
Venezuela is the second of the 
“cruxes” of the whole situation. No 
program of control yet determined 
and the attitude of more than one 
company unknown. It can exceed the 
1928 production and, more important 
still, through new refinery construc- 
tion, can move a large amount of 
gasoline into the United States. Like 
that of California, its future course 
is, at this time, unchartable. 


Thus, the perspective at this time 
is a ragged one. There is much work 
to be done by the committeemen to 
make all smooth and serene. This 
task they purpose undertaking with 
speed and with all the vigor they 
possess. One of the most hopeful 
signs is that the men who are lead- 
ing this movement are the respon- 
sible heads of their companies. For 
the most part they can bind their 
organizations to definite courses of 
action without delay in consultation. 


Brought together in the Houston 
meeting were the reports of the sev- 
eral regional committees, appointed 
less than a month earlier. Much 
effort had been put forth by these 
committees and by the economists 
brought in to assist on setting up 
the conditions in the territories they 
represented. Two committees brought 
in reports covering all territories. 
They agreed surprisingly well. 


Holmes Outlines the Problem 


R. C. Holmes, chairman of the 
general committee and president of 
The Texas Corp., called the meeting 
to order the morning of March 15. 
He read an opening statement which 
was a very carefully prepared out- 
line of the various points to be con- 
sidered as a part of the general 
problem of regulating crude produc- 
tion. A summary of these points is 
as follows: 


1—The supply and needs of the 
whole world must be kept in mind as 
possibly essential to the success of 
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any plan, even though the needs of 
the United States and the Western 
Hemisphere were being directly dealt 
with. 


2—The extent to which production 
must be reduced to constitute sub- 
stantial conservation must be deter- 
mined. Along with this should be 
considered whether production should 
be reduced to permit of absorption of 
excess stocks also the amount of 
crude necessary to be produced to 
yield world’s requirements of gasoline 
(1) on the basis of present operation 
of refineries, and (2) on the basis of 
maximum yields with present known 
and proven cracking processes, thus 
entailing a reduction in fuel oil sup- 
ply. 


3—Determine as accurately as pos- 


sible the probable’ recoverable oil 
from present known fields in this 
country and the world, and_ secure 


the best opinion available as to the 
possible amount of oil not yet dis- 
covered but that may possibly be 
made available. 


4—-Determine the manner in which 
control overproduction can be brought 
about; whether state or federal aid, 
or both, is necessary; to what extent 
the regulation and control of gas 
production will contribute to the plan; 


to what extent more uniform lease 
contracts and zoning would aid. 
5—Extent to which waste can be 


avoided (a) by a more orderly and 
more economic system of producing 
oil, (b) by determining the cost to 
the industry of the present fuel oil 
situation, as against markets and con- 
ditions applying when fuel oil prices 
were such that this product was on 
a competitive basis with coal, (c) by 
ascertaining the cost to the industry 
of carrying the excess stocks which 
will likely accumulate if production 
continues at the present rate. 


6—Probably effect of geo-physical 
instruments in locating oil deposits. 


7—Determine whether the Ameri- 
can nation should encourage the same 
degree of restriction and conserva- 
tion on the part of foreign fields as 
in our own. 


8—-What should be the attitude of 
countries producing petroleum as dif- 
fering from those countries which 
do not? 


9—The United States is producing 
ahout 72 per cent of the world’s sup- 
ply of crude and consuming about 
65 per cent, with 18 per cent of the 
known reserves. 


10—According to the National In- 
dustrial Conference Board, a little 
over 80 per cent of the installed 
horsepower in machinery in_ the 
United States, including water power 
and all other, as prime movers or 
power generators, was in automobiles, 
trucks and busses almost entirely op- 


erated by gasoline. It is estimated 
that 30 per cent of all actual devel- 
oped power and heat is by petroleum. 


11—Earnings of the American pe- 
troleum industry have been lowest in 
years of serious overproduction. For 
1919-1927 it is estimated that earn- 
ings averaged 3.27 per cent on esti- 
mated investment. 


Then Chairman Holmes introduced 
representatives of state and federal 
governments who had been invited 
to attend the meeting. 


For the Federal Oil Conservation 
Board, Dr. George Otis Smith, direc- 
tor of the U. S. Geological Survey 
and chairman of the technical advis- 
ory committee of the conservation 
board, attended. 


Texas was represented by Clarence 
E. Gilmore, chairman of the railroad 
commission; C. V. Terrell, member of 
the railroad commission and Goodson 
Rieger, deputy supervisor for the 
commission. 


Oklahoma was represented by Fred 
Capshaw, member of the corporation 
commission and by W. J. Armstrong, 
chief oil and gas conservation agent. 
R. D. Bush, state oil and gas super- 
visor of California represented that 
state. 


Short talks, expressing the interest 
of the states and of the federal gov- 
ernment, were made by these repre- 


sentatives. The committees then 
swung into action. Reports were 
read and commented upon. Late in 


the afternoon, the general committee 
was convoked in executive session to 
plan a report to make to the general 
meeting. 

Adoption of the report was speedily 
effected the following morning. It 
was in the form of the following 
resolution: 


The Committee’s Resolution 


a nee the Federal Oil 
Conservation Board has 
repeatedly called the attention of the 
country to the overproduction of crude 
oil and the consequent waste of this 
irreplaceable national resource and 
has repeatedly invited the industry 
to cooperate with governmental agen- 
cies in improving the situation and 
has said, ‘The complete organization 
of cooperative effort is recommended, 
with simple but effective working 
units that will insure full contact of 
the industry with both state and 
federal government and _ continuous 
contact of all operators in an oil 
field’; and 

‘Whereas, the state authorities of 
the principal oil producing states 
have exhibited a keen interest in the 
subject and a desire to have the co- 
operation of the industry in for- 
mulating and carrying on an effective 
program; 

“Therefore, be it resolved that the 
production of the four regional areas 
represented by the committees will 
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be sufficient for 1929 to meet the 
consuming requirements of the terri- 
tories which they supply if the 1928 
basis of production be adopted. 


“Be it further resolved that, be- 
ginning April 1, 1929, the average 
production of the four regions on a 
daily basis should not exceed the 
average daily production during the 
year 1928, and that each regional 
committee be requested to meet, either 
through its elective representatives on 
the general committee, or as a whole, 
with the general committee in New 
York, at the Institute, on the morn- 
ing of the 27 at 9 o’clock to report to 
the general committee whether or 
not the production in the respective 
regions can be brought to the 1928 
average for that region. 


“Be it further resolved, that, in 
the event of favorable reports and the 
approval of the Institute, the action 
be at once submitted to the Federal 
Oil Conservation Board for its ap- 
proval, and if approved by the Fed- 
eral Oil Conservation Board, that 
the state authorities in the principal 
oil producing states be at once ad- 
vised of the proposed action which 
shall become effective as the policy 
and program of the Institute if ap- 
proved by such state authorities.” 


During the same morning session, 
the general committee adopted a recom- 
mendation that the Institute establish 
a permanent organization and appoint 
committees to study the conservation 
movement in all its phases. They 
recommended to include in such study, 
not only production conservation but 
utilization of petroleum and products. 
They urged that such study be world- 
wide in scope. 
Mr. general 


Besides Holmes as 


chairman, the general committee was 
represented by the following regional 
chairmen: K. 


R. Kingsbury, Stand- 
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Attending the Houston meeting: Standing, left to right: R. W. Mcllvain, J. A. Brown, A. E. Watts, 
Axtell J. Byles, J. W. Stewart, Roy B. Jones, Wallace C. 
William N. Davis, G. Legh-Jones and L. P. St. Clair. 
Sadler, Frank R. Coates, R. C. Holmes, E. B. Reeser, K. R. Kingsbury and W. R. Boyd, Jr. 


ard Oil Co. of California, San Fran- 
cisco; Wallace C. Franklin, Tidal Oil 
Co., Tulsa; F. R. Coates, Cities Serv- 
ice Co., New York, vice chairman, in 
the absence of W. M. Irish, Atlantic 
Refining Co., Philadelphia; E. J. Sad- 
ler, Standard Oil Co. of New Jersey, 
New York, appearing as_ representa- 
tive of the Creole Petroleum Co. 


Members of regional committees 
serving on the general committee, who 


were present, included, for the Pa- 
cific Coast, L. P. St. Clair, Union 
Oil Co. of California, Los Angeles; 


G. Legh-Jones, Shell Oil Co. 
fornia), San Francisco. 


(Cali- 


Serving with Mr. Franklin for the 
Interior region were Ben H. Stephens 
of the Magnolia Petroleum Co., Dal- 
las, and Roy B. Jones, Panhandle 
Refining Co., Wichita Falls. W. N. 
Davis, Phillips Petroleum Co., Bar- 
tlesville, appeared as an_ alternate. 
W. S. Fitzpatrick, Prairie Oil & Gas 


Co., Independence, another alternate, 
was not present. 
ESIDES Mr. Irish of the Gulf 
and Atlantic Coast regional 
committee, Walter C. Teagle, Stand- 


ard Oil Co. of New Jersey, New York, 
and Henry M. Dawes, Pure Oil Co., 
Chicago, were absent. Alternates 
present were Axtel J. Byles, Tide 
Water Associated Oil Co., New York, 
and W. S. Farish, Humble Oil & Re- 
fining Co., Houston. 


With Mr. Sadler of the Mexico and 
northern South America _ regional 
committee, were Richard Airey, Asi- 
atic Petroleum Co., New York, and 
J. W. Stewart, representing his 
brother, R. G. Stewart, of the Pan 
American Petroleum & Transport Co., 
New York. A. E. Watts, Sinclair 
Consolidated Oil Corp., New York, 


Franklin, B. H. Stephens, W. S. Farish, 
Seated, left to right: Richard Airey, E. J. 








and J. A. Brown, General Petroleum 
Corp., Los Angeles, were present as 
alternates. Mr. Brown represented 
C. F. Meyer of the parent Standard 
Oil Co., of New York, who was not 
present. 


Others in attendance included C. B. 
Ames of The Texas Corp., New York, 
and B. A. Ames of The Texas Co., 
Oklahoma City; R. L. Blaffer, Humble 
Oil & Refining Co., Houston; Burdette 
Blue, Indian Territory Illuminating 
Oil Co., Bartlesville, Okla., W. R. 
Boyd Jr., American Petroleum In- 
stitute, New York; E. R. Brown, 
Magnolia Petroleum Co., Dallas. 


Roderic Crandall, Anadarko West- 
ern Oil Co., Tulsa; Frank V. Faulk- 
ner, Magnolia Petroleum Co., Dallas; 
James W. Finley, Empire Gas & Fuel 


Co., Bartlesville; Clark H. Kountz, 
Prairie Pipeline Co., Independence; 
John H. Lapham, The Texas Corp., 


San Antonio; C. B. Mapes, Mid-Con- 
tinent Oil & Gas Association, Tulsa; 
R. W. Mellvain, Pure Oil Co., Chi- 
cago; J. A. Moffett, Standard Oil 
Co. (New Jersey), New York; E. H. 
Moore, Independent Oil & Gas Co., 
Tulsa. 


R. Ogarrio, The Texas Co., New 
York; R. W. Pack, Sun Oil Co., Beau- 
mont; Richardson Pratt, Standard Oil 
Co. of New York, New York; Wallace 
E. Pratt, Humble Oil & Refining Co., 
Houston; E. B. Reeser, Barnsdall Oil 
Co., Tulsa; J. M. Sands, Phillips Pe- 
troleum Co., Bartlesville; W. A. Sins- 
heimer, Cities Service Co., New York; 
T. E. Swigart, Shell Oil Co. (Cali- 
fornia), Los Angeles. 


Earl W. Wagy, Standard Oil Co. 
of California, San Francisco; W. B. 
Walker, Standard Oil Co. of New 
York, New York; H. C. Wiess, Hum- 
ble Oil & Refining Co., Houston, and 
C. A. Young, American Petroleum In- 
stitute, Dallas. 
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Conservation To Be Major Policy 


Of Hoover Administration 


WASHINGTON, March 16 


(rat ‘resources of all the natu- 
ral resources of our country, 
particularly petroleum, is to be 
a major policy of the Hoover admin- 
istration. 

Secretary Wilbur of the Interior 
department, and the President’s clos- 
est friend in the cabinet, is to formu- 
late plans for achieving the end 
Hoover has in mind. 


Eight days after his inauguration 
Hoover announced that there would 
be no leasing of government lands in 
reply to press quotations. He said: 


“There will be no leases or disposal 
of Government oil lands, no matter 
what category they may lie in, of 
Government holdings or Government 
controls, except those which may be 
mandatory by Congress. In_ other 
words, there will be complete con- 
servation of Government oil in this 
Administration.” 


Secretary Wilbur, the next day, an- 
nounced the inauguration of the no 
disposition of government oil lands 
policy by having the general land 
office send instructions to all local 
land offices to receive no further ap- 
plications for permits to prospect for 
oil and gas on public lands. The 
policy announcement said: 


Secretary Wilbur today, March 13, 
asked the commissioner of the gen- 
eral land office, to send instructions 
to all local land offices to the effect 
that they are not to receive further 
applications for permits to prospect 
for oil and gas on the public domain, 
and to reject all applications now 
pending. 


These instructions are in accord- 
ance with the statement issued at 
the White House yesterday to the 
effect that “there will be complete 
conservation of Government oil in this 
administration.” 

On March 15, while the American 
Petroleum Institute’s general com- 
mittee on petroleum supply and de- 
mand, was meeting at Houston, Presi- 
dent Hoover issued his second state- 
ment on conservation. The second 
statement was even more emphatic 
than the first, indicating that drilling 
permits now issued for prospecting 
government land will be reviewed 
and cancelled if permittees have not 
been diligent in their search for oil. 


Following is the second statement: 


“Not only do we propose to stop 
the issue of development permits over 
public domain and other lands in 
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control of the Government, which per- 
mits constitute the first step in the 
leasing of oil resources, but Secre- 
tary Wilbur proposes to review all 
outstanding permits to determine their 
status. 


“Where holders are complying with 
the law, they need have no anxiety 
as to retrospective action, but some 
34,000 permits for oil exploration by 
drilling have been issued since the 
leasing law was passed in President 
Wilson’s administration. Of these 
some 20,000 are outstanding at the 
present time. Under these permits 
drilling must proceed in definite stages 
under time limits. 


6617 T IS obvious that no large pro- 

portion of 20,000 oil wells are 
being drilled on lands under these 
permits. Thus, many persons have 
not complied with the requirements 
of the law and in effect have aban- 
doned their rights. 


“I have approved the recommenda- 
tion of Secretary Wilbur to appoint 
a Departmental Board representing 
the different bureaus interested, which 
will review the whole situation. 


“Being fairly familiar with the 
sentiment of our western states, I 
can at once refute the statement that 
the people of the West object to 
conservation of oil resources. They 
know that there is a limit to oil 
supplies and that the time will come 
when they and the nation will need 
this oil much more than it is needed 
now. 


“There are no half measures in 
conservation of oil. The Government 
must cease to alienate its oil lands 
if we are to have conservation.” 


The original announcement by the 
President had been criticised by Sena- 
tor Walsh of Montana. The Senator 
pointed to the fact that there are 
20,000,000 acres of public land in his 
state. He indicated that the new 
policy would shut off revenue there 
while development was proceeding in 
other areas. 

It was this criticism which is 
thought to have caused Hoover to 
say, “I can at once refute the state- 
ment that the people of the west 
object to conservation of oil re- 
sources.” 


In the opinion of many the pro- 
nouncement of the Hoover adminis- 
tration is more important in its bear- 
ing upon the question of conservation 
than the mere shutting off of oil from 


the public lands, which, according to 
the press information bureau of the 
Department of the Interior amounted 
to only 23,243,529 barrels. According 
to the same source only 572 wells 
were drilled under the national leas- 
ing act in the year ended with June 
last. 

Shutting off of oil from the public 

domain is taken as indicating that 
President Hoover, if he could, would 
greatly restrict production in this 
gga from wells on private proper- 
y. 
Secretary Wilbur’s action in send- 
ing Dr. George Otis Smith to Hous- 
ton to the meeting of the Institute 
committee has been looked on as an 
indication of the  administration’s 
friendly interest in the aims of our 
industry. 


Cancellation of thousands of per- 
mits issued in the last nine years, 
for non-compliance with the letter of 
the law, is expected to result from 
the scrutiny Secretary Wilbur is go- 
ing to make to determine whether 
there has been compliance with the 
law by the permit holders. 


As to leases their cancellation is 
a harder matter because under them 
rights that can be protected in the 
courts, have become vested. 


Soni will be given to permit 
holders only where there is con- 
clusive evidence that the permittee has 
proceeded in good faith and has found 
oil or gas in commercial quantities. 
The law requires that a permit holder 
drill one or more wells to a depth of 
500 feet in the first year of the two- 
year lift of a permit and to a depth of 
2000 feet in the second year unless, 
at a lesser depth oil and gas in 
commercial quantities has been found. 
The law says “valuable deposits” 
which means of course in commercial 
quantities. 

Under the law, a permit holder who 
has found gas or oil, in the quantity 
indicated, is entitled to a lease on one- 
fourth of the area covered by his per- 
mit. The maximum area under a 
permit is 2560 acres. In three- 
fourths of the area in which “valu- 
able deposits” have been found, the 
permit holder is entitled to prefer- 
ence when they are offered for lease, 
at competitive bidding, on account 
of the discovery of the valuable de- 
posits. 

At the end of the last fiscal year 
there were 543 oil and gas leases out- 
standing on naval reserves and the 
public lands known as the public do- 
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main. 
for permits were made, 
upon and 377 pending. 


Secretary Wilbur when asked 
whether it would not be necessary to 
give leases on account of discoveries 
under some of the prospecting per- 
mits said that might be so but there 
would be a reluctant pen in such mat- 
ters. That is understood to mean 
that unless a permittee makes an 
overwhelming showing of equity, no 
lease will be granted on account of 
his discoveries, at least while the 
present situation continues—that of 
more petroleum being produced than 
can be economically disposed of. 


Following close on the heels of 
Hoover’s second statement Secretary 
Wilbur announced the formation of 
a committee to review outstanding 
permits. The committee consists of 
William Spry, formerly governor of 
Utah, now Commissioner of the Gen- 
eral Land Office, Edward C. Finney, 
formerly first assistant secretary of 
the Department of the Interior under 
Dr. Work, now solicitor of the depart- 
ment, and Dr. George Otis Smith, di- 
rector of the Geological Survey. 


In the year 4034 applications 
5025 acted 


Plan Six Day Week 
In West Texas 


HOUSTON, March 17.—Two devel- 
opments affecting the deep lime pro- 
ducing area of Howard and Glasscock 
counties turned attention to West 
Texas over the week end. Operators 
there were reported virtually all in 
agreement to Sunday shut downs of 
producing wells and drilling opera- 
tions to be effective by April 1. The 
subject was expected to come up for 
further discussion at a Dallas meet- 
ing called by the railroad commission 
of Texas for the night of March 19. 


Call for the Dallas meeting was 
made on its own motion by the rail- 
road commission which simply stated 
it would consider any and all matters 
pertaining to proration in the two 
counties, the formation and duties of 
the prorating committee and_ the 
water encroachment situation in the 
field. 

Water encroachment at the 3000- 
foot producing level has taken a seri- 
ous turn and a committee engaged in 
investigating it made a report earlier 
in the week in which recommendations 
were given for counteracting it. 

Under prorating gauges effective 
March 16 the Howard and Glasscock 
area is rated potentially capable of 
producing 71.254 barrels daily from 
94 wells completed at depths below 
1800 feet. Allowable production re- 
mains at 45,000 barrels daily. 

If Sunday shut downs are made in 
that area it is proposed to stop pro- 
duction for 24 hours beginning at 
seven o’clock each Sunday morning. 
Drilling crews would shut down from 
Saturday midnight to Sunday mid- 
night. 
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“Industry's Most Important 


Conference’ —Reeser 


(By Telegraph) 

TULSA, March 19 

EQUESTED by NATIONAL PETRO- 

LEUM NEWS to comment on the 

Houston meeting, E. B. Reeser, presi- 

dent of the American Petroleum In- 

stitute, today made the following 
statement: 


“The Houston meeting was prob- 
ably the most important conference 
ever held by the petroleum industry. 
The resolution adopted was the re- 
sult of work done by the four re- 
gional committees. These commit- 
tees were composed of 80 of the lead- 
ers in their respective territories rep- 
resenting approximately 90 per cent 
of the total production of the United 
States. 


“The meeting also was attended by 
at least eight of the best statisticians 
and economists in the country. These 
experts are trained in their line of 
work as carefully as are the drilling 
contractors on whom we rely to drill 
in the wells. 

“The United States Geological Sur- 
vey was represented by its interna- 
tionally known leader George Otis 
Smith. He is undoubtedly the best 


qualified man to speak on ‘reserves 
of our natural resources’ and he 
joined in the plan proposed by the 
conference. 


“The idea of limiting the produc- 
tion for the year 1929 to the same as 
that of the previous year was as sug- 
gested above the deliberate decision 
of executives (guided by their operat- 
ing and geological department heads) 
statisticians and economists as well 
as by the geological survey of the 
United States Government. 


“While it was not so stated in 
the resolution it was the opinion of 
those present that the volume of 
production of crude petroleum in the 
United States in the year 1928 would 
be sufficient to supply the demand 
on a sound economic basis for all 
time, that is, cracking plants and ef- 
ficient refineries will utilize the pro- 
duction so that all may be adequately 
supplied except for the low priced 
fuel consumption. 


“The industry has now before it 
a platform or policy which if adopted 
will permanently stabilize the indus- 


try.” 


New Texas Conservation Law 


Before Governor Moody 


By Telegraph 
HOUSTON, March 18 
NEW oil and gas conservation 
law which strengthens without 
repealing the old Texas statute deal- 
ing with the subject is now on Gov- 
ernor Moody’s desk at Austin for 
signing. The bill restores penalties 
for violation of the 1925 statute which 
had been omitted and it also sets up 
due process provisions for operation of 
the Railroad Commission in prorating 
practice. 


The older bill made no provision for 
notice to persons affected before an 
order is established by the commis- 
sion. Neither did it include provision 
for hearing before issuance of such an 
order. Likewise it lacked provision 
for appeal from orders of commission. 
These discrepancies are rectified in the 
new measure awaiting the Governor’s 
signature. 


Unless vetoed by the Governor, 
which is unlikely, the new bill will 
become law in 20 days whether he 
signs it or not. 

The bill contains no _ provisions 
known to be objectionable to the gov- 


ernor although he is credited with de- 
siring a statute giving greater powers 
to the Railroad Commission than 
either the new law or the older one 
it supplements. 


The new law is a substitute measure 
passed after many oil operators had 
successfully attacked a proposal set- 
ting up machinery for joint opera- 
tions after a majority of the operators 
in a single pool had agreed voluntar- 
ily on a development program in the 
interest of conservation. Clauses in 
the original bill providing for such 
action and also for the establishment 
of oil and gas ratios were stricken 
out after widespread protests. 


Although the railroad commission 
has always issued its orders only after 
notice and full public hearing the lack 
of provision for such machinery of 
action has been a basis of attack 
against the old law. Suits brought 
by the Murchison and Lee interests, 
the Murchison and Canfill Bros. in- 
terests and the Bankers Production 
Co., attacking application of prorat- 
ing machinery to their Winkler Coun- 
ty properties are now pending in dis- 
trict court at Austin. 
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Refiners Tell Specitications Board 


It Is Shivering at a Ghost 


WASHINGTON, March 15 


HOST stories. 
That is what fifty men active 


in the refining and_ selling 
branches of our industry heard today 
when they met here with representa- 
tives of various departments of the 
U. S. government to urge the Federal 
Specifications Board not to adopt and 
enforce specifications for gasoline that 
might reduce the available supply of 
motor fuel and thereby violate the 
principles of conservation of natural 
resources. 


Vapor lock was the ghost about 
which they heard the most. It is 
fear of vapor lock that caused the 
technical committee of the Federal 
Specifications Board to formulate ten- 
tative specifications that may reduce 
the amount of natural gasoline per- 
mitted to be blended with refinery 
gasoline. 


Vapor lock is caused by using too 
volatile a motor fuel, or one in which 
are dissolved gases. In such cases, 
the fuel vaporizes in the carburetor 
and chokes the fuel line, causing stall- 
ing of the engine. However, vapor 
lock is a mere goblin as far as army, 
navy and other government depart- 
ments are concerned, it was brought 
out in the discussion here. It was 
admitted that not a single report of 
trouble in government vehicles from 
this cause could be cited, when such 
reports were asked for by oil men. 


Two proposals for changes in speci- 
fications for gasoline to be used by 
the government departments have 
been formulated by the technical com- 
mittee of the Federal Specifications 
Board and laid before the oil indus- 
try. 


The American Petroleum Institute 
called the general industry conference 
to discuss’ them. Representatives 
from every refining district except 
California were present at the meet- 
ing. The government was_ repre- 
sented by members of the Federal 
Specifications Board and the board’s 
technical committee, of which Dr. 
H. C. Dickinson, head of the heat 
and power division of the Bureau of 
Standards, is chairman. T. A. Boyd, 
of General Motors, represented the 
automobile industry. Dr. R. P. Ander- 
son, technologist of the American Pe- 
troleum Institute presided. 


The proposals of the government 
are: 


40 


By Paul Truesdell 


N. P. N. STAFF WRITER 


(1) To change the present specifica- 
tions for U. S. Motor gasoline and 
(2) establish a _ specification for a 
gasoline of higher volatility that 
falls between the present U. S. Motor 
and domestic aviation grades. The 
proposal is to drop the initial, the 
20 per cent and the end point of the 
present U. S. Motor and to specify 
the new gasoline solely, so far as 
distillation range is concerned, on the 
10 per cent, 50 per cent and 90 per 
cent points. 


HE present distillation range 

specification for U. S. Motor is: 
Initial 131 degrees F.—20 per cent 
point, 221 degrees F.—50 per cent 
point, 284 degrees F.—90 per cent 
point, 392 degrees F.—end point, 437 
degrees F. 


The proposed new 
would be: 


specification 


Ten per cent point, maximum 176 
degrees F., minimum 140 degrees F.* 
—50 per cent point, 284 degrees F.— 
90 per cent point, 392 degrees F. 


What the oil men regard as serious 
in this specification is the setting of 


*The technical committee later amended these 
tentative specifications to provide that the ‘10 
per cent point shall not be less than 122 degrees 
F. except that, for every per cent loss less than 
4 per cent obtained on the A. S. T. M. distilla- 
tion, the minimum 10 per cent temperature re- 
quirement shall be lowered 3 degrees F.’’ This 
applies to the more volatile gasoline as well as 
U. S. Motor. 





A. Ludlow Clayden, in the con- 
ference at Washington, March 15, 
laid the vapor lock problem right 
on the doorstep of the automobile 
designers. 

“Temperature in the carburetor 
is the controlling factor in yapor 
lock and temperature in the car- 
buretor is governed by its loca- 
tion and the direction of the air 
supply,” he said. 

He stated further that on a 
certain make of car, the tem- 
perature of the carburetor in the 
summer could be reduced 60 de- 
grees Fahr. by reversing the air 
intake line. 

“Any designer of automobiles, 
at a maximum cost of 25 cents 
per car, could make the air in- 
take adjustable, thereby prevent- 
ing vapor locking,” said Mr. Clay- 
den. 











a minimum 10 per cent point that 
might rule out some fuels now be- 
ing used satisfactorily by motorists, 
but more important, might, as D. E. 
Buchanan, vice-president, Chestnut & 
Smith Corp., phrased it, “tie the 
hands of progress by preventing the 
development of even more satisfac- 
tory and more economical motor fuels 
as knowledge advances.” 


It was pointed out that, if the 
specifications proposed affected only 
the motor fuel purchased for govern- 
ment use, no one would care much 
but inasmuch as the federal specifica- 
tions are followed automatically by 
several states, any specification 
adopted by the government board has 
a very important bearing on _ the 
whole industry. 


In a memorandum. by Dr. Dickin- 
son, it was stated that it is the in- 
tention that the government specifi- 
cations come into general use and 
that it is sought by the board to 
draw such specifications as will be 
suitable for commercial standards. 


The concensus of the meeting was 
that the suggested minimum, 10 per 
cent point, is not a suitable standard 
for commercial use, inasmuch as it 
might unnecessarily reduce the amount 
of natural gasoline that could be used 
and hence force the distillation of un- 
economical quantities of crude to meet 
the country’s gasoline requirements. 


It was brought out by questions 
directed at representatives of the 
army and navy at the meeting, that 
the only trouble they have experienced 
with the present gasoline is in start- 
ing. 


And as everybody knows, a low 10 
per cent point facilitates easy start- 
ing. 


R. GEORGE GRANGER BROWN, 

director of research for the 
western refiners and natural gasoline 
manufacturers, and G. G. Oberfell, 
director of research, Phillips Petro- 
leum Co., brought out that there are 
motor fuels being sold and perform- 
ing with perfect satisfaction that 
have 10 per cent points considerably 
below the minimum specified. 


Dr. Brown offered a motion which 
was adopted almost unanimously, rec- 
ommending to the board that it leave 
the 10 per cent at 196 degrees F., the 
top limit in the proposed specification, 
and that the government reserve the 
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right, when special conditions war- 
rant, to set a minimum 10 per cent 
point on a particular order. 

Both Dr. Brown and Mr. Oberfell 
asserted that the knowledge of the 
industry on vapor lock is not suffici- 
ent to justify the drawing of any 
specifications designed to meet it. 
While Dr. Dickinson pointed out that 
the bureau of the budget discour- 
ages the purchase of government sup- 
plies except on published specifica- 
tions, it was brought out in the dis- 
cussion that the army does buy a 
quantity of aviation gasoline on an 
aniline test of its own which is not 
included in the government tests in 
Technical Paper 323B, which is the 
official compilation of government 
tests and specifications. 

It was explained that the gasoline 


BRADFORD, Pa., March 15 


HE plight of refiners in the Brad- 

ford district is somewhat differ- 
ent from that of refiners in other parts 
of the Pennsylvania field. Bradford 
district refiners all have their own 
gathering lines. 


The refiners buy their crude oil di- 
rect from the producers, paying the 
posted price of the Joseph Seep Pur- 
chasing Agency, which now is $4.10 
a barrel plus a premium of 25 cents 
a barrel. This makes the barrel of 
crude cost the refiner $4.35 at the 
well and the refiner pays for main- 
taining his gagers, gathering lines, 
pumping stations, and storage tanks. 





Bradford Refiners Collect Crude: 


so purchased must have a certain 
anti-knock value and, there being no 
general testing method for measur- 
ing this quality, the special aniline 
test is used which gives the army 
officers the information they require. 

It would seem that this case is 
similar to that brought up by the 
fear of vapor lock. There is no spe- 
cific knowledge of just what fuels 
will cause vapor lock and what will 
not. There is no general testing 
method to determine whether a fuel 
will vapor lock or not. 

Therefore, it was pointed out that 
the government could specify a mini- 
mum 10 per cent point on specific 
batches of gasoline where it seemed 
to be required, without penalizing 
the industry with a useless and un- 
economic general rule’ governing 








As with all other operations no two 
refiners will agree on a figure that 
represents their cost of maintaining 
their own pipe system but estimates 
run up to about 20 cents a barrel. This 
brings the cost of the crude oil to the 
refiner up to $4.55 a barrel at his 
plant, plus any loss or wastage that 
may be incurred in the handling. Evap- 
oration losses have run rather heavily 
in the Bradford district, but these 
losses usually occur before the oil is 
gaged and run into the refiners’ pipe 
lines. 


Crude oil now is costing the Brad- 
ford district refiners more per gallon 
than the average price they are receiv- 








American Association of Petro- 
leum Geologists, Fort Worth, 
March 21, 22, 23. 


Independent Oil Men of Amer- 
ica, Chicago, March 25, 26. 


American Petroleum Institute 
division of Development and Pro- 
duction Engineering, Texas-Louis- 
iana-Arkansas division Baker 
Hotel, Dallas, Tex., Apr. 3, 4. 





Minnesota Petroleum Associa- 
| tion, Radisson Hotel, Minneapolis, 
| Apr. 3, 4. 


| Wisconsin Petroleum Associa- 
| tion: Schroeder Hotel, Milwaukee, 
Apr. 10; Beaumont Hotel, Green 
Bay, May 15. 








| American Oil Burner Associa- 
| tion, Hotel Pennsylvania, New 
York City, Apr. 9, 10, 11. 


Index to Coming Meetings 


National Petroleum Association, 
Riverside Hotel, Cambridge 
Springs, Pa., Apr. 25, 26. 


Mid-Continent Oil Scouts’ and 
Land Men’s Association, Wichita, 
Kan., Apr. 26, 27. 


American Gas Association, 
Natural Gas Dept., Kansas City, 
Mo., week of May 6. 


Virginia Independent Oil Men’s 
Association, Murphy Hotel, Rich- 
mond, Va., May 15, 16. 


National Oil Scouts Association 
of America, Fort Worth, Tex., 
May 20, 21. 


Natural Gasoline Association 
of America, Mayo Hotel, Tulsa, 
May 20, 21, 22. 


Independent Oil Men of Amer- 
ica, Stevens Hotel, Chicago, Oct. 
2h. 22, 28. 
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the 10 per cent point temperature. 

The government tentative specifica- 
tion for a more volatile gasoline was: 
Ten per cent point, not more than 
158 degrees F. and not less than 
122 degrees F.,*—50 per cent point, 


257 degrees F.—90 per cent point, 
356 degrees F. 
The oil industry advisory board, 


following the conference, presented 
to the technical committee the rec- 
ommendations of the conference, in- 
cluding the motion already mentioned 
as to U. S. Motor and recommending, 
in the case of the high volatility gas- 
oline, that the minimum 10 per cent 
point be eliminated, the 50 per cent 
point be changed to 275 degrees F. 
and the 90 per cent point be changed 
to 383 and an endpoint of 419 de- 
grees F. be established. 


Operate at Loss 


ing for their products. They are mak- 
ing money on their cylinder stocks, neu- 
trals and the wax, but losing money on 
gasoline, naphthas, kerosenes, fuel oil, 
wax distillate, and wax tailings. 


It was admitted at the office of one 
successful company that it recently 
had been operating “in the red.” It 
was admitted by another company 
that it was now operating at a loss. 
Another company said it was selling 
the products on which it could make 
a profit and storing the rest of its 
output until demand improved in the 
spring. Higher kerosene prices are 
expected by its sales manager short- 
ly and an improvement in gasoline 
prices is expected a little later when 
weather will encourage more motor- 
ing. 


Bradford refiners must keep a large 
supply of cash on hand. One pays for 
his crude oil the day it is run into his 
lines and that requires more than $6000 
a day, in addition to the expense of 
his operations. If he refuses to run 
the crude he may lose his connections 
which he cannot afford to do. One or 
two companies with part of their own 
production can make money on their 
production but lose it on their finished 
products. 


The producer-stockholders of one 
company are satisfied with the price 
of crude, which some believe is still 
too low for the quality of the oil but 
they cannot hope to get dividends on 
their refining enterprise when their 
light oils have to compete with light 
oils from refining districts that oper- 
ate on a low priced crude. 


Conditions have been bad in the 
past and the refiners have pulled 
through, but some refiners say the 
present situation is the worst they 
have ever experienced, in the relation 
of the price of crude to prices they 
can receive for their finished products. 
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Western Refiners Consider Posting Tank 
Car Prices Under Code of Ethics 


By Allen S. James 


N. P. N. STAFF WRITER 





ST. LOUIS, March 18 


RESOLUTION en- 
A exxsine the A.P.I. 

Code of Ethics 
which is now before 
the Federal Trade Com- 
mission and a decision 
to give. considerable 
thought to an organiza- 
tion to deal in exports 
of petroleum products 
were the major actions 
taken by the Western 
Petroleum Refiners Ac- 
sociation at the annual 
meeting at the Jefferson 
hotel here March 12. 


The resolution endors- 
ing the code of ethics 
was. introduced and 
passed at the general 
discussion of the report 
of the Marketing Com- 
mittee presented by its 
chairman, Ray R. Irwin, 
president of White 
Eagle Oil & Refining 
Co., Kansas City. 





session 

The report suggested 
the adoption by _indi- 
vidual refiners of a 
yearly sales budget, and the adoption 
of a plan for posting of tank car gaso- 
line prices. 


The annual sales budget plan, as 
explained by Mr. Irwin, would tend 
to eliminate the speculative buying on 
the part of jobbers, which at times 
in the past has been quite a factor 
in the market. The budget would 
take into consideration the contem- 
plated normal increase in business in 
the refiner’s normal marketing terri- 
tory. 


The yearly budget would be divided 
into monthly budgets with the season- 
al fluctuations in demand taken into 
consideration. Mr. Irwin stressed the 
point that the budget as suggested 
would not curtail sales in any one 
month to where jobbers might run the 
risk of a restricted supply, but would 
more evenly balance production and 
sales with consumption which in turn 
would tend to keep the market on a 
more stable basis. 


The posting of a tank car gasoline 
price, it was stated in the committee’s 
report, would have to be based on the 
honesty of refiners posting such a 
price. The report declared that secret 
prices for a particular market or con- 
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rooms, 





ture of the product 
President Roy B. Jones 
asked for a vote from 
all executives present 
who favored the posted 
price plan, but when it 
was pointed out that 
this plan was provided 
for in the code of ethics 
a resolution was intro- 
duced endorsing th« 
code. The vote in favor 
of the resolution was 
almost unanimous. The 
three or four who did 
not vote in favor of the 
code said they desired 
to study all aspects a 
little more before com. 
mitting themselves. 


The decision to study 
the formation of an or- 
ganization to deal in 
exports of petroleum 
products followed an in- 
formal talk by Gilbert 








All the conferences at the W. P. R. A. were not held in the 
(left) and E. H. 


Eddleman (right) were snapped while in conversation in front 


President Roy B. Jones 
of the Jefferson hotel 


dition usually proved a boomerang, 
and the open posting of prices would 
eliminate this secret price making. 


EVERAL executives discussed the 

proposed plan, some of them 
sanctioning it and expressing the de- 
sire that it be adopted at once. Others 
said they had had a modified form of 
the plan in successful operation for 
some time, while others said they 
feared there would be complications 
so numerous that the plan would not 
succeed. 


L. R. Crawford who had been asked 
by the committee to investigate the 
legal aspect of such a plan reported 
that as far as he could learn there 
would be no legal objection to a 
posted price as long as there was no 
attempt at collusion. He informed 
the association members, however, that 
in the event the code of ethics is 
adopted by the Federal Trade Com- 
mission, a refiner who posted a price 
and then did not stick to it would 
court legal entanglements. He also 
pointed out that legal entanglements 
might follow the posting of a price 
which was below cost of manufac- 


H. Montague of New 
York, who is vice presi- 
dent and general counsel 
for the proposed Export 
Petroleum Association, 
Inc. which is being formed under pro- 
vision of the Webb Act. 


Fayette B. Dow, Washington counse! 
for the association, reviewed in his 
report the progress in 1928 made by 
the oil industry, but drew a gloomy 
picture of the prospects for 1929 
under present conditions of overpro- 
duction of crude and refined products. 
Mr. Dow said it seemed impossible 
for the refining industry to have two 
prosperous years in succession. 


B. L. Majewski of the Shaffer Oil 
& Refining Co., Chicago, as chairman 
of the advertising committee, reported 
but little progress on the plan to ad- 
vertise Mid-Continent lubricating oils. 
He said the committee had been de- 
layed in its work because of the slow- 
ness with which refiners were replying 
to a questionnaire sent to them. 


Resolutions of regret at the deaths 
of John McK. Ames, W. G. Lackey, 
Robert L. Welch and G. L. Ester- 
brook were introduced by George D. 
Locke, vice president of the Barnsdall 
Refineries, Inc., Chicago. Mr. Ames 
was president of Kanotex Refining Co., 
Arkansas City, Kan., and a member of 
the board of directors of the W. P. 
R. A. Mr. Lackey was formerly treas- 
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urer of Marland Refining Co., and 
Mr. Esterbrook was president of Crys- 
tal Oil: Refining Corp., Shreveport, but 
made his home in Philadelphia. Mr. 
Welch was secretary and counsel for 
the American Petroleum Institute, and 
during 1917-1919 was secretary of the 
W. P. R. A. Tribute to the memories 
of these men was paid by Mr. Dow. 

While the executive sessions were 
being held March 12 the technical 
men under the direction of the manu- 


instruments was easy 
were kept in 


erly installed 
if the instruments 
proper balance. 

Dr. Sidney Born, assistant superin- 
tendent of refineries for Transconti- 
nental Oil Co., Tulsa, read a paper on 
“Relative Valuation of West Texas 
and Mid-Continent Crude Oils.” This 
paper is published in this issue. 

In the discussion which followed 
Doctor Born’s paper Mr. Crawford 
said that refiners have not had as 































Technical men had their day at the 
W. P. R. A. meeting at St. Louis. 
Above from left to right are: E. H. 
Potthuff and S. G. Keller, White Star 
Refg. Co., Wood River, Ill.; Dr. Sid- 
ney Born, assistant superintendent 
of refineries, Transcontinental Oil Co., 
Tulsa, and C. R. McKay, refinery su- 
perintendent, Pierce Petroleum Corp., 
Sand Springs 


facturers committee visited the re- 
fineries of the Shell Petroleum Corp., 
White Star Refining Co., and Lubrite 
Refining Co. 

L. R. Crawford, chairman of the 
manufacturers committee presided at 
the open meeting of technical men 
March 13. Dan J. McQuaid of Denver, 
special representative of the Taylor 
Instrument Co., Rochester, N. Y., de- 
scribed the method of manufacturing 
control instruments. He showed with 
the aid of blackboard sketches the 
necessity of a refiner knowing through 
the aid of recording instruments the 
exact measure of operation done by 
his plant. 


Mr. McQuaid said that accuracy was 
built into instruments but men had 
not been trained sufficiently to respect 
them and accordingly did not give 
them the care they should have. He 
said when he employed a man he al- 
ways employed an ex-navy engineer 
because he had observed that about 
the first thing a navy trained engineer 
did after donning his work clothes 
was to begin to clean and inspect the 
various instruments around the plant. 


Errors in installation of instruments 
also were outlined by Mr. McQuaid. 
He said that the accuracy of prop- 
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the costs are the technical men.” 


The discussion which followed re- 
sulted in the request that Mr. Craw- 
ford appoint a committee to prepare 
papers on cost accounting from the 
technical man’s viewpoint. These 
papers will be presented at a future 
meeting of the technical men. 


L. A. Mekler, combustion engineer 
with the Universal Oil Products Co., 
Chicago, gave an illustrated talk on 


“Effect of Furnace Design on Cracking 


Still Operation.” Mr. Mekler dis- 
cussed both the efficiency and the 
percentage yields of various types of 
furnaces. 


The problems which confronted the 
Houston Oil Co. at Camden in the 
treatment of pressure distillate in 
order to obtain a satisfactory gaso- 
line was outlined in a paper by W. R. 
Hounsell. The treatment was devel- 
oped and adapted to the requirements 
of a refinery running pressure dis- 
tillate from its Dubbs cracking system 
and is known as the “Blue Solution 
Treatment.” 
Hurley to Washington 

CLEVELAND, Mar. 18.—Col. P. J. 
Hurley of Tulsa, at one time presi- 
dent of the Gilliland Oil Co., has been 
made an assistant Secretary of War. 
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Part of the delegation of executives from north Texas. 





From left to right: 


Charles T. Wolverton Jr.. Olney Oil & Refining Co.; D. G. Gray, Dale Oil 


& Refining Co.; E. 


H. Eddleman, American Refining Properties; Jack B. 


Dale, Dale Oil & Refining Co.; W. M. Harrison, Star Producing & Refining 
Co., and W. L. Scott, American Refining Properties 


much voice in the making of crude 
oil prices as they should have. 

“The refiner knows what the rela- 
tive valuation of a certain crude is, 
based on the market realization of the 
finished products,” Mr. Crawford said, 
“vet the refiner is given virtually no 
voice in the determination of that 
crude oil’s_ price.” 

In that connection he called for an 
expression of views on cost account- 
ing. “Most of our cost accounting 


systems are devised by bookkeepers,” 
he said. 


“But the real men who know 


Col. Hurley was one of the early 


Hoover boosters in Oklahoma. 


DENVER—The Colorado Oil Deal- 
ers Association, which was organized 
Feb. 13, has as its head Fred Cramer, 
Denver Powerine Co., Denver. W. E. 
Thomas, Navy Gas & Oil Co., is vice 
president, and Charles Yancey, secre- 
tary. Bernard J. Seeman, Denver, 
was selected to represent the associa- 
tion legally, according to the March 
1 edition of “The Grease Spot,” the 
association’s official publication. 


















(Read before Western Petroleum Refiners Association, St 


N DETERMINING the relative 
I value of two crude oils, it is nec- 

essary te take into consideration 
not only the analysis of the material, 
that is, the break-up or ultimate 
yield of products obtainable from 
each crude oil, but also the market 
prices obtainable for these products 
at the point at which the crude oil 
is to be refined, refining costs, trans- 
portation and gathering charges on 
the crude itself, and various other 
factors which we will attempt to 
bring out in this paper. 

The yield of products obtainable 
from any crude oil is dependent not 
only on the nature of the crude it- 
self, but is somewhat determined by 
market conditions, that is, whether it 
is more profitable to run the crude 
to lubricating stock, to fuel oil or 
to crack a portion of these products 
and convert them into gasoline is a 
question which must be decided by 
taking into consideration the market 
conditions, refining costs’ and similar 
factors. In order to bring out these 
points more fully, we will give a 
number of realizations based on run- 
ning these crude oils in various ways, 
and in order to make these more ap- 
plicable to the discussion at hand, we 


By Sidney Born* 


have based all of the realizations on 
today’s market prices, that is, on 
market prices as of about March 1 
as published in the NATIONAL PETRO- 
LEUM NEWS. 


There are two major differences 
between Mid-Continent crude and 
West Texas crude which affect not 
only the yield of products obtainable 
from each of these crudes, but the 
characteristics of the products ob- 
tainable differ materially from each 
other. 


We have used as a typical West 
Texas crude an average crude from 
the Yates pool in Pecos county, Texas. 
A detailed discussion of this crude 
was given by the writer under the 
title “Refining of Pecos County, Texas 
Crude Oil” before the American Pe- 
troleum Institute in Chicago last De- 
cember. Summarizing from this paper 
we give an analysis of the Pecos 
county crude in table No. 1. 


Crude from the Henricks pool in 
Winkler county is very similar to 
the Yates crude in its general proper- 
ties. For comparison with the West 
Texas crude we have selected as a 


*Assistant General Superintendent of Re- 
fineries, Transcontinental Oil Co. 





Refining Value of West Texas Crude 


. 


. Louis, March 13) 


typical Mid-Continent crude a crude 
having an A. P. I. gravity of 30 


and representative of crude found 
in various parts of Tulsa, Creek 
and Okmulgee counties. While we 


must necessarily limit ourselves to 
a crude of the same gravity as the 
West Texas crude in this discussion, 
one can make a similar comparison 
with any other gravity Mid-Continent 
crude by using the proper realization 
based on the yield of the various 
products obtainable from the crude. 


N making the comparison between 

these two different types of crude 
oil, we have considered running the 
Mid-Continent crude at some point 
in the Mid-Continent field, using a 
transportation and gathering charge 
of 20c per barrel. It may not cost this 
much for some oil companies to trans- 
port their crude from the field to the 
refinery, and in other cases the cost 
may exceed this figure, but we believe 
that 20c per barrel represents a good 
average figure for use in this con- 
nection. 

In computing realizations from the 
Pecos crude oil, we have considered 
the possibility of refining this crude 





Product % Grav. IBP 
Naphtha... 25.00 54.8 140 
Burn. Oil.. 5.80 39.3 sine 
sas Oil. .., 11.530 34.8 

hy. Dist... 28.50 25.7 

Fuel Oil. 26.70 14.9 
es Jas (1 

Product af Grav. IBP 
Naphtha... 25.00 54.8 140 
Burn. Oil.. 5.80 393 

Gas Oil.... 28.10 29 ).7 

300 Neut.. 15.00 22.6 

Hy. Neut.. 8.70 23 
Asphalt.... 15.00 

ca 3.40 

Product % Grav. IBP 
Naphtha... 25.00 54.8 140 
Burn. Oil 5.80 39.3 ~ 
Gas O;l 29.50 29.0 

SOO Neut.. 22.30 22S 
Asphalt.... 15.00 
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Table No. 1— Tests on Pecos County Crude 


RONEN acinker ors Sa hota oi snee ree 29.6" 
BoE TOr WV AEE se scrsic vis wack ches aeiaeae None 
BNR Sct cabana oak we oid oda neces raed 1.55% 


Simple Distillation 


20% 50% 90% MBP Flash 
226 284 366 430 ae 
er ants : 150 

185 
280 
520 


Running to 300 Viscosity Lubes 


20% 50% 90% MBP Flash 
276 284 366 430 
= 7 150 

pp 
390 
515 
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Running to 500 Viscosity Lubes 


20% 50% 90% MBP Flash 
226 284 366 430 : 
150 

230 

425 

580 








Fire Pour Test Visc. SulphurColor 


REE wie 

. ae — . ar 
325 Below 5°F. 72 1.708% 414 
eae 467 2.950% .. 


Fire Pour Test —Visc. SulphurColor 
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2 a re arte Sette eae 
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Fire Pour Test Visc. SulphurColor 
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at two different points. One in West 
Texas close to producing fields, in 
which realization we have used 20c 
per barrel gathering and transporta- 
tion charge, and refined oil prices 
based on prevailing market prices for 
these products in West Texas as of 
March 1. 










We have also considered the pos- 
sibility of transporting this crude to 







































gr the Gulf and refining at that point, 
a and in this set of realizations (Table 
und : 
: 2) we have used a gathering and 
eek 3 
we transportation charge of 57%c per 
he barrel, and the prevailing market 
the prices for refined products as of 
ion, March 1 at the Gulf coast. The man- 
ison ufacturing cost includes all operating 
lent and maintenance charges and depreci- 
tion ation on investment, but no interest 
— on capitalization or sales expense. 
ide, 
The following figures have been 
used for manufacturing costs; skim- 
een ming West Texas crude 10c per bar- 
ude rel; skimming and cracking—25c per 
the barrel; skimming and producing lubes 
int 
a 
rge 
his 
ns- Realizations Running Pecos Crude 
oe Oil at Gulf Points — March 1, 1929 
Os 
ve SKIMMING PECOS CRUDE 
od Gasoline... 24.00% $0.0850 $2.04 
ons Kerosene... 6.00 .0675 41 
: Fuel Oil... 42.00 .0167 70 
Gas Oil...... 25.00 .03875 97 
the ) re 3.00 
red sce eee 
ide Realization per 100 gallons.... $4.12 
Realization per barrel......... 1.73 
Crude oil cost........ $0.65 
= Refg. and Deprec..... .10 
P. L. Gath. & Transp. .575 1.323 
Prone oem barrel... cece. cu $0. 405 
SKIMMING AND CRACKING 
Gasoline... 42.00% $0.0850 $3.57 
Kerosene... 9.00 .0675 61 
Fuel Oil... 44.00 .0167 .74 
| 0 rie 5.00 
Realization per 100 gallons. ... $4.92 
Realization per barrel......... 2.07 
Crude oil cost.......... $0.65 
Refg. and Deprec..... .25 
P. L. Gath. & Transp. .575 1.475 
ok rrr $0. 595 





CRACKING AND PRODUCING LUBES 




















Gasoline... 31.50% $0.0850 $2.68 
Kerosene... 9.00 .0675 61 
Z.Pale&Red 16.00 10 1.60 
Fuel Oil... 37.00 .0167 62 
MOSS co ey 6.50 

Realization per 100 gallons.... $5.51 
Realization per barrel......... Pre 1 
Crude‘oil- cost......... $0.65 

Refg. & Deprec....... 30 

P. L. Gath. & Transp. 575 12525 
Profit per Bartel. ccc sc cic cones $0.785 






SKIMMING AND PRODUCING 
LUBES 










Gasoline... 24.00% $0.0850 $2.04 
Kerosene.. 6.00 .0675 41 
Gas Oil.... 25.00 .03875 .97 
Z.Pale&Red 16.00 .10 1.60 
Fuel Oil... 24.00 .0167 .40 









March 20, 1929 





—l7e per barrel; cracking and pro- 
ducing lubes—30c per barrel. 

In comparing these crude oils, we 
find the most noticeable points of 
difference are; first, the larger kero- 
sene yield of the Mid-Continent crude. 
Only a small percentage of kerosene 
is obtainable from West Texas crude. 

The next point to which we would 
call attention is the fact that while 
the yields of gasoline from 30 gravity 
Mid-Continent and 30 gravity West 
Texas crude are practically identical, 
gasoline from the West Texas crude 
has a considerably higher content of 
aromatic and naphthenic compounds, 
which gives it a decidedly higher an- 
ti-knock value. Engine tests on 
straight run gasoline from West Tex- 
as crude indicate that this material 
has a benzol equivalent of 44 per 
cent. 

The third point to which we would 
call attention is that the West Texas 
crude has a high content of natural 
low cold test lubricants which can 
be processed without cold settling or 
pressing. 


Table No. 2 


BG6Gisccce 300 

Realization per 100 gallons. ... $5.42 
Realization per barrel 2.28 
Crude oil cost........$0.65 

Refg. & Deprec.......  .17 

P. E. Gath. & Transp. 575 E393 
Profit pér harreb.. < ..s.. 2005-0 $0. 885 


Realizations Running Pecos Crude 
Oil at West Texas Points — 
March 1, 1929 
SKIMMING PECOS CRUDE 


Gasoline... 24.00% $0.06125 $1.47 
Kerosene.. 6.00 .04375 26 
Fuel Oil... 42.00 0083 35 
Gas Oil.... 25.00 .02875 72 
| 2) 3.00 

Realization per 100 gallons... .. $2.80 
Realization per barrel...... 1.18 
Crude ol cost... ..... $0.65 

Refg. & Deprec.......  .10 

P. L. Gath. & Transp. 20 95 
Profit per bartels... < sisi $0.23 

SKIMMING AND CRACKING 

Gasoline... 42.00% $0.06125 $2.57 
Kerosene... 9.00 .04375 ae 
Fuel Oil... 44.00 .0083 RX 7 
BSc. SO 

Realization per 100 gallons.... $3.33 
Realization per barrel......... 1.40 
Crude oil cost........ $0.65 

Refg. & Deprec...... } 

P. L. Gath. & Transp. .20 1.10 
Protit pee battele.c. <x cciesuie $0.30 





CRACKING AND PRODUCING LUBES 
Gasoline... 31.50% $0.06125 $1.93 

Kerosene... 9.00 .04375 mB 

Z.Pale&Red 16.00 10 1.60 

Fuel oil.... 37.00 0083 sl 

eee 6.50 

Realization per 100 gallons.... $4.23 

Realization per barrel......... i738 

Crude oil cost........ $0.65 





In making the comparisons, we 
have not considered any of the higher 


gravity light green or red crudes 
which are found to some extent in 
the Mid-Continent field, and whose 


high lubricating oil and wax content 
enables the refiner who is strategi- 
cally situated to obtain these crudes 
to obtain a better realization from 
them. Our experience with the 30 
gravity black Mid-Continent crude in- 
dicates that under present conditions 
it does not pay to process these to 
obtain the comparatively small wax 
and lubricating oil content. 


Neither the Mid-Continent field nor 
the West Texas field is advantageous- 
ly situated with respect to the world’s 
domestic and toreign markets for re- 
fined products, but in our opinion the 
West Texas field has an advantage 
over the Mid-Continent field because 
it is closer to the Gulf Ports, which 
offer a decided advantage in transpor- 


tation rates both to the East coast 
and to foreign markets. 

Refg. & Deprec.. ; 0 

P. L. Gath. & Transp 20 | 
Profit per barrel $0.63 


SKIMMING AND PRODUCING LUBES 


Gasoline... 24.00% $0.06125 $1.47 
Kerosene... 6.00 04375 .26 
Gas oil.... 25.00 .02875 Pe 
Z.Pale&Red 16.00 .10 1.60 
Fuel oil... . 24.00 0083 20 
BOWGescccs OCU 

Realization per 100 gallons.... $4.25 
Realization per barrel......... Bio 
Crude oil cost........ $0.65 

Refg. & Deprec.......  .17 

P. L. Gath. & Transp. .20 1.02 
PHOME DEO DARKER 2 5. ovis eon 0 5s $0.77 


Realizations Running 30 Gravity 
Mid-Continent Crude 


SKIMMING 
Gasoline... 22.00% $0.06875 $1.51 
Kerosene... 12.00 .05500 .66 
Gas Oil.... 25.00 .03250 . 81 
Fuel Oil... 39.00 .01250 .49 
Loss.. 2.00 
Realization per 100 gallons.... $3.47 
Realization per barrel......... 1.46 
Crude oil cost........ $0.96 
Refg. & Deprec....... .10 
P. L. Gath. & Transp 20 1.26 
Profit per barrel... . ic ecescs: $0.20 

SKIMMING AND CRACKING 

Gasoline... 42.00% $0.06875 $2.89 
Kerosene... 16.00 .05500 . 88 
Fuel Oil... 37.00 .01250 46 
EGGS s 56 aiu2 5.00 
Realization per 100 gallons.... $4.23 
Realization per barrel......... 1.78 
Crude oil cost........ $0.96 
Refg. & Deprec.......  .25 
P. L. Gath. & Transp. 20 1.41 
Profit pier Dasiel.... «25.026 250: $0.37 











Shell Scouts Invade Southern States 
Buying Or Jobbing Property 





The accompanying ar- 
ticle by a NATIONAL PE- 
TROLEUM N EWS staff 
writer is the first to re- 
count the expansion of 
the Shell interests in the 
southeastern part of this 
country. These same in- 
terests are actively ex- 
tending their retail mar- 
keting system in parts of 
New England through 
the purchase a few 
months ago of the New 
England Oil Refining 
Co., with a refinery near 
Boston and _ stations in 
Massachusetts and other 
parts of New England. 


* * * 


Staff Special 





Just how many “un- 
der cover” men Shell Pe- 
troleum Corp. has in the 
south is impossible to de- 
termine. The guess is 
there are three or four. 
Some of them have been 
quite frank with the In- 
dependent jobbers in 
their manner of negotia- 
tion. They state candid- 
ly that they represent 
Shell, or that they are 
in a position to buy and 
have no reason for buy- 
ing except to deliver the 
properties to Shell. 
Jobbers in South Car- 
olina, Georgia, Alabama, 
Mississippi and_ even 
Tennessee report that 
they have been visited 








BIRMINGHAM, Mar. 14 


HELL PETROLEUM 
S CORP., with a mini- 

mum of noise and 
a maximum of speed, is 
making preparations to 
open elaborate distribut- 
ing outlets in the south- 
eastern states. It may be two years 
before the territory is covered as Shell 
wants it covered but if the corpora- 
tion’s work progresses steadily at the 
present rate the “shell” will be as 
well known as any trade mark in the 
south in two years. 

It was not a big deal, as deals in 
the oil business go, when on Feb. 22, 
L. N. Brown of Sylacauga, Ala., 
turned over the Empire Oil Co. to 
Shell and the 5000 residents of that 
little city started “getting an eye 
full” of yellow paint, so familiar in 
the north. But it was a significant 
deal. It was Shell’s first purchase 
of an Independent oil jobber in the 
deep south. 


Sylacauga is in Talladega county, 
about 50 miles south of Birmingham. 
Empire Oil Co. moved an average of 
about 40,000 gallons a month in 1928 
with a bulk plant and three filling 
stations augmented by a healthy coun- 
try business served with three trucks. 
The consideration of the sale has 
never been made public but persons 
in close touch with the seller express 
the belief that he did well. 

Considerable comment was aroused 
among oil men throughout the south 
early last September when the Jack- 
sonville Journal of Jacksonville, Fla., 
announced that Asiatic Petroleum Co. 
had purchased Phoenix Park from 
the city and was about to build an 
ocean terminal and modern refinery 


46 





—International Newsreel Photo 


Sir Henri Deterding, chairman of the board and directing 
executive of the Royal Dutch-Shell combine of English and 
Dutch oil interests, which is rapidly expanding its marketing 


facilities in this country 


on it. (Phoenix Park was a 40-acre 
tract with water front.) The pur- 
chase was commented upon as a de- 
tail at Asiatic’s office in New York 
and it was there denied that a re- 
finery or distributing plant was to 
be built on Phoenix Park. The ocean 
terminal is already under construc- 
tion however. 

It is no longer a_ secret among 
southern oil men that Shell Petro- 
leum Corp., is entering the southern 
market in the same way it entered 
the competition in Indiana and IIli- 
nois five years ago. The invasion is 
being made by purchase of existing 
outlets rather than by building new 
facilities. 

It is fairly safe to say that half the 
Independent jobbers in the south who 
own prosperous, going businesses have 
been asked to name a price. 


During the first two months of 1929 
the operation of scouting for distrib- 
uting properties was kept effectively 
under cover. At least two other re- 
finers had representatives in south- 
ern territory looking for good jobbing 
outlets and after a number of job- 
bers had been approached on the 
matter of selling, some free-lance 
brokers set out in quest of options. 
The option hunters worked secretly 
and for a while it was hard to learn 
who was actually in the market for 
jobbing plants. But bidding is fair- 
ly open now. 


by a Shell man, scouting 
for jobbing properties. 
The trail is hottest in 
Georgia and Alabama. 
Not long ago a rumor 
had free circulation in 
Atlanta that Shell soon 
would build a bulk plant 
and ten or a dozen good stations in 
Atlanta, having canvassed the town 
for a good buy and failing to find 
one. One oil man was free to say 
that no jobber in Atlanta who wanted 
to sell was in a position to deliver 
a title to his business. 


The unwritten laws of trading 
seem to prevail in every section. Job- 
bers who are anxious to get out of 
the business can’t find the buyer while 
those who are making good at the 
game and enjoying it are those be- 
ing courted with propositions. City 
jobbers have been more sought after 
than those in small towns, so far. 
The probable reason is that Shell is 
not momentarily in a position to han- 
dle all the southern trade it hopes to 
get ultimately, and prefers therefore 
to take metropolitan business. A 
new trade mark can be introduced t 
the public quicker with city distribu- 
tion than with rural trade. 


There is no indication at present 
that Shell interests are seeking im- 
mediate outlet for large quantities of 
gasoline through tank car = sales. 
They are offering to make marginal 
contracts with jobbers in the south 
but they are not making especially 
liberal offers. Those who have ques- 
tioned the tank car sales department 
of the corporation say they can’t get 
a better offer than 7.5 cents below 
the prevailing retail price. That is 
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no better than can be arranged now 
with practically any refiner in ship- 
ping range of the southern states. 






At present the only near source of 
supply for Shell’s existing and pros- 
pective outlets in the south is New 
Orleans—the plant formerly known 
as New Orleans Refining Co., but 
recently given official recognition as 
a Shell unit. The recently formed 
Shell Petroleum Corp. of Virginia is 
in process of consolidating the New 
Orleans Refining Co., Asiatic Petro- 
leum Co., and what used to be 
called Roxana Petroleum Corp., at 
least in this section. 















Purchased properties throughout 
the southern states will come auto- 
matically into the same general sys- 
tem of refining and distribution, but 
contractual outlets will not be sought 
vigorously in this territory, it is be- 
lieved, until Shell’s Houston refinery 
is completed. It is under construction 
now on a 600-acre tract of land. The 
contemplated capacity of the plant 
when completed is 40,000 to 60,000 
barrels a day. 









Oil men in Memphis this week have 
been trying to get tangible informa- 
tion about Shell Petroleum Corp’s. 
alleged purchase of a terminal site on 
the east bank of the Mississippi river 
in the general vicinity of Memphis. 
As far as is known now, no site has 
been purchased but the rumor is that 
several pieces of river frontage have 
been placed under option. 














The rumor is a particularly easy 
one for Memphis oil men to believe 
because Standard Oil Co. of Louisiana 
and Pan-American Southern Petro- 
leum Co. both have river terminals at 
the southern edge of Memphis and 
barge gasoline there from Baton 
Rouge and Destrehan, La., respec- 
tively. In this connection, it is not- 
able that Birmingham is on the War- 
rior river, and the Tennessee river 
can be made useful similarly as far 
south as Florence and Sheffield, Ala. 

















If it is true that Shell is securing 
river points of unloading along the 
Mississippi, the company has Dixie 
surrounded. Besides the refineries 
at New Orleans and Houston, there 
is a four million gallon ocean termi- 
nal at Tampa, one building in Jack- 
sonville and another in service near 
Baltimore. 










A representative of a major market- 
ing company who claimed to have au- 
thentic information said recently that 
Shell’s first move in the south would 
be to get a good sized share of avail- 
able business in Nashville, Birming- 
ham, Atlanta and Jacksonville. This 
might have been nothing more than a 
guess, but it is certain that Independ- 

ent jobbers in those towns have been 
ae repeatedly since last fall to 
name a price on their business. Not 
all of them knew who it was that 
wanted to buy however. 


Shell has not been utterly destitute 
















March 20, 1929 


of customers in the south. Independ- 
ents south of the Ohio river have 
bought occasional cars of gasoline 
from Roxana, IIl., for several years. 
But broadly considered, Shell has not 
fringed the south yet. The company 
has some distribution in Gulf Coast 
towns and a jobber in Memphis known 
as Southern Petroleum Co., has been 
selling Shell gasoline under that name 
for more than a year. 

eSouthern Petroleum Co. operates a 
bulk station and seven filling stations 
in Memphis. There is another distrib- 
uting point for Shell products at 
Dyersberg, about 70 miles farther up 
the river, and a third at Whitesville, 


Tenn., about 75 miles east of Mem- 
phis. Otherwise there are no Shell 
signs in Tennessee, it is said. In 
reality, it was with the Shell pump 
globes at Sylacauga, Ala., that Shell 
Petroleum Corp. opened its new south- 
ern territory on Washington’s birth- 
day. 

Jobbers who have negotiated with 
Shell representatives seriously until 
they got close to a trade, say that 
authority to buy oil distributing 
property in the south lies in J. C. 
Munro of New Orleans. Mr. Munro 
opened several northern territories 
for Shell a few years ago. 


End of California Price War 
Is Believed in Sight 


LOS ANGELES, March 14 


F'TER over two months of throat- 

cutting competition the market- 
ing companies of California seem on 
the verge of a compromise as very 
strong reports hint at a stout in- 
crease in the price of gasoline before 
the close of the week. 


Even though the rumor proves a 
companion to the previous similar 
ones, it is beyond a doubt true that 
something of a radical nature must 
be resorted to very shortly. With an 
estimated average monthly gasoline 
consumption of 100,000,000 gallons the 
cost of the war to the marketing and 
refining companies will exceed 15,000,- 
000 dollars by the end of March. 


These figures take into account only 
the apparent reduction from the Jan- 
uary retail price of 20.50 to the 
present price of 12.50 cents, and does 
not attempt to estimate the losses 
incurred through special bonus and 
contract offers to resellers in an en- 
deavor to hold them. 


Reports are coming in from the 
northern part of the state substan- 
tiating the rumors of an early rise 
in the wholesale price of gasoline. 
The major companies are impressing, 
in no mistakable manner, upon the 
minds of the independent resellers 
that there must be no recurrence of 
this past war. 


The independent resellers—the boon 
and worry of the marketing compa- 
nies—have had to bear the brunt of 
most of the accusations hurled during 
the war. For the most part they 
would like to see peace brought 
about as soon as possible. In Los 
Angeles county, the resellers, accord- 
ing to C. McHutchens secretary of 
the Independent Service Station Op- 
erators Association, are planning to 


incorporate. 
They will endeavor to add to the 


1100 members now belonging to the 
association a large part of the re- 
maining 3000 independents, so as to 
present a solid front to the enemy— 
be it major company or price-cutting 
bootlegger. McHutchens stated that 
it will be the purpose of the or- 
ganization to offer advice to the 
members on matters pertaining to 
contracts, etc. : 


There have been approximately 300 
Independent owners forced out of 
business during the war with a 
great many others tottering on the 
brink of ruin. It is the intention of 
the new organization, if successful, to 
help these losers. The association is 
dispensing its own gasoline under 
the name of Independence at the 
present time and intends to branch 
out as it develops. Although this 
enterprise has a great many pit-falls 
ahead of it there is a good chance it 
may amount to something and its 
progress will be watched with much 
interest. 


Late Market Changes 
(By Telegraph) 

SAN FRANCISCO, March 19.—On 
March 19 Standard Oil Co. of Cali- 
fornia readjusted its tank wagon and 
service station prices of gasoline 
throughout the Pacific Coast territory, 
advancing San Francisco and Los An- 
geles posted tank wagon prices 6 cents 
per gallon, to 19 cents and 18.5 cents 
respectively, including 3 cent state 
tax. Dealers are given 3 cents per 
gallon off these posted tank wagon 
prices. All points along the Pacific 
Coast were adjusted accordingly. 


The above 6 cent advance was ef- 
fective through California, Washing- 
ton, Oregon, Nevada, and Alaska, but 
not in Arizona. The posting of the 
dealer discount was the first time 
this was done by the Standard of 
California. 
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| Review of Late Production News 








DECLINE of 11,000 barrels in daily average production 

in Santa Fe Springs, plus smaller declines in other impor- 
tant fields, brought U. S. daily average down 40,800 barrels 
during the week ended March 16, to 2,625,150 barrels, accord-’ 
ing to the American Petroleum Institute. 


Daily average imports of crude declined 21,857 barrels, 


to 253,000 barrels. 


Total new crude supply was 2,878,150 


barrels, compared with new supply of 2,940,807 barrels the 


previous week. 


Most of the larger declines in production were in Okla- 


homa. 


Little River fell off 7,600 barrels daily average; Mission 


6,150; St. Louis 5,950; Earlsboro 4,100; and Seminole 2,700 


barrels. 


Winkler county declined 4,400 barrels. 


ty fell off 2,000 barrels. 


Shackleford coun- 


Salt Flat field in southwest Texas increased 2,650 barrels; 


Elwood-Goleta, Cal. 

barrels. 
Oklahoma-Kansas 

Two completions in the Valley 


Center pool north of Wichita which 
‘were first reported as failures, but 
later as fair producers, together with 
possible extensions to two pools of 
the Seminole area were the outstand- 
ing events in the Mid-Continent dur- 
ing the week. Preparations to test 
the Layton sand found at 5000 feet 
jin the vicinity of the discovery well 
near Oklahoma City were reported as 
under way in three wells. 


Skelly Oil Co. et al No. 3 Wilson, 
in 1-26S-1W, reached the deep pay 
from which the Valley Center pool 
produces at 3406 feet. Four feet in, 


-a good showing of oil was encoun- 


tered, although the hole filled up 1500 
feet with water. Swabbing reduced 


the water and increased the oil, until 


at present the well appears as likely 
to produce about 200 barrels per day. 
Bu-Vi-Bar et al No. 2 Goodrich, acted 
much the same way when drilled, 
topping the pay at 3372 feet. Swab- 
bing practically exhausted the water, 
and increased the oil to a point where 
it is likely that the well may be good 
for as much as 700 barrels daily on 


‘the swab. 


Amerada Petroleum Corp. No. 4 
Hallum, in the SE NE SE of 1-8N-4E, 
Pottawatomie county, is doing better 
than 4000 barrels per day from the 
Misener sand encountered at 4014 to 
4034. It is the most northwesterly of 
‘the Maud pool’s producers so far 
A dry hole to the Wilcox sand two 
‘locations north and one west passed 
up a good show in the Misener before 
‘that formation’s possibilities were 
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4,500 barrels and Long Beach 


2,000 


known, and it is possible that good 
production may continue northward 
from this newest large producer in 
the field. 


The older Earlsboro pool has a well 
more than a mile east of production 
which may provide an extension when 
it is drilled in. It is the Magnolia 
Petroleum Co. No. 1 Anderson, in the 
NE NW SE of 18-9-6, which has 2500 
feet of oil in the hole from the Wilcox 
topped at 4358-62. It is shut down 
awaiting the expiration of the 8-day 
shut down time required of all wells 
being drilled in in the Seminole area 
during the present proration of pro- 
duction. 


California 


development was 
the high light in California. The 
Barnsdall-Rio Grande Luton Bell No. 
6 added approximately 6000 barrels 
a day, drawing from 253 feet of 
heavily saturated sand. This well 
extends the field to the west 500 feet, 
making a total width of proven oil 
land from east to west extremities 
of a little over half a mile. 


The Buckbee zone wells continue 
to decline at a rapid rate. The actual 
decrease for the 114 wells of last 
week was 32,230 barrels, overshadow- 
ing the 4550 barrels brought in by 
the nine completions and _ recomple- 
tions of the past week. 


Elwood Terrace 


The week’s total for the deep zones 
was 150,500 barrels and a total for 
the field of 174,800 barrels. 253 proj- 
ects are heading for zones below the 
Meyer. Of these projects 180 are 
drilling, 140 being above or in the 


Buckbee and Nordstrum, and 42 head- 
ing for the O’Connell and Clarke, 
Some of the new deep zone tests do 
not look very favorable, although 
several operators are very optimistic, 

No new developments were reported 
at the various other California fields, 
but tests were expected within a day 
or two that would prove or disprove 
the commercial productiveness of 
Lawndale. 


Texas, New Mexico, 


Louisiana 


A third well in sec. 17, block 5, 
southern Ward county, indicates the 
structure is rising to the west-south- 
west in this new west Texas oil 
field. The well, which belongs to the 
J. H. L. Oil Co., of Midland, swabs 
approximately 115 barrels daily from 
pay at 2455-2469 feet, or 36 feet 
higher than the No. 1 Hayzlett com- 
pletion of the Atlantic Oil Producing 
Co., and Delmar Oil Co., to the 
northeast of it. The Atlantic-Delmar 
well is pumping 60 to 76 barrels 
daily. The Shipley and others dis- 
covery, which the Atlantic-Delmar off- 
sets, averaged 100 barrels daily until 
it paraffined up early in March. Then 
a fishing job developed when efforts 
were made to clean it out. 

Rycade Oil Corp.’s previously re- 
ported Chittim discovery in Maverick 
county, southwest Texas, is making 
some salt water with the oil flow 
found at 3205-3207 feet. It is rated 
a 200-barrel well. When opened up 
again after being shut in_ several 
days it flowed oil by heads over the 
crown block. 

Louisiana operations of the week 
were of local significance only. 


Wyoming, Montana 


An unusually heavy snow storm 
throughout the Mountain States dur- 
ing the past week has put a stop to 
all operations in this region. All 
wildcat wells are shut off from com- 
munication, and there has been no 
development of interest in this terri- 
tory. 

Another gas field is apparently be- 
ing developed in southeastern Sweet- 
water county, southern Wyoming, east 
of Hiawatha dome, where the Moun- 
tain Fuel Supply Co. reports & “tre- 
mendous showing of gas” in its well 
at 2480 feet. The well is shut down. 

A long pipe line which shall be 
gas-fed by the several structures in 
northern and eastern Montana is be- 
ing projected; it is planned to lay 
the line across North Dakota and 
into Minnesota, eventually to reach 
the iron mines and the Twin Cities. 
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Type A 
— Truck Tank Faucet 
If you prefer the stuffing 
head- box above the valve, Type 
larke, A should be your choice. 
ts do For fifteen years Type A 
hough has served the oil industry 
nistic, —andforfifteenyears Type 
orted A has steadfastly main- 
fields et CY tained its reputation for 
lawless performance. Today, 
: dns flau e€ 
es with many of = the - 
companies in the nite 
oof you prefer the States, it is standard equip- 
ment! Thetransparentview 
at the left shows the in- 
ternal structure, and how 
: tu ng OX it operates. Like all 
Wheaton Faucets, Type A 
is self-closing—the operator 
must hold the valve open, 
k 5, ABOVE or BELO WV as it closes the instant the 
the wrench is released. 
outh- 
“2 | the Valve— 
» the 
wabs 
from ry o 
feet 
com: € Vest OF ettner € OJ Jaucet isa 
icing 
the 
en Ly you prefer the stuffing box 
° above or below the valve? 
off- That alone determines your choice 
intil between these two Wheaton 
‘hen Faucets. In either case, you are 
orts certain of securing the finest faucet 
of its type ever built. And, whether 
re- you choose Type A or Type 24, 
rick Type 24 depending on your preference of 
cing Truck Tank Faucet ae you will be selecting a 
a aucet that is typically Wheaton in 
flow If you prefer the stuffing box = design—Wheaton in material and 
ated below the valve, Type 24 is > craftsmanship, too. And that 
up the finest faucet your money > means a faucet that is made of 
eral can buy. It is counterbalanced = special-analysis bronze, which 
the —and that assures slow, Aten neither crystallizes nor corrodes; a 
smooth, easy action. The "e faucet built to designs drawn from 
eek transparent viewat the right oT years of experience and study; a 
shows the internal structure : faucet, finally, which has that pre- 
of this faucet. When the i cise fitand perfect finish which are 
valve closes—as the plunger ve found in all Wheaton products. 
goes down—the chamber | ; 
shove the cousmsetbalenes ? We will gladly send you a sample 
_— flange must fill, and to doso of either or both of these two 
ur- = ye —_ pase ee pe pen gf ee cote i 
the close-fitting flange an oe m9 ‘ a 
Pes the chamber oa The slow, tirely ra meagan Lie oe aaa 
_ gentle closing action of Type a So 
ym- 24 relieves both the faucet A. W. WHEATON BRASS WORKS 
no and the connections of all Newadh, Mow Jenees 
ri- vibrations and shocks. 
Empire Brass Mfg. Co., Ltd., 
London, Ontario, 
be- Canadian Manufacturers and Distributors, 
et- 
ast 
1n- 
re- 
ell 
vn. 
be 
in 
e- 
ay 
nd 
ch 
eS. 
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Commercial Discounts Deserve Study 


By Warren C. Platt 


EDITOR 


NE of the most vexing problems before the oil in- 
dustry today is the pricing of the so-called com- 
mercial truck accounts in gasoline marketing. 


The industry’s varying methods of handling this type 
of business to date has resulted in the breaking down 
of its price structure and a tremendous amount of price 
cutting, both secret and open. We are nowhere nearer 
knowing the right method of handling these accounts 


today than we were in the first place. 


All that the proposed code of standard marketing prac- 
tices of the American Petroleum Institute now recom- 
mends on commercial accounts is to construe every 
truck owner as a commercial account and then to do 
all his business on a charge basis; the service station 
attendant will make out a ticket for the full service 
station price and send it to the office where the oil 
company manager will correct the ticket to whatever 
his secret and confidential deal with the truck owner is. 
As one speaker put it, all this simply meant that the 
code recommends that we do our price cutting for this 
business in the privacy of our own offices. 

Obviously, the code as now proposed, suggests no 
solution to the vexing problem of what to do with so- 
called commercial accounts. However, some of the big- 
ger oil company executives are beginning to wonder if 
they have not been considering the commercial truck 
accounts in the wrong light and if they have not con- 
fused big commercial truck accounts with small accounts. 

The fact that a man owns one or two trucks no more 
entitles him to a discount than the man who owns one 
or two automobiles. Many a man in this country owns 
three or four automobiles in his family today and yet 
doesn’t get any commercial discount, except where the 
commercial discount system has been violated by the 
oil company. 

In theory the oil company would deny any discount to 
the man owning three or four passenger cars even 
though they were used all of the time, and yet would 
press a discount upon the owner of a measly, broken 
down, Ford truck. 

A number of oil company sales executives have been 
wondering if the truck business should not be classified, 
possibly somewhat the same way as is done under the 
QDA in Standard of Indiana territory. If so, then it 
is quite probable that it would be found that the owners 
of the larger truck fleets use so much gasoline in a 
month that if they wished, they probably could well 
afford to buy in tank cars direct from the refiner and 
fuel their own trucks from their own bulk storage plants 
and service stations. 

If such very large truck owners can do _ this—and 
gome can unquestionably—then these big oil company 
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sales executives say that when the oil industry cuts 
its tank wagon and service station prices to keep these 
large truck owners from buying in tank cars, the oil 
companies are at once trying to compete through prices 
designed for service station and tank truck delivery 
with tank car delivery direct from the refiner, a com- 
petition which is certain to lead to a crashing of the 
whole price structure and a loss, and that is just about 
what is happening. The lowest price that the biggest 
truck user has been able to demand has practically been 
the minimum of the tank wagon price structure. No 
wonder it has been unprofitable. 


The exact number of these very large truck fleets 
whose owners could profitably buy in tank cars and fuel 
their own trucks is unknown. These fleets must not 
only be large, but well concentrated. Considering the 
number of trucks in the country, these large fleets are 
probably relatively few in number, and yet they exist in 
every city and in most of the larger communities. 


Wherever they exist, the oil industry has reduced its 
tank wagon and service station prices to get that busi- 
ness. If the business were permitted to go to tank car 
delivery direct from the refinery, these oil company 
executives who have been studying the subject, wonder 
if there would be any very important quantity of gaso- 
line gallonage lost to tank wagon and service station. 


N THE Philadelphia district, we know of one oil mar 

keter who got tired fussing with discounts off of his 
tank wagon price in trying to meet the discounts of the big 
Every time he met a big company’s discount, 
it made it harder for him to maintain his old -tank wagon 
prices to the smaller trade. So the last time he got 
disgusted and went out after big truck business on a 
basis of 2%c above the delivered tank car price. In 
other words, he took this business out of the service 
station and ordinary tank wagon class and put it pri- 
marily on a tank car basis. He limited this business to 
customers of 60,000 gallons a month and the dumps 
in full truck loads. 


companies. 


Somewhere around in this idea is undoubtedly the 
answer to handling commercial truck business. It would 
have to be a pretty big truck owner who was using a 
great deal of gasoline at one point, who could really 
afford to buy it in tank cars. 


A small truck owner might easily buy it in tank cars, 
but if it took him three to six months to use a tank 
car, undoubtedly the loss of interest on his investment, 
of insurance, evaporation loss, and so on, would mount 
up to such a figure that most any oil company could 
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well afford to truck him gasoline under certain limitations 
at a lower cost and still make money on it. 


After the very large concentrated truck fleets are 
gotten out of the service stations and even off the tank 
truck routes, then, it is argued by some students of the 
subject, that a tank truck price could be devised which 
would make it profitable for the oil companies to do busi- 
ness and which could be maintained permanently. 


In speaking of commercial accounts at the last an- 
nual meeting of the Ohio Petroleum Marketers’ Asso- 
ciation, W. T. Holliday, president of the Standard Oil 
Company of Ohio, said: 


“There is, however, a tendency—I don’t know how long 
we are all going to stand the gaff, but there is a tend- 
ency of the companies who, at first, apparently favored a 
one-price-at-service-station, to begin to lose their nerve 
a little bit and begin to sneak commercial discounts to 
the service stations. Personally, I think that the principle 
of a one-price-at-service-station is worth fighting for. 


“The proper place for commercial accounts, the big 
trucks and so forth, to take their deliveries, in my judg- 
ment, is by tankwagon. It they must come in to our 
service stations, and cut up our drives and scare people 
away while they are there, why shouldn’t they pay the 
same price as the man with two bits in his pocket who 
drives up in a Ford? 


“I know of no other business which, in the same 
place, and for the same service, and the same quality of 
goods, charges two prices. It is not fair to the em- 
ployees to permit them to sell for cash the same goods 
for two different prices. And if you put in the com- 
mercial account and say, Well, we will only limit it to 
charge accounts, then you are passing up a very sub- 
stantial part of the cash business, which will go to the 
one-man layout who is willing to sell at the discount for 
cash. Then the only way you can meet that is to go 
back to your discount on coupon books, in lieu of cash, 
and you are right back in the vicious circle where you 
were before.” 


HERE is much to Mr. Holliday’s argument. There is 

no question but what there should not be two prices 
in cash at service stations because one will have con- 
tinual trouble with employees, and the less charge busi- 
ness there is at the service stations or anywhere, the 
better off the industry is. There is entirely too much 
charging of gasoline and lubricating oil today and such as 
there is, is due entirely to spineless selling and spineless 
credit giving. 


If the truck owner is refused any discount whatsoever 
at service stations, he very quickly will find out for 
himself whether it is cheaper for him to buy from the 
tankwagon after having put in his own pump and under- 
ground tank and paying for them as he should do 
under the new American Petroleum Institute code. 


If it is cheaper for the truck owner to put in that 
tank outfit, he will very quickly let the oil companies 
know that fact. If it isn’t cheaper, he will continue 
to patronize the service station, so the industry can 
very properly work out the price structure as it thinks 
best and the truck owner will find out for himself where 
he belongs in it. 


The study of commercial accounts will take the in- 
dustry into quantity discount agreements. The chief 
wrong of the Q. D. A. in the past, has been the abuse 
of it, both in figuring quantity discounts on an inter-city 
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basis and also in taking everybody in the block, or 
within sight of an office building into a Quantity Dis- 
count Agreement with one firm in that building. 


The industry is gradually approaching a study of the 
problem on the basis of unit of delivery and that un- 
doubtedly is where it belongs. If a man can buy in a tank 
car and it is profitable for him to put up his own storage, 
carry his own insurance and so on, then by all means, 
let him buy in tank cars. Perhaps the next largest 
man can buy in full truck loads, and after him, the man 
who will buy in truck compartment dumps. 


The industry might well ask itself the question, if 
that isn’t about where it stops. 


There is a limit as to the volume of delivery that can 
be economically made from a truck. The industry can 
easily figure out whether that minimum delivery should 
be 25, 50 or 100 gallons. Obviously, it shouldn’t be any 
5 or 10 gallons, like the minimum quantity that used to 
be delivered from tankwagons and trucks in the earlier 
days. 

All of this is a subject that the code of practices com- 
mittee of the American Petroleum Institute could well 
appoint a special committee on. The answer may not be 
reached right away, but the sooner it is reached, the 
better chance there is for a sound, market price struc- 
ture. Furthermore, the sooner a solution is reached on 
this commercial account proposition, the better chance 
there is of the American Petroleum Institute’s code ac- 
tually getting into practical operation. Until it is settled, 
this section of the code may have to be suspended. 


Can the States Get 
Away With It? 


AVE the state legislatures the right to establish 
by law specifications for gasoline to be sold in 
their states? 


If not, why do we let them get away with it? 


It is our understanding that the police power of a 
state extends far enough to enforce measures designed to 
protect the lives, health and well-being of its citizens. 


But does it extend far enough to permit the state 
authorities to dictate what gasoline its motorists shall 
buy? 


We never heard of a state prescribing specifications for 
coal, number of B. t. u. to the ton it must contain, ash 
content, sulfur content and so forth. It seems that there 
is an analogy between coal and gasoline. Why should the 
one be subject to state specifications more than the other? 
B. t. u. content of manufactured gas is regulated by law, 
but the gas company is a public utility, a monopoly. 


Competition assures that the people will always be 
offered excellent gasoline. If they are offered an inferior 
fuel it will be at a cut price that should warn them of 
what they are likely to get. 


State oil inspection has been knocked out in several 
states after our industry had submitted to it for years. 
Laws taxing filling stations have been knocked out. 


Unless recourse to law has been tried before, it would 
seem that it ought to be tried now in some states where 
specifications are troublesome. An individual oil company 
or the American Petroleum Institute might be the plain- 
tiff, or several companies might get together to bear the 
expenses of a test case.—P. T. 
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Tulsa 


LL possible computations and per 
Psa on mergers of oil com- 
panies, we believe, have not been set 
up although the rumor factory has 
been running day and night for sever- 
al months. Just to keep the talk 
going, we originate some new rumors 
herewith, with supporting data and 
circumstances. 

Dana H. Kelsey, vice-president and 
general manager of the Prairie Oil 
& Gas Co. and E. B. Reeser, presi- 
dent of the Barnsdall Corp., were 
seen talking together on a Tulsa 
street corner one day last week. 
When interrupted by our spy, they 
stopped talking. This will .bear look- 


ing into as a merger of the two 
companies is quite logical. 
W. N. Davis and L. E. Phillips, 


vice-presidents of the Phillips Petro- 
leum Co. and H. R. Straight, vice- 
president of the Empire Oil & Refin- 
ing Co., went into a huddle in the 
rough at the Bartlesville country 
club. While they were apparently 
looking for a lost ball, it is signifi- 
cant that they waved the caddies out 
of earshot. We can expect an early 
merger between the Phillips and Em- 
pire companies. 

The following conversation between 
W. G. Skelly, head of the Skelly Oil 
Co. and R. A. Griffith, president of 
the Sinclair Oil & Gas Co. was over- 
heard recently: 


Mr. Skelly: Is it cold enough for 
you, Berry? 

Mr. Griffith: Too cold. 

Mr. Griffith’s answer really indi- 


cated that the basis of exchange of 
stock between the two companies 
was unsatisfactory. Thus we are in 
a position to kill off the rumor, which 
as yet has not been started, that a 
consolidation of the two companies is 
in the making. 

George Lang, chief scout of the 
Carter Oil Co., called up L. S. McGee, 
chief scout of the Pure Oil Co., in 
our presence and asked for informa- 
tion as to the production of a Pure 
Oil lease. There is no doubt that 
each company is taking over the 
other. 


On the road to Seminole, one of 
our confidential agents saw a _ truck 
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spy Lawrence E. Smith 


belonging to the Mid-Continent Pe- 
troleum Corp. pulling one of the Mag- 
nolia Petroleum Co. out of the mud. 
We are quite certain that a merger 
of the two has already been effected 
and merely waits announcements. 


Other significant happenings of this 
nature will be reported from time 
to time until we have them all merged, 
or at least messed up somehow. 


*” * * 


Most all of the oil companies 
through their transportation depart- 
ments have adopted safe and _ intelli- 
gent methods of loading trucks and 
the drivers follow their instructions. 
There are some trucking contractors 
and their drivers who need some edu- 
cation. 

Pipe loaded crosswise of the truck 
or “ante goddlin” is not merely an 
occasional sight. Some of these days 
such a load is going to scrape some- 
one into the hereafter and there will 
be plenty of trouble over it. The 
Petroleum Motor Transport Associa- 
tion might well look into this matter. 


.* + #8 


From Charleston, W. Va., Jimmie 
Dye, production manager for the Pure 
Oil Co. in that division, writes in to 
say that he reads this page with 
interest and no little improvement of 
the mind. Jimmie, for your informa- 
tion, is really Charleston’s embassa- 
dor of good will and it is due chiefly 


to him that West Virginia enjoys 
such splendid relations with her 
neighbor states. 

* * a6 


Offices of the Milmac Oil Co. have 
been opened in Tulsa, The company 
is a new one, starting business with 
some settled production and consider- 
able acreage in several states. Max 
W. Ball, geologist and operator, is 
president. He was until recently 
president of the Argo Oil Co., Denver, 
and is president of the Western Pipe 
Line Co., which operates a line from 
Salt Creek to Casper, Wyo. 

Dr. J. H. Miller, of Denver, who 
figured in the early development of 
Salt Creek and has had considerable 
Mid-Continent experience, is a_vice- 
president of the new company. Homer 
C. Detrick, Tulsa, who has played 
a promiment part in the Okmulgee 
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district fields, is a vice-president. 
Paul McCune, formerly geologist for 
the Midwest Refining Co. in the New 
Mexico district, is vice-president and 
treasurer and F. L. Michaels, Jr., also 
one time Midwest geologist, is secre- 
tary. 

The officers, with R. W. Stratton 
and R. H. Wood, of Tulsa, consti- 
tute the board of directors and there 
is an advisory committee consisting 
of Messrs. Detrick, McCune and W. E. 
Wrather, prominent geologist of Dal- 
las. Messrs. Miller and McCune each 
contribute a syllable of the company’s 
name. The company is quite “long” 
on geological and operating talent and 
by this token it should be adding a 
respectable amount to the gross pro- 
duction taxes of some of the states 
within a reasonable time. 

* * 


P. M. Miskell, general manager of 
the refining division of the Empire 
Oil & Refining Co., accompanied by 
L. D. Mann, assistant superintendent, 
have gone to Europe to inspect Cities 
Service export properties in England, 
France and Spain. They expected to 


be away from Tulsa for about six 
weeks. 
* * 
C. P. Parsons, field superintendent 
for the Magnolia Petroleum Co. in 


the Chickasha-Cement district of Ok- 
lahoma for several years, has resigned 
to become district manager for the 
Halliburton Oil Well Cementing Co. 
Mr. Parsons will have charge of the 
Mid-Continent and Gulf Coast areas. 


* * * 


Newly opened district offices of 
land and geological departments of 
the Marland Production Co. at Wichi- 
ta Falls are under the direction of 

J. Maucini. R. C. Honea is located 
there as district scout. With the es- 
tablishment of these offices, the Ama- 


rillo one is closed, Messrs. Maucini 
and Honea being transferred from 
there. 


* o% O* 


Died: In Ardmore, Okla., Mrs. J. H. 
Franklin, mother of Wirt Franklin, 
oil man. She was 73 years old. 
Burial was in Ardmore. 

* * * 

The school of petroleum engineering 

at the University of Tulsa got a 
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lift when Waite 


handsome 
oil man and capitalist, gave $150,000 
to pay for construction of a_ three- 


Phillips, 


story building. It will bear’ the 
name of the donor. Mr. Phillips spec- 
ified that the school should give in- 
struction in producing, refining and 
distribution of petroleum. 


* * * 


Frank A. Herald, consulting geolo- 
gist, is moving to Fort Worth. He 
has devoted several years, part of 
the time as consultant and part on 
staff work for companies, to the Mid- 
Continent and has been prominent in 
technical society work. His removal 
made it necessary for him to resign 
as president of the Tulsa Geological 
Society. 

A. I. Levorson, chief geologist of 
the Independent Oil & Gas Co., who 
was. vice-president of the _ society, 
succeeds to the presidency and H. E. 
Rothrock, of the Superior Oil Co., 
was appointed by the executive com- 
mittee to be vice-president. 


Ba * 


Hugh M. Mauldin, of the Pure Oil 
Co.’s land department in Tulsa, has 
joined the Indian Territory Iluminat- 
ing Oil Co., Bartlesville, where he 
will be a special assistant in the land 
department. 


W. L. Walker, chief geologist of 
the Empire Companies, Bartlesville, 
has gone to California to have charge 
of geological work for the Empire 
on the Pacific Coast. John M. Nis- 
bet, who has been with the companies 


at Bartlesville since 1919, succeeds 
Mr. Walker. 
x oe * 
T. E. Fitzgerald, for 12 years in 


the employ of the Mid-Continent Pe- 
troleum Corp. and its predecessor, 
Cosden & Co., has been made 
tant to General Sales Manager R. W. 
McDowell. Fred Smith has been made 
manager of the Tulsa sales division. 
John C. Miller will have charge of 
development and supervision of the 
Mid-Continent retail marketing divi- 
sion. 


assis- 


x x x 


The Gas Engineering & Construc- 
tion Co., of which W. G. Cummings, 
Tulsa, is president, will soon open 
an office at Maracaibo, Venezuela. It 
is possible that a distributing ware- 
house will be established at Curacao, 
Dutch West Indies. B. L. Straun will 


be in charge. He sailed for Vene- 
zuela late in February. The new 
branch will represent Clark Brothers 
Co., Olean, N. Y., manufacturers of 


gas engines and compressors. 


~ * x 
Word has just been reached us by 
fast freight that P. J. Hurley, of 
Tulsa, has become assistant secretary 
of war. Now it should be simple to 
get a couple of memorial cannon 
for Tulsa's park. 
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Encountering Fred D. Misener the 
other evening, we spent some time de- 
ploring with him that he wasn’t able, 
when he discovered the oil sand that 
bears his name, to copyright it and 
exact a royalty on all the oil it pro- 
duced, wherever found. The Misener 
sand is currently an important factor 
in Oklahoma’s production, contribut- 
ing most of the output of what is 
known as the Maud pool, in the gen- 
eral Seminole district. 


* 


One of the best stories going the 
rounds in Tulsa concerns a_ lady 
bridge enthusiast of this town who 
likes to know the current fashions in 
the game. She wrote to a national 
authority and asked him whether it 
was proper for the player who cuts 
the deck to complete the act. He 
replied in one word, No. In a few 
days she received a bill for $50 for 
professional advice. An attorney was 
consulted as to whether she could be 
compelled to pay the fee. He used 
one word, Yes. Shortly thereafter 
she was informed that she owed the 
lawyer $50. 


* * 


The point farthest south in reasons 
for being a promoter is reached by 

















Texas fields may wax and wane 
but Texas operators know that H. B. 
Hill, of the Dallas office, Bureau of 
Mines, will always give them = an 
analysis of any peculiarity the fields 
may possess. Mr. Hill has been do- 
ing this sort of thing for several 
years and has been of great assist- 
ance in arriving at the 
many operating problems. 


solution of 


J. A. Jenkins, in the Wichita Eagle. 
Sezze: 


“Should I lose the people’s money 
who are placing their trust in me, I 
will then be due for a fall, for their 
loving trust will then turn to hate. 


So that you will better under- 
stand my feelings in this matter, I 
want all to know that I am not and 
will not be bothered about the pros- 
pective love or hate waves but I do 
not want to be classed as dumb.” 


* * * 


Charles E. Carter, who played the 
principal role in assembling the big 
block of acreage held by the Indian 
Territory Illuminating Oil Co. around 
Oklahoma City, has resigned because 
of failing health, He has gone to 
Florida to rest. Mr. Carter recently 
was voted by the Oklahoma _ City 
chamber of commerce to have been 
that city’s most useful citizen in 1928. 
He expects to conduct an independent 
lease and royalty business in Okla- 
homa City later. 


Smith has been made 
vice-president of the Kessler Petro- 
leum Co., Oklahoma City. He has 
been in the automobile business there. 
The Kessler company has production 
in the Okmulgee district of Oklahoma 
and in Winkler county, Texas. 


Walter W. 


* * * 


In the Feb. 20 issue of NATIONAL 
PETROLEUM NEWS an article by John 
Power told of the development of a 
lease in the Drumright, Okla., district 
by a group of men who formed the 
Bengal Oil Co. The men were H. C. 
Becker, drilling contractor; G. c 
Stout, former superintendent of gas- 
oline plant construction for the Pure 
Oil Co.; W. W. Jamieson, former Pure 
Oil Co. bookkeeper; W. E. Thistle and 
L. D. Kelleam, business men of Cush- 
ing. 

Since that date, the property has 
been sold to the Blackwell Oil & Gas 
Co. for a reported half million dol- 
lars. Previously it had yielded more 
than that amount in oil. It was a 
lease that had been abandoned by an- 
other company. The five associates, 
operating as the Bengal Oil Co., took 
a chance on a deeper sand, got it. 
Production at this time is about 1,- 
200 barrels daily from eight wells. 


“e * 


Oklahoma’s legislature has erased 
from the statutes that silly law 
against transporting natural gas from 
the state. It never amounted to any- 
thing and was legislation of a kind 
that has been knocked out by the su- 
preme court of the United States 
whenever the question was raised in 
other states. Gas from Oklahoma has 
been going into Kansas and Texas 
right along in spite of the law. The 
legislature has merely chopped down 
and removed a dead tree. 
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Three Wells Nearing Depth to Test 
Layton Sand at Oklahoma City 


TULSA, March 16 


HE Valley Center area of Kan- 

| sas, the northwestern part of 

the Maud pool in the Seminole 

area of Oklahoma, and the Oklahoma 

City district furnished most of the 

producing news for the Mid-Conti- 
nent during the week. 


In Kansas, the sudden threat of 
water in two important completions 
caused a fluttering of the pulse to 
operators in the active field in and 
around Valley Center, while the best 
completion of the week in Oklahoma 
came from a Misener sand well of 
the Amerada Petroleum Corp. in the 


extreme northwestern part of the 
Maud pool. 

Oklahoma City’s contribution was 
more in the promise of interesting 


news soon to come, than in anything 
definite. The important Layton sand, 
found at about 5000 feet, is soon to 
be thoroughly tested in three wells 
in the vicinity of the Indian Terri- 
tory Illuminating Oil Co.-Foster Pe- 
troleum Corp. discovery well. 


Water showing in two wells com- 
pleted during the week in the Valley 
Center pool gave rise to the belief 
that perhaps the north and to some 
extent, the east edge of the pool had 
been found. As both wells were 
drilled in on the same morning, the 
chances of a double-barreled shock 
hitting the touters of the field looked 
exceedingly bright. Later reports 
however, said that in both wells the 
water was exhausting, and the oil 
shows increasing, a condition which 
continued until both tests give every 
indication of making commercial 
producers. 


The two wells in question are the 
Skelly et al. No. 3 Wilson, and the 
Bu-Vi-Bar et al. No. 2 Goodrich, the 


former in the northwest corner of 
the pool, and the latter along the 
east flank. Skelly Oil Company’s well, 


in the NE SE NE NE of 1-26S-1W, 
reached the pay below the lime from 
which the wells in the Valley Center 
pool proper are producing at 3406 
feet. Four feet in the well had a 
good showing of oil, but a_ better 
showing of water. 


Although the hole was reported 
as having filled up 1500 feet with 
water, the operators started swab- 
bing, and later reports indicated that 
well was improving. The proportion 
of oil to water showed the fluid to 
be about 70 per cent oil. Present 
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estimates put the well’s capacity at 
about 200 barrels, or less. 


The other well to show water as 
it was being drilled in, Bu-Vi-Bar’s 
et al. No. 2 Goodrich, is in about 
the NW SW SW SW of 6-26S-1E. 
This well, a rotary hole, topped the 
pay at 3372 feet, and had the same 
experience as the Skelly test after 
drilling to 3387. It, too, responded to 
swabbing, the water practically ex- 
hausting, and the oil increasing to 
about 35 barrels an hour. The well 
is estimated as good for about 700 
barrels on the swab as it now stands. 


Another well in the northwest edge 
of the pool is a real failure, accord- 
ing to reports from the field this 
morning. This is a test being drilled 
by Tex Jones, of Wichita, in the ex- 
treme northeast corner of 6-26S-1E, 
which is reported as having a_ hole 
full of water from the pay below 
tae Mississippi lime. 


HE extent of this failure may be 

exaggerated, too, and it may be 
possible that later reports will show 
that it is capable of producing to some 
extent. There are innumerable water 
zones encountered during the drill- 
ing of wells in this area, and it may 
be that the north edge of the pool 
has a new water streak on top of 


the pay which is not found in the 
wells to the south. 
In the way of completions, Okla- 


homa’s best well for the week came 
from the Misener sand in the north- 
western part of the Maud pool, in 
the vicinity of the pool’s first really 
big well. It is, so far, the edge 
well in the northwest corner of the 
pool, although there is an apparent 
failure recorded two locations north 
and one west. 


This new well, Amerada Petroleum 
Corp. No. 4 Hallum, is producing at 
the rate of better than 4000 barrels 
per day, with between 50 and 60 
million feet of gas from the Misener 
at 4014 to 4034. It is in the SE 
NE SE 1-8-4, a north offset to the 
No. 1 Hallum, which startled pro- 
ducers by being a Misener' sand 
well which could produce at about 
3600 barrels per day, and hold up 
fairly well to that figure. 


As for the possibilities of this part 
of the field, or for a continuance of a 
richly productive zone in this direc- 
tion, there is not much information 
as yet. Amerada drilled what it 


thought was a dry hole in the SW 
SE NE of the same section before 
the possibilities of the Misener in 
this area were known. 


This failure had as good a showing 
in the Misener as did the No. 1 Hal- 
lum, but the test was slated for the 
Wilcox, and the showing was passed 
up, and the sand mudded off. It 
may be that there is still a consid- 
erable area in the northeastern part 
of twp. 8N-4E which will be richly 
productive in the Misener. 


In this district the Hunton lime 
lies immediately underneath the Mis- 
ener, frequently producing with it. 
Many geologists are of the opinion 
that there is a blanket condition of 
Hunton lime extending fairly evenly 
over the eastern part of 8-4, and it 
may be that, should the Misener be 
absent to furnish any spectacular 
wells, the Hunton will be capable of 
providing some excellent production. 


And so to Oklahoma City. As told 
in recent issues of NATIONAL PETRO- 
LEUM NEWS, production from the dis- 
covery well has been falling steadily, 
dropping in a few days from about 
5500 barrels per day to but little 
more than 2000. 


At this figure however, the well 
seems to have struck a new produc- 
ing rate, holding well at between 2300 
and 2500 barrels. The gas lift has 
been applied, without any apparent 
benefit to production, and it is prob- 
able that when the well declines still 
further it will be drilled to deeper 
horizons. 


HE next week will be an exciting 

one, maybe, and an _ interesting 
one, undoubtedly, for the operators in 
the pool, and those who are watching 
it from the economic standpoint. Two 
wells, and possibly three, will test 
the Layton sand during the week. 
This sand was encountered at about 
5000 feet, and showed 125 feet of oil- 
saturated sand and 30 million cubic 
feet of gas per day when cored in the 
discovery well. 


The two wells most likely to test 
this Layton sand are the Indian Ter- 
ritory Illuminating Oil Co.-Foster Pe- 
troleum Corp. No. 1 Foster, in the 
center of the NE SW of 24-11N-3W, 
which has run and cemented 9-inch 
casing on top of the Layton at 5023 
feet. 


The same operator’s No. 1 Trosper, 
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in the NE SW of 13-11N-3W, is run- 
ning the 9-inch at about the same 
depth, preparatory to drilling the 
sand, and the Mid-Kansas Oil & Gas 
Co. has its No. 1 Folton, a well it 
took over from the Ramsey Petro- 
leum Corp. along with the latter’s 
holdings in the field, on top of the 
Layton, with 9-inch run, and the 
sand ready to test. 


In order to simplify matters, the 
Indian Territory Illuminating Oil Co. 
geologists are standardizing, in the 
light of present information, on the 
following names for the formations 
which have so far been drilled in 
the field. ‘The pay from which the 
discovery is producing is called the 
Hunton lime. The sand at 5000 feet 
is known as the Layton, and two 
sands at about 4100 feet separated 
by a small shale break, are being 





called the first and second Tonkawa | 


respectively. A sand at 4000 feet, 
or slightly less, is called the Hoover. 


Unless further information indi- | 


cates that these are different forma- 
tions these sands will be referred to 


by the writer by the foregoing names. 


* * * 
Notes on the Week 


As this is written, the Seminole | 


area is producing to capacity in or- 


der that the potential production of | 


the area may be determined. The 
figures for the gage ending at seven 
A.M. March 17 will be used to de- 
termine the proration percentages in 


the district for the last half of March. | 
Production from the area for the last | 
day under the present potential | 
amounted to a total of 374,214 bar- | 


rels from 1779 wells. 
* OK * 


One of the most important wells in 


the Seminole district is at present | 


shut down to await the expiration of 


the required eight day shut down | 
exacted of all completions as their | 


share of the proration movement. It 


is the Magnolia Petroleum Co. No. | 
1 Anderson, in the NE NW SE of | 
18-9-6, which has 2500 feet of oil | 


in the hole from the Wilcox at 4358 
to 4362 feet. 


It is a little more than a mile east 


of production in the Earlsboro pool, | 


and separated from it by a series of 
dry holes, which heretofore had lim- 


ited this side of the Earlsboro pool. | 
The nearest dry hole in any other di- | 
rection is a mile and a half south- | 


east of this possible producer. 
” * - 


A boiler house rumor, and one 
which is enthusiastically spread by 
this department, is to the effect that 
the Wilcox sand production in the 
middle of twp. 8N-5E may be given 


a separate name instead of being | 


called part of the Maud pool. Carr 
City is the cognomen suggested but 
most any name will do. 

This production is certainly no part 
of the Mission pool, nor yet is_ it 
rightly part of the Maud, as the 
latter is Misener sand _ production, 
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Built to last... you will always be 
assured of a fresh supply of pure 
water, when you have a GOTT 


Water Gooler. Order one now from 


your supply store. 


Gott Water Cans 1} gal; 3 gal; 
5 gal; and 10 gal. 
Gott Water Coolers 3 gal; 5 gal; 
8 gal; 10 gal; and 20 gal. 
H. P. GOTT MFG. CO. + Winfield, Kansas 
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and from the Wilcox dry holes which 
have been drilled in the Misener sand 
area, it will remain that way. Giv- 
ing this small piece of Wilcox pro- 
duction a separate name would sim- 
plify its identification to a large ex- 


tent. 
7 * * 


Kansas has a couple of wildcats 
to report, showings in which may 
develop in importance later. One 
is the Shell Petroleum Corp. No. 1 
Haury, in the SW NE SW of 11-238- 
2W, Harvey county, which gaged 43 
million cubic feet of gas per day from 
the chat at 2952-55. The other show 
was reported from a well in Ed- 
wards county, western Kansas. Amer- 
ada Petroleum Corp. No. 1 Tonsil, 
after topping the Mississippi lime 
at 4590 feet had a good show of oil 
at 4597. Last reports gave the well 
drilling ahead at 4640 with no in- 
crease in the oil. 


Production Allowances 


Are Revised 


(By Telegraph) 

TULSA, March 18.—The greater 
Seminole area has an allowed daily 
average production of 353,008 bar- 
rels for the last half of March. This 
figure is based on the new potential 
of 480,522 barrels produced on open 
flow test from 7 a.m. March 16 to 7 
a.m. March 17. 


No change is made in the prora- 
tion percentages for the last half 
of the month the pools of Seminole, 
Searight, Bowlegs, Earlsboro and Lit- 
tle River being allowed to produce 75 
per cent of their potential, St. Louis 
73 per cent and Maud Mission and 
Carr City 69 per cent. Carr City 
is the name recently given to the 
Wilcox sand production in the central 
part of Township eighty-five between 
the Mission and Maud pools. 


The potentials of the various pools 
follow. Seminole city 44,050 barrels, 
Bowlegs 46,273 barrels, Earlsboro 73,- 
912 barrels, Searight 12,606 barrels, 
Little River 97,947 barrels, St. Louis 
127,449 barrels, Mission 38,874 bar- 
rels, Maud 27,784 barrels, Carr City 
formerly listed with 11,567 barrels. 


Because the preceding day was po- 
tential day during which time the 
wells in the Seminole district were 
produced to capacity it is not possible 
to say how much oil was kept un- 
derground by the Sunday shutdown. 
Some operators started prorating on 
the old basis immediately after deter- 
mining their potential while others 
who have been reducing their pro- 
duction by the Sunday shutdown 
method continued that plan. The 
gage for Sunday’s production was 
308,000 barrels. 
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Slick Sells Huge Properties 
To Prairie O. & G. Co. 


(By Telegraph) 

TULSA, March 18 

OR a consideration believed to be 

between $25,000,000 and $30,000,- 

000, Prairie Oil & Gas Co. has bought 

entire holdings of T. B. Slick, the 

country’s largest individual producer. 

Slick retains only his royalty hold- 
ings, which are extensive. 


A daily net production of between 
27,000 and 28,000 barrels, all in the 
high gravity sweet oil fields of Okla- 
homa, Kansas and Texas, about 2,- 
500,000 barrels in _ storage and be- 
tween 450,000 and 500,000 acres in 
leaseholds constitute the properties 
bought. The majority of the acre- 
age, both developed and inactive, is 
in Oklahoma and Kansas. 


The transaction is one that is 
highly significant. The Prairie ac- 
quires this large production at the 
time it is facing a huge demand 
for light gasoline crude oil and when 
the Prairie Pipe Line Co. is rush- 
ing work on its trunk line expansion 
program to the Chicago territory to 
handle the increase in business. It 
is understood that the Prairie Pipe 
Line Co., will arrange to make con- 
nections with the Slick leases as soon 
as the deal is formally concluded, 
which will be upon the termination 
of title examinations, etc. 


Various parts of the Slick produc- 
tion are handled by different pipe 
lines with the Sinclair crude oil pur- 
chasing Co. currently buying about 
14,000 barrels daily. Apparently well 
founded report in Tulsa is that the 
Prairie Pipe Line Co., is planning 
construction of a trunk line addi- 
tional to that which has already 
been announced. Official confirma- 
tion of this is lacking. 


Mid-Continent observers see in the 
transaction the start of what may 
come to be spirited bidding on the 
part of major purchasers for oil in 
this territory. The Sinclair Pipe 
Line Co., is now increasing its line 
to the Chicago district by 25,000 bar- 
rels a day or more and the Texas- 
Empire Pipe Line Co., has its line 
to Chicago district past the prelimi- 
nary stages. Regardless of the sta- 
tistical position of the industry as 
a whole, it is pointed out that the 
Mid-Continent is to be highly com- 
petitive territory as so-called free 
oil is now unavailable in large quan- 
tity. 


Mr. Slick, whose exploits as a wild- 
catter constitute a large chapter in 
the history of the Mid-Continent in- 
dustry, has not commented on the 
deal nor indicated whether it is his 
intention to retire. He has been a 


prominent figure in the industry be- 
ginning with the Cushing field, of 
which he was co-discoverer. He has 
been among the leaders in the Sem- 
inole territory and holds at this time 
a tremendous amount of acreage 
throughout that district. 


Recommendations Made 


To Retard Water 


HOUSTON, March 14.—An_ oper- 
ators’ committee investigating the 
water situation in the 3000-foot pay 
of the Roberts-Settles deep lime 
field, Howard-Glasscock counties, has 
recommended discontinuance of swab- 
bing of wells; maintenance of back 
pressure; discontinuance of further 
drilling after cementing casing until 
successful water shut-off has been ob- 
tained; and the use of 3-inch maxi- 
mum inside diameter tubing. 

The committee, composed of W. P. 
Laughter, H. B. Hill, H. C. Hardison 
and W. W. Warner, recommended as 
follows: 


“1. Swabbing of wells for test 
be discontinued. Observation has con- 
vinced this committee that in in- 
dividual cases swabbing has _ been 
detrimental. Furthermore, the swab- 
bing method of obtaining potential 
production or well capacity is not a 
correct basis of comparing production, 
since pumping is the regular method 
of producing wells. We recommend 
as a_ substitute for the swabbing 
method that the test be made by 
pumping each well one hour each 
calendar month and that the time of 
testing be set by the proration umpire 
in charge. 


“2. Maximum diameter for well 
tubing be three-inch inside diameter. 


“3. No drilling be continued after 
cementing casing until a_ successful 
water shut-off has been obtained. We 
recommend that the plug be drilled 
out and formation found in place, the 
hole bailed dry and allowed to stand 
for twelve hours, after which period 
the test be witnessed by the railroad 
commission deputy, or in his absence 
by an agent of the offset operator. In 
case of a disagreement between these 
two, the well will be shut down pend- 
ing the return of the railroad com- 
mission deputy. 


“4, Back pressure be held by main- 
taining a high fluid column. In con- 
clusion it is the opinion of the com- 
mittee that a slow and gradual with- 
drawal of the oil will retard pre- 
mature edge water encroachment and 
measures favoring this gradual with- 
drawal should be encouraged and con- 
tinued.” 
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Houston 


S. W. Blount, Jr., formerly deputy 
oil and gas supervisor in southwest 
Texas, is now connected with the 
Luling Oil & Gas Co., owner of ex- 
tensive acreage in the Salt Flats field, 
Caldwell county. His resignation from 
the Oil and Gas Division, Railroad 
Commission of Texas, became effective 
March 15. 


President Henry M. Dawes of the 
Pure Oil Co., Chicago, is now on a 
Mediterranean trip. He sailed from 
New York to meet Mrs. Dawes at 
Rome, Italy, with the intention of 
spending about six weeks abroad. Mrs. 
Dawes plans to remain in Europe 
until June. 


D. J. Gibbon of the Wichita Falls 
territory has been transferred to the 
Pampa district as production super- 
intendent of The Texas Co. He suc- 
ceeds L. J. Daly, transferred to Den- 
ver to become production superintend- 


ent of The Texas Production Co., 
Rocky Mountain subsidiary of The 
Texas Corp. 

* * * 
William Orrell, formerly stationed 


at Casey, Ill., as production foreman 
for the Pure Oil Co., has been trans- 
ferred to the Midland district of 
Michigan. The Midland field, in the 
county of similar name, is operated 
through Saginaw offices of the Pure, 
about 40 miles away. 


* * * 


Levi Smith, president of the Big 
Lake Oil Co., operating in Reagan 
county, Texas, is spending a month 
in Florida. 


J. O. Harper, formerly of the Pure 
Oil Co.’s scouting organization § in 
Texas, has been transferred to Vene- 
zuela. 


E. P. Critchlow, geologist, is now 
located at Oklahoma City for the 
Texas Pacific Coal & Oil Co., Fort 
Worth. He was transferred from 
Carlsbad, New Mexico, to succeed Jack 


March 20, 1929 


Kennedy, who recently resigned from 
the land department to operate as an 


individual. 
tk * * 


The recent election of Rodney S. 
Durkee, as director and treasurer of 
the General Petroleum Corp., Los 
Angeles, has been followed by the 
naming of F. W. Wright as assistant 
treasurer and Wesley Cunningham as 
comptroller. Mr. Durkee was former- 
ly comptroller. He succeeded J. Wes- 
ley Barneson, resigned. 


* a * 


Paul R. Martin, chief scout of the 
Texas producing division, Pure Oil 
Co., Fort Worth, has rearranged dis- 
tricts in the Permian salt basin prov- 
ince. Jimmy Hartsell, formerly of the 
geological department, will scont all 
west Texas territory west of the 
Pecos river. Scouts Salter, Lowerre, 
Simmons, Cobb and Plummer will 
divide the rest of west Texas and the 
South Plains country. 


* 


J. B. Headley, chief geologist for 

















Stanley P. Brown 


the Trico interests at Roswell, has 
been elected secretary of the Geologi- 
cal Society of New Mexico. Before 
locating at Roswell he was identified 
with geological work in the Mid-Con- 
tinent, living at various times at Tulsa 
and Bartlesville. 


* * « 


Stanley P. Brown, sales manager 
of the Hughes Tool Co., Houston, is 
known throughout oil production and 
equipment manufacturing circles of 
the industry. He has made an en- 
viable name for himself as a_ sales 
executive in the ten years, or more, 
he has occupied his present position. 
In that period, he has seen his com- 
pany’s business grow from important, 
but much smaller scope, to its pres- 
ent worldwide proportions. 


* * * 


The annual report for 1928 of 
George Otis Smith, as director of 
the United States Geological Survey, 
points out that “the average citizen 
knows little of the complicated chain 
of linked and correlated human en- 
deavor that lies back of the satis- 
faction of his simplest needs. 

“He buys five gallons of gasoline. 
Ten years before, perhaps, a group 
of geologists explored western Texas 
or northern Montana or central Wy- 
oming. After examining many hun- 
dreds of square miles, favorable geo- 


logic conditions were found and an 
area was recommended for drilling. 
Eventually, it was drilled, oil was 
discovered, pipelines and_ refineries 
were built and distribution was ef- 
fected. Thus the citizen was enabled 


to drive another hundred miles with- 
out a thought as to how it all hap- 
pened. But back of it was the essen- 
tial but forgotten geologic work.” 


Mr. Smith was emphasizing that 
all of this is going on today, so that 
man’s needs may continue to be satis- 
fied ten or a hundred years hence. 
Explorers want the help that geologic 
maps, geologic research, geologic un- 
derstanding can give in finding the 
mineral bases of modern life, whether 
in the fields of petroleum or precious 
metal mining. The function of sup- 
plying necessary background, where- 
ever possible, rests as a_ responsi- 
bility of the geological survey. 





New Pipelines in West Texas Get 


Crude From Other Companies 


HOUSTON, March 14 


PERATING policies affecting 
O new pipelines’ entering’ the 

West Texas Permian salt basin 
region held interest in the southwest 
this week. One system, that of At- 
lantic Pipeline Co., was preparing to 
handle 1,000,000 barrels of Winkler 
contract shipments at the rate of 5000 
barrels daily for Humble Oil & Refin- 
ing Co.; and The Texas Co. was re- 
ported buying 2,407,731 barrels of 
Winkler stored crude from Southern 
Crude Oil Purchasing Co., against 
completion of a 35,000 barrels ca- 
pacity pipeline this spring. 


The Atlantic, which has been aver- 
aging 35,000 barrels daily shipments 
through its 10-inch system, completed 
last December, rates the capacity of 
its line at 40,000 barrels. Although 
starting its Humble deliveries from 
Winkler county origin at about 7500 
barrels daily, the contract calls for 
an average of 5000 barrels. 


Although lacking official confirma- 
tion at Houston, the forthcoming con- 
summation of The Texas Co. deal with 
Southern Crude Oil Purchasing Co. is 


generally credited in Fort Worth, 
where the last mentioned company 
maintains headquarters. 

The taking over of the Southern 


Crude’s stored oil in the Winkler 
territory will permit The Texas Pipe- 
line Co.’s operating its new com- 
bination 10-inch and 12-inch system, 
when completed, without soliciting 
buying connections in the field. 


Besides serving the Winkler and 
Crane county, Texas, fields with out- 
let to the Gulf Coast, The Texas 
Pipeline system will connect with 
wells in the southeastern New Mexico 
division of the salt basin, north of 
Winkler production. 


The Texas Co.’s owned production 
in Winkler county now amounts to 
about 7000 barrels daily, its share 
of prorated oil taken from Hendricks 
leaseholds operated by the Shell Pe- 
troleum Corp., on a partnership basis. 
Its University field (Crane county) 
production averages about 6700 bar- 
rels daily; also The Texas Co. has 
about 125 barrels daily production in 
the McCamey district of Crane-Upton 
counties. 


When its new carrier system is 
completed, with minimum capacity of 
35,000 barrels daily (eventually it 
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will be larger, depending on pump 
station installations), The Texas Pipe- 
line will have room for 20,000 barrels 
daily crude movement above the quan- 
tity of its current production. 


That situation, plus its reported 
disposition not to scramble for crude 
to supply line requirements under 
present field conditions, is said to 
have influenced The Texas Co. in 
negotiating with Southern Crude. 


The deal, if completed, calls for a 
reported price of 65 cents a barrel, 
plus 7% cents gathering charge, or 
a total of 72% cents a barrel in the 
Southern Crude’s tankage at Wickett, 
Ward county. The Texas Co. is not 
buying the steel but will pay storage 
on the oil until moved into the system 
of its subsidiary pipeline. 

Humble Pipeline Co., operating west 
Texas systems with aggregate ca- 
pacity of 100,000 barrels, is averaging 
slightly more than 90,000 barrels 
daily shipments from the salt basin 
region. 

Gulf Pipeline Co.’s 10-inch system 
from Midland to Ranger, which is 
now being extended about 70 miles 
into Winkler county, averages 24,100 
barrels daily. 

Illinois Pipeline Co., companion 
corporation to Mid-Kansas Oil & Gas 
Co., serving only the Yates field, 
Pecos county, is moving about 44,000 
barrels daily. 


8-inch line from Midland to 
De Leon, in the Ranger district, han- 
dles approximately 29,000 barrels 
daily. 


M “einen ti PETROLEUM CO.’S 


Pasotex Pipeline Co., subsidiary of 
the Standard Oil Co. of California, 
continues to move only about 9000 
barrels daily through its 18,000 bar- 
rels capacity system to the El Paso 
refinery of the affiliated Pasotex Pe- 
troleum Co. 

Shell Pipeline Corp. handles about 
37,500 barrels daily, north to Heald- 
ton, Okla., connection with its Mid- 
Continent system. Another west 
Texas system of the Shell, which will 
connect its McCamey crude concentra- 
tion base with the Gulf Coast at 
Houston, will not be completed until 
spring. 

Pipeline runs from the salt basin 
region have averaged approximately 
270,000 barrels daily in the first half 
of March as compared with present 


outgoing trunk carrier capacities of 


about 300,000 barrels; tank car ship- 
ments averaged between 35,000 and 
40,000 barrels daily; and refineries 
local to the region were running 
slightly less than 45,000 barrels daily. 

Production of the region, excluding 
small quantities of west Texas “sweet” 
crude in Jones and Fisher counties, 
fluctuates at levels between 375,000 
and 380,000 barrels daily. It was ap- 
parent that between 20,000 and 30,000 
barrels, average daily, of salt basin 
crude is going to field storage in the 
general territory. 


AILY average tank car ship- 

ments in the week ended March 
7 were as follows: The Texas Co., 
from Monahans, loaded for Bankers 
Producing Co., 454 barrels; South- 
ern Crude Oil Purchasing Co., from 
Wickett, 15,912 barrels; Skelly Oil 
Co., from Pecos, 2727 barrels; Shel! 
Oil Corp., from Monahans, 2037 
barrels; J. S. Cosden, Inc., from 
Big Springs, 6322 barrels; Amer- 
ican Petroleum Co., from _ Pyote, 
6583 barrels; The Texas Co., from 
Crossett, 1053 barrels; Orient railroad, 
from McCamey, 150 barrels; Thomas 
& Brown, from Grant City, 522 bar- 
rels. 

Average daily runs to west Texas 
refineries in a similar period were: 
Amarillo Refining Co., Pyote, 2446 
barrels; Blue Bonnet Refining Co., 
Wickett, 7780 barrels; Burford Re- 
fining Co., Pecos, 5000 barrels; Col- 
Tex Refining Co., Colorado, 6500 bar- 
rels; Great Western Refining Co., Big 
Spring, 4117 barrels; Humble Oil & 
Refining Co., McCamey, 6197 barrels; 
Midland Refining Co., Midland, 2199 
barrels; Tonkawa Refining Co., Pyote, 
2387 barrels; Valley Refining Co., 
Pyote, 5173 barrels; Big Spring Re- 
fining Co., Big Spring, 2625 barrels. 

Prorated fields of the general ter- 
ritory continue to be produced within 
the allowable limits fixed by operators 
and approved by the Railroad Com- 
mission of Texas, as follows: Winkler 
county, 175,000 barrels daily; Pecos 
county, 87,500 barrels daily; and 
Howard-Glasscock counties, 45,000 bar- 
rels daily. 

Seattered production of the region, 
in non-prorated fields, distributes about 
as follows: University-McElroy fields, 
Crane county, 40,885 barrels daily; 
World pool, Crockett county, 1770 bar- 
rels; Ector county, 6 barrels; Loving 
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county, 400 barrels; Big Lake field, 
Reagan county, 18,450 barrels; 


Mitchell county, 2620 barrels; Scurry 
county, 45 barrels; McCamey district, 


Upton county, 8975 barrels; Ward 
county, 80 barrels. 

Field operations in both the west 
Texas and the southeastern New 
Mexico divisions of the salt basin 


geological province were lacking in 
fresh significance over the week. 


Ohio Producers Endorse 
Oil Advertising 


LOGAN, O., March 16.—Unani- 
mous approval and pledge of sup- 
port were given the Pennsylvania 


Grade Crude Oil Association by the 
Southeastern Ohio Oil and Gas As- 
sociation at its meeting March 8 in 
Logan. Purpose and work of the as- 
sociation were outlined by O. C. Dunn, 
Marietta, president of the Southeastern 
Ohio association, and Rodney J. Alex- 
ander, Oil City, Pa., secretary of the 
Pennsylvania Grade association. H. D. 
Atha Logan, presented this resolution 
which was adopted unanimously: 


“Whereas, The Pennsylvania Grade 
Crude Oil Association for the past 
five years has been diligently engaged 
through advertising and other public- 
ity means in establishing the value 
and superlative merit of Pennsylvania 
crude oil as a base for lubricating oils 
and gasoline; and 


“Whereas, This association has to 
our belief and opinion been instru- 
mental in bringing about the increased 
demands for said Pennsylvania grade 
products and as a result a more fair 
and equitable price for Pennsylvania 
crude oil; and 


“Whereas, This association in the 
accomplishment of this work has ex- 
pended large ‘sums of money in its 
advertising and publicity work, now, 
therefore, 


“Be It Resolved, That the South- 
eastern Ohio Oil and Gas Producers’ 
Association officially record its rec- 
ognition, support and approval of the 
work of the Pennsylvania Grade Crude 
Oil Association and pledge its organ- 
ized support and urge the individual 
members to pledge and _ contribute 
their financial support to the said 
Pennsylvania Grade Crude Oil Asso- 
ciation.” 


More than 100 men attended the 
meeting and the dinner which pre- 
ceded the meeting. J. P. Gordon, Lo- 
gan, president of the Gordon Oil Co., 
presented statistics on the status of 
the producer of Pennsylvania grade 
crude oil and urged support of the 
Pennsylvania Grade Crude Oil Asso- 
ciation. A. E. Faine, New Straits- 
ville, also urged the association to 
back any movement whose aim is to 
push the sale of Pennsylvania prod- 
ucts. 
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Lawndale Field Developments 


Disappoint Operators 


LOS ANGELES, March 15 
HE possibility of a very large 
field in the Lawndale district is 
diminishing as wells at various loca- 
tions get below the supposed critical 
depths. Even though the holes are 
quite crooked, as undoubtedly many 
of them are through the excessive 
drilling pace maintained, there has 
been nothing to warrant loss of sleep 
for fear of overproduction from this 
field. 


The J. E. O’Donnell well, with cas- 
ing set at 5230 feet at the top of 
some streaked sand, was unable to 
get a successful test at latest re- 
ports. The Standard Oil Vance No. 
1 will probably attempt a production 
test in a day or so. 


Pacific Western reported a dry hole 
at Howland No. 2 and will probably 
core ahead. There are now 79 rigs 
in some stage of development, 20 are 


idle, 9 suspended, and 50 actively 
drilling. Some of the latter are 
working only  half-heartedly while 


waiting for favorable news from the 
deep holes. 


The deep Miocene sands at Santa 
Fe Springs were far from. great 
finds as reports from several impor- 
tant wells come _ in. Eight wells 
have found the upper Clarke, three 
having drilled through it. This sand 
does not appear to be very thick 
and does not vary in thickness a 
great deal from the edge toward the 
center. 


The Richfield Elliott No. 2 
trying to obtain a water shut off. 
The excessive temperatures have 
caused the cement to harden before 
reaching the bottom. It is now stand- 
ing cemented and will make a pro- 
duction test of 75 feet of fair look- 
ing sand if the shut off is successful. 


The Plymouth Petroleum No. 1 
on the extreme southeast edge of the 
field is thought to have found the 
upper Clarke at 7200 feet. If that 
rich sand found, according to latest 
reports, continues a test will be made 
during the next week. 


The California Eastern’s S. F. 
2, after finding the Clarke 
feet, cored good oil sand down to 
6920 feet. Casing was being run 
to cement at top of Clarke, but when 
the General Petroleum S. F. No. 228 
reported gray sand at 7052, Cali- 
fornia Eastern decided to pull the 
casing and core the remainder of the 
upper Clarke. 


The Getty No. 21 was found to be 
75 feet off the vertical and going 
down the structure, accounting for 
its finding the upper Clarke so deep 
at its location. The Associated Oil 


is still 


No. 
at 6875 


Co.’s Dallugge No. 7 on the north- 
west edge of the field, found the up- 
per Clarke at 7096 feet. 

The O’Connell zone drillers are 
progressing, with news expected from 


the Universal Blanchard No. 7, and 
the Shell Co.’s Slusher B 1 very 
shortly. 


The Associated Oil Co.’s Clarke No. 
2 drilling at 7922 feet is not expected 
to prove much, as the pipe is of 
necessity very small and the hole too 
deep, unless an unusually rich sand 
is found. 


Elwood ‘Terrace continued in the 
limelight, when the  Barnsdall-Rio 
Grande joint well Luton Bell No. 6 
came in for 6000 barrels of clean oil 
and 2,000,000 feet of gas. An im- 
portant test soon will be made by 
the Bankline Oil Co. on the Mesa 
about a mile west of Santa Barbara, 


the bottom of the hole being 3200 
feet and some very good showings 
found. 


Kettleman Hills was quiet, and will 
probably continue so for the next few 
months, because of the hard drilling. 
The Pacific Western Oil Co. has 
reached an agreement with the offi- 
cials of the Kettleman Hills Corp. 
by which it will develop the latter’s 
properties. These properties com- 
prise 1760 acres and are strategically 
located, being in close proximity to 
the holdings of the Milham Explora- 
tion Company, which brought in the 
deep zone discovery well. 


Progress in California 


Told at Banquet 


LOS ANGELES, March 18.—Seri- 
ousness of the conservation problem 
now confronting California producers 
was pictured by R. A. Broomfield, 
president of the Chamber of Mines 
and Oil, at the annual banquet of 
that organization. ‘The banquet at 
the Biltmore hotel here, brought to- 
gether 1300 oil men. 


Tracing progress so far Mr. Broom- 
field told of the cooperation between 
the Chamber and state officials includ- 
ing Gov. Young. The spirit of co- 
operation is growing so that our in- 
dustry now is able to speak as a sin- 
gle, strong unit, he said. The result 
has been greater progress. 

Guerney Newlin, president of the 
American Bar Association, was prin- 
cipal speaker of the evening. He 
spoke of the work of the bar in seek- 
ing to devise legislation to permit 
conservation without violating the 
Sherman Anti Trust law or imposing 
restraint on trade. 
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Completions in Oklahoma and seein Week Ended March 16, 


Well 
Company No. 
Co-operative Synd. 1 
Sayre : | 


Humble case ee 1 


Sherry-Carter 
Siluriar ‘ 
Magn ; 
Meanoti a 
Pure xe 
RIVOENE 6k cin cs oe 
Winemiller.... 
Curtis. 
Buckles.... ba 
Wilcox-Osw: alt. ‘ 


w 


Ie 


wa 
20 pee pet pt OD od S 


Turner-Long..... 1 


Shaffer-Winona 1 


Independent...... 1 
Comar... 2 
Helman-Gill...... 1 
| | a ar 2 
Haney... isa. Wl 


Minnehoma 
3ecker-Hutchinson 3 


Kirkland-Son..... 1 


Lewis Prod. et al.. 


Markham Jr...... 8 
Peerless et al..... 1 
Magnolia.. l 
Edwards et al 1 
Adamson Jr...... 3 
Home sath Sista reietle 
Lo ee 1 
Gypsy) tesion >aaele 3 
Oe ea 1 
Texas re S. - 
Tidal Share eal ee 
¢. eeeee . 6 
SUCRE 6a5s:0esicwe 8 
Atlantic-Gypsy... 1 
Pir seen ete 
Gypsy. Rais 16 
Shaffer. ... 2 


Company 


Well No. 


OKLAHOMA 
Beckham County 


Location 
NEc 22-9-23 W 
SWc NW 24-9-23 W 
Carter County 
SEc SW NE NE 
Creek County 
SW SE NE 28-19-9 E 
SEc NW NE NE 17-18 
SWc NW NW ~ 18- 7 E 
CWL Rg NE 7-18-7 
CEL NE NE 5- er 7E 
NEc SE NW 30-15-9 E 
SEc SW 34-19-9 E 
NW SW NE 13-17-11 E 
NW SW SW 18-16-13 EF 
CSL NW SW 1-16-11 E 
Comanche County 
NEc SE 25-2-10 W 
Hughes County 
SWce NE 20-7-8 E 
C NW SE 11-7-8 E 
Kay County 
NWe 21-29-1 W 
Marshall County 
SWc NW 3-5-5 E 
McIntosh County 
NEc SW SE 
Muskogee County 
C SE 33-13-18 E 
Okfuskee County 
c NW 34-11-11 I 
NE NW NW 8- 1413 E 
“ totioen County 
SEc SW SW 17-15-13 E 
Osage County 
SE NE SE 15-26-6 E 
Pawnee County 
SWc gs 8 E 
NW NE NE 20-20-9 E 
NEc 36- 23-4 E 
SE NW NE 
NEc SE $ 
Pottawatomie County 
SWc 14-7-4 E 


31-21-9 E 


ore .c NW 16-7-4 E 
: SW SE 23-7-4 E 
CNL NE 26-7-4 E 
SWc SE 7-8-5 E 
NW SW SE 8-8-5 E 
NW SW SE 18 8-5 E 
SW NE NE 19-8-5 E 
SE NE NE 13- 9- 4E 
Seminole County 
NW NE ah . 8-6 E 
NE SW NE SE 


NW SW SW 4 “10. SE 


Completions in California, 


Long Beach 


Location 


Chicksan Oil Co. ...Clarke 2 

Dabney-Johnson No. 18 
Oil Co. 

Dabney-Johnson No. 27 
Oil Co 

D’Angelo Oil Co....No. 4 

Italo Pet. Corp.....Macrate 2 

MacMillan Pet. No. 8 
Corp 

Shell Oil C .Rose 2 

Shell Oil C Wilson 8 


Wasven & cents, 


General Pet. Corp...S. F. 


Getty....No. 
. Ko 


George F 
Standard Oil Co.. 


New 


Dugan 1 


Santa Fe Springs 
207 
10 
yntz 8 


12-4-3 EF 


SW 25-11-16 E 


E NW 25-21-8 E 


Depth 
2601-2817 
2626-2800 


T.D. 1500 


1359-1366 
654-657 

2510-2541 
2478 2490 


T.D. 430 


T.D. 4382 
3027-3033 


T.D. 1270 
T.D. 700 
T.D. 2057 
T.D. 2368 


T.D. 3841 
T.D. 2195 


1519-1568 


2960-3008 


4241-4273 
3630-3865 
4290-4311 
4413-4432 
4210-4236 
4066-4109 
4088-4116 
4168-4195 
4205-4233 


T.D. 4442 
T.D. 4360 


T.D. 4470 


Depth 
6200 
7010 


4790 


7070 
5930 
4536 


7087 
6674 
6770 


5855 
5746 
5790 


Init. 
Prod. 


814M 
28M 


Dry 


i 
~ 


Dry 
Dry 


Dry 


Dry 
38M 


Dry 
Dry 
Dry 
Dry 


Dry 
Dry 


20 
420 


10 
4M 
Dry 
Dry 
Dry 


470 
750 
285 
OWD 450 
710 
415 
440 
580 


36 


Dry 
Dry 
Dry 


Init. 

Prod. 
700 
800 


610 
3400 
57 
260 
1200 


2500 
1750 


2000 
750 
83 


1929 


Well Init 
Company No. Location Depth Prod 
So ae 1 NW SW SW 24-5-7 E 4366-4490 . 
| EGUISIADA. «cc000e 5 SW NE NE 18-5-8 E 2550-2625 240 
BUBTAY 6 owes CSL NE SE NE 18-5-8 E 2530-2588 25 
MORES. 6 i c5 scx ee NE NW NE 19-5-8 E 2515-2535 50) 
EN eee 2 NE SE NE 1-8-5 E 4351-4356 385 
eee NEc 12-8-5 E 4296-4302 12 
! Twin State....... 1 SEc NE 12-8-5 I 4454-4462 7 
Pr Reeth occa Aun 2 SEc SW 5-8-6 I T.D. 4439 5 
SSUEY: ce sitarae cae 5 NWc SW 6-8-6 E 4639-4646 2110 
| MM canary sien 6 NWSE SE 6-8-6 E 4724-4731 . 
CSOGEY co sec ucaas 7 SW NE SE 6-8-6 I 4712-4717 17 
GVBBY o5ice ckinsincin 2 SWcec NW 7-8-6 I 4480-4485 172 
oN Oa er l NE SW NE 7-8-6 4653-4657 210 
|  Shell-Papoose..... 4 NW SW SW 7-8-6 I 4155-4167 4 
E « WeRObERK casscunsaar z NE NW NW 8-8-6 E 4631-4633 f 
A MET co caiccomare 4 NW SE NE 1-9-5 4432-4442 220 
Shaffer..... 1 SE NW 15-9-7 E 3507-3558 30M 
Mid-Continent.. 3 NW SE SE 32-10-6 E 4385-4394 $30) 
Stephens County 
| Ridgeway et al. 1 SW SE SE 15-2-6 W T.D. 2508 Dr 
| Ilsing-Russell- 1 NE SW SW 21-1-7 W T.D. 2500 D 
| Nance 
Conner et al...... 1 CSLN'% NE — 1-8 W T.D. 2250 D 
Magnolia... .cscss & SWc NE 13-1-4 2517-2550 8M 
| Lone Eagle....... 7 NEc SW NE SE Vee 1-8 W_ 1837-1840 25 
' Magnolia........20 SEc SW SE SW 34-1-8 W 1625-1644 1) 
Tillman County 
| iste. caksavun 1 NEc 29-3-18 W 'F.D:. 3259 Dry 
| Wagoner County 
Homer et al...... 1 NWe SE 22-18-17 E T.D. 885 D 
KANSAS 
Coffey County 
McCulloch....... l SW SE NW 18-23-16 E T.D. 1490 Dr 
| Ellis County 
Empire-Derby.... 1 NW SW SW 17-14-19 W T.D. 3881 Dry 
Davis-Hazlettetal. 1 NEc 1-13-16 W 3004-3014 25( 
Greenwood County 
| Mid-Continent.... 3 NWc SW 13-24-12 E 1705-1727 3 
Peerless.......... 1 C NE NW 8-26-13 E T.D. 1600 Dr 
f  DEPSHOT. v). 5504.0's 5 NW SW NE 13-24-12 E T.D. 1793 Dry 
Harvey County 
| White Eagle et al.. 1 C SE 3-24-1 E T.D. 3600 Dr 
McPherson County 
American. ...s<. 1 SW SE NW 31-18-2 W 2954-2997  200&2.5M 
| Gardner <2 NEc SW 32-18-2 W 2951-2986 310 
Rooks County 
PRG 08s 6. 556:s-00% 1 NEc NW 14-9-16 W T.D. 3612 OWD Dry 
| Russell County 
| Grifithetal..... 2 NE SE SE 30-13-15 W T.D. 3383 Dr 
Day €0 Bc. esos 4 NE SE NE 32-13-15 W 3327-3329 60 
| Sedgewick County 
Bu Vi Baretal... 2 NEc SE 12-26-1 W 3375-3383 1375 
Bu Vi Baretal.... 3 NWc SW 7-26-1 E 3350-3354 1480 
Mason et al...... 1 C NW SW 19-25-1 W T.D. 3504 Dry 
Simmons etal.... 1 SWce SE 9-26-1 E T.D. 3671 Dry 
| Sumner County 
ES &¢. Seer 1 SEc 17-35-2 E 3281-3341 3M 
a ~~ 
Week Ended March 9, 1929 
Init 
| Company wo No. Location Depth Prod. 
| Star Pet. Co........1 3 ate 5885 2000 
| The fon ta 4745 1s 
Athens-Rosecrans 
Barnsdall Oil Corp..O’Dea 8 981 
Ventura Avenue 
Pacific-Western Oil Co. Willett 4 7207 
Elwood 
Barnsdall-Rio Grande Doty 3 3685 38 
Midway 
Republic Pet. Corp.. 8-32-23 es 3000 900 
Standard Oil Co. ...29-31-24 Peers 4520 15 
Standard Oil Co. ...19-31-24 ee 4340 12 





Field Operations in Oklahoma, Kansas, North, North Central, East Central, 


Panhandle and West Texas, Week Ended March 16, 1929 


OKLAHOMA 
Blaine County 


Well No. 
Company Farm Location 
Love et al... 1-Phillips C NW SW 13-19-10 W 
Caddo County 
Franklin... 1-Vann SW NW NW 4-5-9 W 
Carter County 
Magnolia........ 1-Johnson SEc NE 


32-1-3 W 


OWD 


| 


Creek County 


Well No. 


Company Farm Location 
Sherry-Carter.... 2-Mesquite SW SE NE 36-19-9 E 
Sherry-Carter..... 2-Harmon SW SE NE 28-19-9 E 
Lo ee . 6-Dickinson SEc 7-19-9 E 
MAGNONS. ..-6 so 11-Deere SWce 7-17-7 E OWD 
Virginia Drlg..... 2-West SE SW NW 16-16-10 E 
‘ranchot et al.... 2-Garrett NW NE SW 16-16-10 E 
Lockhart t. Hogan NEc NW NW 24-15-12 E 


(Continued on Page 63) 
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New Field Operations in Oklahoma, Kansas, North, North Central, East Central, 
Panhandle and West Texas, Week Ended March 16, 1929 
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Grady County Well No. 
Well No. Company Farm Location 
Company Farm Location Skelly et al 1_Giamnbiach SWe 31-25-1 E 
Okla. Gas Utilities. 2-Goerty = c NE SE SE 26-4-8 W Skelly et al 2-Stambach NW SW SW 5-1 E 
Hughes County Meridian ; 1-Perrin SEc 25-25-1 V 
Harris-Hays...... 2-Manley CSL SE SE 13-9-9 F Whittaker et al 1-Cantrell SWe NE Sw NE 36-25-1 W 
Kay County Bu Vi Bar et al 2-Emerich SWe SE SW 6-26-1 EF 
Marland. ...<.<-: 4-North Lease SW NW SW 6-26-1 W OWD Bu Vi Bar et al... 5-Shawver NWc NE NW NW 7-26-1 E 
No. 2 Kroder et al : l-Hayden SWe NW SW 20-26-1 E 
ee ee eee 2-Barr C NE NW 16-27-1W OWD Slick et al 1-Rosenhagen SW SE NE 33-27-4 W 
Lincoln County Sumner County 
Magnolia........ ieee’ , a. SE SW Sk: 8-14-4 EF Marland 1-Curry NWe SW 26-34-2 E 
cIntosh County | TRE 
or ‘ ; . TEXAS 
Spring Valley..... 1-Carr Muskogee. € AE NW 16-10-13 F NORTH CENTRAL AND EAST CENTRAL TEXAS 
Tulkogee...... ie Leta’ n NWc NE 31-15-20 EF United Royalties 2 WE. —- oe 
MI . : 2-Fixic Okfuskee County 29-12-10 F Paramount : . 5-Mayes Blk-609 Ross 
td-Contin ee se 1 es . A ( : j McClung et al.... 2-Spivery Heirs Sec-22 Blk-1 HT&B 
Mid-Continent... . " Cetaneains Tami 33-10-9 F | McClung-Hickey.. 1-Lowe Blk-138 Winn 
McElroy-Wall.... 1-Hartzell NWe SW 611-2 W aie? iagghlde ie  pggan Bids TENO 
eee ey Rot-Keen et al.. 1-Armstrong H&GN 
Denton-Marshall.. 1-Jefferson SE NE SW 25-15-14 E Coleman County 
7 , ah oy ee Vaughn et al 1-Vaughn Bik-79 Bond et al 
Dh ae EI : : amison-Pollard- —1-Shore Sec-72 Blk- GH& 
on elena Seep Jay Ee eee eacsiitliteai wins 
Stanley.......... Siesas SEc NE 14-21-8 E sa aa _ 
Pawnee County Security Drig 1-Shan “ae nee S16 Hughson 
Hay C6 Boo. .c-cae:, 1-Copeland SE SW SW 26-20-9 FE ee di ”  ESeateeie Cowsnt ina 
: p y ‘ y 
oes VORIGNs 0.4 00006 ieee SW SE SW 26-20-9 E Richardson et al 1-McDonald Garrison 
‘ontotoc County ginds F > eer 
Superior......... 4-Maulden NW SW NW 32:5-5 F Ash Synd ion County ; reP 
Ramsey... 7-Miller NE SE SE 18-5-8 F ri iialaaes "Runnels County 
Westheimer-Daube 11-Wade SW SE Sw 19-5. -SE Hoff 1-Ferguson Sec-152 we 
Bat mains County septa , Shackelford County 
Phillips. ......... 1-Reed NE NW NW 8-9-5 E Tannehill et al...._ 1-Hill Sec-2 LAI 
Magnolia........ 1-Singletary SEc SW 15-7-4 E ed n 37) . 
; “Rh Re okesI idleton . 37A61-Cook Sec-61 ET 
DS ere 2-Youngblood SW SE NW 16-7-4 E Roeser-Pendleton 38A61-Cook Sec-61 ET 
Skelly........... 1-Decker ne NW SW 16-7-4 F WacsariPen dleto nn. 39A61-Cook cel ET 
M agnolia. ~scsee BROwe NW SW 18-7-5 E cea Pendleton. 40A61-Cook Sec 6l ET 
— 1-Ripley ae ee Big States 6-Russ et al. Sec-22 Blk-I1 T&P 
Mila t sce .. 5-Nellie NW SE 128-5 i NORTH TEXAS 
Barnsdall. ... 2-Barkus NW SW NE 26-7-5 F es Archer County 
>) ae .. 8-Cotcha SWe 23-7-6 E I coe Texas... 1-Kemp Blk-67 KW\ : - 
adc oan ees 1-Harris NWe 26-7-6 E Rathke 1-Parrish Abst-1004 
Slick.........+... 1-Ragland NW NE SW 36-7-6 EF Gulf Prod 3-Alexander Blk-22 Meade 
Sinclair.......... 3-Harjo NE SW SE 11-8-5 E Beasley - 2-Abercrombie — BIk-41 Harris 
he inne n is 2-Fulton NEc SE 13-8-5 E Lea- Daniels 5-Williams se eee Hand 
SUDETIONs 66 occ 3-Ingram NE NW NW 1-9-5 E May C ee Drig. 3-Prideaux weeees Rohus 
Cake 1-Skif SEc NE 10-9-6 E Gulf Pr . 4 Ward Abst-36 i BBB&C 
GEOES o<cscccccs FE Backus CNL SW 6-8-6 E Wolfe-Son. 1-Nitsche os —- 4 Blk-27 DCSL 
VOSS o cicedce ces 8-Mission SW SE “er E aa lay County . - 
GIy a saicces 5- Doser NW NE NE 7-8-6 E Texas Dev I-Body Bik-6> Aaclina Co, Sch. Ld. 
DOUME Sh wcicce 1-Cotcha NE SENE 217 E ; Cooke County 
, A eRe rae 9-Lucy NE NW NE 19-5-8 E Kewanee . 8-Hyman + ET 
OC oe l-Larney SW NW .- 7-6 § Kewanee . 9-Hyman Abst-363 ET 
Shaffer.......... 1-Crisso NWe SE 207 F ean abies: ya a 
| ree -Louisianz 5- 9. : Montague County . 
sie 1-Louisi Stephens County 15 7E Russell et al . 1-Hoffman BIk-25 Abst-743 lilley 
Pace et al........ 3-McMasters SWe NE NE 13-2-8 W ‘a Wichita County vane 
Atlantic......... 3-Taylor NW SW NW 121-4 W | Humble... -16-Taylor Blk-81 om KWVFL 
Lone Eagle....... 3-Simpson NEc NW SE 34-1-8 W Fisher ‘ 6-Fee ‘ Sec-24 Abst-399 Collins 
Magnolia........ :21-Kagay NWe SE SE SW 34-1-8 W ° ae Wrenn See si 
Amer. Pipe Line.. 4-Nigh SWc SE NW 34-1-8 W Christy-Graham 1-Waggoner Sec-2 BIk-17 H& rc 
Magnolia... ..... 10-Stevens NWe NE NW 33-1-8 W Whittiken.. . 1-Waggoner Sec-10 Blk-4 HaTc 
Magnolia........ 7-Shafferet al © NWe SW SE SW 29-1-8 W McKanna........ 6-Waggoner Sec-32 Blk-4 are 
Tulsa County Robertson Stell ey. 1l-Waggoner Sec-10 Blk-4 H&T¢ 
Baker.........ee + Dawe SEc NE 26-19-11 F } Carter .... 1-Waggoner Sec-9 Blk-4 H&TC 
Wagoner County ‘ Staley-W ynn 1-Waggoner Sec 65 Blk-14 H& r¢ 
Finefield..... .». 6-Vann C N¥ SW 22-17 iE | Wilbarger........ Wasson Sec-55 Blk-14 H& TC 
foung County 
KANSAS | Jacob... 1-Rhodes Abst-1728 Eddleman 
Chautauqua County Robertson Drig 2-Gilmore Blk-14 Se 
Syndicate........ 1-Westerfield SW NW NE1-32-8 F | Pennell.......... 2-Calvin Abst-240 ane 
Wise-Jackson. 6-Calvin Abst-240 Rohus 
Si teeta: Mla. BWe SE 16-9-4 E Williams, RR i poo “hoes 
Coffee Count | ithke-Panhandle 13- *rideaux Abst 24 ohus 
1-Crandall NWe SW 14-23-15 | O’Bratcher..... - 5-Edwards Abst-274 
Cowley County PANHANDLE 
1-Refinery age 36-34-3 E Note—Not Reporting 
1-Sitton NE SE NW 30-31-6 WEST TEXAS 
Greenwood County Fisher County 
.12-Edwards SEc NW ae 23-11 E White Eagle.. . I-Hughes : 
Harvey County Roser-Pendleton 1-Hought Sec-191 Blk 
& Foster 1-Harpp fc NE 22-23-1 W et al. 
: Kiowa Cannas F Glasscock County 
l- Woodward NEc 35-27-17 W California. . .. 5-Roberts Sec-156 Blk-29 
Marion County Hockley County 
1-Propp NE SE SW 8-19-4 E: McElreath-Suggett 1-Slaughter League-38 
1-Fwert NW SW SW 7-19-3 I 
1-Siebert C NW 17-19-3 E Howard County 
McPherson County Marland +-Chalk Sec-140 Blk-29 
1-Rasmussen SWce 8-18-3 W Cosden 3-Roberts Sec-128 Blk-29 
Rooks go J Amerada 7-Roberts Sec-128 Blk-29 
1-Kruse NW NE 3-10-16 W OWD Irion County 
1-Stites NW SE SW 12-9-16 W Pecos Valley ... 1-Stocks No. 746 
Russell County Pecos County 
1-Leonard NWc 6-13-15 W Crawley et al 1-Heiner Sec-589 
1-Jacobs SWe 31-12-15 W O’ Mara et al . 1-Buts Sec-54 Blk-10 
Sedgewick arue Mid-Kans & 26-Yates Sec-34!4 
2-Gorman NE NW SW 6-26-1 E Transc. 
4 Wright SE c NE 12-26-1 W California........ 2-Smith Lease 5 Sec-16 Blk-194 
3-Nissen NWc SW NE SW 6-26-1 E Upton County 
4-Shawver SWc NW 7-26-1 E Gulf Prod........59-McElroy Sec-195 BIk-F 
2-Branch SEc SW SE SW 6-26-1 E Winkler County 
1-Rayburn NW SW SE 4-25-1 W Southern Crude...T89J6-Hendricks Sec-9 Blk-I 
1-Black or 36-25 I W Southern Crude...T89J7-Hendricks Sec-9 Blk-I 
1-Updigraff SW SE 26-25-1 W Southern Crude...T8803-Hendricks Sec-28 Blk 
1-Carlton SE SW a a8. LE Southern Crude...T88K6-Hendricks Sec-41 Blk 
1-Tuttle SWce NW 1-27-1 E Southern Crude...T88U8-Hendricks Sec-41 Blk- 
Southern Crude...T88U9-Hendricks Sec-41 Blk-2 
1-Stewart NE NW SW 29-25-1 E Humble. ........ C-10-Hendricks Sec-10 BIk-B-12 





Company 
Humble 
Amerada 


Hawkins et al.... 
mcCiune.. <4... 


Humphrey Bros... 


Magnolia. . 


Mcl: 


he 
= in. et al 


it. Atlan. et al. 


Riverland 


Ash Synd 


Collins et al 3 
Tannehill et al 


Roeser-Pendleton 


Ramsey- Decker 


et al. 


Lea-Daniels 
Gulf Prod 
Magnolia 
American. 
Clark et al 
Gulf Prod 
Hines et al 
Humble.. 


Kemrow eink 
Minnich et al 
Pandem 


Petroleum Prod 


‘exas Dey 


22- Morris 
ityre et al eo 
rurman et al..... 


Completions in Texas, Week Ended March 16, 1929 


NORTH CENTRAL AND EAST CENTRAL TEXAS 


Brown County 


Well 
Farm 
10-Byler 


Survey Sec. & BIk. 
T&NO  Bilk-43 1308-1322 
Cleveland Blk-144 T.D. 654 
Head Blk-326 T.D. 920 
H&TB Sec-22 T.D. 200 


Winn BIk-137 
Coleman County 


4-Mathews Blk-43 fy ee 
Sheppard BIk-727 pees 

ax TKNO  Sec-5 7.D. 
Wharton Co. Sch. Ld. pes 

Blk-496 

Blk-275 

Blk-700 

Blk-700 
Blk-495 


Jones County 


Sec-18 Blk-19 
Sec-19 Blk-19 


Limestone County 
l-Hancock Scott 


Depth 


2-Smith 

1-Phillips 

1-Spivery 
eirs 


2-Bailey TL. Dy 298 


1975 
3600 
2660 
1600 


Raquent 


1-Mullam 
1-Kings- 
berry 
3-Stafford 
1-Overall 3arkley 
4-Overall Barkley 
2-Kinsberry Cleveland 


3-Pistol T&P 
6-Winters T&P 


Palo Pinto County 
Sec-36 Blk-4 
Shackelford County 


1-Walls OAL Sec-13 
1-Norton TE&L Sec-803 
2B61l-Cook ET Sec-61 


Stephens County 
Sec-24 Blk-5 1. D: 


1-Hart T&P T.D. 4065 


T.D. 2208 
T.D. 1016 


1323-1325 


1-Keathley T&P 3145 


NORTH TEXAS 
Archer County 


4-Willaims Hand 
2-Alexander Meade 
1-Chilson DCSL 
2-Benson .TE&L 
1-Richardson Me ade 
2-Ward Bros. T 
1 Helm 
1-Aber- 
combie 
2-Campbell DCSL T.D. 1050 
2-Wilson Scott rt ee | 
1-Widmayer Harris Ik-132 gre? 
l-Jeske BBB&C  Sec-6 TT. 


Blk-22 
League-3 Blk-2 
Sec-1808 
Blk-1 
ymilson 
HaTC Sec-2 Blk-3 
Harris Blk-154 
League-3 Blk-1 
1386 
1188 
2-Netherton SP 
l-Lawrance EL Sec-2 
2-Parkey ATNCL  Sec-1 Blk-4 
1-Scott Jones 
Clay County 


Rains Co. Sch. Ld. T.D. 
Blk-9 


D. 1411 
D. 1652 
D. 1852 
T.D. 1406 


1-Hatfield 2476 
Cooke 


Moss 
Teal 


County 


Kmby 


1-Wheelock 


Knox County 


Init. 
Prod. 


25 


Dry 


Dry 
Dry 


Dry 


Dry 
Dry 
Dry 
Dry 


Dry 
300 
325 


4 





Wichita County 


Well 


Company 
Gulf Prod 


Farm 
3-Mitchell 


Shell. 4-Denny 
Bridwell-M: iy field. 4-Womac 


Humble.... 
Panhandle etal... 


Waggoner.. 
Waggoner. 
OT ee ee 


fs etre 


King Royalty... 
King Royalty..... 
Rhodes et al 


Steed-Gaus et al 
Bundy et al 


Cromwell et al 


Gulf Prod 


Humble... 
Humble. 
Humble. . : 
Humoble......:.. 


Sprague... 
Gulf Prod 


Green et al 
Moody 
Marland 
Marland 
Cosden... 


California ee e 
to Maracaibo. 


California 


Mid Kansas- 
Transc. 

Phillips 

Atlantic... 


Gulf Prod ne 
Southern Crude... 
Southern Crude... 
Southern Crude... 


Marland 
Gulf Prod.. 
Gulf Prod 
Humble 


14-Taylor 
5-Burnett 


Survey Sec. & Blk. 


Depth 
T.D. 1834 
T.D. 960 
1815-1818 
1473-1488 
1392-1400 


Lewis 
Balch 
GC&SF 
KWVFL 
Meade 


Sec-2 
Blk-81 


.K-5-Waggoner H&TC 


:E-5-Waggoner 


.22-Stewart 


.. 9-Powell 
.10-Powell 


. 4-Roberts 


Wilbarger County 


Sec-31 Blk-4 
Sec-24 Blk-4 
Sec-18 Blk-4 2423-2435 
Sec-25 Blk-4 1911-1927 
Sec-21 Blk-4 T.D. 2461 


2334-2337 
H-1A-Waggoner H&TC 2401-2410 
H&TC 
H&TC 
H&TC 


C-1-Waggoner 
N-1-Waggoner 


Young County 


Blk-1 TD: 
r-D: 
‘Eee: 
ED, 


¥.D: 
TD. 


604 
859 
853 
948 


660 
912 


Sergeant 
Dawson 
oo 
TE&L 


1-Johnson 


24-Stewart 
2-Eichel- 
berger 
1-Loftin 
1-Davis 


Sec-1449 


Bussey 
TE&L Sec-1395 


PANHANDLE 
NOTE—Not Reporting 


WEST TEXAS 
Crockett County 


4-Powell GC&SF Sec-2 BIk-BB-2 2655-2695 
1-Thompson I&GN Sec- 71 Blk-1 935-988 


Parker Sec-2 BIk-BB-3 2665-2670 
Parker Sec-2 BIk-BB-2 2673-2685 
1-Sarge GC&SF Sec-61 Blk-BB 2651-2680 
1-Powell GC&SF Sec-63 BIk-BB 2644-2673 


Glasscock County 


W&NW Sec-156 Blk-29 
W&NW Sec-155 Blk-29 
Howard County 

T&P Sec-11 Blk-31 

W&NW Sec-137 Blk-29 
W&NW Sec-139 Blk-29 
W&NW Sec-140 Blk-29 
W&NW Sec-128 Blk-29 


W&NW Sec-137 Blk-29 
T&P Sec-6 Blk-32 


3009-3019 


5-Clay 1820-1845 


‘TD. 3503 
3068-3073 
1790-1794 
1812-1841 
1283-1316 


-Roberts 


-Cle 

3-Ch alk 
-Roberts 
-R 


oberts 
-Settles 
Pecos County 


1-Smith TC Sec-21 Blk-194 1405-15 


I&GN_ Sec-61 Blk-1 

T&STL Sec-9 Blk-125 T.D. 

TC Sec-19 Blk-Z i 
Ward County 

H&TC Sec-10 Blk-32 
Winkler County 

GMMB&A Sec-31 BIk-F T.D. 


28-Yates 1168- 


1-Nutt 
1-Sellman 


1-Johnson ED 


2-O’ Brien 3093 


T88B4-Hendricks PSL 
T88L4-Hendricks PSL 


T89D1-Hendricks PSL 


1-Morton PSL Sec-2 


Sec-4 BIk-B-12 
Sec-4 Blk-B-12 
Sec-35 Blk-B-5 


7 Blk-B-12 


3057-3084 
2604-2980 
2864-3031 


2830-2993 


1-Cowden PSL 


2-Hendricks PSL 
4-Hendricks PSL 


Sec-3 ‘BIk- B-12 
Sec-44 Blk-26 
Sec-10 Blk-B-12 


2625-2913 
2860-2893 
2832-2904 


1-Smith D&W Sec-46 Blk-2 


Seminole District Production, Week Ended March 14, 1929 


MISSION 


March 14th 
Wells Prod. 


March 14th March 7th 
Lease Location Wells Prod. Wells ~— 


Weaver i2- 3-5 l 145 
Herndon - 8-6 1 277 
Maines 8-6 4 1,384 
. Hardy 8-6 3 939 
. Judy 8-5 1 197 
. Crane 8-6 1 495 
Nellie 8-5 2 935 

9? 

2 

1 

+ 


Company 
Shaffer... 
Shell-Marland 
Shell-Papoose...... 
Sincl eit... : 


March 7th 
Wells Prod. 
525 
850 
490 
640 
0 


Company Lease Location 
Rice 5-— 8-6 
Fuswa 18 6 
Micco 6 
Melissa 6 
Darby Judy 5 
Gypsy. oe Baby 6 
Gypsy oa Barku 6 
Gypsy... Barkes -6 
Gypsy... Doser 6 
Gypsy... ; Hardy 6 
Gypsy.... C. Harjochie 6 
Gypsy... wie 3 L. Micco 6 
Gypsy.... S. Micco 6 
Gypsy .. Mission 6 
Gypsy. . Mosar 
Independent.. . Lawson 
Indep. et al . Payne 
paariand...<.. . Maines 
McMahon et al . 

Mid-Kansas .. Moore 


Amerada. 

Carter. 

Carter ; is 
Carter & Denver. 


Oo oO 
| 


— 


9 8 le Lelie Rw ie | 


| 


Twin States........ Hayes 8-6 820 
Twin States.. . Judy 8-6 1,830 


Twin States...... Ripley 8-5 100 


o~ 
toi 


pe Ne RR Rte 
_ 
tw 
| 


Ct te Ld yee 
~| 
Ml RK RRR RK whee 


28,664 


TOU. s:..<:0 


20 00 GO Ot OO OO GO GO GO GO GO OO 


SUMMARY 


oO. Prod. Prod. 

of Welis Mar. 14th of Wells Mar. 7. 
Little River 324 78,998 324 84,515 
Maud..... sfaeides 102 35,263 91 34,733 
oS eee 74 28,664 73 36,134 
Bowlegs.... ‘ 34,285 308 35,665 
Earlsboro. . 55,902 300 59,252 
Seminole. . 31,656 279 34,859 
Searight.... 9,770 70 9,108 
St. Louis... 95,419 315 98,421 
GRAND TOTAL 1,760 392,683 
Average Per 223 


Field 
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New Roads to Profits 


PTSHE marketing of gasoline and motor oil and other oil products, fortunately, is 
/ coming to be regarded as straight out merchandising. The more it is so re- 
~~ garded, the more profitable the operations of the oil industry will be. 


For too long the building and operation of gasoline stations, for example, has 


been looked upon merely as distributing outlets for gasoline. 


The same board of 


directors, or the same executives for the oil company who passed upon problems of 
production and refinery operations, were the men who decided questions of gasoline 
merchandising, station operation and so on. 


Naturally these questions were decided more from a viewpoint of oil company 
policy, or in their relation to the company’s refinery capacity or its crude produc- 
tion, than from the natural economic standpoint as to whether the question involved 
was good business policy for the company or was a step calculated to make a greater 


profit for it. 


In the same way the selling of fuel oil, 
burner distillate and other products was 
regarded as.the necessary finding of a 
means of getting rid of a by-product. 


Turning a profit on the transaction was. 


sometimes the matter least thought of. 


In California some oil companies now 
are creating separate operating com- 
panies to handle their gasoline station 
business entirely. It is being completely 
divorced from other matters of oil com- 
pany business. The men at the head 
of these organizations are outside men, 
in some cases, in all cases they have 
no other duties or responsibilities to the 
oil company except to make as much 
money out of running its gasoline sta- 
tions as_ possible. 


Other oil companies in other parts of 
the country are divorcing their sales 
divisions more and more from other de- 
partments. They are being told to take 
material at a certain cost figure and see 
how much money they can make in its 
sale, instead of being required to move 
a certain volume of material, with the 
price a secondary matter. 


This change in the oil industry’s at- 
titude towards its marketing branch is 
bringing up new problems to those con- 
centrating their attention on the opera- 
tions of this branch. They are the same 
problems, though, that the merchandis- 
ing world in general is wrestling with to- 
day. 


Speeding up operations in the physi- 
cal handling of oil products, and the con- 
sequent giving over to other service of 
additional hours of manpower is one such 
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problem. Is it good business for the oil 
company to invest in up-to-date tank car 
unloading facilities at its bulk stations 
which will allow the faster movement of 
gasoline and other products through the 
station and allow the agent and his men 
to give more of their time to other duties 
that machinery cannot fulfill? 


Under modern conditions of faster 
moving traffic on the roads, will the oil 
company be ahead to buy new higher 
speed trucks to cut delivery time and 
thereby reduce its cost per gallon of de- 
livery? How can it further reduce that 
delivery cost by the use of trailers? 


To what extent is the motoring pub- 
lic responding to quicker service offered 
at gasoline stations in the way of faster 
delivering gasoline pumps and meters, to 
modern lubricating oil dispensing outfits 
which bring the product to the motor- 
ists’ attention, and at the same time help 
the sale by allowing quicker servicing? 


How can the station operating person- 
nel be better trained to look upon them- 
selves as salesmen to be continually alert 
to bring in new business, to increase 
profits of the station in other ways— 
forgetting the policy of the past of sim- 
ply being on the job to take care of what 
business drives into the station? 


These are some of the matters that 
are concerning men in the oil market- 
ing business today. 


The following pages in this Modern 
Marketing Issue of NATIONAL PETRO- 
LEUM NEWS are offered to stimulate 
thinking on these and other problems of 
oil merchandising today.—V. B. G. 

















A Union Oil Co. 


To Operators ls 


LOS ANGELES 


gasoline service sta- 


EASING of 
| tions to operators, instead of 
running them with company 
hired men, has been practically univer- 
sally adopted by the larger oil com- 
panies of California. 


Three companies have gone even 
further and have organized station 
operating companies, which take the 
grief of running the stations entirely 
off the oil company’s hands, and in 
turn lease out the individual stations 
to picked operators. 


Each oil company maintains two or 
three company operated stations at 
important points for the purpose of 
establishing their retail price sched- 
ule. The rest are all leased out. 


The leasing of the stations has been 
hastened, and reasons back of this 
policy somewhat hidden, by the gaso- 
line price war now in full swing 
along the Pacific Coast. 

It is true that this method of leas- 
ing the station to the individual op- 
erator, and letting him sell gasoline 
from it to the public at any price he 
chose, is a weapon by which gasoline 
sold through oil company stations can 
meet the cut prices of the independ- 
ent stations. Otherwise the corrupt 
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leased station. 


Leasing Oil 











The 


By V. B. Guthrie 


N. P. N. MANAGING EDITOR 


practices act of the state forbade the 
oil company operating stations to cut 
prices at any district, or even in a 
town, to meet competitive prices. This 
law provides that prices must be 
uniform over the state except for the 
freight differential from the source 
of supply. 


However, the various oil company 
officials directing gasoline distribution 
are emphatically of the opinion that 
this method of leasing their stations 
out has come to stay. They point 
out as the advantages of this system 





Hee accompanying article de- 
scribing the economies Cali- 
fornia oil companies have found 
in leasing their service stations 
to individual operators was writ- 
ten as the result of a first hand 
study on the coast. This method 
of operating stations is begin- 
ning to appear in the East and 
Middle West.—Editor. 
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name of the operator is on a bulletin board at the side 


Company Stations 


uccesstul 


over that of the company 


operating 
the stations the following: 


1—Station operating costs are re- 
duced through fewer men being neces- 
sary to run the station. Formerly 
company hired men worked only eight 
hours, had one day off a week and 
two weeks off in summer. 


—An incentive is provided for the 
station man to get out and drum up 
business. He does not just sit and 
wait for the business to come in. 


3—It solves the problem of handling 
accessories, furnishing lubrication and 
perhaps other services. What is done 
is up to the merchandising ability of 
the station operator. It is not a 
question of company policy. 


4—It has provided a means for the 
gradual doing away with free serv- 
ices which was carried to excess along 
the Pacific Coast. The motorist had 
everything done to his car but wash- 
ing it when he drove in for five ga 
lons of gasoline. The leased operator 
does not have the time to give al! 
these free services and the public does 
not expect so much from him as the: 
did from the company hired operators. 


5—This method of handling the sta- 
tions provides a higher type of per- 
sonnel and the turnover of labor at 
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the stations is less than with company 
hired operators. 


6—Problems in connection with the 
handling of the retail gasoline busi- 
ness are removed from the oil com- 
pany entirely. The matter of credit 
to service station customers, collections, 
discounts to any commercial class of 
trade and so on rest with the operator 
to whom the station is leased. 


“Regardless of the outcome of the 
retail gasoline price war now on in 
California, I believe it is only a ques- 
tion of time until every oil company 
will be entirely divorced from the op- 
eration of its gasoline stations,” said 
the executive of one oil company. 


(6 HE oil company board of di- 

rectors, or its other directing 
management, is too unwieldy to pass 
on questions of gasoline station busi- 
ness and their views are too closely 
concerned with general oil company 
policy. 


“The gasoline stations are chain 
stores and, to be profitable in the 
future they will have to be run as 
the chain stores in other lines of 
merchandising. 


“Their cost of operation will have 
to be reduced and their volume built 
up. Having their general direction 
taken from the oil company and their 
individual operation in the hands of 
someone who is interested in building 
up business at that station seems the 
way to accomplish this. 


“The man in charge of a service 
station in Los Angeles or San Fran- 
cisco used to receive $150 to $160 a 
month from the oil company. The 
junior operator received $140. Two 
men were the least who could operate 
a station. They worked eight hours 
a day, as do all company employes. 
They had Sundays, or at least one 
day a week off and two weeks vaca- 
tion. 

“When he has an interest in the 
amount of business the station does 
the operator will work longer and he 
will go out after business from among 
his friends and from people living in 
his district. 


“The attitude of the public towards 
the operator who is running the sta- 
tion under lease is different from 
their attitude towards the company 
hired employes. In the latter case 
the public expects a maximum of serv- 
ice. They look upon the oil company 
as well able to foot the bill for this 
service and they resent it if they do 
not get it. 


“When the motorists discover the 
operator is running the station for 
himself their point of view is quite 
different, in most cases, we have 
found. They do not expect such serv- 
ice for they know it comes out of the 
operator’s pocket rather than the oil 
company that hired him. They want 
to see him get along. They will even, 
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sometimes, try to get their friends 
to use the station to help him out.” 

The three oil companies which have 
organized separate general station op- 
erating companies are, The Standard 
Oil Co. of California, The Shell Co. 
of California, and the Richfield Oil 
Co. 


The Standard of California has re- 
cently organized a service station op- 
erating company for its some 30 or 
more stations in San Francisco. This 
operating company is known as San 
Francisco Service Stations, Inc. Bruce 
Sweeney, formerly a representative on 
the coast of a Chicago wholesale 
marketer is head of the company, 
and other San Francisco’ business 
men are associated with him. 


This company functions much as 
the other service station operating 
companies in Los Angeles. It leases 
the oil company’s stations. The oil 
company retains title to the property 
and equipment and, of course, stipu- 
lates that service must be maintained 
at the stations and their appearance 
kept up. Leased stations of the 
Standard Oil Company bear the name 
Standard Oil Products, in place of 
the company name formerly shown 
over the stations, and the name of 
the operator. Otherwise their ap- 
pearance is the same. 


Whether the Standard Oil will en- 
large this operating company to take 
in stations outside San Francisco or 
organize others in Los Angeles and 
perhaps other cities is not known yet. 
A peculiar situation as regards trans- 
fering permits to operate gasoline 
stations in San Francisco hastened 
the organization of the station op- 
erating company there. In this city 
permits to operate stations are passed 
upon by the city board of supervisors, 
upon the recommendation of the fire 
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An Associated Oil Co. leased station in a suburb of Los Angeles 


marshal’s office and they are not 
transferable. 


Every station an oil company de- 
sires to lease must be inspected by 
the fire marshal’s office, the old permit 
to operate be destroyed and a new 
one issued. To lessen the red tape 
necessary the Standard desired to 
transfer its stations in a_ block to 
the operating company. 


San Francisco Service Stations, Inc., 
is said to be entirely divorced from 
the oil company. It can call on the 
oil company for the benefit of its ex- 
perience in the past in running sta- 
tions, but all matters of price, inspec- 
tion, other commodities handled and 
so on are entirely up to the operating 
company, it is said. 


Leasing of their gasoline stations 
in the Los Angeles district in a block 
to an outside operating agency, which, 
in turn, sub-leases the individual sta- 
tions to the operators is being tried 
also by the Shell Co. of California 
and, more recently, the Richfield Oil 
Co. 


HE Shell Co. leased its stations 

the first of the year to Van 
Fleet-Durkee Inc., an operating or- 
ganization formed by W. C. Van 
Fleet, formerly assistant sales man- 
ager of the General Petroleum Corp., 
and W. P. Durkee, Jr., who was in 
the sales organization of the same 
company. 


These operating organizations have 
convinced the oil companies they can 
operate their stations at less cost 
than the oil company itself can do it, 
and results so far in the case of the 
Shell stations indicate such an or- 
ganization can produce a larger vol- 
ume of business at the stations, not 
in gasoline sales alone, but in mer- 
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chandising other lines to the motorist. 


Van Fleet and Durkee look upon 
themselves as the directors of a chain 
of stores selling the commodities the 
motorist may use. They point out 
that the actual direction of service 
station operations by the oil company 
is always confused with company 
policies and that it is a subject in 



































plan to install lubricating service at 
the stations also. 


The operating company makes an 
arrangement with the oil company 
owning the stations by which their 
earnings depend on the savings they 
effect in the operation of the stations 
and also on increased volume of busi- 








ness. The title to the station prop- 
y 7 | 
diy , 
A 
tb e* eee 










A Shell company leased station at Los Angeles. 
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The Shell sta- 


tion. dear the name of the general operating company, Van Fleet 
and Durkee, to which the Shell has leased its stations in the 
Los Angeles district in a block 


which the directors of the oil com- 
pany, who have to pass on important 
matters in connection with their op- 
eration, are little posted. They alsa 
say that a directing organization for 
stations consisting of one or two men, 
divorced from other matters in con- 
nection with the operation of a big 
oil company, can make and carry out 
decisions promptly as regards sales 
policies at stations and so on. 


This method of handling stations, 
they say, also takes away from the oil 
company the inspection of their sta- 
tions, which duties they are forced to 
assume when they lease their stations 
individually to the operators. 


AN FLEET and Durkee have 

already arranged with a whole- 
sale accessory house to put in the 
Shell stations a carefully selected line 
of accessories which are in the line 
of emergency supplies for the motor- 
ist, lamp bulbs, fan belts, valve stems, 
dressing and polishes and so on. The 
accessory company stocks the station 
and replenishes the stock. They sell 
the stock to the operator, giving him 
enough time to pay for it so that it 
is not a burden on him. They are 
arranging for the sale of tires and 





erties remains in the oil company’s 
hands. The operating company as- 
sumes responsibility for damage claims 
arising at the stations. 


On Feb. 8 the T. A. Winter Co. took 
over the gasoline stations of the Rich- 
field Oil Co., Los Angeles, under an 
operating agreement. ‘This company 
has about 130 stations all told, in- 
cluding those of the Petroleum 
Securities Co., under which name the 
Pan American Petroleum Co., which 
the Richfield now controls, operated 
the Pan American stations. 


Head of this company is T. A. 
Winter, of the Winters & Powell Co., 
oil distributors in Long Beach. Man- 
ager of the company is I. A. Silvera, 
who was formerly with the Richfield 
Oil Co. S. C. Carpenter, formerly 
with the Pan American Petroleum 
Co. as service station superintendent, 
is assistant manager. 


The T. A. Winter Co. in effect 
leased the stations under Richfield 
control and is sub-leasing them to an 
operating personnel it is now form- 
ing. Unlike the operating company 
for Shell stations in southern Cali- 
fornia the Winter company does not 
plan to handle tires or accessories at 
its oil stations. Its leased stations 





include 16 super service stations where 
of course complete service for motor- 
ists will be given. “We believe that 
handling accessories subjects the sta- 
tion operator to the call of ever, 
salesman passing whose line is acces 
sories and that selling them takes his 
time and atiention from serving his 
customers promptly with gasoline and 
oil,” said Mr. Silvera. 


“We are planning a service whereby 
a motorist who is a patron of any of 
our regular oil stations who wants 
his car washed or greased or serviced 
in some other way the oil station 
cannot do can leave his car at the oil 
station and it will be driven by our 
operator to one of our super stations 
and the work done and the car re- 
turned to the first station.” 


Mr. Silvera says his company’s ar- 
rangement with the Richfield company 
allows it to make the same leasing or 
commission arrangement with the in- 
dividual station operator as the other 
oil companies do, namely about a 
six-cent margin on gasoline, of which 
about two cents is generally considered 
to cover the overhead operating ex- 
pense of the station, including the 
nominal rent the operator pays. 


HE Winter company is finding it 

can cut down on the number of 
operators used when the stations were 
operated direct by the oil company. 
It also believes this method of han- 
dling service stations will be a bene- 
fit to the oil company in that the op- 
erating personnel at the stations will 
be of a higher type capable of being 
used in other places by the oil com- 
pany and that the operators. will 
secure training which will be valuable 
to them for other positions with the 
oil company. 

The Winter company will decide 
all matters of policy in station op- 
eration. It will maintain inspection. 
In short it takes all matters having 
to do with gasoline stations off the 
oil company’s hands entirely. 


One oil company has cut its cost 
of distributing gasoline through serv- 
ice stations from over 9 cents to a 
little better than 6 cents under the 
system of leasing the stations to op- 
erators. And it has held onto its 
gallonage while stations of other oil 
companies lost business the past year 
or so. 


This company, following the prac- 
tice of most oil companies, leases its 
stations on a six-cent margin on gaso- 
line. The cost to the operator of run- 
ning the station is about two cents. 
Part of this is included in the rent 
the operator is charged on the station, 
which rent is based on a gallonag: 
basis. 

The minimum rent charged on a 
station is around $5 a month. On 
stations with good gallonage the figure 
for the rent may amount to as much 
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as a cent a gallon. It seldom runs 


higher than this. 


The contracts the oil companies 
make with the operators uniformly 
call for cancellation if the operator 
sells oil products of other companies, 
or if the stations are not kept up in 
appearance or service. Cancellation 
of the contract with the operator can 
be effected in a short time, five or 
ten days, for such cause. 





HE independent station owners 

claim the lease contracts of the 
oil companies with the operators of 
their own stations can be cancelled on 
a day’s notice and that the stations 
will be taken back under oil company 
direct operation as soon as the pres- 
ent price trouble is ended. 


The oil company executives, without 
exception, claim, however, that the 


































leased method of operating the gaso- 
line stations is here to stay and that 
they will not take their stations back 
in the future. 


“In the future gasoline will be sold 
only through garages and super sta- 
tions,” said one oil company executive. 
“Competition is too great to allow of them work their stations in con- 
enough profit to run a gasoline sta- nection with a parking space, for ex- 
tion alone. The oil company stations ample. 
will trend toward super stations Of 
supplying lubrication, car washing, 
selling accessories of certain lines and 
perhaps other kinds of merchandise. 


course a_ considerable saving 
comes to the oil company from cutting 
down its station personnel. One com- 
pany cut off several hundred men 
when it leased its stations. The op- 
erator and his helper were willing to 
work longer hours when the extra 
work meant more money in their own 


“The leased station is a step toward 
making the gasoline station a mer- 
chandising unit. Our’ experience 
here in California is that it is the 
practical method of handling stations.” pocket. 

Leasing of their stations was an 
effective way for the oil company to 
handle the free service problem, said 
the station manager of one oil com- 
pany. Competition for the motorists’ 
business in California had resulted in 
free services to an extent not thought 
of in the east. For example, the aver- 
age motorist in California expected to 
have his tires filled with air without 
having to get out of the seat himself. 
His windshield was wiped off, his car 
brushed off sometimes, doing all of 
which took the time of the attendant 
without compensation to the oil com- 
pany. 


With the leased stations the op- 
erator has been too busy in many in- 
stances to give the free services 
motorists were accustomed to. From 
going into the sale of accessories or the motorist’s point of view, while he 
the lubrication service because of the took it for granted and expected it 
effect on their garage trade. Also from the oil company employe, he 
the directing and supervising of an does not expect so much from the 
accessory sales business was more leased operator whom he has come to 
than the oil company could take on accept as the manager of the business. 

. . m — The amount of free service that is 
without changing its policies con- given now is up to the operator and 
siderably. it is being greatly cut down at many 
stations. 


The practice of the oil companies of 
leasing their service stations to their 
operators has saved the companies 
considerable over-operating the sta- 
tions directly with their own help, ac- 
cording to the official of another com- 
pany. He said that, due to the large 
number of stations in Los Angeles 
and other cities as well, the gasoline 
gallonage was down to the point it 
cost the company from 5 to 7 cents 
a gallon to sell gasoline. A consider- 
able number of his stations cost in 
the neighborhood of $5000 to build. 
They are located on leased property 
costing perhaps $125 to $175 a month 
or more. 

The oil companies could push the 
sales of motor oil, to help the station 
business, but they did not feel like 


Leasing out the stations allowed the 
operators to augment their gasoline 
business by a variety of lines, in ad- 
dition to selling accessories and 
putting in lubrication service. Some 


Leasing out their stations was the 
oil company’s answer to the problem 
of going out after business for the 
station. 


The hired attendants would 
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A Standard Oil Co. of California leased station in Los Angeles. 
The station is run under the name Standard Oil Products and 
the names of the operators are over the top of the building 


take care of what business came but 
there was no incentive for them to 
get out in the neighborhood and drum 
up business. The operator by lease, 
if he was the right kind of a man, was 
soon found to be endeavoring to help 
his own income by soliciting more 
business from the _ station’s steady 
customers and by drumming up new 
business in the station’s natural terri- 
tory. 

The leased method of operating sta- 
tions, one oil company found allowed 
the addition of complete lubrication 
service at their stations. While the com- 
pany did not see its way clear to in- 
stall greasing facilities under the old 
system and to insure that this work 
was done at all stations up to a 
certain standard, it has put in the 
facilities and allowed the operator to 
whom the station was leased to carry 
on this work himself. Oil company 
officials say that the public looks upon 
the operator as the responsible party 
rather than the oil company. The 
operator’s name is prominently shown, 
generally under the oil company’s 
name over the station or on the side 
of the building. 


HE development of good greasing 

service has appealed to the opera- 
tor as a means of increasing his reve- 
nue. He builds up his patronage from 
his regular customers and car owners 
living in the vicinity of the station. 
Oil company officials have learned 
that, while the motorist would resent 
one ‘of their own employes coming 
from the grease rack, not in the most 
immaculate condition, to sell him 
gasoline, they do not feel the same 
when the man they know as running 
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the station for himself does the same 
thing. 


For another thing, his company 
learned that business at a station can 
be adequately handled with fewer men 
on the payroll through a leased sta- 
tion than through a company operated 
station. Operators on the company 
payroll expect to work eight or ten 
hours and then be through for the 
day. They expect to have one day 
off each week without fail. The man 
who leases the station, and whose in- 
come depends entirely on the volume 
of business done does not expect to 
work by the clock and one day in 
the week is about the same as an- 
other. Quite often he arranges with 
other members of his family, or with 
boys in high school or college, to help 
out during the busy period at the 
station. 


If the proper man is selected as 
the leased operator of the station his 
interest in making the station do all 
it can keeps the service up. At one 
station leased out by The Texas Co. 
the operator and two helpers were 
taking care of the business, while it 
required a crew of six when the oil 
company ran it, although then it was 
kept open all night. 


The oil companies keep up as rigid 
inspection of the service ‘and appear- 
ance of the leased stations as they 
do of the stations they operate them- 


selves. Their agreement with the op- 
erator allows them to take the station 
over again if the service is not kept 
up. 

Another advantage of leased sta- 
tions this company found was that 
this method allows the operator to 
handle accessories as he sees fit, with- 
out the oil company having to keep 
any kind of check on this class of 
business, except to see that the han- 
dling of sales of gasoline and oil is 
not interfered with. 


ANDLING accessories in this 

manner allows the oil company 
stations to compete with the independ- 
ently owned stations which of course 
handle tires and a wide line of acces- 
sories. The wholesale accessory houses 
in Los Angeles have seen an oppor- 
tunity to widen their business by sell- 
ing through the leased oil company 
stations. Some of them have arranged 
a service by which they stock the 
leased stations with a line of acces- 
sories selected by the leased oil com- 
pany stations. Some sell the stock to 


the operator and some make the 
station operator their agent and 
send a man around once a week 


or so to check sales and restock the 
station as necessary. The operator 
gets about 30 per cent on his sales of 
accessories. 

The agreement the 


oil companies 


make with the operators to whom they 
lease stations carries the stipulation 
that the operator assume all re- 
sponsibility for personal injuries or 
damage claims of all kinds which 
might arise from operation of the 
station. As far as is known no case 
has come up in which the point has 
been tested as to what responsibility, 
if any, a court might hold the oil 
company, even in view of this agree- 
ment with the lessee. 


The leasing out of gasoline stations 
was started by the Associated Oil Co 
between two and three years ago. 
B. I. Graves, now assistant to the 
vice-president, and in charge of sta- 
tions, made an investigation of station 
operating conditions and recommended 
this change in the method of handling 
them. 


The company first picked out a 
number of stations where gallonage 
was the poorest and operating costs 
highest and put the new policy into 
effect. The increase in the business 
and the savings in operating costs 
effected were amazing, according to 
Mr. Graves. Since, of course, the 
Associated has leased out all its sta- 
tions. 


Mr. Graves says the turnover in the 
personnel at the stations has_ been 
less under the present method of han- 
dling them than with straight out 
hired operators. 


Eight Percent Rent Charged Station Operator 


TUCSON, Arizona 

TATIONS of the Panhandle Oil 
Co. of Arizona were leased out 

to individual operators by W. E. 
Campbell, head of that company, some 
three years ago. Mr. Campbell] says 
this method of running stations has 


The contract with the operator at 
present calls for a margin of five 
cents a gallon on gasoline, the Pan- 
handle company meeting the margin 
of other companies handling stations 
on this basis. Out of this margin the 
operator pays the rent, overhead ex- 


penses such as light and heat, re- 
placements and _ whatever _ special 
equipment he wants to put in. 
According to Mr. Campbell, the 
Panhandle company also pays the 
operator a commission on his motor 
oil sales. This commission varies ac- 
cording to the vol- 





proven entirely 
satisfactory and 
he would not con- 
sider going back 
to company oper- 
ated stations. 


Mr. Campbell 
leases his stations 
on a rental basis 
of eight per cent 
of the investment 
of the company in 
the stations, in 
the case of places 
which the com- 
pany has _ built. 
Where it leases a 
station from an 
owner it leases 
the station to its 





operator at the 
rent it pays the 
owner plus eight 





ume of oil sold and 
it is paid once a 
year, instead of 
monthly, the pur- 
pose being to get 
the operator to 
push oil sales all 
the year and not 
just during the 
busy months when 
he might run his 
commissions up 
by pushing sales 
then. 


The Panhandle 
company allows 
t he operator to 
stock and sell a 
nationally adver- 
tised brand of 











per cent on what- 
ever investment 
the company has 
in pumps” and 
other equipment. 


A new 
Tucson, 


74 


Arizona. 
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station of the Panhandle Producing & Refining Co. at 


was taken 


It is of Indian type architecture and was 
just being completed and put into operation when the photograph 


motor oil if he 
thinks that will 
help his trade. 


The operator him- 
self makes all the 
arrangements for 
handling this oil 
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with the local distributor and the 
company endeavors to get him to 
try to switch his trade to their own 
motor oils, once his trade is estab- 
lished. 

Mr. Campbell will not install lifts 
or other greasing equipment for the 
operator if he desires to add this 
service to what the station is offer- 
ing. “The operator would have to 
pay us eight per cent on this in- 
vestment, if we put lifts or racks in 
for him, and we believe he is better 
off to purchase and own the equip- 
ment outright,” he said. “If he owns 
the equipment he is going to take 
better care of it and he is going to 
make more of an effort to push his 
greasing business. If he leaves our 
station and takes another he can take 


this equipment with him. From the 
company’s point of view we are not 
left with obsolete equipment on our 
hands after five years or so, as this 
equipment grows obsolete rapidly, due 
to improvements being continually 
made by its manufacturers.” 


It should be pointed out that the 
investment in lubrication equipment 
would not be so heavy in this part 
of the country as farther east. Lifts 
and racks are located outside, gener- 
ally without even a roof, and about 
all that is needed, beside the lift or 
rack, is a battery of lubricating oil 
tanks and a wooden cabinet in which 
this and tools and other equipment 
can be locked up at night. 


The contracts Mr. Campbell makes 
with his station operators are can- 


cellable on 90 days notice. Those of 
many oil companies can be cancelled 
by either party on 30 days notice, 
The contract calls for the operator 
giving all his time that can reason- 
ably be expected to building up and 
serving trade at his station, for his 
keeping service up to the company’s 
requirements and making what re- 
placements are necessary. 


“Some of our operators make a good 
income out of the stations,” Mr. 
Campbell said. “In the first place 
our proposition attracts a good class 
of individual. He takes pride in 
the fact he is in business for himself. 
He can build up trade and hold it 
better than the company can through 
hired operators in our experience.” 


Ads Urge Support of Neighborhood Station 


LOS ANGELES 


HE Union Oil Co., for one com- 

pany, has taken newspaper ad- 
vertising space to urge the support 
by the public of the neighborhood 
station. 


“The neighborhood service station 
operator is a big part of the west’s 
industrial structure,” starts off one 
advertisement which appeared in Los 
Angeles papers on Feb. 21. The text 
of the advertisement said: 


“He lives here in your neighbor- 
hood; he built his hopes on his in- 
vestment here; he runs, smiles and 
serves at beck and call—this service 
station operator. 


“We all know him. He’s the help- 
ful part of every community. His 
job is almost civic. He’s the informa- 
tion bureau, the traffic regulator, the 
school children’s road chaperon. He’s 
the convenience man for all commun- 
ity needs. His cheer is the bright 
spot of a day’s buffeting surge of 
motor traffic. 


“This bright spot must be a white 
spot of good business. It is the key- 
stone of one of the West’s greatest 
industrial structures. The progress of 
the great Pacific Coast Empire does 
not depend on the wealth or success 
of a few isolated, individually held 
fortunes. Our success depends on the 
cumulative success of a great number 
of deserving small successes. And 
success breeds success. 


“Patronize, cooperate with, and sup- 
port your neighborhood station op- 
erator. If you make an orphan of 
him, you tear into the ‘service’ struc- 
ture of your community house. Don’t 
do it; build this, your community. 

“Support your neighborhood service 
station.” 


The Richfield Oil Co., which built 
up its business largely by serving the 
independent service station dealer— 
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He’sa big 
western 
boy 


and Deserves Success 





The Neighborhood Service Station 
Operator is a Big Part of the 
West’s Industrial Structure 


He hives here in your neigh- 
borhood; he built his hopes 
on his investment here; he 
works long hours; he runs, 
smiles and serves at every 
beck and cali—this service 





Upper portion of cu advertisement 
used by the Union Jil Co. urging 
neighborhood patronage 


the man who owned the station, or 
leased it from the owner, and bought 
his gasoline and supplies from one or 
more oil companies, as he chose, has 
taken newspaper space to urge the 
public to patronize the independen- 
station, particularly during the pres- 
ent price war. 


“Now More Than Ever—Patronize 
Your Independent Dealer!” reads one 
of their advertisements run about the 
same date as the Union Oil Co.’s copy. 
It goes on— 


“In the midst of a competitive price 
situation the result of which will have 
a direct bearing on the future of the 
independent gasoline reseller—actu- 
ally, perhaps, on his continued ex- 
istence, this company wishes to re- 
peat and to emphasize its policy to- 
ward the independent dealer. 


“Since its inception, and continued 
throughout a growth which has cul- 
minated in its present position, the 
Richfield Oil Co. has always believed 
in the necessity of the independent 
dealer and had striven to maintain 
by every sound, consistent policy, his 
right to live and to enjoy a fair 
profit on the products he sells. 


“There is no sane, economic reason 
for the present price situation. Rich- 
field, however, has never asked _ its 
friends to pay a higher price for 
the privilege of using its products, 
and therefore, has always met, and 
will continue to meet existing prices. 
Quality of its products will, as in 
the past, continue to lead in every 
market where they are sold. 


“For purely selfish reasons, if for 
no other, you as a motorist should 
continue to support the independent 
dealer. Without this support and loy- 
alty, without your thorough realiza- 
tion of the present situation, his very 
existence is imperiled.” 
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CHATTANOOGA, Tenn. 


(6 ELEPHONES are the most 
useful pieces of equipment 
we have in our service sta- 
Use them often and use them 
intelligently. Spare time for the 
service station salesmen is selling 
time. It should be used on the tele- 
phone, not talking to some young 
lady but soliciting new business.” 


tions. 


The foregoing speech was made 
recently to a gathering of his station 
salesmen by C. M. Abeel, president 
of Abeel Bros., Independent jobbers 
of Chattanooga, Tenn. It was _ in- 
spired by an experience at one of 
the outlying stations where three men 
had sold $350 worth of tires in three 
days by using the telephone. 


Frank O. Hansberger Jr., a 19-year- 
old station salesman is in charge of 
the retail establishment in question. 
Although he has been employed by 
Abeel Bros. for nearly three years 
he never became a station manager 
until about two months ago. When 
promoted to station manager (as is 
the case with all new managers) he 
was given the company’s oldest and 
least attractive station. 


The location is 1292 McCallie ave- 
nue. It is between Abeel Bros.’ orig- 
inal bulk storage plant and the street. 
It is not much to look at and many 
more beautiful and more modern sta- 
tions have been built in later years. 
Several more handsome ones are in 
plain view of the spot where young 
Hansberger took over his first job 
of responsibility with the first com- 
pany he ever worked for. 


To most young high school gradu- 
ates with a taste of college, this 
prospect would have looked pretty 
dismal. Indeed it might have 
looked dismal to Frank, but nobody 
heard about it. He quietly took 
charge of the establishment and pro- 
ceeded to give the neighborhood the 
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He Telephones— 


Not to a Girl 


But to Boost Sales 





Frank 





proverbial “once over.” Here is what 


he learned: 


McCallie avenue was not much of 
a thoroughfare when the company se- 
lected it as a bulk station site, but 
things have changed since then. In 
the last few years the city of Chat- 
tanooga put a tunnel through his- 
toric old Missionary Ridge at the end 
of the street and a prosperous resi- 
dential neighborhood grew up _ be- 
yond it. Through the tunnel and down 
McCallie is the only way these resi- 
dents can get to town to work, and 
most of them drive. 


Hansberger figured out that most 
of the motorists who passed the sta- 
tion morning and evening were pros- 
pective customers for his station. So 
he devised a plan to go after them 
for business. “It won’t hurt to ask 
them to patronize us,” he told the 
other men at the station, “the worst 
they can do is refuse and all of them 
are not going to refuse.” 


The management was pushing tire 
sales at the time. Abeel stations all 
carry a stock of tires and accessories 
and all do vuleanizing besides the 
conventional gasoline, oil and greasing 
service common to most oil stations. 
So the three men on the McCallie 
avenue station made their first sales 
drive on tires. 


Each man equipped himself with a 
small pad and pencil for the pocket 
of his coveralls, and when there was 
no customer in the station or he was 
not busy setting things in order, he 
stood outside the station building and 
watched traffic, looking for tire pros- 
pects. 

When an automobile passed by with 
badly worn tires, whoever was on the 
curb at the time jotted down the auto- 
mobile license number and the make 
of the car. 


“There is no use trying to sell a 
tire to a man with new tires on his 
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O. Hansberger Jr., who calls prospective 


customers on the telephone 





car,” Hansberger reasoned, “and it is 
worse than useless to sell tires to a 
man whose credit is poor.” So every 
prospect was cleared through the of- 
fice. 


In the evening, after four or five 
license numbers had been collected, 
Hansberger sent the slips of paper to 
the main office of the company. There 
a clerk consulted a registration list 
and got the names of the car owners. 
After that the credit manager checked 
the names and established their credit. 


From the first five sheets of paper 
sent into the office from the McCallie 
station, it developed that four of the 
car owners had satisfactory credit 
and one did not. The credit manager 
simply returned the four memoran- 
dums to Hansberger, and destroyed 
the one carrying the name of the 
undesirable customer. The next morn- 
ing Hansberger and his helper got 
busy with the four. 


HE helper stood on the curb at 

times when business was _ slack 
and continued to get the numbers of 
cars on which tires needed renewing. 
But Hansberger used the telephone. 
He mace no apology for telephoning 
the motorist at his office or at home, 
telling him that his tires were in bad 
shape and asking him to call at 1292 
McCallie avenue before he bought 
new ones. He was not an experienced 
salesman, so he simply told the pros- 
pect what he wanted. 


Thus, by picking prospects who 
were apparently in the market for 
tires and discarding all those who 
were not entitled to credit, the three 
young men at the McCallie avenue 
station sold $350 worth of tires in 
three days, setting a mark for all 
the other stations of the company to 
shoot at. And since this happened 
(about two months ago) telephones at 
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service stations have been busy in- 


struments. 

They have not been used exclusive- 
ly in soliciting tire business. Now 
customers who pass Abeel Bros.’ sta- 
tions are being called on the tele- 
phone and asked why they never 
give any part of their business to the 
Abeel station that lies between them 
and town. All the station salesmen 
are doing it at all of the company’s 
eight stations in Chattanooga. 


R. ABEEL estimates that the 

average service station man is 
idle half the time. If a station is 
manned sufficiently well to handle 
the daily peak of business with- 
out undue delay to the trade, it 
is capable of doubling its gallonage 
without requiring additional help, 
he thinks. He looks upon this idle 
time of the station sales  person- 
nel as the greatest waste in the 
marketing end of the _ business, 
and the telephone solicitation pro- 
gram is considered a practical remedy 
for it. From the start it provides 
something to occupy the men’s spare 
time, and it consistently results in 
new business. 


The program has not progressed far 
enough yet for the management to 
calculate accurately what it is worth 
to the company. But the men on the 
stations are enthusiastic about it. 
One of them developed a new wrinkle 
recently to get prospects to call him 
instead of calling them himself. 


The young man’s station is near 
a large industrial plant. Many of 
the plant executives and the better 
paid workmen drive to work in their 
own cars regularly. Not many of 
them live close to the plant so they 
have their cars there idle most of 
the day and the station manager 
considered this a good reason why 
he should have them as customers, 
greasing customers particularly. Here 
was his idea: 

Every day for several days he 
visited the car parking place of the 
factory employees. He approached 
five or six cars a day and put a note 
under the windshield wiper. The note 
was written plainly on white paper 
with a pencil. It said, “Please tele- 
phone me at Hemlock 2357 when you 
have time,” and was signed by the 
station salesman. No word of ad- 
vertising appeared on the note paper. 
There was no hint as to what the 
undersigned might want. 


It developed that quite a few of 
the prospects approached in this way 
actually made the requested tele- 
phone call, and identified themselves 
as having found the note under their 
windshield wiper. That was all the 
station needed. 

“Mr. ,’ he said, “You drive 
your car to work every day down to 
the plant. I operate a service sta- 
tion in that neighborhood and I 
wanted to tell you that I am in a 
position to give you good service and 
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would appreciate any part of your 
business. I run an Abeel Bros. sta- 
tion and I am on a commission as 
well as a salary and I will be inter- 
ested to give you good service.” 


This case was unusual. It has 
shown promise of developing im- 
proved gallonage for the station in 
question, but most of the station man- 
agers prefer to solicit their personal 
acquaintances. Some of them say 
they can get patronage from motor- 
ists who live in parts of town far 
from their stations, if they are ac- 
quainted. Others say that acquain- 
tances who actually drive by the sta- 
tion daily are almost “sure” pros- 
pects. Nevertheless, the salesmen at 
Abeel Bros.’ stations do a great deal 
of “cold canvas” soliciting in their 
neighborhoods. 


Willingness of the men to keep up 
their personal appearance to the 
standard of an outside salesman and 
to put in spare time soliciting, is 
due largely to the bonus plan, Mr. 
Abeel says. The bonus plan is simple 
and attractive. It amounts to 10 per 
cent of net profits at each filling sta- 
tion being divided between the sales- 
men at the station. Net profit is 
arrived at by setting up a separate 
cost account for each station. 


Separately, the earnings at each 
station must carry that station’s pay 
roll, rent and bills for electric cur- 
rent, water, telephone, clean towels 
and repairs to equipment, besides 
overhead. “Overhead” is arrived at 
by apportioning to each station an 
equal share of the company’s ex- 
penses for salaries at the office, gen- 
eral depreciation, advertising, wages 
of truck drivers, truck maintenance, 
office expense, insurance, licenses and 
taxes, and bad debts. 


OR purposes of the men’s bonuses, 


every dollar’s worth of gross 
earning, less the expense listed, is 
considered net profit. Ten per cent of 
that net profit goes to the men on the 
station in the form of a bonus check 
each month. It is divided equally 
between the station manager and his 
assistant who, as a general rule, is 
a college student working part time. 

At first thought, it seems a little 
unfair to divide the heavy item of 
overhead equally among the eight 
stations, knowing that the stations 
are not alike and not equally able 
to bear overhead. But in the case 
of the Abeel Bros. organization, each 
station is able to make a profit and 
pay a bonus to its men while carry- 
ing an equal share of the overhead. 
In the near future Mr. Abeel promises 
his station men to have that item 
down as low as $175 a month per 
station. 

Of course certain stations are bet- 
ter than others and make the com- 
pany more profit and pay their sales 
help bigger bonuses, but that condi- 
tion is overcome by the seniority rule. 
The senior station salesmen are re- 


warded for long service by being as- 
signed to the better stations where 
bonuses will be larger with the same 
amount of effort. The newest man 
starts at the poorest paying station 
and works up. 

To attract good men and keep them 
loyally employed, Abeel Bros. pays an 
attractive wage § scale. Ordinarily 
there are three men at each station, 
consisting of a station manager, an 
assistant, and a colored porter who 
does a good share of the heavy work; 
not selling. The station managers 
earn straight salaries between $100 
and $160 a month. The college boys 
come to work at 3 o’clock in the af- 
ternoon and relieve the station man- 
agers. They work five hours and close 
the stations at 8 o’clock at night for 
wages ranging between $60 and $75 
a month, but they share equally in 
the station’s bonus. Porters earn 
$2.50 to $3 a day. 


R. ABEEL says the plan of em- 

ploying college boys for part 
time service station men is a good one, 
but not a practice that can be followed 
indiscriminately. The company tried 
it on one occasion several years ago 
and it proved an absolute failure. 
Now Mr. Abeel lays down the fol- 
lowing rules of employing college 
men: 


“Do not pick the athletes. Their 
personal popularity is not such as 
will bring business to the station, and 
they are not good employees. They 
have too many things to think about 
other than their work. With their 
athletics and their school work they 
are too much pre-occupied to give 
business much thought. 

“Do not select fat young men be- 
cause they are indolent and_ think 
more about what they eat than what 
they want to do. 

“Do not employ men who are 
stopped because they are not cheer- 
ful and do not make good salesmen. 
The slight, straight, energetic type 
is best. 

“If possible, we try to get men 
who go to church. There are two 
reasons for this. First, we believe 
church going young men have better 
habits and are more dependable. Sec- 
ond, we want them for their associa- 
tions. Their contacts at church will 
be good and they make friends there 
rapidly. Their friends become inter- 
ested in them and they control a 
certain amount of business in that 
way.” 

Abeel Bros.’ station managers are 
called together three times a month 
in a sales conference. They meet on 
the tenth, twentieth and last of each 
month. At their Feb. 20 meeting, 
Mr. Abeel urged them to “use the 
telephone and earn their bonus.” In 
this connection he told them that 10 
new customers are worth $30 a month 
to a station. In other words a cus- 
tomer is worth approximately 10 
cents a day to a service station, or 
$36.50 a year. 
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‘Phone Book Prospects Turn Into Customers 


GASTONIA, N. C 


NOTHER way of making a tele- 
phone in a filling station pay 
dividends was demonstrated recently 
by a small partnership company doing 
business here. They were in the oil 
business only as distributors, buying 
major oil company products from tank 
truck and selling them at retail. But 
they put over at least one sales idea 
profitably. 


Gastonia is in an agricultural re- 
gion and Saturday is market day. 
Farmers regularly came to town then 
to sell their merchantable products, 
and they remained in town to trans- 
act business with the townspeople 
and among themselves. But the oil 
stations in town did not share in 
much of the business for farmers 
regularly buy from tank wagon at 
their own gates. 


The station of the above-mentioned 
dealer sat on a sizable lot. One day 
a bright idea struck one of the part- 
ners and he started to study the tele- 
phone book. Sure enough, there it 
was. Every farmer’s telephone was 
marked by the letter “R” in the 
telephone book, meaning a rural tele- 
phone. So he resolved to call up a 
few of them and make friends. 


New Zealand Service Station Uses Modern Sales 





Friday was a dull day. There was 
plenty of time for telephone work and 
the experiment was begun. The sta- 
tion owner called up a perfect stran- 
ger, a farmer, on the telephone. His 
wife answered. 


Mr. 


“Ts ” 

“No. Mr. Applegate is out gather- 
ing some fruit to take to town to- 
morrow. Must I call him?” 


Applegate there? 


“Never mind. Just tell Mr. Ap- 
plegate that I am the man who runs 
the filling station on the right as he 
comes into town. I will be glad to 
have him park his car on my lot to- 
morrow while he is around attending 
to business.” 


Next day, Mr. Applegate drove into 
the station in person in a farm truck 
with a big load of fruit and asked, 
“What did you want to see me about, 
young fellow? I am Applegate.” 


“T had no _ special business with 
you,” the station owner replied. “I 
just called up a few folks out your 
way who pass here and told them 
they might park here on the lot if 
it would be any accommodation. It 
will be crowded up town by the time 
you get your fruit unloaded. There 





will be plenty of room here. 
not asked too many. 


I have 


“If you want to have bundles de 
livered down here, there will be some- 
body here all day to look out for 
stuff.” 


After a couple of hours, Mr. 
gate returned with his truck empty. 
He did park it on the lot and he fol- 
lowed the suggestion of having bun- 
dles delivered to it. And when he 
started home that night he had a 
pocket full of money. He was in 
the humor to do business with people 
he liked and he had the wherewith 
to spend. The young man who ran 
the station has special reasons for 
wishing his name withheld, but he 
says the idea was worth a great deal 
to his little business for more than 
a year. 


The 


Apple- 


station 
point never to solicit 
one of the farmers 
traded at the station 
own accord. They always _ invited 
their guests back on the following 
Saturday or whenever they came to 
town. And they got rural patronage 
that nobody else could get until it 
became profitable enough for them to 
sell their 


made it a 
business from 
until he had 
some of his 


operators 


business. 


Methods 





Judging from the illustration above, the Petrol Service Co., of Palmerston, New Zealand, believes that proper display 


of merchandise promotes sales. 
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Muskegon, Mich. 


The oil dispensing units are Bennett Highboys, manufactured by Bennett Pumps Corp., 
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New Oil Jobbers to Handle Lubes and 


Kerosene Only, No Gasoline 


MARIETTA, Ga. 
ANIELL BROS., a partnership 
D composed of A. A. and S. N. 
Daniell, completed the installa- 
tion of underground bulk storage and 
started in the oil marketing business 
here recently with the startling an- 
nouncement that they were “not go- 
ing to fool with gasoline.” This 
unusual attitude toward the mo- 
toring public caused consider- 
able comment and_ brought 
Daniell Bros. a great deal of 
free advertising. 

“Gasoline is not the profit- 
able part of the oil business,” 
A. A. Daniell explained. “It 
is the part that runs_ into 
large volume and large invest- 
ment. But to handle gasoline 
we would have to compete 
with several other marketers 
in this section who already 
have a big investment in tank 
and pump equipment loaned 
out to their dealers. We can’t 
afford that investment and we 
are not going to do it.” 

Daniell Bros., as a_ definite pol- 
icy have entered the business to 
handle kerosene and lubricating oil. 
Besides buried storage sufficient to en- 
able them to buy kerosene and lubri- 
eating oils in tank car quantities, 
their equipment consists of a 350-gal- 
lon truck of three compartments with 
can racks on the side. They propose 
to serve about 300 customers, mostly 
farmers with that one truck. 


In order to handle such volume with 
one piece of rolling stock they have 
invested in a car load of light, 60- 
gallon containers. The tanks are cyl- 
indrical in shape and painted, with a 
hinged cover contrivance housing a 
small pump. The whole tank and 
pump device can be bought in sizable 
quantities for $3.75 each, it is said. 
The tanks are for household installa- 
tion. 

Kerosene is used extensively for 
fuel in this section of the country. 
There is no gas for cooking purposes. 
Coal has obvious objectionable fea- 
tures and_ stove-wood is almost a 
thing of the past. During the com- 
paratively short winters, coal is used 
for heating homes but cooking is done 
with kerosene the year around. Dan- 
iell Bros.’ kerosene tanks will be in- 
stalled in or near the kitchen of 
houses in and near Marietta. 

By giving their customers the tanks 
for their kitchen fuel, it will be pos- 
sible to “sew up” considerable busi- 
ness, Daniell Bros. believe. But that 
is not the main idea of the tanks. 
The chief purpose is to enable every 
customer to take at least 50 gallons at 
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a dump. In that way the company’s 
tank truck will not have to make long 
runs, dealing out small deliveries of 
kerosene. Every customer can wait 


until there is room in his tank for 
a worth-while delivery. 

Electricity is accessible to nearly all 
the people 


in the Marietta trading 





—N. P.N. Staff Photo 
Daniell, who 


A. Daniell and S. N. 
formed an oil company and would 
not handle gasoline 


On their trips into the country, 
Daniell Bros. hope to find a market 
for a good volume of lubricating oil. 
They will handle it in drums and 
cans and serve both city and farm 
trade. The investment in kerosene 
tanks (when they have secured their 
300 regular customers) will amount to 
$1125 approximately,. which is 
nearly twice as much as the 
tank truck cost. 

Daniell Bros have accumu- 
lated considerable money in 
the potato business in Mari- 
etta. The potato warehouse 
is the headquarters for their 
new oil enterprise. Incidental- 
ly the contact with the farm- 
ers of the_ neighborhood 
through the potato business 
has given them an advantage 
over a great many business 
men in the knowledge of farm 
credits. 

“We expect to make our 
business a cash proposition,” 
Mr. A. A. Daniell said the 
day he opened the oil office. 
“But farm cred- 
its are difficult. 








Seer tel NOTOR OLS KEROSENE 


DANIELL BROS. OIL CO. 
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They are a mat- 
ter of personal 
knowledge of in- 
dividuals. I am 
going to drive 
the tank truck 
myself. In a 


business like 
ours, the tank 
truck job is 


the most impor- 
tant one. The 
truck driver is 
the sales man- 








—N. P.N. Staff Photo 


The tank truck with which Daniell Bros. propose to serve 
300 customers with cooking fuel 


territory. All the townspeople and 
most of the farmers have electric 
lights in their homes. It is a rather 
hilly neighborhood and there are only 
a few tractors to serve with kerosene. 
The business is based almost wholly 
on a demand for fuel with which to 
cook, 


Under present market conditions 
there is almost as much margin for 
a Marietta jobber in gasoline as in 
kerosene. But it is pointed out that in 
times of stiff competition and over- 
production in gasoline, kerosene offers 
a much more dependable margin of 
profit. Several national marketing 
companies and some other local com- 
panies have adequate facilities for 
serving the motorist. 


ager and_ the 
credit manager 
and that is no 
position for an 
employee. We 
can employ 
Somebody to stay in the office and 
answer the telephone. That is not 
so important.” 


Roper Corp. Describes Rotary Pumps 


ROCKFORD, Ill., March 16.—Ro- 
tary pumps for bulk stations, refiner- 
ies and for general service are de- 
scribed by the George D. Roper Corp., 
Rockford, in its 79-page catalog No 
54 devoted to Trahern pumps. Some 
of the multiple uses of these pumps 
are illustrated in scenes in this cata- 
log, among them being the transfer 
of oil from a delivery truck to con- 
tainers, for unloading oil from tank 
cars to bulk storage, ete. 
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How Stations Can Make More of Tourist 






Information Service 





By Beatrice Barrett 





HILE motoring 
WV ss summer I 
found the “man 


at the gasoline station” 
«ver courteous and ready 
to help a woman tourist 
in every way and to zive 
all kinds of information. 
So, when I began to 
think over plans for a 
motoring vacation this 
spring and couldn’t de- 
cide where I wanted to 
go—but was looking for 
some of the most inter- 
esting parts of the coun- 
try—I thought of my 
friends at the gasoline 
station. 


I decided to write oil 
companies and ask if 
they had some descrip- 
tive literature, or could 
tell me what was worth 
while visiting in their 
state or their community 


A Tip From a Woman Tourist 


W 


HY can’t the local. oil companies running 
gasoline stations create good advertising 
for themselves by giving out their own literature 
telling tourists what there is to visit in their own 
territory—be it county or state? 

A woman magazine writer who drives a great 
deal alone or with other women, makes this sug- 
gestion in the accompanying article she wrote for 
this special issue of NATIONAL PETROLEUM NEWS. 

When planning a motor vacation trip for this 
summer, she wrote a number of oil companies, 
both large and small, asking them for informa- 
tion for the tourist planning a visit to their part 
of the country. 

She found they were all most helpful in giving 
information and sending literature—but she found 
in many cases the literature was that of the local 
auto club or local Chamber of Commerce. 
suggestion is that the oil company have similar 
literature with its own name on the front, and 
advertising its own products. 
in answer to inquiries like mine and also to pass 
out in the summer at the gasoline stations.” 


“Have it to send out 


supply—either for sale at 
a nominal fee, or for 
free distribution to those 
seeking such information 
—of maps of the state 
and literature about the 


surrounding country 
which he could hand out 
at the station? Surely 
this would be a service 


which the customer 
would appreciate very 
highly. And wouldn’t a 


sign reading: 
FREE HIGHWAY 
MAPS, DESCRIPTIVE 


LITERATURE AND IN- 
FORMATION FOR 
TOURISTS 
Her bring additional business 

to that station? 


Some companies’ to 
which I wrote did have 
maps with their own 
name imprinted on them. 
That certainly would 1m- 











So I wrote—and they 
replied in the same 
wholehearted way in 
which they helped me be- 
fore when I was touring. I told them 
there would be two women traveling 
alone, and for that reason we had to 
be a little careful where we went— 
and they responded to that appeal in 
a most chivalrous fashion. 


About half the companies replying 
stated they kept no literature or maps 
—so they had turned my request over 
to the Chamber of Commerce, Auto- 
mobile Club or State Information Bu- 
reau, or in some instances to news- 
papers which ran a special travel bu- 
reau for motorists. I appreciated 
their thoughtfulness very much. If 
they didn’t have what would help me, 
they knew who did, and turned my 
request over to them. 


The Chambers of Commerce and 
Auto Clubs were delightfully specific 
in their answers. They gave me routes 
and letters of explanation and offers 
of additional help if I wanted it. I 
believe a person could come here from 
a foreign country and have absolutely 
no difficulty in driving all over the 
United States, and miss none of the 
historical spots or the natural beau- 
ties of this country, if they just got 
in touch with the gasoline stations 
and the Chambers of Commerce. I 
received so many maps and so much 
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interesting literature that it is going 
to be hard to decide which part of 
the country is going to be best to 
visit. 

Many oil companies which had no 
literature, instead of turning my re- 
quest over to someone who did, went 
themselves, got this literature and 
then in addition wrote me a letter 
planning routes or pointing out the 
high spots described. 


It was no lack of appreciation of 
the courtesy extended to me by this 
group which had no literature that 
brought this thought to me. I have 
time now to get information from 
these sources, and the man at the 
gasoline station is kind enough to turn 
my inquiry over to someone who has 
the information I want; but suppos- 
ing I was on the road, stopped at 
his station and asked for this same 
thing, and he directed me to the 
Chamber of Commerce. 


I might be in a hurry, or might 
think it not worth while to go to two 
or three people for this information, 
so I will wait and ask at the next 
gasoline station where they may have 
some maps or literature on hand. 

Wouldn’t it be an added help to the 
tourist if the gasoline station kept a 


press a tourist, and what 
a widespread advertising 
scheme it is. For each 
time that tourist met an- 
other inquiring the way, and showed 
him the map received from the sta- 
tion—and one can’t forget the name 
if it is printed on the map—they 
would be advertising that station. 


Imagine a party stopping at a tour- 
ist camp with its friendly interming- 
ling of people. Someone asked direc- 
tions, that map was brought out, the 
owner told them it came from a gas- 
oline station and gave them the name. 
Everyone of those tourists going in 
that direction, would be looking for 
that station which had such a good 
map of the country. 


FOUND some of the parent oil 

companies were furnishing each of 
their stations such maps of the states 
in which they were located. On them 
was an advertisement for the brand 
of gasoline, a picture of their stand- 
ard stations so the tourists could 
recognize them, a list of the stations 


of this company in the different 
states, and 2 message saying the at- 
tendants of these stations in each 


state would be glad to furnish a map 
of that state to each customer free of 
charge and help him plan his route 
through that state. Such advertising 
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FORMULA 


WV UeddddddecldddllLeLllLLLLL—— 


for a 


Business Getting 100% 
Pennsylvania Motor Oil 


First—A quantity of 450 Bright Stock (Sharp- 
les Process) refined at the Coraopolis plant of 
The Freedom Oil Works Co. 


Second—A quantity of 100% Pennsylvania 
Crude Neutrals refined at the Freedom Plant 
of The Freedom Oil Works Co. 


Third—Blend to tested specifications by expe- 


rienced specialists of 
this 50 year old or- 
ganization, produc- 
ing a line of Freedom 
Motor Oils which 
places your business 
above competition, 
pleases your dealers, 
and helps them to 
hold their customers. 


This is the formula 
used for years by 
many of the coun- 
try’s leading jobbers. 
Their growing busi- 
nesses recommend 
that you try it. Write 
for quotations. Im- 
mediate shipment 
can be made in tank 
cars, compartment 
tank cars, barrels, or 
drums. 


Guaranteed 
i 100% PURE 





OIL “4 


Permit No. 31 








Also available for 
immediate shipment 
450 Bright Stock (Sharp- 


les Process) which re- 
quires less neutral to 
blend to the ordinary re- 
quired specifications. 
100% Pennsylvania Motor 
Oils, blended to your own 
Specifications, fror. Free- 
dom 450 Bright Stock and 
Freedom 100% Pennsyl- 
vania Crude Neutrals. 
Freedom Quality Stocks 
600 Steam Refined 
635 Steam Refined 
650 Steam Refined 


Freedom 300 Mineral Seal 


Oil made to Railroad 
Specifications. 

Freedom Filtered Burning 
Oils. 








The Freedom Oil Works Company 


Freedom, Penna. 
Established 1879 


Refineries at Freedom and Coraopolis, Pennsylvania 
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certainly must bring direct return: 
in dollars and cents. 


Of course there are to be only tw 
people in my party, but how adver- 
|tising of this kind can be broadcast 
is shown by the fact that, during the 
|past two weeks since I have re- 
|ceived this literature, there have been 
in my home six or seven people who 
_were planning a trip for this summer. 


|And in every instance when I hav: 
|told them of these stations which 


have maps in every state they hav 
said, “Let me have the address of 
that company. I will patronize thos: 
stations when I am touring, just t 
,;show them how much I appreciate 
| what they are doing for the tourist.” 


nished maps at the filling sta- 
tion, but literature covering the points 
|of interest was handled by the auto 
club. Isn’t this a nice arrangement. The 
filling station offers you the courtesy 
ot a road map, and helps you plan 
/your route—if you want more spec'fic 
information about any one place they 
|refer you to the auto club or the 
|Chamber of Commerce. There are 
so many places and so much litera- 
ture a_ station probably could not 
jhandle it all, but they show their 
desire to serve, and their spirit of 
helpfulness by offering you a map, and 


O?*: oil company stated they fur- 


directing you where other informa- 


tion is available. 


But the group of correspondents to 


‘whom I feel most grateful, and whose 


invitation to “make yourself known 
to us when you come through our 


| town,” I shall most certainly accept, 
'so I can thank them in person for 


their courtesy—are those busy men 
at the oil marketing companies, who 
sat down and wrote me a _ personal 


| letter enclosing maps and literature 
|and telling me just what routes to 


take, just what places to see, and 
offered suggestions to help a woman 
| tourist. 


| It was no small task to plan and 
'write out a detailed route from my 
|city to theirs—in many cases over 
'a thousand miles away—but they did 
it, told me just how to come via the 
‘best roads, just what places to see. 


| They not only gave me the highway 
| numbers to follow but routed me by 
itowns, and told the high spots of 
|}each town. 


It was a joy to find how proud 
|these men were of their state as 
well as their own city. Some sent 
me magazines which had articles de- 
scriptive of their city and told of 
the historical spots in the state. 


Each one took a personal interest 
in my trip. When I was bothering 
them with questions they thanked me 
“for giving us the opportunity to tell 
you about our state,” asked me to 
stop at their stations when I was in 
town and they would be glad to give 
me further information. They asked 
me to write them again just before I 
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started, because in the spring there 
were often many detours and they | 
would explain them to me before I 
started, and wished me and my party 
a pleasant vacation. 


One man took the time to mark in 
the descriptive folder which public 
buildings and places in the surround- 
ing towns were the most interesting, | 
and then marked these places on thé | 
map so I could find them. 





Another wrote a three-page letter, | 
offered to give me a letter of intro- | 
duction to the governor of the state, | 
the attorney general and the state | 
motor commissioner, so I could meet 
some of the interesting people of his | 
state, as well as see the state itself. | 
He gave me just the routes to follow, 
the scenic beauties, historical land- | 
marks and told me how long I should | 
stay in each place in order to see | 
all the points of interest, and fin- | 
ished with some advice to women | 
traveling alone. 


“There is one thing I want to cau- 
tion you about. This state, as all | 
other states, in the summertime iis | 
infested with people who hobo around | 
and flag down passing cars for rides. 
Never stop for people who flag you | 
down for a ride. Never stop for | 
anybody, except those who might hail 
you in officers uniform. In this state | 
you may use this letter in your | 
travels as an introduction to any | 
motor vehicle commissioner on the} 
highways, as in this state we have | 
an exceptionally high class set of men 
in uniform, most courteous and most 
accommodating.” 


And after writing me this long 
letter he finished by saying if I 
wanted more information he would 
be very glad to give it to me, and if I 
would specify the towns in which I 
intended stopping he would send me 
a list of the best hotels. 


NE company referred me to the | 
() local auto club for literature, 
saying, “After looking over this lit- 
erature if there are any further de- 
tails you would like explained more 
clearly, we will be more than gald to 
help you.” 


Another enclosed a Rand McNally 
Junior Auto Road Map with their 
name printed on it, and asked the 
Chamber of Commerce to send me de- 
scriptive literature. 

A western station enclosed a map 
and literature with their name and | 
trademark printed on them, wrote a | 
long letter, and then offered further 
help. 

“If you will let us hear from you 
when you expect to arrive we will 
have a trip outlined that we know 
will make you enjoy your stay in 
our state. 

“If you will stop at our filling sta- | 
tion we have excellent accommoda- 
tions and will be glad to direct you 
and advise you as to the trips and 
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‘CAR WASHERS +_ 


2 AIR COMPRESSORS - AIR STANDS + 























Are Your Wash Sales Profitable? 


RE you using obsolete methods, worn-out equipment or 

inadequate facilities in your wash room? A GLOBE Sim- 
plex Hi-Pressure CAR WASHER will correct these profit- 
wasters. This washer will boost your sales volume—and plus 
your per-unit profit. 


Ask for our complete Catalog No. 271, prices and jobber’s name. 


The GLOBE Simplex Two-Stage AIR COMPRESSOR 
is another leader in the GLOBE Super-Service AIR 
EQUIPMENT Line. Remember, there is a “GLOBE” 
for every garage and filling station need. 


GLOBE MANUFACTURING COMPANY 


56-66 Grant St., Battle Creek, Mich., U. S. A. 
Canada Sales Agent—Donald Dixon & Co., 327 S. LaSalle St., Chicago, III. 


























‘‘Burning Liquid Fuel’’ 


EARN real facts which have never been pub- 

lished before on the subject of burning 

liquid fuel, by W. N. Best, the recognized au- 
thority. 


Send your order and check for $4 to— 


National Petroleum News 
1213 W. 3rd Street Cleveland, Ohio 














Another oil jobber said this: “If you want 
to make more profit with less work, less 
trouble and grief, put a Little Giant 
Truck Tank in your service”. Even tho 
Little Giant is lower in cost it is stronger, 
more durable and by far more depend- 
able. Ask for the details. 


Steinke Bros. Mfg. Co., Inc. 


200 Caroline St. Peoria, III. 











5,000,000 Gal. of Gas 


me range ree 


Pumped By This Phil 


AND IT HAS NEVER BEEN NECES- Gasoline & Oil 
SARY TO SHUT IT DOWN FOR REPAIRS 

AT ANY TIME. That’s the record of the P ump 
Trahern Figure 3600 M. F. Rotary Pump 

illustrated below. It is still being used daily at the Bulk Plant, 
—unloading gasoline from tank cars and transferring to overhead 
storage tanks. Also used for trans- 
ferring from storage tank to delivery 
truck. 





If you are interested in experiencing 
this kind of pump service, specify 
Trahern. 

Write for Gasoline and Oil Pump Catalog. 


GEO. D. ROPER CORP. 


Rockford, Illinois 






































the nature of the roads and the safe- 
ty of them.” 


One company enclosed a map of 
their own and touching states and 
literature all marked with their name, 
and went to the trouble of outlining 
one route if I came after June 1 and 
another if I started in the spring. 
They told me when I decided just 
what parts of the four states I would 
visit if I would let them know they 
would advise me of the detours. And 
they ended by saying that, while they 
were in the southern part of the 
state and I would come in at the 
northern boundary if I would let them 
know just when I would arrive they 
would have one of their representa- 
tives meet me at their station far- 
therest north in the state, and assist 
me in any way possible. Could any- 
one do more than this? 


NE wrote me specific conditions 

of the roads in their vicinity, 
told of new bridges being built, ex- 
plained the mountain roads, warned 
me where construction work was go- 
ing on and where roads were liable to 
be muddy if I came in the early 
spring. 


Another sent me not only a map 
showing all the highways in their 
state, but maps of six cther states 
through which I would have to come 
to reach their state. 


One man sent me full information 
and maps of his own state, and then 


-wrote to the secretary of the state 


in the state directly north of his, 
asking that he send me information 
also. 

A road map and guide of the state 
were not sufficient for one man, but 
he marked the high spots in the de- 
scriptive folder and put personal 
pencil notations all through to give 
me his own opinion of the places. 


A number sent me besides _litera- 
ture and maps, a list of hotels in 
their state and marked the ones in 
the cities which they thought women 
traveling alone would find most com- 
fortable. Others described the best 
summer resorts along the way and 
told me which were the best hotels 
in those resorts. 


One station, besides descriptive 
folders and maps, sent a dozen postal 
cards to show me what some of the 
beautiful places looked like, and then 
wrote a detailed route for me to 
travel. 


“Not knowing just how much time 
you have available and how much 
touring you desire to do I endeavored 
to map out a route which would be 
very interesting—you will find the 
roads exceptionally good on practical- 
ly any route you may take. The in- 
teresting and high spots are indicated 
on the map with a red star with their 
explanation on the back cover of the 
map, covering the interesting points 
and larger cities throughout the state. 
Should you desire to take this trip, 
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it will not be at all difficult and if 
your trip should include our city, at 
the time you are here we will be more 
than pleased to check ali the roads 
at that time as to their condition and 
detours or get any other information 
you desire through our local motor 
club.” 


Others along with a detailed tour 
calling attention to points of interest 
gave me personal advice. 


“Many points of interest are in the 
mountains but can be™ reached by 
exceptionally good roads. The danger 
attendant mountain driving is not as 
great as that in the average con- 
gested city, so you need have no 
fear on that score.” 


“We note what you say about 
making this trip in the early spring. 
Our suggestion would be for you not 
to make it until Decoration Day, as 
you would find considerable cold 
weather if you came before that time. 
The snow in this section of the 
country doesn’t leave us until around 
the last of March and it takes about 
30 days to clear some of the roads, 
especially through the mountains.” 


“The roads I have marked are what 
I’d call the usual tourist lanes. As 
there will be only women in your 
party you should not have any trouble 
getting help if you should develop 
motor trouble on the road. Let us 
hope you won’t, though. If you in- 
tend to camp out and do your own 
cooking, you will find some very good 
tourists camps at most of the towns.” 


“We would suggest that, if conveni- 
ent, you stop at our office when you 
come through our city, at which time 
we will endeavor to give you such 
other information as you may de- 
sire. If, in the meantime, you wish 
any information or have any specific 
questions, please do not hesitate to 
let us know.” 


“We beg to advise you that we are 
planning two or three trips which 
will be of most interest to tourists 
and will send them to you at an early 
date.” 


“If you decide to make this trip 
we would be pleased to have you stop 
at any of our service stations, as our 
boys are well posted and can give you 
all the information you desire. We 
also have a real live Chamber of Com- 
merce here which will do all it pos- 
sibly can to see that you are proper- 
ly entertained.” 


“Lest you may not have toured this 
State before, be sure your brakes are 
in good working condition for the 
country is hilly and there are a 
great many steep grades and hills, 
much different from your section. In 
fact, on the long, steep hills, the 
safest way is to shift into low gear 
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at the top of the hill and let the 
motor be your brake.” 


From the interest shown in my 
trip, I believe it is safe to say that, 
if anyone is starting on a trip, if 
they would write ahead to some of 
the oil companies in the different 
states they would find waiting: for 
them, complete maps with routes 
marked and a supply of descriptive 
literature which would give them all 
the information they could desire. 


Buses Carry Over Billion 


Passengers in 1928 


CHICAGO, March 15.—The extent 
to which bus transportation is grow- 
ing and the gradual lessening of 
passenger traffic on railroads, is re- 
vealed by figures recently compiled 
and published by The Greyhound 
Lines of the Motor Transit Manage- 
ment Co., Chicago. 

More than 1,100,000,000 passengers 
were carried in buses in this country 
during 1928, compared with only 829, 
845,522 passengers carried by Class 
I railroads in 1927. Despite the great 
increases in population and demand 
for travel, the booklet points out, 
100,000,000 less passengers were car- 
ried on Class I railroads in 1927 than 
in 1911. 

The booklet also shows 44,486 mo- 


tor buses operating in the United 
States during 1928, some 7,000 bus 
operating companies, and 263,000 


miles of route operated. 


New Jersey has by far the largest 
number of bus operating companies, 
with a total of 1,250. Its nearest 
rival is New York with 708 compa- 
nies. New Jersey also operates the 
most buses, with a total of 3,276. 
New York has 2,759 and Pennsyl- 
vania 2,449. 

Texas has the most miles of bus 
route with nearly 20,000. The next 
highest state is Missouri with 14,509 
miles and the third, Ohio, with 13,700 
miles, eclipsing New York with some 
1,500 miles. 


Timken Bearings Described in Book 


CANTON, O., March 16.—‘Wher- 
ever Wheels and Shafts Turn” is the 
title of a book recently published by 
The Timken Roller Bearing Co., here, 
setting forth the many uses and ad- 
vantages of Timken bearings for va- 
rious kinds of equipment and in many 
fields of industry. In its 149 pages 
is a section devoted exclusively to the 
use of those bearings on oil well 
equipment. Economical, unfailing op- 
eration on crankshafts of engines, in 
rotaries, swivels, crown blocks, pump- 
ing units, drilling rigs, pitmans and 
powers, are the outstanding features 
claimed for these bearings. A mini- 
mum of friction, perfect alignment 
and smoothness of operation, high 
efficiency, and lowered power costs 


are additional features. 
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Concentrate your Merchandising 
efforts on High Quality Products 





Motor Oil 
In the Air 


On the 
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Ground 


Individual 
Non-Competitive 


Contains Pure Proc- 
essed Vegetable Castor 
Oil— Degummed— De- 


| odorized — Miscible 


| With any Grade Motor 


| Oil—Wi 
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Heat Resisting 
Low Consumption 


Will outwear any 
Straight mineral oil 


More Miles 
No Speed Limit 














We are now ready to grant 
Exclusive Territories 


SEYMOUR-HOWARD | 


CORPORATION 
601 W. 53rd St. .. . Chicago 
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days a year 
for four years 











° 1923 : 


2% ton truck, equipped with 
Brown-Lipe Gear Transmission. 


Owned by C.J. Fayen, NewYork 


City,and used for daily delivery of 


milk to groceries and restaurants. 


The uninterrupted service of the 
transmission in this truck is typi- 
cal of the dependable perform- 
ance common to Brown-Lipe Gear 
Units. 

Whatever the nature of the 
hauling job— whatever the size or 
type of truck—there is a Brown- 
Lipe Gear Unit exactly suited to 
the needs. 














Actual performance reveals true values— 


The Brown-Lipe Gear equipped truck pictured 
has been delivering milk continuously—every 
day—for over four years. Through heavy snows, 
up steep grades, averaging between 30 and 40 
stops per trip and frequently overloaded to 240% 
capacity, it has delivered milk, on schedule, at the 
low cost of 2.7c per gallon. Its Brown-Lipe Gear 
Transmission has functioned without a moment’s 
interruption. 

Built by power transmission specialists, with a 
fund of experience that has its roots in the be- 
ginning of the automotive era, Brown-Lipe Gear 
Transmissions, Clutches, Controls and Power 
Take-Offs serve at low final cost. 


Brown.-Lir—E GEAR COMPANY 
Syracuse, N. Y. 


Detroit - San Francisco ° Chicago 
New York - London, Eng. 


fava N- Ly 
BcraR cok 





BROWN-LIPE GEAR 


TRANSMISSIONS ¢ CLUTCHES * CONTROLS « POWER TAKE-OFFS 
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is Tourist Campaign 
oosted Gasoline Sales 
And! Helped Whole Town 


By N. M. Mainpa 


N. P. N. STAFF WRITER 


CLEVELAND 

6 ELL, where’ll it be to- 
day?” 

When good motoring 


weather sets in again, that question 
will be asked on many a Sunday in 
the homes of some 22,000,000 car 
owners throughout the country. For 
getting away from home and office 
on pleasant week-end excursions 
seems now an established custom, if 
Sunday highway automobile traffic is 
any criterion, and this year some 
1,500,000 additional car owners will 
be on those highways. 


How oil companies can help the 
motorist to decide that question, with 
benefit to themselves, and even in- 
duce them to take these little trips, 
is told in this story of one oil mar- 
keter who has tried it with profit. 


This marketer’s idea was to capi- 
talize on the beauty spots in his ter- 
ritory by letting people know about 
them. After he had put on his cam- 
paign last summer, 15,000 motorists 
flocked to his county on a single 
Sunday—an unequalled number in that 
county’s history for any one day. 


Not only did his own gasoline sales 
rise as a direct result of this cam- 
paign, but the whole town took on 
new life. Today, the hotel proprietor 
is improving his place and adding 
more facilities and better accommoda- 
tions. The restaurants are perking 


up, ready for tourist traffic. Land 
values have increased. Roads have 
been built and others improved. Even 


the State Forestry Department  be- 
came interested and piped water to 
two of the points, put in outdoor fur- 
naces for cooking and made the sites 
into camping grounds with a ranger 
in charge. These two points are now 
state parks. 

When R. R. Lanning, president of 
the Crystal Rock Gas Co., Inc., Logan, 
O., sent out his first maps and _ let- 
ters to newspapers and various or- 
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ganizations throughout 
Ohio, he had no idea 
of the interest they 
would create. 
Responses to these 
letters, inquiries and 
requests for more maps 
began to pour in. They 
come not only from 
Ohio but from = all 
parts of the  coun- O 
try. Editors of out- i 
door magazines and au- 
tomobile reviews, heads 
of recreational societies, botanists, 
entomologists, photographers and 


nature lovers of all kinds, in- 
quired. Motorists swooped down on 
Hocking county in larger numbers 


than they ever had before. Telling 
people about the county, of which 
Logan is the capital, and directing 
them to its historic and interesting 
spots, became one of the town’s fore- 
most industries. 

This is not an entirely new idea in 
the oil industry. The Standard Oil 
Co. of New York about a year ago 
installed a “Tourist Information Bu- 
reau” at its headquarters in New 
York City through which it dispenses, 
free of charge, accurate information 
on points of interest in the East, as 
well as up-to-the-minute data on road 
conditions through its marketing ter- 
ritory. 

Another oil company which has rec- 
ognized the importance of keeping its 
station men posted on road conditions 
for the benefit of tourists is the 
Standard Oil Co. of New Jersey. An 
illustration of the efficiency of its 
service in this respect is revealed in 
the comment of a motorist who had 
been on an extended motor. trip 
through the southeast last summer. 
This motorist tells that he stopped at 
a Standard of New Jersey station in 
Baltimore to ask what road he should 
take to another city. 





R. R. Lanning 


Who has been increasing his gasoline business by 
advertising the scenic beauties of Hocking county, 
and furnishing motorists with road maps to 


points of interest 


“Well,” he said, “the man in charge 
of the station came out and told me 
just where to go and why I shouldn’t 
go the way I had planned. He had 
all his information at his finger tips. 
I followed his advice and saved a 
detour of many miles.” 


Mr. Lanning, however, says. that 
he got his idea from the advertise- 
ments of the California fruit growers. 
He thought he could adapt their idea 
of boosting their products, to his own 
business of selling gasoline and motor 
oil, by boosting the scenery in his 
marketing territory and getting mo- 
torists to drive there. 


H* BELIEVES there are motor- 
ists who need a little induce- 
ment at times to get out on a trip, 
and that they will go if they have 
some definite objective in mind. To 
get all of them to drive a little fur- 
ther is the object of his getting out 
this descriptive literature. 

How much oil companies could bene- 
fit from getting people to drive a 
little further by telling them of 
places to go, is further strengthened 
by this statement of a well known 
manager of a large national 
oil distributing company. This sales 
manager says: 


sales 


“We have approximately 30 good 
driving Sundays (in the year). If 
. . . we can induce the motorist to 
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drive 25 miles MORE per auto per 
Sunday, or 750 miles MORE per year, 
bringing his total average driving up 
to 7500 miles per year, we will in- 
crease the consumption of gasoline 
10 per cent.” 


At this rate, oil marketers in Onio 
for instance, this sales manager points 
out, would increase their gasoline 
sales by 90,000,000 gallons in one 
year, and their oil sales 3,000,000 gal- 
lons, giving a normal increase in 
profit of $2,500,000 for companies op- 
erating in that state! 


There is nothing, of course, to pre- 
vent other oil companies from sharing 
in this increased gallonage, but Mr. 
Lanning doesn’t mind that. His idea 
is to get the motorist out and to get 
him to drive more miles, and he is 
satisfied that he himself will reap 
his just reward. 


S to whether other oil companies in 

other parts of the state and coun- 

try could adopt his idea and derive 
profit, Mr. Lanning says: 


“Every county has its points of 
historic interest and pretty scenery. 
To let other people know about these 
points in my own county occurred 
to me, not only as a business propo- 
sition, but because I enjoy going to 
places like that myself. 


“There is a little of the gypsy in 
all of us that responds to the call 
of the open road. My own love of 
hiking and of the outdoors helped me 
realize that if I liked to go to these 
places so well, other people must, 
too.” 


So that is how it all started. 


A venturesome spirit and a liking 
for the open spaces fitted Mr. Lan- 
ning well for the task he undertook 
in an effort to increase his gasoline 
business. 


He first made up a map clearly de- 
fining the roads and trails to Rock 
House, Old Man’s Cave, Ash Cave, 
Crane Hollow, and so on. Then, as 
chairman of Logan’s Good Roads 
Committee, he began pulling wires to 
get the roads improved. That was 
eventually done and now there are 
good roads leading to each of these 
places. 


The map he put out was on heavy 
white paper, 20 by 13 inches. It was 
folded so that the map was inside and 
pictures of the scenic spots on the 
outside. There was a paragraph of 
descriptive matter about each point. 


The hills and ruggedness of Hock- 
ing county furnish many picturesque 
and attractive spots for the motorist. 
The county’s historical interest lies 
in the fact that it was an early Indian 
settlement and the battleground. Lo- 
gan Elm, in a neighboring county, but 
not many miles from Logan, is famed 
in this section because of brave Chief 
Logan, head of the Cayuga tribe, who 
said in his famous speech of 1774 that 
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One of the scenes used to draw 
motorists, Cedar Falls 


he “wouldn’t turn on his heel to avoid 
death.” 


Wild 
gorges, 
tos, caverns, 


romantic ravines, wooded 
large majestic trees, grot- 
sparkling streams and 
cool, mysterious caves, blend them- 
selves together to make this the 
“scenic wonderland” of Hocking coun- 
ty, as Mr. Lanning’s literature calls 
it. All of these points are accessible 
by machine, but there is always the 
little distance to walk where the way 
is too rugged, affording exercise to 
those who crave it. There is even 
mountain climbing for the more ad- 
venturous, up the perilous steeps of 
Rock House and the exteriors of the 
caves. 


Some of these spots Mr. Lanning 
discovered himself while tramping the 
hillsides in his early youth. Being 
a star botany student in school, he 
often roamed the vicinity in pursuit 
of rare specimens of birds, plants, 
flowers, trees and other vegetation. 
It was this love of the outdoors that 
later laid the foundation for the ad- 
vertising campaign which has made 
his county famous throughout Ohio 
and brought him profits in real cash. 


Filling station men of the Crystal 
Rock Gas Co. are kept informed of 
all road conditions, leading in and 
out of Logan, so that they can answer 
tourist inquiries intelligently. The town 


is at the junction of state routes 75 
and 31 which of itself brings many 
tourists to this town of 6000 popula- 
tion during the motoring season. The 
maps are placed in the company filling 
stations and are handed to customers. 
He has these maps to thank for the 
increase in gasoline sales during the 
past year, Mr. Lanning says. 


It is a question of merely getting 
together some interesting facts about 
your own territory, Mr. Lanning says, 
digging up any historical significance 
any particular spot may have, getting 
some good pictures, and then telling 
people about it, and that’s about all. 
“We were even criticized,” he _ said, 
“for not letting people know before 
what an interesting and attractive 
county we lived in.” 


The 10,000 descriptive pamphlets 
and maps which Mr. Lanning had 
printed last year, cost but $367. That 
sum went to the printer, and outside 
of that, there was no other cost. 
The work of compiling the informa- 
tion, taking pictures and drawing of 
the map, was done by himself and 
other public spirited citizens of the 
town. 


Soon after he had started this ad- 
vertising as a part of his own com- 
pany’s campaign, he transferred it to 
the Logan Cho~her of Commerce, the 
Kiwanis and Rotary clubs. He held 
important posts in the two former 
organizations. The campaign was con- 
ducted and will be in the future un- 
der the supervision of these civic or- 
ganizations. 


“In return for this $367,” Mr. Lan- 
ning said, “we got such publicity and 
advertising as several thousand dol- 
lars couldn’t buy.” 


Much of the publicity was obtained 
through newspapers in various parts 
of the state. The maps, along with 
wimeographed letters were mailed to 
editors of newspapers, to automobile 
clubs and to hotels for distribution. 
Many newspapers sent reporters and 
“outdoor” editors to view the scenes 
described in these maps. All wrote 
enthusiastic stories about them and 
published pictures. 


MONG the inquiries received was 

one from the Columbus Buick club, 
which asked for 250 maps, one of 
which was to be given away to each 
Buick purchaser. 


Another inquiry came from. the 
Columbus camp fire girls, which re- 
sulted in the purchase by that or- 
ganization of 600 acres near Sugar 
Grove, in Hocking county, for its sum- 
mer camp. 


The Crystal Rock Gas Co., Inc., was 
organized in 1925 with two filling sta- 
tions. It now has nine stations, and 
25 dealer outlets. It maintains 100,- 
000 gallons storage for gasoline, 15,- 
000 gallons for kerosene and 12,600 
gallons for motor oils. 
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Two buses stopping for service and meals at the Biddle station 


Seeks Business for One Gas Station 
From Chicago to Pittsburgh 


CLEVELAND 


CUP of good coffee, sold for a 
A nickel, has made truck, bus and 

tourist patronage at a coun- 
tryside filling station in northern 
Ohio bring in $285 a day in mid- 
winter—$158 from petroleum _ prod- 
ucts and $127 from food stuffs. 


Unlike the story in literature about 


the world seeking the best mouse 
trap maker, Todd Biddle, who owns 
the station, has “sold” his public. 


His campaign for business in his 
place was waged from Pittsburgh on 
the east to Chicago on the west, sell- 
ing truck and bus company officials 
on the excellency of his oil and gaso- 


line service and on his good food 
sold at a reasonable price. And there 
is a touch of sorrow in the story 


as fire destroyed the original station 
and took the life of Mrs. Biddle. 


The story of this filling station be- 
gins in April, 1925, but that of Todd 
Biddle begins in 1921. 


Like many other men who prefer 
the quiet of the countryside to the 
noise and tumult of the city Mr. 
Biddle settled just east of Toledo, 
Ohio, in 1921. He became interested 
in a poultry farm. Several years of 
chicken raising, with some work in 
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By E. L. Barringer 


N. P. N. STAFF WRITER 


nearby lime plants, did not satisfy 
and in April, 1925, he took a lone 


dollar bill to buy an option on a run 
down filling station. 


After several hours investigation $80 
in cash closed the deal and Mr. 
Biddle was formally in the oil busi- 
ness. Hard work, good judgment and 
economical living made the station 
pay out in 26 months. 

While cleaning up the station pre- 
paratory to its new opening a gruff 
truck driver dropped in for a place 
to sleep, asking to be called at 5 a.m. 
Although it was late at night, Mr. 
Biddle loaned his bed. Until 3 a.m. 
he continued his cleaning, and from 
3 to 5 o’clock he paced the floor to 
keep awake and in his stocking feet 
so as not to awaken the driver. 

Later it was discovered the driver 
would not have been disturbed in a 
boiler factory. Guy L. Schultz, with 
the Liberty Highway Co., was that 
first bed customer, and E. J. Merri- 
man, of the Motor Freight, Inc., was 
the second customer; both still patron- 
ize the station. 


How to attract customers was a 
major issue for Mr. Biddle. The sta- 
tion is 13 miles east of Toledo on a 
trans-continental highway. Genoa is 
only a few miles to the east, but a 
town not able to support a movie 
house and hardly capable of produc- 
ing much patronage. Many gasoline 
and oil consuming vehicles passed the 
station, but how to pull them in was 
a problem. 

Mr. Biddle went on the highway 
and flagged truck drivers, inviting 
them in for a cup of coffee and a 
sandwich. From these drivers was 
obtained information concerning their 
routes and particularly the names of 
the operating heads of the companies. 
Direct to these executives Mr. Biddle 
traveled, from Pittsburgh to Chicago, 
and asked for their business. 


IX months lapsed before these ef- 
forts results.  Biddle’s 
place finally was listed as a register- 
ing point for the trucks. The drivers 
check in and out, and at definite 


produced 


times daily truck headquarters tele- 
phone for a report as to arrivals, 
departures and weather and_ road 
conditions. 


business. en- 
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Obtaining the truck 
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“AYR MUST BE MEASURED 


Altomaticalh 


Positive Delivery of Precise Pressure 
DEMANDS AUTOMATIC MEASURING 


Measuring air by hand is not the American way of doing things. It’s too slow—too 
troublesome—too inaccurate. Insistence upon accuracy demands that air be meas- 
ured automatically. Impatient to be on the way, motorists demand the speed, ease 
and convenience of automatic inflation. 





There is one sure way to give millions of car owners what they want—ECO TIRE- 
FLATOR. Automatically it delivers the precise pressure the tire manufacturers 
recommend. No guesswork; no fuss. Absolute accuracy is assured—rapidly, con- 
veniently. : 


Tire Makers are Telling the Millions that 
PRESSURE VARIATION DESTROYS BALLOONS 


In this day of super tires, more and more emphasis is being given the importance of 
proper inflation. Tire makers are building thousands of extra miles into their tires— 
and they are telling the millions that there is only one way to enjoy this surplus mile- 
age—accurately measured air. The public realizes that 10% variation cuts off 
mileage 20%—that 3 or 4 pounds over or under lops off 5,000 to 10,000 miles. Millions 
are demanding ECO.TIREFLATOR service—precise pressure, automatically delivered. 






—<—cSiation Equipment (pp gy Write for ma 
La, | FIREFLATOR 
= (C(F Bulletins 


—__Bryan, Ohio, U.S.A 
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tailed more work than just servicing 
the machines. It involved the prob- 
lem of keeping peace among the 
drivers. One truck driver was a pret- 
ty decent fellow; two rival drivers 
equalled a fight; and three rival 
drivers equalled a brawl. 


Education on the part of Mr. Biddle 
and his family taught the drivers 
that they were all in the same busi- 
ness to earn a wage, and taught them 
the value of harmony. The spirit of 
fellowship ripened and there were 
peaceful gatherings each night at 
Biddle’s place and cooperation on the 
road when trucks went in the ditch. 


While business problems were being 
met there were internal affairs to 
be worked out. 


HE first gasoline dump of 700 

gallons, on credit, came from 
John Stevens, bulk station owner at 
Genoa. Subsequent fills were for 
cash. The original dump was paid 
for in five months. 


Stocks of accessories had to be 
built. When four lanterns were sold 
Mr. Biddle went to Toledo to buy 
six more—for cash. All accessories 
were purchased in duplicate to in- 
sure a full stock in any emergency. 


During the first eight months Mr. 
Biddle took only $50 in cash from 
the business, and this to buy clothing 
for his family. Unsold odds and ends 
constituted the family’s table fare. 
If hamburg did not move well some 
day hamburg nourished the Biddle 
family that night. 


Incidentally Mr. Biddle set a mark 
the first day when all previous sales 
records for the station were broken. 


Imbued with a deep religious sense 
that his business is a _ stewardship 
Mr. Biddle has followed the golden 
rule. He literally patrols the high- 
ways. If storms tear down interur- 
ban electric line wires he sends out 
hot coffee and sandwiches to the 
workers; if there is an automobile ac- 
cident nearby food and first aid is 
dispatched at once; if truck drivers 
need repairs or parts out goes an 
auto from Biddle’s place. All this 
service results from Mr. _ Biddle’s 
thoughts as to what he would want if 


he were in the other fellow’s place; 
financial reward does not enter the 
picture. 


These are only a few of the many 
incidents that go to make up the 
day’s work. A man “taken for a 
ride” out of Toledo was taken from 
the road, and turned over to police 
and to the hospital. 


Fire in July, 1927, wiped out the 
original station and Mrs. Biddle was 
burned to death. 


The loss weighed heavily on Mr. 
Biddle and also on the finances of the 
station. Appraisal was being made to 
increase the insurance, but the fire 
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Todd Biddle and his family 


happened without the additional 
tection. More than $2700 in 
on the books was lost. 


pro- 
credit 


But 44 days later Biddle’s place was 
open for business again. A_ short 
distance down the road he owned a 
site intended for a poultry farm, but 
this was used for the new station. 


The first two hours in the new 
place resulted in $160 gross business. 
Later there was a formal opening 
with everything free for 24 hours. 


Bus business was added to the list 
of customers when the new station 
was opened. “Get the freight through” 
continued to be the truck business 
slogan, but he went after the gasoline 
and oil business of the buses and 
the dinner hour business of the trav- 
elers. 


Tourist patronage has been built by 
“word of mouth” advertising of bus 
travelers. Automobiles from virtually 
every part of the country have stopped 
there, and through conversations much 
patronage has been traced to bus 
passengers telling friends “now be 
sure and stop at Biddle’s place.” 


The business of selling the bus com- 
panies was carried to their door. 
Photographs of the station, and de- 
tails of the service were relegated to 
the background in the sales argu- 
ment while solutions of their transpor- 
tation problems were presented as a 
major factor. 


One bus company was using a small 
town some 40 miles away as a meal 
stop. Mr. Biddle pointed out the loss 


of time in collecting passengers when 
a meal stop was made in a town or 
city, and contrasted the lack of op- 
portunity for scattering at his sta- 


tion. He got the business. 
Typical of this selling method is 
that being used now on a bus com- 


pany operating between Akron, Ohio, 
and Detroit. The company has a 
favorable gasoline contract in Akron, 
and hauls all fuel, approximately 100 
gallons, for the round trip from Ak- 
ron. 


Mr. Biddle has figured out that the 
additional gasoline is equivalent to 
the weight of several passengers, and 
probably the fuel eats into the gaso- 
line economy, hence why not stop at 
his station for fuel on both trips? 
The details were obtained from rival 
bus drivers, and a little figuring gave 
Mr. Biddle the ground work for a 
hearing with the bus company. 


HERE is a dramatic touch to the 

inaugural of the bus_ business 
which illustrates Mr. Biddle’s belief 
in the operation of the golden rule. 
A couple, tattered and travel worn, 
pulled in one day in 1927 for free 
gasoline to get to destination where 
the man was certain of employment. 
The story sounded substantial, and 
the folk graded up honest in spite 
of dirt and wear. The gasoline tank 
was filled, oil checked, the couple 
fed heartily and Mr. Biddle gave the 
man several dollars. 


The next day two bus company of- 
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Why take a chance on potential rivet 
hole leaks? Birtanks are welded, not 
riveted, producing the strongest tank that 
money can buy. 


Our location among the coal and iron 
mines of the South keeps our cost of 
materials low. We pass this saving on 
to you and always keep Birtank quality 
the best. Birtank quality is the standard 
of the South. 


All standard sizes are carried in stock 
ready for immediate delivery. Special 
sizes fabricated according to specifications 
and shipped promptly. 





Write for full particulars today. 





BIRMINGHAM TANK CO. 


BIRMINGHAM, ALA. 
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| OILGRAM STAFF 


at every 
Important Oil Center 


The OILGRAM has its own staff of trained petroleum 
market reporters at each of the four major refining and 
marketing centers—Mid-Continent, Western Pennsylvania, 
Eastern, Chicago. 











These trained men are in close contact with the markets 
EVERY DAY. That, and that only, is their job. 


The OILGRAM is the ONLY petroleum market service 
which has such an organization for gathering information at its 
source. 


Try this daily market service for 3 months. See how 
profitably it fits into your business; 3 months for $25, or $75 
for a whole year, cash in advance. 


Send your order with check to the nearest mailing point. 


TULSA—904 World Bldg. 
CHICAGO—35 East Wacker Drive. 
NEW YORK—342 Madison Avenue. 
CLEVELAND—753 Penton Bldg. 
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ficials and their wives dropped in on 
their way to a football game at the 
University of Michigan. All four 
checked Mr. Biddle’s claims for his 
place as a bus stop. Toilets were 
found to be clean, tables neat, kitchen 
presentable, and the new decorations 
by chance were in the color scheme 
of the bus company’s. Incidentally, 
Mr. Biddle related that clean rest 
rooms were first on the approved 
list. 


A week later a bus pulled in at 
noon unexpectedly. The driver said 
he had been given orders to make 
this station as a stop. Later there 
were five buses each day and this 
was increased to 14. All were from 
the same company. 


BOUT 40 buses stop daily now, 
A unloading about 800 passengers, 
and many of these for meals. In ad- 
dition about 50 trucks stop each day, 
plus the tourist trade. 


A truck or bus will take from 5 
to 60 gallons of gasoline at a fill, 
and the average is approximately 20 
gallons. An oil drain is 10 to 12 
quarts and the average refill is 3 to 
6 quarts. 


Details of handling the truck and 
bus oil business vary with the com- 
pany. With some companies the sta- 
tion sells the oil and gasoline; and 
with others the company stocks its 
own oil at the station but buys gaso- 
line. Accounts for gasoline and oil 
are settled by the bus companies at 
stated intervals. Meals are furnished 
free to bus drivers. Mr. Biddle meets 
Standard oil competition in pricing his 
gasoline and oil to these commercial 
accounts. 


Trucks are owned by the drivers 
who make their own arrangements for 
payment of gasoline and oil. Since 
the fire in 1927, all business with 
truck drivers is on a cash _ basis, 
credit extends only in emergencies and 
from one trip to another. 


To service this volume of truck 
and bus business a small gasoline 
tank truck of 365 gallons capacity is 
used to fuel the parked cars. The 
drive extends for 800 feet in front 
of the station, 50 feet wide, and 
there is ample parking space at the 
rear. 


Trucks, buses and passenger auto- 
mobiles being driven through can be 
parked along the drive, and fueled 
from the truck while the drivers are 
at dinner. The gasoline from the 
truck is metered. The buses and 
trucks are in the rear of the station, 
leaving the front drive accessible for 
automobiles to be serviced at the 
seven pumps. 


Oil and gasoline fills are watched 
closely. If a bus or truck takes 
more than the normal fill this infor- 
mation, a part of the station’s service, 
is relayed to company headquarters 
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as there may be engine trouble brew- 
ing or possibly the previous stop had 
not made an accurate check. 

On the islands in front of the sta- 
tion are seven pumps. Gasoline stor- 
age of 4000 gallons is underground. 
The fuel is trucked from Genoa. Oil 
is stored in the basement. Mr. Bid- 
dle is using Cities Service products 
exclusively. 

There is an outside greasing pit, 
but this end of the business is not 
pushed. Tourists would be the only 
source of patronage and Mr. Biddle 
said he had found this class of trade 
not in the market for greasing serv- 
ice while on the road. 

Good food at a fair price has pre- 
vailed in the restaurant end of the 
business. The expectation of the city 
man at being “hi-jacked” on buying 
food outside of city corporate limits 
has been allayed. A half dollar buys 
a good dinner, drink, and dessert in- 
cluded; and for 75 cents a good steak 
dinner may be procured; while a 
chicken dinner sells at a dollar. 


The steak dinner is a trade-puller, 
and is offered at cost. The 50 cent 
dinner is a regular feature. Coffee 
or milk is 5 cents. A dime buys a 
cheese, egg or hamburg’ sandwich, 
cereal with milk, toast, pie or ice 
cream. In mid-January fresh frozen 
strawberry shortcake with whipped 
cream was a special dessert at 25 
cents. 

Here is a list of food stuffs con- 
sumed on the week end before Christ- 
mas, 1928, from 3 p.m. Saturday to 
7 a.m. Monday; weather clear, roads 
open: 40 gallons of ice cream, 20 gal- 
lons of cream, 400 pies, 245 dozen 
buns, 140 loaves of bread, 75 pounds 
of meat, 336 pints of milk. Addi- 
tional quantities could have been sold, 
but stocks of many foods were de- 
pleted. The butcher and baker had 
to be aroused early in the morning to 
send out more food. 

All eggs are purchased from one 
farmer who receives a minimum of 
30 cents a dozen in summer and in 
winter 5 cents a dozen above the 
spot market price in Toledo. Another 
farmer provides all the milk. All 
frying is done in butter. The best 
quality foods are obtained from 
wholesale houses. 


O KEEP coffee fresh, pots are 

used and the customary urn is 
banned. There are 15 one-gallon pots 
in the restaurant, and these are 
washed daily and boiled with soda to 
keep them sweet. Fresh coffee is on 
tap always. 


The kitchen is visible from the 
counter and tables. 


In the basement of the station 
building there is a bunk house for 
truck drivers, of 10 beds for sleeping 
20 drivers. A pumping and softening 
plant provides running water, and 
there is hot water in the wash rooms. 
Artificial gas is made from gasoline 
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GRANBERG PETROLEUM METERS 
give precise measurements of 
Petroleum Products 


Installed on Loading Racks they 
eliminate the probability of human 
error in gauging and recording, 
and furnish accurate volumetric 
records of plant disbursements. 


Send for our literature. 





GRANBERG METEK CORPORATION 


“Precision Meters for Petroleum Oils.” 
79 New Montgomery St. San Francisco, Calif. 
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at the rate of 1000 cubic feet an 
hour. The oil storage is in the base- 
ment. Electricity is purchased from 
a commercial light plant. 

On the main floor is the kitchen, 
and tables and counter for 48 cus- 
tomers. There is a lounging room 
with shower for the truck drivers. 

Mr. Biddle’s daughter and _= son, 
Marien, 20 years old, and Ralph, 16 
years old, are active in the business. 


The daughter has been night manager 
for two years while attending high 
school. The son has made purchases 
of accessories and food, and has gone 
out on emergency calls at night 60 
miles east and west of the station. 
Mr. Biddle has trained his children 
so they can manage the station at 
any time. 

In all there are 11 employes. One 
man is on the gasoline pumps at all 


times, and in rush hours truck or bus 
drivers can get their own fills by us- 
ing the small tank truck. All tips 
are pooled and when $13 is in the 
pot, for the 11 employes and the son 
and daughter, it is divided equally. 

The front door to the station is 
never locked. When the door was 
hung Mr. Biddle unceremoneously 
buried the key in the fresh concrete 
at a pump island. 


How to Prevent Air Compressor Explosions 


WO service station salesmen and 
i} iy mechanic were hurt, although 
not dangerously, by flying pieces of 
an air compressor which exploded at 
a service station in Los Angeles, ac- 
cording to a recent issue of the Union 
Oil Bulletin. An article in the bul- 
letin described the accident and ut- 


globe valve in the line to the receiver 
be plugged or closed. 

“On the day in question repairs 
were being made to the automatic 
cut-out. When completed, the com- 
pressor was started and pressure was 
built up to 100 pounds. At that pres- 
sure a leak developed in the packing 
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Sketch No. 1 
tered some warnings to service sta- 


tion operating men which may serve 
to avoid other similar accidents. 

The article from the Union 
Bulletin is reproduced herewith: 


Oil 


“*****W hy did this prosaic piece of 
equipment suddenly develop homicidal 
tendencies? Every order of the In- 
dustrial Accident Commission had 
been compiled with—yet due to a mis- 
taken attempt at helpfulness on the 
part of one of the operators, the 
compressor suddenly blew up with a 
roar heard for many blocks. 


“An inspection by one of the state 
boiler inspectors showed that original- 
ly this compressor and receiver had 
been piped so that no such accident 
could occur. The hookup was origi- 
nally as shown diagrammatically in 
sketch No. 1. 


“A few 
operating 


months ago, the company 
this station instructed its 
service station operators to test the 
safety valves on its service station 
compressors daily. Since the safety 
valve could not be tested in the posi- 
tion shown in sketch 1, except when 
the compressor was running, it was 
moved to a new location on the tank. 
This move left the compressor un- 
protected should anything happen to 
plug the check valve or should the 
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but the fact that it is legal does not 
make it safe. 

“In sketch No. 2 is given a recom- 
mended piping hookup for service sta- 
tion air compressors. Here the com- 
pressor is_ protected both by _ the 
safety valve and the automatic cut- 
out. There is no globe valve in the 
line between the compressor and re- 
ceiver and even if the check valve 
should stick or become clogged (a 
very rare occurrence), the automatic 
cut-out will stop the compressor mo- 
tor before the pressure in the com- 
pressor base reaches the danger 
point.” 


The Cutler-Hammer Mfg. Co., Mil- 
waukee, Wis., on March 1 appointed 
P. S. Jones manager of its New York 
district office of Cutler-Hammer, Inc., 
manufacturer of electric motor and 
allied apparatus. Mr. Jones succeeds 
C. W. Yerger. T. S. Towle, formerly 
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Sketch No. 2 
gland on the line to the cut-out and sales engineer at Pittsburgh, has be- 


the compressor motor was. stopped 
while the gland was repacked. Dur- 
ing this operation, the service station 
operator closed the globe valve be- 
tween the compressor on the assump- 
tion that this would help matters. 
Unfortunately, the mechanic did not 
notice the closed valve when he again 
started the compressor motor. As a 
result the compressor base blew up 
with consequences that might easily 
have been fatal. 


“Needless to say, the globe valve 
in the line between the compressor 
and receiver should have been re- 
moved when the position of the safe- 
ty valve was changed. The code does 
not prohibit valves in this _ position 


come manager there. G. E. Hunt is 
now in charge of distributors’ sales. 


Pipe Industry Price-Cutters Warned 


READING, Pa., March 15.—In an 
effort to reduce or entirely eliminate 





price cutting in the pipe industry, 
the Reading Iron Co. recently cir- 
cularized its distributors with the 


statement that it would no longer sell 
what it terms its genuine puddle 
wrought iron pipe to any distributor 
who fails to observe the minimum re- 
sale prices that that company posts 
on its products. The company is de- 
termined to enforce this policy, P. W. 
Guthrie, Jr., vice president says. 
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Split Section 
of Whirlwind 
Unit 


Note that a Piston Ring is used in place of 
leathers, which always have been the chronic 
ailment of a pumping unit. The Piston Ring 
never breaks— never requires replacing, 
while leathers always have to be replaced 4 
sooner or later. ’ 


There’s a wide field for such a handsome, business- 
bringing pump as the Octagon ‘“‘Economee.’’ It is of- 






PUMPING UNIT 


‘Tor any Filling Station 


Golden Guarantee 


As ’most every marketer now knows, the 
Whirlwind Pumping Unit went over with a 
bang last year—it was by long odds the outstand- 
ing Unit of 1928, merchandised (through our 
5-Year Golden Guarantee) in a way which 
made success inevitable. 


The Unit more than made good. As we had stated, 
it reduced repair bills to bedrock minimum; after installa- 
tion, it was forgotten so far as attention was concerned and 
Operators were enthusiastic over the ease and speed of 
operation. And the end of the year found sevéral thou- 
sand progressive oil companies singing the praises of the 
“Whirlwind.” That's why we 
are incorporating this fast, 
dependable, ‘‘trouble - proof” 
Unit in the beautiful new 
Octagon ‘‘Economee.” 


ELOW is a miniature re- 

production of the 5- Year 
Golden Guarantee. Under 
this Guarantee, we insure the 
12-10 Whirlwind Pumping Unit 
fora period of 5 years against 
unsatisfactory service due to 
wear or breakage of parts. In 
case of breakage (and it won't 
occur often) we replace the old 
Unit with a new Unit. No 
repair parts are sold. For com- 
plete details of the Octagon 
“‘Economee” Pump and the 
Whirlwind Unit, write today 
for Bulletin No. 1215. 


fered to you on a basis that will enable you to earn a 
mighty attractive dividend on your investment. 


Che. AMERICAN 


OILPUMP &TANKCO. 
1713 DALTON ST. CINCINNATI, O. 


March 20, 1929 
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LOS ANGELES 

N GASOLINE station properties 

O belonging to the Associated Oil 

Co., located on street intersections, 

the service station building is placed 

almost against the sidewalk at the 
street corner of the lot. 


It is placed diagonally to the 
streets, with the canopy and gaso- 
line pumps to the rear of the build- 











—N. P. N. Staff Photo 
Associated Oil Co.’s Station at Sixth and Main Sts., Portland, Oregon 


Station Build 


ing Set on Outside Corner 


signs are used, he believes cars pass 
the station before they realize that 
is the place where they wanted to 
turn in. 


Also he thinks the service station 
building so located can use its win- 
dow display space to better advan- 
tage. It is true the pedestrian pass- 
ing the corner is the one to be most 
attracted to the display, but the aver- 


age pedestrian is a motorist part of 
the time. 


Many of the Associated stations 
are very artistically decorated with 
flowers and shrubs and the rest room 
facilities are separate from the serv- 
ice station proper and to the rear 
of the lot. The rear of the _ build- 
ing housing the rest rooms makes a 
convenient place for lockers in which 













































ing. The type of build- the tools used around 
ing’ this company uses is the station can be kept. 
six rey the sides be- ee ran In many _ stations a 
ing mostly of glass, so | re Sars drinking fountain i. 
that it fits very conven- jist CONCRETE APPROACH placed just in front of 
iently into this extreme 4 - 290-GAL. TANKS ‘ho eel we aor 
corner location. The few 300 Ww eLecTRoweR | Pp e e rest room building. 
feet of space between a ; me as The impression th e 
the building and_ the ue visitor from the east re- 
sidewalk is given over s 4 ie ceives from the stations 
to shrubs. or concreted Ri < of the Associated Oil Co. 
if there is not space t . ] on the coast, those of 
enough for shrubs. | \ fe = - : the other oil companies, 
This location for the eS ~ bo and even from many of 
service station building 7 a Mi the independent stations 
gives a maximum amount : r i 33 is the absence of un- 
of space on the lot for | “ o~ , A = 8 sightly advertising signs. 
drives, making it con- ag, NOt < n ; : 
venient for the motorist | = q Most of the station 
to approach either the ‘Oo buildings display _ onl} 
gasoline pumps, or the se the company name and 
air or water stands, or that of the operator, 
to leave his car stand where the station is 
for a few moments. leased. Signs telling the 
B. O. Graves, manager brand of lubricating oil 
of stations for the As- are often restricted to 
ne renee ae hav- neat standards’ which 
o » sts Yr - 
tog pea ol a “00 W. LIGHT set on the stati o n 
dl: Miaiete- alin: sii ae Davis htaat ag ; grounds near the side- 
possible. Where the ere a walk; sometimes the 
building is back on the _ a i same kind of signs are 
lot, unless conspicuous Ground Diagram of Portland Station used for gasoline. 
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THE QUICK, ACCURATE 
WAY TO SERVE 
CUSTOMERS 


Meter Equipped Gasoline Service Stations sell 





more gasoline each day and average more gaso- 


line per customer. 


No delays! the continuous flow from the time 
you press the lever until the desired number of 
gallons are dispensed saves time. This method 
makes it possible to sell seven, eight or 12 gallons 

Keystone Gasoline as easily as five or ten. 
Service Station Meter Let the Keystone Gasoline Meter increase your 


sales. 

















BRANCH OFFICES 


New York , New York. 
Chicago, Illinois. 
Dallas, Texas. 

Los Angeles, Cal. 
Tulsa, Oklahoma. 
Seattle,Washington. 
Columbia, S. Carolina. 
Salt Lake City,Utah. 
Kansas City, Missouri. 
























PITTSBURGH EQUITABLE 
METER COMPANY 


PITTSBURGH, PA. 
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Trucking 1,000,000 Gallons a Month 
From One Bulk Station 


ST. LOUIS 


AREFUL attention to detail 

enables the Lubrite Refining 

Co. to deliver by tank truck 
more than 1,000,000 gallons of gaso- 
line from a single bulk station every 
month at a lower cost than would 
be possible by building a number of 
regional bulk plants in various sec- 
tions of greater St. Louis. Costs are 
kept at a low figure in spite of a 
12-mile dead haul on every tank 
truck of petroleum products which 
leaves the bulk station. 


The Lubrite bulk station has been 
erected at the refinery in East St. 


By J. C. Chatheld 


N. P. N. STAFF WRITER 


fleet of 16 Mack trucks. Additional 
trucks are used for lubricating oil, 
grease and miscellaneous deliveries. 
Four of the tank trucks have a 
capacity of 1500 gallons each and the 
remaining 12 are of the 1000 gallon 
class. 


A large part of the economy which 
has been achieved by the company in 
its deliveries results from a careful 
routing of the trucks under the direc- 
tion of H. J. Buelt, manager of 
distribution. This routing is so exact 
that Mr. Buelt knows the location of 
every truck in the fleet, within an 
error of approximately 10 minutes, 


at any time in the day. 
Weather conditions and their prob- 
able effect on the gasoline require- 
ments of customers constitute an im- 
portant factor in routing the tank 
wagons. As usual the company has 
a number of customers who have 
large underground storage, including 
many of the company’s own stations, 
which are able and willing to have 
their tanks filled at any time which 
is convenient to the company. But 
a large number of customers have 
only small storage and hence require 
frequent, small dumps of motor fuels 

and oils. 
In recent 





Louis so that 
no tank car — — 
shipments are 


made out of the 
refinery for serv- 


MOTOR EQUIPMENT INSPECTION REPORT. 


months the tank 
wagon and serv- 
ice station prices 
for gasoline in 
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ice station cus- St. Louis have 
A MAKE Date - A 

tomers in St. SERIAL NO Report No. been _ identical 
i unty. Motor No Driver. A 

Louis cou : y eset amneate an gee only 

The plant wi e Mechanically-Condition Paint — profit on gasoline 
i e Lubrication en. Appearance A 

miles east o — 5 soe teks comes in _ the 


Mississippi. To 
reach service sta- 
tions in St. Louis 
which buy Lubrite 
gasoline tank 
truck drivers 
must traverse the 
two miles from 





the refinery to 
the Mississippi 
river bridge, 


drive two and a 
half miles across 
the bridge and 
one and a half 
miles through the 
business district 
of the city. These 

six miles having ae 
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been. traversed etor 
. oir ank 
the driver has a 
reached the dis- | Choker nes 
| Starter 
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trict in which he 
begins to make 





4 " ___dattery 
deliveries. Re- “Tool Box 2 
i BE.) —_—_————s 
turning to the Senpar $9 


plant is an addi- —_ Water Pump. 
tional extra six 
miles making a 
total dead haul 
of 12 miles for 


every load. 
For gasoline 
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Tight Firing 
senerator 


Pound 0.K. 00 
Needed attention and repairs made. 
New parts needed have been Req. 
Constant trouble. 









NOTES 








NOTES CONDITION OF 


v 


Universalis 










us Rods 














ns 


eeereeereeeesece 


CONDITION OF 











Chain Lub _ Bumper 
BRAZES _ [Odometer 
Controls Skid Chains 





Notation on Reverse Side. 


eccccce Inspector 


form of the quan- 
tity discount 
check payable at 
the end of the 
month Small 
station customers 
in most cases 
must pay for 
their gasoline in 
full at time of 
price equal to the 
delivery, at a 
price they must 





NOTES 








sell at. 

As might be 
expected the 
small dealers 


with doubtful 
credit will take 
only a small 
amount of gaso- 
line at any one 
time. The size of 
average dumps to 
small station 
customers has 
been cut in half 
by the price situa- 
tion in the city. 


The company 
refuses to run 
its costs up by 
allowing dumps 











and kerosene de- 
liveries the Lu- 
brite employs a 
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One of these forms is completely filled out for every truck in the Lubrite 


fleet once a month 


to get too small, 
preferring to pass 
up that class of 
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Filling Station 
Salesmen 





erecy 
ERE are a few of the thousands of Artkraft Electric Signs p z . 

which are working day and night for the largest oil and } ae 
gasoline distributing companies in every part of the country. 
With brilliant colors by day and scintillating illumination at 
night they flash the ‘‘stop and buy” signal to every passing 
motorist. We are specializing on better electrical sign displays 
for the petroleum marketing industry—at modest prices. May 
we send you descriptive literature and quote you prices? 









‘Your inquiry will receive our instant attention” 


The Artkraft Sign Co. 
LIMA, _ 


74 ee ee Beis 













—| 


PETROLEUM PRODUCTS 
From All Fields 


Carloads, Tank Cars, and Cargoes. 
For Domestic or Export. 























GASOLINE KEROSENE NAPHTHA 
CRUDE OIL FUEL OIL GAS OIL FURNACE OIL 
CYLINDER STOCKS 
UNFILTERED AND FILTERED 
BRIGHT STOCKS 
COLD SETTLED AND CENTRIFUGED 
PALE — RED OILS 
WAX — PETROLATUM 
TECHNICAL WHITE OILS 
WHITE MINERAL OILS 





stolen is a magnet! 


It draws the burglar and hold-up man 
just as irresistibly as the loadstone 
draws steel filings. 

The York Burglary Chest—the result 
of nearly half a century in expert safe 
construction—will bring to your ser- 
vice station the protection needed. 


For 35 years of reliability, service and integrity— 
This Company enjoys an International Reputation 


JAMES B. BERRY SONS’ CO., INC. 
General Office—Oil City, Pa. 


District Offices at 
New York, Philadelphia, Boston, Chicago 
ndon — Hamburg 


Cable Address—J ASBER Oil City 





YORK SAFE 

and LOCK 

COMPANY 
York, Pa. 
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business. The 
smallest gasoline 
dump that will 
be made, is one 
150-gallon tank 
t ruck compart- 
ment. No bucket- 
ing is done, the 
customer accept- 
ing the measure- 
ment made at 
the bulk plant 
when a tank 
compartment is 
filled. 

On rainy days 
the company 
sends out all 
trucks as_ usual 
but routes are ar- 
ranged so. that 
the drivers call 
at the company 
owned stations 
and at other sta- 
tions which have 
large storage 
capacity. With 
these stations full 
the manager of 
distribution is 
able to put most 
of his trucks to 








Cost Accounting Form 


O KEEP a cost record on 
Tits motor transport division 
the Lubrite Refining Co. uses an 
ordinary ruled ledger sheet with 
as many columns as there are 
trucks in the fleet. Each month 
the following cost items are 
posted on one sheet of the form 
for each truck. 


Gallons delivered 

Mileage traveled 

Miles per gallon, gasoline 
Expenses 

Wages, Driver 

Wages, Helpers 

Oil & Gas used 
Depreciation 

Insurance and taxes 
Repairs and maintenance 
Tires 

Storage and washing 
Miscellaneous 
Overhead and 
Total 
Delivery cost per gallon 
Operating cost per mile 


indirect 


A summary for the entire fleet 
is compiled and entered on the 
form together with similar fig- 
ures for the two previous months 
for quick comparison. In addi- 
tion to the items listed for indi- 
vidual trucks the following are 
shown: 


Delivery cost per gallon, gaso- 
line 

Delivery cost per gallon, lubes 

Delivery cost per gallon, kero- 


sene, lubes, alcohol and miscel- 
laneous 
Total gasoline expense 


Total lubricating oil expense 

Total lube, kerosene, alcohol 
and miscellaneous expense 

Total gasoline delivered 

Total lubes delivered 

Total kerosene, lubes, 
ete. delivered 

Operating cost per mile 

Miles traveled by all trucks 

Gasoline used 

Average miles per gallon 


alcohol 








distributed equal- 
ly. In that way 
each man is off 
about three days 
a month in the 
winter. The time 
and a half pay- 
ment of overtime 
in the summer 
for extra hours 
more than makes 
up for the off 
time in the win- 
ter. 

Every man has 
his own truck 
regularly, driv- 
ing the stand-by 
truck only when 
his own is being 


overhauled. The 
men have been 
trained so_ that 


they detect even 
small irregulari- 
ties in truck per- 
formance and re- 
port them daily. 
This with a sys- 
tem of regular 
inspections in the 
company shops 
has kept repair 
bills low. Each 
man’s 








serving small 
stations on rush 
days. Dealers 


have been cooperating with the com- 
pany by measuring their tanks fre- 
quently and giving notice of at least 
five or six hours before gasoline is 
needed. 


By knowing where a tank wagon 
is within about 10 minutes at any 
time of the day, the company is able 
to fill emergency orders from the 
nearest truck by telephoning ahead 
with an order. Truck drivers call 
in at intervals from stations while 
gasoline is being dumped. 


Even though orders may not be in 
sight the tank truck drivers always 
leave the bulk plant with a full load. 
If orders do not come in during the 


time the truck is on its rounds or 
some stations do not take as much 
gasoline as was expected the tank 


wagon drivers try to dump the gaso- 
line at one of the larger stations, 
near that day’s route. It is seldom 


———$$ $+ — —_] 
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that a truck carries gasoline 
back to the bulk plant. 
On the average the Lubrite trucks 


make two trips each out of the bulk 


any 


plant every day. In the best sum- 
mer weather drivers making big 
dumps have made as many as five 
loaded trips a day. 

An important factor in keeping 
transportation costs down has_ been 
the small labor turn-over. In the 


past two years there have been no 
changes in the personnel of the de- 
livery department. Every driver has 
been on the job continuously, except 
for illness, during that period. 


Although the gasoline business is 
of a somewhat seasonable character 
the company does not cut down its 
force of drivers in the winter. Rather 
than have any of their number laid 
off in the slack season the men have 
agreed to small lay-offs each month, 


BULK PLANT TANK WAGON DELIVERIES AND COLLECTIONS 
TRUCK 














Tank wagon drive r’s report form 


DELIVERED RETO Loaoto Y to% 
< —_ [ ——— ©) oe | our po 
asc. | nano. | aas te asso | weno |e me. 
: + 





pride in 
keeping up his 
truck has been fostered. 

The company maintains its own re- 
pair department for light work. Em- 
ployees in this department include a 
superintendent who acts also as in- 
spector of equipment, one mechanic 
and an assistant. Heavy repairs are 
sent out. Painting is done under con- 
tract by another company which has a 
shop for painting its own trucks. 
Realizing that tank trucks are a good 
advertisement if kept in good shape, it 
is policy to keep the paint bright at 
all times. 


In addition to the 
made by tank truck 


daily reports 
drivers to the 


shop superintendent, every truck is 
given a complete inspection once a 
month. The thoroughness of these 


inspections may be judged by refer- 
ring to the accompanying reproduc- 
tion of the report form used. 


(Continued on Page 125) 
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‘a Water-Locking Foot Valve 
has 
ick 
iv- ° ° 
ra No Water in your Gasoline! 
1en 
ng A Foot Valve that does Not Leak! 
ne 
en 
= HE presence of water in gasoline is acci- 
wi. dental, of course, but the motorist doesn’t 
er- always know the fact. He blames the gaso- 
“ql line or the filling station when he gets water 
74 in his gasoline; his confidence is shaken, and 
ar his good will given a setback. 
h : 
a Be able, absolutely, to assure every driver 
sir of a motor car that the gasoline dispensed 
ch at your station 1s free from water and they 
ene will be sure to patronize you. 
This assurance is now possible. The Viele 
"e- Water-Locking Foot Valve which is attached 
¥ to end of suction line, inside the tank, al- 
“7 lows only gasoline to be drawn into the line. 
lic The principle involved is a balanced float, 
re ° . : . ‘ 
ce which sinks in gasoline but floats in water. 
a It is fool-proof, automatic and positive in 
cB. action. 
od pe F , : 
it The accumulation of water, rust, dirt and 
at scale in the bottom of the tank cannot be 
drawn in. 
ts 
he 
is CONSIDER THESE FEATURES: 
a 1—Protects customers—builds confidence and good will. 
se 2—Prevents water from getting into suction line. 
“i 3—Stops the water at the source. 
C- 7a” P . = 
4—Eliminates freezing of pump or suction line. 
5—No leak back through check valve. 
6—Durable construction. 
7—Reasonable price. 
Write for complete information. 
“S TT” LU CATOR C 
WIF LUBRICATOR COMPANY 
Valve Department 
* 
Elmira, N. Y. U.S. A. 
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Spee 


Without Sacrificing 


Thoroughness in 


Car Servicing as Secured 


At New Tulsa Station 


TULSA 

UNDREDS of automobile 
H owners in Tulsa in the past 
three months have witnessed a 
striking demonstration of what mass 
production and job specialization will 
do toward speeding work, even when 
applied to the ordinary task of wash- 
ing automobiles. The demonstrations 
have been witnessed daily at the new 
automobile laundry recently erected 
as one of a chain of similar plants 
by the Western Gillespie System, Inc. 
The Tulsa station, costing $250,000, 
is the newest of the chain, which 
officials of the company are planning 
to build into 200 units throughuut the 
United States.* The Tulsa _ station, 
therefore, has incorporated in it sev- 
eral ideas which were developed as 
a result of the operation of the older 


OOPUMP OO 


GASOLINE 
O OISLAND OO a AND OIL 


stations in other cities, one of which 
has been previously described.* 

The usual waiting room is provided 
at the Tulsa station, but the novelty 
of following an automobile as_ it 
progresses through the laundry and 
obtains its cleaning in 15 minutes has 
not worn off sufficiently for the wait- 
ing room to be very popular with 
Tulsans except on the coldest days. 

Realizing that a motorist is inter- 
ested in watching the operation, the 
builders included in the station a 
special walkway around the revolving 
washrack. A hand or guard rail has 
been erected, and a person can wit- 
ness the entire washing and drying op- 
eration without danger of becoming 
water splashed or grease smeared. 





Oct. 3, 


News, 


*(See NATIONAL PETROLEUM 


1928.) 

















Despite the fact that the station 
has been opened through the three 
coldest months Tulsa has experienced 
this season, the volume of business 
has been sufficiently large for the 
plant to pay its way virtually from 


the opening day, it is said. More 
than 300 cars have been washed in 
a single day. The station is built 
to handle 500 cars a day, or to de- 
liver a washed car every minute. This 
capacity is virtually the same as for 
other stations in the system. 


The Pueblo Indian type of archi- 
tecture makes it unusually attractive 
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The plan of the Tulsa plant of the Western Gillespie 


System, Inc. 


No attempt was made to draw the plan 


to scale, the idea being merely to give a general outlin e of the distribution of space, for the various services 
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The new complete service station of the Western Gillespie System Inc., at Tulsa, about a half mile from the center 


of the business section. 


in appearance. The station is at the 
corner of 14th St. and Boston Ave., 
approximately 10 blocks from the 
heart of the Tulsa business district. 


The plant covers virtually all the 
130 by 250-foot lot. The walls are 
of reinforced concrete with a smooth, 
white cement finish. The woodwork is 
rough-hewn, stained a dark brown on 
the outside, and light grey in the in- 
teriors. The beams are notched and 
each notch has been painted, giving 
an artistically bright finish. 


The office and waiting room are 
fitted with roughly fashioned furniture, 
the chairs having Indian blankets for 
cushions and back rests. 


The business office is upstairs over 
the waiting room, shown at the ex- 
treme right of the picture. Next to 
the office is the battery department, 
where all types of service on batteries 
is provided. 


Next is the brake testing depart- 
ment, where brakes are tested free of 
charge and any relining or brake 
adjusting or repairing is done. The 
last department on the western side of 
the building is the motor and chassis 
cleaning department. Two hydraulic 
lifts have been placed in this section. 
No attempt is made in this depart- 
ment to speed up work. 


The boiler room provides the luke 
warm water with which the cars are 
washed, and houses the vacuum and 
air pumps which play their part in 
speeding up the car washing in the 
laundry. 


The laundry is virtually the same 
as is used at other plants operated 
by the company. The car is rolled 
onto a circular track made of 2 by 6- 
inch boards spaced so mud and water 
will flow into troughs underneath. 
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The track rotates counter-clockwise, 
its maximum speed being one revolu- 
tion every eight minutes, and its mini- 
mum speed one revolution every 30 
minutes. 


The track will hold 15 cars and is 
so geared that a 5-h.p. electric motor 
operates it. Around the track at 
certain stations are the operators. 
The track moves the car from station 
to station. When operated at capacity 
40 persons are required in the laundry, 
but the system is flexible enough so 
that the number can be governed by 
the volume of business. In the center 
of the laundry room are five greasing 
pits. Two to four men work on a 
car and turn out a complete lubrica- 
tion job every 10 minutes. 


A restaurant, a polishing depart- 
ment, and the service station com- 
prise the section at the left of the 
picture, or the eastern side of the 
plant. 


D. B. Rathbun is manager of the 
Tulsa plant. The price list, according 
to Mr. Rathbun, for “mirrorizing” 
and polishing an automobile ranges 
from $8 to $16. 


It makes little difference how mud 
caked an automobile is when it rolls 
into the Tulsa plant of the Gillespie 
System. Within 15 minutes the auto 
rolls out again, its body wend wheels 
as clean and shiny as a child’s face 
washed for Sunday School. 


How is it done? 


Let’s follow the mud coated sedan 
which a family of tourists drove into 
the station the other day. In the 
15 minutes the car was in the plant 
it passed through 30 to 40 pairs of 
expertly trained hands and_ every 
square inch of the body both inside 
and outside was gone over with an effi- 
ciency and coordination which re- 


It cost about $250,000 to build 


sulted in a complete washing and 
drying with no overlapping of work 
done by those trained hands. 


The head of the family drove into 
the driveway conspicuously marked 
“Enter.” By the time he put the 
gears in neutral a large, well pro- 
portioned man, his figure trimly out- 
lined by the snappy uniform he wore, 
had opened the front door and was 
checking the service the driver de- 
sired. 


He learns that the car is to be 
washed. The “Greeter,” as this man 
is called. quickly checks on a ticket 
the service desired, and places the 
ticket in a conspicuous place on the 
inside of the windshield. 


His work is completed before the 
family of four has climbed out of the 
car and gotten their handbags. As 
the family strolls toward the door 
over which is the word “Restaurant,” 
the car is already rolling toward its 
bath and scrubbing. 


A “Drive-On” man is in charge. He 
drives it to the edge of the ramp, 
which is just a couple of inches above 
the revolving track. 


As the Drive-On man climbs out, he 
opens all the doors. He then picks 
up an air hose hanging within a few 
inches of his hands, and _ quickly 
blows out all the loose dirt, gravel 
and papers in the interior of the car. 


He lifts the hood and spreads a 
waterproof canvas over the motor. As 
he climbs back into the car he picks 
up a clamp. He releases the brakes 
and the car rolls slowly down the 
small incline and on to the moving 
track. 


He pulls back the emergency brake 
and with the clamp pushes down the 
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U.S. MOTOR GASOLINES 


HIGH TEST GASOLINES 


HIGH COMPRESSION 
GASOLINES 


AVIATION GASOLINES 





KEROSENES 











TRACTOR FUELS 


FURNACE OILS 





GAS OILS 


FUEL OILS 


ROAD OILS 


IMPERIAL HUNDRED PERCENT IMPERIAL IDEAL FLIGHT 


A Premium Automotive Fuel A Premium Abiation Fuel 
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Imperial Refineries 





._ = offers the in- 
dependent jobber service and quality in 
petroleum products, from four refineries 
located in the very heart of the country’s 
petroleum producing area, Arkansas, 
Oklahoma and Texas. You can depend on 
a source of supply for Imperial products 
for shipment to any point in the U.S.A. 


Marketed under an exclusive trade 
mark, trade name and color standard, the 
jobber selling Imperial Petroleum Prod- 
ucts is presented a sales opportunity in 
our nationally advertised trade name. 


Imperial Refining Co. SanAngelo Refining. 
KertleGreekRefining&, Wickett Refining Co 


General Offices 
TFULSA, OKLAHOMA 
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A New 
Highland Cab 


Designed especially for 


the truck on which it is to be used 


The tendency today in the oil industry, and in other industries as well, is 
to make the truck an advertisement for the business. 

For those who sense this tendency, this new Highland Cab is ideal. Notice 
the illustration of the one above, mounted on the White Truck Model 60. 
Notice its clean cut lines—its rounded corners—its clear vision—the smart 
cadet type visor—and how perfectly the cowl blends right into the hood. 
And being a Highland Cab it is naturally well designed and well built— 
easy to get in and out of—lots of elbow and leg room—plus the Highland 
Rocker Sill Mounting that prevents the rocking and twisting of the chassis 
from being transmitted to the cab and to the driver. 

This new Model Highland Cab can be had as regular equipment for Schacht, 
White, American La France, Reiland and Brie, Pierce Arrow—practically 
all makes of trucks. See the Highland Distributor near you or write to 
us direct. 


THE HIGHLAND BODY MFG. COMPANY 


430 Elmwood Place, Cincinnati, Ohio 


HIGHLAND Gs 


with ROCKER SILL MOUNTING 


foot brake. The clamp holds the 
brake down while the car is_ being 
washed. This setting of the brakes 
prevents water from getting under 
the brake bands and making them 
slick. 


The car has traveled three or four 
feet by this time, and just after the 
Drive-On man leaps out, a man on a 
platform above and to one side of the 
cay turns on a shower which drenches 
¢..e top. He scrubs with a long han- 
fled brush, and then wipes off the 
surplus water with a rubber wiper, 





Car Washed and Vacuumed ...........s0000 $1.50 

(including polishing of nickel and glass 
Excessive Road Oil removed, an ad- 

MURR NONIERL (Sincsscacacssensncéssesomainatnadiie 75e to $1.00 
4-cylinder Motor Cleaned  ......c...ccccscsees $1.50 
6 and 8-cylinder Motors Cleaned........ $2.00 
“V" type Motor Cleaned. ............. $2. 
4-cylinder Chassis Cleaned 
6-cylinder Chassis Cleaned 
Complete Lubrication, including Spring 

DRRADIRD  sccaccvecsccncsincscsactssussececse $ 
Lubricating Fords, Chevrolets, Du- 

FRNTS GNA WRIDPES scccciccessccsccccasesccccccee $1.00 

If necessary to take up floor boards 

to lubricate clutch, an additional 

charge of 50c will be added to the 

cost of complete lubrication. 
Special Vacuum Cleaning Job................ $1.00 


Save 50c 


By Taking Advantage of Our 








Combination 
Combi- 
Regular nation 
Price Price 
Car Washed (4 cylinder) and 
Chassis Cleaned  ..........c0000 3.50 $3.00 


Car Washed (6 or 8-cylin- 

der) and Chassis. only 

RIDE venissisemaceiscmnemmspinccrse 4.00 3.50 
Car Washed and 4-cylinder 

Motor and Chassis Cleaned 5.00 4.50 
Car Washed and 6 or 8- 

cylinder Motor and Chas- 

BIS CUMITIO - iccscicesesccscscccesuce 6.00 5.50 
Car Washed and “V" type 

Motor and Chassis Cleaned 6.50 6.00 











Price list for car servicing at Tulsa 
station of the Western Gillespie Sys- 
tem, Inc. 

















-MILLER’S 300° MINERAL SEAL OIL 


For Railroad Use, etc. 





In Tank Cars, Drums or Barrels, 
For Export and Domestic Consumption 


A. D. MILLER SONS’ CO. 
Miller's Oil Refining Works 


Pittsburgh, Penna. 
Oldest Pennsyloania Refiners 
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similar to the ordinary rubber window 
wipers. The car has traveled its 
length by this time, and four men, each 
equipped with a water hose have sta- 
tioned themselves beside each wheel. 
Luke warm, softened water is forced 
from the hose nozzles at high pres- 
sure. Each man is responsible for 
completely washing a fourth of the 
auto. 


By the time the machine is carried 
on the revolving track past that sta- 
tion, four men equipped with sponges 
and buckets of warm water and Ivory 
soap suds have started their sponging 
and scrubbing. A few feet further 
on two men play streams of luke 
warm water over the body, washing 
off the sudsy water and soap. They 
start washing the hood and by the time 
the rear of the car has reached them, 
two men with air hoses have started 
on the front, blowing off the excess 
water. As the car slowly passes 
these “blowers” all the excess moisture 
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WILSON 
& BENNETT 
MFG. CO. 
6520 S. Menard Ave. 
CHICAGO 
We want totry out a Por- 
Pail. Please send us one without 
obligation together with full details. 





Att’n Mr. en —— 
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Ridall Pump Globes 


Make every pump a Silent 


Salesman. Write us today 
for Particulars and Prices 
of Ridall Vitreous Steel 
Frame Globes—the globes 
that you can install and 
forget. 





last Longer 


OU can get the most adver- 
tising value and the finest 
decorative illumination by install- 
ing Ridall Vitreous Steel Frame 
Globes on your gasoline pumps. 


The steel frame is finished with 
three coats of vitreous enamel, 
each coat separately fired, pre- 
venting rust or corrosion. This 
brilliant vitreous finish never 
loses its lustre and never needs 
repainting in any climate. Out- 
side finished in any desired colors 
—inside in white to increase 
illumination. 


We furnish a complete line of 
pressed glass discs—crystal discs 
with colors fused in the glass— 
or all glass globes with ‘‘fired 
in’ colors. Any of the above 
can be supplied with any desired 
trade mark or design and in any 
quantity. 


Samuel H. Ridall 


Specializing in Advertising Globes 
for More Than Ten Years 


McDonald, Pa. 

















MAKE SURE with 
VISGAGE and 
DILUTOMETER 


The Pocket Viscosimeter 
that reads Saybolt Seconds 
direct—in a minute. 


wi 

















A necessity P™ 
for handling |= 
Lubrication problems | 
Crankcase Draining 
Reclaiming 





Send for Booklets for Visgage and Dilutometer 


LUBRICATING APPLIANCE MFG. CO., INC. 


5638 Lake Park Ave. 


Chicago, III. 
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is blown off and much of the surface 
partially dried. 


The “chamois” men then start their 
work—four of them. They wipe every 
square inch of the body and wheels. 
They do not stop to wring out their 
cloths—they toss them to the “Rag 
Washer” stationed at the “Rag 
Laundry” in one corner. All the rag 
washer does all day is wash out the 
rags and chamois cloths, wring and 
dry them and place them at stations 
convenient for the chamois men. 


And then the girls! Eight of them, 
each dressed in coveralls. They polish 
the metal and shine the mirrors and 
windows. Why girls? Because for 
a polishing job of that kind, girls 
have been found to be more efficient 
and painstaking than men. They do 
the little, seemingly minute tasks 
better than the men, the manage- 
ment believes. 


HE girls swing open the doors 

as they complete their task, and 
the “vacuum” men get busy. One 
on each side, equipped with a vacuum 
attachment, they clean every square 
inch of the upholstery. 


The vacuum men complete their 
work while the car travels approxi- 
mately 15 feet. The “touch-up” men, 
one on each side and trained to look 
for any little bits of work which 
might have been overlooked, put the 
final touches on the ear, and it passes 
to the inspectors, one on each side. 


A “Drive-Off”’ man is waiting at 
the side of the auto. The second the 
inspectors say “O.K.” he jumps. in, 
releases the brake clamp, starts the 
motor and drives off the track. The 
car has been on the track 15 minutes. 
It is driven off completely washed 
and dried, ready for the tourists be- 
fore they complete their hamburgers 
and coffee. And their entry into the 
business district of Tulsa is in a clean 
automobile. 


By way of contrast let’s see what 
happened to the custom built Packard 
sedan, resplendant in its bright colors, 
which followed the tourist car onto 
the track. By careful cleaning prob- 
ably three tablespoons of mud could 
have been gotten off the machine, but 
the Tulsa matron driving it probably 
was en route to a bridge luncheon 
and may have been taking some 
friends, and wanted her car to look 
its best. 


Despite the fact the car already 
was all but shining, it was given just 
as much care and attention and just 
as much scrubbing and polishing as 
was the mud-smeared car preceding it 
on the track. 


While the Packard was being washed 
its owner slowly followed it around 
the revolving track, walking on a 
little pathway set off with a guard 
rail. The washing and polishing was 
done within four or five feet of the 
woman, but because of the protective 
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wall, not a drop of water or a smear 
of grease reached her clothing. 

Suppose the tourist had wanted 
every service the station provides. 
Here would have been the procedure: 

The Greeter would have checked the 
services on the ticket. The Drive-On 
man would have taken the car first 
to the brake testing department. Then 
it would have been delivered to the 
motor and chassis cleaning depart- 
ment, where it would have been run 
onto a hydraulic lift. From that de- 
partment it would have gone through 
the laundry, and thence to the grease 
pits where within 10 minutes a com- 
plete lubrication job would have been 
done. Thence to the mirrorizing de- 
partment, 


Trucking 1,000,000 Gallons 


(Continued from Page 116) 


Most of the trucks used by the 
company have been in service about 
four years and have traveled an aver- 
age of about 66,000 miles each. It 
is the policy of the company to de- 
preciate fully trucks in a four-year 
period. Since this period is coming 
to a close on most of the trucks in 
service the company recently had an 
appraisal of the equipment made by 
a Mack factory representative. 

After making an _ inspection the 
truck manufacturer’s expert reported 
to H. T. Ashton, general manager, 
that from a transportation standpoint 
the trucks were 85 per cent as good 
as new. From this appraisal it will 
be seen the company will have many 
thousands of miles of unused trans- 
portation after the trucks have been 
fully depreciated. 

Motors on all trucks are governed 
as to speed. The large trucks are 
governed to a maximum speed of 18 
miles per hour. The smaller ones are 
governed to 23 miles per hour. 


All trucks are equipped with Serv- 
ice Recorders which furnish the man- 
ager of distribution with a check on 
the length of time each truck was in 
motion each day. Unusually long 
halts or long periods when the truck 
was moving can be inquired into when 
the chart is compared with the route 
followed and the dumps made. 

The time shown by the recorder 
charts likewise may be checked with 
the driver’s notations on his daily 
report of deliveries and _ collections. 
A part of this report form is repro- 
duced in connection with this article. 

From an accounting standpoint a 
close check is made on the cost of 
operation of every individual truck 
from last month. Each truck is com- 
pared with all other trucks in the 
fleet and with its performance in 
previous months. The record of the 
fleet likewise is compared with pre- 
vious months. These comparisons re- 


veal at a glance any excessive costs | 


for an individual truck or the fleet 
as a whole so that corrective measures 
can be taken. 
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Doing All Day ? 


The Servis Recorder lellsYou at a Glance 


This little device prints the whole story on a chart—or rather, 
the motor truck itself “writes” its own story. 

Not a mass of figures, but just simple “blocks” on a chart show- 
ing when the truck was busy, and blank spaces in between showing 
when the truck was idle. Simple, isn’t it? 

This chart laid on your desk the next morning tells you all you 
need to know about what your truck did the day before. 


The Servis Recorder is Not a New Thing 


Close to 50,000 motor trucks are equipped with it already. Our 
list of users reads like a “blue book” of American business. 


But what about you ? 


Have you seen the whole story? It’s 


dead easy to save at least $500 per year per truck! Or, it’s even 


THE 


ServiS 
RECORDER 


“Keeps Trucks Busy” 







easier to let things go on as they are. Ex- 
cept for that handwriting on the wall, 


which says, “You can’t aflord not to cut 
costs.” That truck problem “out back,” 
that’s always on your mind, do you 
know it’s possible to settle it for 
good? Use the coupon and send 
for the whole story today! 


The Service Recorder Co. 
456 Hanna Building 
Cleveland, Ohio 











— 


THE SERVICE RECORDER CoO., 
456 Hanna Bldg., Cleveland, Ohio, 


Please send us, without obligation, “Ten Ways of 


Getting More Work Out of Motor Trucks.” 


Attention of 
































On the Air Tonight— 


Broadcasting a Soconyland 


aad least we can do is to use 
Socony Special Gasolines as 
a sign of our appreciation.” 
Thus wrote a motorist to the sponsor 
of one broadcast program, and there- 
by partly answered the question faced 
by every form of advertising: Does 
it pay? 


We have learned that no advertis- 
ing is long continued if the adver- 
tiser does not find that it pays. Cities 
Service Company broadcast its first 
program at the beginning of 1926 
through four stations. It has been 
“on the air” continuously for more 
than three years and is now using 
17 stations. 

Standard Oil of California heran 
broadcasting in October 1927, Stand- 
ard Oil Comnany of New York in 
November 1927, and Shell Company 
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sketch, a feature of the Standard of 


By Chester E. Haring* 


of California in December 1927. These 


are all answers to the question, “Does 
it pay?” for these companies have 
continued broadcasting year’ after 
year. 


It seems to us that the radio offers 
oil companies an unusual opportunity. 
Since nearly every family owns one 
car and many of them two, any 
oil company has very little waste cir- 


culation in its radio audience. Fur- 
thermore, this opportunity is open 
equally to the small local oil com- 


pany as well as to the large national 
company. 

In an advertising sense, radio dif- 
fers from all other methods of ad- 
vertising in one important respect: 
all advertisers are absolutely equal 
regardless of their size and location, 


*Batten, Barton, Durstine & Osborne, Inc. 














New York’s radio program 


and regardless of the length of pro- 
gram and the number of stations 


used. A radio advertiser competes 
with others for the listener’s atten- 
tion, just as he competes for the 
reader’s attention on the newspaper 
page. But once this attention is 
obtained, it is his exclusively until 
he does something to make the lis- 
tener turn the dial. 


The small oil company with a 165- 
minute program on one station has 
the same opportunity to deliver its 
message as has the large company 
with an hour’s program on a chain 
of forty or fifty stations. Each has 


the undivided attention of every 
listener. This is one of the great 
advantages of radio advertising. 


All of us know many people who 
are “eye minded.” That is, people 
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Makes Bulk mm 
Buyers out of deive in" Customets 


Here’s a real way to increase oil 
and gas sales. Use the improved 


KWART KWICK 


Home Oil Pump 

It fits any oil drum or barrel(works equally well with gas, oil, etc.) Enables 
you to sell car owners by the drum instead of the quart. They become PER- 
a ee a MANENT, BIG buyers, instead of occasional little buyers. Boosts your bulk 
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“Fool Proof” business 50 to 100%, as it is doing for scores of other companies. 

Home Oil Pump Ideal for home garages. Nothing to get out of order, virtually ‘fool proof.”” Built of brass, 

Ever Placed on steel and cast iron—fully guaranteed. Nominal in cost—so low it will amaze you. Big dis- 
the Market counts to oil companies for quantities. Mail coupon for circulars, descriptive matter and 





prices. No obligation. 
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ae Mr. Jobber — 


in Gold 


Whether located in the United States 
or Canada—if your gasoline and other 
petroleum products come from the 
Mid-Continent Fields — you need a 
representative in Tulsa. 





‘hasten $1 5° Our plan of direct representation and 
only 


d Bottl . . . 
*g a service is available to you. 
364—A very complete and prac- 


tical folio made from heavy 5-oz. 
black cowhide. 3%-inch pocket e ° 

that holds leather handled bottle W rite for particulars 
fold. Contains sixteen 4-oz. plain 
bottles. One-inch pocket for sta- 
tionery. Leather case containing 
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who gain most of their impressions 
through their eyes. All printed ad- 
vertising and outdoor advertising reg- 
isters with these eye-minded people. 


On the other hand, many people 
are “ear minded,” and are best im- 
pressed by what they hear. Radio 
advertising gives the oil companies 
and other advertisers a means of 
impressing this part of their market. 
However, it should never be forgotten 
that radio is a supplementary adver- 
tising medium and that it should 
never displace or replace outdoor ad- 
vertising, magazines or newspapers— 
especially newspapers. 


Probably the chief advantage an oil 
company can obtain by broadcasting 
is in increasing its good will. Ulti- 
mately, of course, good will is turned 
into sales. 


LL of our investigations lead us 
A to believe that car owners pat- 
ronize a given company for gasoline 
and oil because of their attitude to- 
ward the company and its service, as 
much as because of their belief in the 
quality of the products sold. Here 
again the small company operating in 
a limited territory can use broad¢cas'- 
ing to create good will just as readily 
as can the large company operating 
over many states. 


Broadcast programs are entertain- 
ment or education or both. In any 
case they are almost the only form 
of advertising which the consumer 
recognizes and appreciates as some- 


thing given to him free. It is this 
feature of radio advertising which 
builds up good will for the broad- 


caster. 
When car owners write, “It’s really 
quite absurd the difference in one’s 


feelings in touring to come upon a 
Socony Station, as a result of this 
skillful advertising,’ we are sure 
their programs are _ building good 
will. When they write, “. I feel 
almost as though I was a member 
of your big happy family, and I 


wish you continued success and pros- 
perity,’ we are sure their broadcast- 
ing is obtaining the most valuable 
asset any corporation can have— 
friends. 


It is very difficult to get any retail 
dealer organization to appreciate the 


advertising being done by a manu- 
facturer. This is especially true of 
oil and gasoline dealers. Very few 
of them do any advertising them- 


selves; they rarely pay for any part 
of the oil company’s advertising; 
they have had so much given to them 
that their sense of appreciation is 
dulled, to say the least. On _ the 
other hand, probably very few motor- 
have ever mentioned to a pump 
attendant that they had _ read his 
company’s advertising. 


ists 


But radio advertising, on the con- 
trary, is frequently mentioned at the 
pump, and the attendant begins to 
appreciate what his company is do- 
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Some Companies Which 
Use Radio 


Pure Oil Co.—19 stations—Sat- 
urday evenings. 

Vacuum Oil Co.—18 stations— 
Wednesday evenings. 

Cities Service Company—17 
stations—Friday evenings. 

Skelly Oil Co.—8 stations—Fri- 
day evenings. 

Standard Oil Co. of New York 
—8 stations—Tuesday evenings. 

General Petroleum Co.—7 sta- 
tions—Friday evenings. 

Standard Oil Co. of Indiana— 
7 stations—Sunday and Thursday 
evenings. 

Associated Oil Co.—6 stations 
—Wednesday evenings. 

Shell Co. of California—6 sta- 
tions—Monday evenings. 

Standard Oil Company of Cali- 
fornia—6 stations—Thursday eve- 
nings. 

Imperial Oil Co.—4 Canadian 
stations—Wednesday evenings. 

Standard Oil Co. of Ohio—2 
stations—Tuesday evenings. 

Sylvestre Oil Co.—1 station— 
Sunday noon. 

Pocahontas Oil Co.—1 station— 
Sunday, Monday, Thursday. 

Hancock Oil Co.—1_  station— 
Every day. 

American Oil Co.—1 station— 
Tuesday evenings. 

National Refining Co.—1 station 
—Thursday evenings. 

Monamotor Oil Co.—Own. sta- 
tion—Every day. 

Macmillan Petroleum Co.—Own 
station—Every day. 

Magnolia Petroleum 
station—Every day. 
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ing for him. This feeling of appre- 
ciation or pride is further increased 
by the comments of his own family, 
his friends and neighbors. Occasion- 
ally an outstanding radio program 
will excite comment throughout a 
small town. ‘Therefore most radio 
advertisers find that their broadcast- 
ing is almost worth its cost in the 
good will obtained in their dealer 
organizations alone. 


It is generally recognized today 
that radio should neither be the first 
nor the only form of advertising to 
be used by any advertiser. As men- 
tioned above, it not displace 
other advertising mediums, but mere- 


does 


ly adds to their effectiveness. Cer- 
tainly the most successful radio ad- 
vertisers are those concerns’ which 


have already established their identity 
through forms of advertising other 
than radio. 


Perhaps, then, as a result of radio’s 
ability to build good will and make 
friends, we find consumers, salesmen, 
and dealers alike taking greater in- 


terest in the printed advertising. In 
short, it begins to look as if it were 
possible for radio to endow a cor- 
poration with personality. The result 
is more interest in printed advertis- 
ing, closer and more friendly reading 
of it, and greater belief in it. 


Automobile manufacturers long ago 
learned that present owners of their 
cars are vitally interested in what 
the manufacturer advertises about 
those cars. In other words, one of 
the recognized functions of advertis- 
ing is to keep the consumer sold on 
what he has already purchased. 


As Dr. Moriarty states it in his 
The Economics of Marketing and 
Advertising: “Like all other adver- 
tising effects upon the consumer, any- 
thing which tends to stabilize buying 
habits has a value for those who pay 
for it; and few advertisements have the 
institutional, good-will effectiveness of 
the advertisement which the satisfied 
customer reads after a_ satisfactory 
purchase.” Radio has this ability to 
a marked degree, and in addition, in 
most cases, it is able to draw together 
all other forms of advertising and 
give them a sugar-coating of friendly 
personality. 


Although the primary and _ princi- 
pal object of radio broadcasting by 
oil companies is the good will ob- 


tained, this is by no means the only 
result of such broadcasting. Oil com- 
panies find that many sales are di- 
rectly traceable to their radio ad- 
vertising. And furthermore, they 
find that their radio programs offer 
additional opportunities for profitable 
advertising and _ publicity. 


ET us consider for a moment the 
sales directly resulting from radio 
broadcasting. Since we are most fa- 
miliar with the results obtained by 
the Standard Oil Company of New 
York, perhaps we will be pardoned 
for centering our discussion upon 
them. Other oil companies which are 
broadeasting probably have had _ re- 
sults which are equally beneficial or 
else the history of broadcasting by 
oil companies would be other than 
it, is. 


In the beginning it is perhaps best 
to state that the Standard Oil Com- 
pany of New York broadcasts each 
week a 30-minute drama. In broad 
casting studio parlance, this is known 
as an “all talking show” and is gen- 
erally considered one of the most dif- 


ficult programs to do well, as_ well 
as one of the hardest for which 

obtain listeners. This leads us to be 
lieve that the results obtained by 


Socony can easily be equalled by any 


other oil company. 
These 30-minute dramas, called 
Soconyland Sketches, are broadcast 


through eight stations in New York 
and New England. They are based 
on the history and literature of these 
seven states, and when music is used 
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at all, it is purely incidental or for 
background effect. 


One of the strange and unique re- 
sults of radio broadcasting is the 
number of people who write to the 
sponsors of programs. We can run 
an advertisement in every newspaper 
in the land and in all of the trade 
journals and the magazines, and the 
advertiser may not receive a_ single 
letter of commendation or criticism. 


But within five minutes after we 
“go off the air’ hundreds of letters 
are being written in praise or criti- 
cism of that evening’s program. Radio 
advertisers study all of these letters 
carefully because they offer one 
means of knowing whether a program 
is right or not. 


most of the letters 

from listeners confine them- 
selves to a discussion of the eve- 
ning’s entertainment, many of them 
indicate definite sales resulting from 
the broadcasting. For instance, many 
letters carry statements similar to 
this: “To reciprocate we always 
trade at Socony stations.” Or, “I 
enjoy the sketches so much that I 
am now using Socony products as a 


HILE 


payment for my pleasure.” Or, 
“. . and we are trying to show 


our gratitude by using only Socony 
products for our automobiles.” Oc- 
casionally a car owner goes into 
greater detail: 

“And may I add that where I used 
to be not over-particular where I 
bought my gas, since the Soconyland 
Sketches are on the map, I drive a 
little out of my way to get Socony 
Gas and Oil. So do two of my neigh- 
bors that I know of, and I’m sure 
many, many more do. People still 
are appreciative.” 

All advertisers, of course, con- 
stantly face the necessity of keep- 
ing the name of their products before 
each coming generation. Oil com- 
panies are finding in radio one means 
of doing this. In one of our letters, 
for example, we find this phrase: 


“When dad buys gas, we know the- 


right kind for him to buy.” 

A mother concludes her letter with 
these words: “. . . and Socony has 
become a household word to the 
children. They no longer _ say, 
‘Daddy, do you need gas?’ Now it 
is, ‘Daddy, do you need Socony?’”’ 
This phase of advertising and broad- 
casting is pretty well sensed and 
stated by the business man who 
wrote: “Both my boy (15) and my 
rirl (8) wait to hear them (Socony- 
land Sketches). I suppose when 
they grow up, the girl will know 
what kind of gas her car will need, 
and the boy what to use for his air- 
plane.” 


The publicity side of broadcasting 
probably needs little comment. The 
newspapers recognize the news value 
of radio programs and daily print 
columns of news about them. There- 
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fore, skilled publicity departments of 
oil companies who are using radio 
get their programs announced in the 
news columns in advance, again on 
the day of broadcasting, and finally, 
in many instances, a “review” on 
the day following. 


Another side of radio publicity 
may not be so well understood. This 
is publicity within the oil company’s 
own organization. When the Stand- 
ard Oil Company of Indiana arranged 
to broadcast the Chicago Symphony 
Orchestra they had real news for their 
organization. This was sent to all deal- 
ers in the form of a large broadside 
which must have given every dealer 
a feeling of pride in his company. 
The National Broadcasting Company 
issued a 15-page booklet describing 
the programs and the results of the 
broadeasting by Cities Service Com- 
pany. 

The Standard Oil Company of New 
York issues a newspaper every two 
weeks for its dealers. Each 
carries the plot of forthcoming radio 
programs. From time to time this 
company also sends to all the public 
libraries in New York and New Eng- 
land small cards for their bulletin 
boards listing the books or stories 
which are to be dramatized in Socony- 
land Sketches. That this service is 
appreciated is indicated by the request 
of the Boston Public Library for 35 
additional copies for their branch 
libraries. 


issue 


In addition to making direct sales 
and obtaining considerable news pub- 
licity, radio programs give oil com- 
panies an opportunity to advertise 
their products in a subtle and some- 
what indirect way. Normally news- 
papers place oil and gasoline adver- 
tising on news or automobile pages of 
their papers. 


Y ADVERTISING their radio 
B programs directly, oil companies 
have such advertising placed on the 
radio page, and thus advertise their 
products indirectly. This advertising, 
of course, has a two-fold effect. It 
advertises the program and the com- 
pany, and if the reader listens to the 
program, the sponsor has another un- 
interrupted opportunity to tell him 
about its products. 


Regardless of the fact that car 
owners would be greatly benefited 
by reading all oil and gasoline adver- 
tising, we must admit that few of 
them peruse their newspapers and 
magazines with this intent. This very 
fact is why radio offers such oppor- 
tunities to the oil companies. It pro- 
duces direct sales results, it gets the 
company’s name into news columns 
regularly and legitimately, it gives 
the company a constant flow of news 
for its dealer organization, and it 
makes possible advertising which does 
not need to carry all the ear-marks of 
gasoline and motor oil advertising. 


Chooses Friday for 
Broadcasting 


The Cities Service Co. decided to 
broadeast its programs nearest the 
time of the week when most motor- 
ists are buying gasoline and _ oil. 
Finding that the average motorist 
fills up on Saturday in preparation 
for Sunday’s drive, the company chose 
Friday evening from 8 to 9 o’clock 
for its radio advertising. 


To establish contact with its radio 
audience the Cities Service Co. offers 
a family budget book and expense 
record to any listener who will write 
in. Every week the company receives 
from 1000 to 1500 requests. In Jan- 
uary the number of requests for the 
new budget book exceeded 25,000. 


Requests for budget books are fol- 
lowed up by personal calls from a 
Cities Service salesman who talks 
primarily about Cities Service securi- 
ties but also gives the prospect in- 
formation about oil products and pub- 
lic utility services sold by the com- 
pany. 


Film Carbon 
Monoxide Haz ard 


W ASHINGTON—One of the late 
additions to the U. S. Bureau of 
Mines films on the oil industry is 
that entitled “The Power Within, or 
the Construction, Operation and Care 
of the Internal Combustion Engine.” 
The methods for the proper care and 
operation of the internal combustion 
engine are shown in this film to 
help the motoring public to conserve 
the nation’s supply of petroleum and 
natural gas. 


Depicts 


The human hazard of carbon mon- 
oxide has been visualized in the film 
“Carbon Monoxide: the Unseen 
Danger.” 

Another recently produced film is 
“The Story of the Gasoline Motor” 
which acquaints the automobile own- 
er with the workings of his motor. 


Other educational motion picture 
films of interest to the automotive 
public which the Bureau of Mines 


has revised and brought up to date 
are; the Story of Gasoline; the Story 
of Lubricating Oil; the Story of 
Lubrication; the Story of a Storage 
Battery; the Story of the Heat Treat- 
ment of Steel; and the Story of a 
Spark Plug. 

These films may be obtained from 
the U. S. Bureau of Mines, Experi- 
ment Station, Pittsburgh, Pa. 


MASSILLON, O., March 15.—A 
large order for its rust-resisting Ton- 
can iron has been received by the 
Central Alloy Steel Corp. here from 
the Trinidad Leaseholds, Ltd., Trini- 
dad, B. W. I. 


129 




















—' “Just what I Need— 


| ai L'frEalrserirr T 
*: 


in My Buying.” 
“WHY 


am. 


I 





















Buying 





TP Gasoline here 
a Kerosene there 


RY THING Cylinder Stocks elsewhere 
rROLEUM Neutrals anywhere © 
Naphthes When I can purchase them ALL from one 
Illuminating Olls reliable source and save myself 
Pomel Many dollars e 
panne Much worry y 
pasheniae Endless detail 
prceonsieer-o Valuable time © 
| Motor Oils Willock gets my next inquiry.” 


— — H Ow A b ou t . O U R S 4 


Industrial Oils Phone... Wire... Write 


Greases—Soaps 
Specialties 


Refined from y 
All High Grade 


OIL CORPORATION 


Cee 22nd FLOOR—FIRST NATIONAL BANK BLDG. 


PITTSBURGH, PENNA. 


District Office—Room 1422, 30 N. Michigan Ave., Chicago, III. 







































130 NATIONAL PETROLEUM NEWS 











iS 


1e 


{I 


NEWS 








Bigger Sales for the Local Marketer 
Through Right Advertising 


in a comparatively restricted 
territory was seeking increased 
sales volume. Its products were good, 
the service stations dispensing them 
were bright and attractive in appear- 
ance, but the sales charts showed, 
week after week, practically the same 
monotonous level. Of course, as the 
sales manager pointed out, competi- 
tion from other marketers was keen, 
and the territory limited. Besides, 
the newspapers were regularly carry- 
ing the advertising of the big national 
companies. 
“Let’s ge in for more advertising,” 
was the suggestion. The sales man- 
ager wasn’t enthusiastic. 


“We've been advertising,” he said, 
“and what has it brought us? Now, 
when you talk advertising, are you 
thinking of taking increased space 
in the newspapers and filling it with 
the kind of copy we have been run- 
ning? Are you going to use the same 
old arguments? Let us discuss this 
before we jump.” 

The sales manager had _ ideas. 
Others of the company executives 
voiced opinions. The result 
was the agreement to call 
in expert advice in the 
shape of an_ advertising 
agency of standing. The 
sales manager won his 
point that if the copy, 
written by an employe 
who was not a trained 
advertising man, had _ not 
produced results, a change 
should be made in the ad- 
vertising. 

The advertising, appear- 
ing in the home town news- 
papers, and in other publi- 
cations, newspapers, week- 
lies, programs, issued in the 
company’s’ territory, had 
been written by a clever 
young man connected with 
the management. Only oc- 
casionally owas there a 
spark of originality. The 
young man had taken for 
his model the big company 
advertising which  neces- 
sarily is general in tone 
since it runs in seven or 
ten states. The imitation 
wasn’t obvious but the em- 
ployee’s phrases fell flat. 
The copy lacked “punch.” 

“Paradoxical as it may 
seem,” said the advertising 
agency executive when he 
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By C. M. Hower* 





HE accompanying article is 

based largely on the experi- 
ence in using newspaper and bill- 
board advertising of the Denver 
Powerine Co., a well known local 
marketing company of that city. 
Mr. Hower has been in charge 
of this company’s advertising 
since it was started some years 
ago. It has been a consistent 
user of local or timely copy in 
Denver newspapers, and Fred C. 
Cramer, head of the company has 
been enthusiastic at the success 
of the campaign. Mr. Hower 
prepared this article at the re- 
quest of NATIONAL PETOLEUM 
NEws for its special issue. 











met with the company officials, 
“the local marketer who, of all 
advertisers, should guard against 


waste in his advertising, is usually 


*President, Hower Advertising Agency Co., 
Denver. 
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My car likes Bearcat gas; 

I never cared for Bearcat gas; 
But my car likes Bearcat gas— 
So that’s my weakness now. 


- Many, many motorists proudly admit that ‘‘Bearcat is their weak- 
ness now.’’ Especially during the cold snaps. 


They like its quick, snappy start in the chill of the dawn. They 
hke its alert responsiveness to the throttle. They like its lilting speed 
and its dynamic power. And above all they like the many more miles 
per gallon it gives them. 


Verily, there’s a great difference, 
Enough difference to make the Bearcat 
your weakness, too, if you give it a chance 
to do its stuff for you—just once. 


es 


earca 













MOTOR 
FUEL 


The above is a piece of copy in the newspaper adver- 
tising campaign carried on regularly by the Denver 
Powerine Co. This campaign is handled 

Hower, author 


by Mr. 
of the accompanying article 


the most wasteful of advertisers. His 
money goes in shot-gun fashion over 
a barren field. Instead of using the 
rifle with trajectory carefully figured 
and sights adjusted on the objective 
—the local purchaser—he uses bird- 
shot at nebulous consumers. 

“Do you get my point? This ad- 
vertising of yours is our best illus- 
tration. You have followed the big 
fellows’ advertising in set-up and 
copy. In consequence, your copy is 
weak. It is toc general to be effec- 
tive. You should localize, get down 
to the home earth, appeal to your 
own community. If you cannot write 
the copy yourself, get in touch with 
a good advertising agency, one that 
is doing a good job for a concern 
similar to yours.” 


“Wouldn’t the cost of this be pro- 
hibitive?” asked the sales manager. 


“No. You need not have strictly 
original copy. Advertisements that 
have proved successful for the other 
fellow can be revamped or changed to 
meet your needs. The sound ground 
work to contact increasing business 
has already been laid. It will oper- 
ate just as successfully for 
you with the changes to 
give the copy a local setting. 

“This method of obtain- 
ing first class advertising 
is open to the marketer in 
the town so small it can 
not afford an advertising 
agency. There is always 
available a good agency in 
a nearby city. Thus, your 
advertisement, complete, 
with illustrations and copy, 
is furnished the local 
papers according to sched- 


ule agreed upon, without 
any further thought on 
your part. And, let me 


say here that where the 
newspaper situation in a 
community is good, news- 
papers are the best media. 
By a ‘good situation’ I 
mean strong circulation cov- 
erage of your territory.” 

“How about bill boards 
and signs in town and 
along the roads leading to 
town?” asked the president 
of the oil company. 

“If your newspapers are 
weak in circulation, or have 
shown, as sometimes hap- 
pens, that they do not bring 
maximum returns from the 
advertising in their col- 
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Santa Fe Fruit Express 
trains carrying Crystal 
cut from 1 to 3 days off 
ordinary delivery 
schedules to Missouri, 
Iowa, Illinois, Ohio and 
neighboring states. 
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past express trains are carrying 

carloads of Crystal. They are 
cutting as much as three days off 
ordinary delivery schedules to the 
great middle states of Missouri, 
Iowa, Illinois, Ohio and _ their 
neighbors. 


Burford was a pioneer in the West 
Texas field and took advantage of 
choice of crude and knowledge to 
build a special refinery hookup. 
Now Burford has taken advantage 
of another Privilege of the Pioneer 
and has secured the agreement of 
the Santa Fe Railway to attach car- 
loads of Crystal to the fast GFX 
(Fruit Extra) Express Trains. 


Through Burford efforts with car- 
riers, substantial rate reductions 
have been put into effect from 


BURFORD 


Allied with CRYSTAL OIL REFINING 
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Thus, Burford pioneering adds an 
ideal delivery service to an ideal re- 
finery hookup—a hookup that has 
been perfected by a thorough test 
in the laboratory, by running 
through the allied refinery of 
Crystal Oil Refining Corporation 
of Shreveport, Louisiana, hundreds 
of thousands of barrels of West 
Texas crude. Now, especially de- 
signed equipment has been in- 
stalled at Pecos, Texas to take full 
advantage of the high non-deto- 
nating qualities of West Texas 
crude. 


Jobbers from Ohio to Arizona, 
Minnesota to Texas, here is a new 
source of supply for you, offer- 
ing many advantages not de- 
scribed here. May we present 
our case by mail, wire, or in 
person. 


OIL COMPANY 
PECOS. TEXAS 
CORPORATION, Shreveport, Louisiana 
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BURFORD OIL COMPANY 


earns the Privileges 
of the Pioneer . . 


ATURE has decreed that every 

privilege -goes to the pioneer 
alert enough to take advantage of them. 
Here are some of the privileges a re- 
finery pioneer receives: 


Choice of crude from a great 
new field. 


Knowledge to build a special 
refinery hookup. 


e 
J 
Speedy express train delivery 


service. 


. 
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umns, then boards and direct mail 
should be used. But, primarily, the 
newspaper is your best bet.” 


“Do tourists, people just passing 
through, read the town’s newspapers 
so thoroughly that they see your 
ad?” was the sales manager’s next 
question. 


“It is our experience that the bill 
board, conspicuous along the main 


“You see the value of such a dis- 
tinctive emblem on the bill board 
as well as in the newspaper. It 
identifies you at a glance. Such a 
picture with a few words of selling 
talk on a well-painted, glowingly 
bright billboard will be sufficient.” 

“How much shall we spend in ad- 
vertising?” the sales manager wanted 
to know. “Perhaps I had better put 
it this way. How much money per 





If Your Horse Power 
Had Horse Sense— 


Have you ever noti 
about the water it drin ks and the 










had the 
pep an I powe 


volatile, combus tible 
maximum ee orsepower under all ¢ 
palate with this finer and better motor fuel 


(HIGH Owerine 


ed how picky and choosy a horse is 
food it eats? 


That's horse sense 


If the horse power in your motor had ‘‘horse sense” it, too 
would rebel at dilution and pollution in its fue 


FONERING GAS is the stuff y 


our motor would relish if it 
». It is swee ot, pure and rich with energy, 





dope, no poison, no pollution. Every drop a 


which means 
Tickle your motor’s 


globule of propelling force 
onditions. 


Another piece of copy used by the Denver Powerine Co. 


highways into towns where you have 
stations selling your products, is 
the best salesman to the tourist. The 
bill board in this use is a supporting 
medium of the newspaper. The boards 
should be as nearly perfect in work- 
manship and copy as it is humanly 
possible to obtain. ‘The very brief 
message should be tied in with your 
newspaper advertising.” 


This brought out that the marketer 
had nothing in the shape of an 
emblem characteristics of, and _ tied- 
in with the distinctive name of its 
products. T he advertising man 
pointed out the value, as an atten- 
tion-arrester, of an illustration to be 
always used in conjunction with the 
name of the company. 


(6), SHOULD say you should have a 

I simple figure suggesting quick 
getaway, sustained power, cleanliness 
and grace,” he continued, “such as a 
greyhound in full flight, or some- 
thing that will immediately spell in 
the mind the clean, quick power of 
your gas and the lubricating superi- 
ority of your oils. As a suggestion, 
I should say the figure should be 
drawn racing directly above the name 
your products are known by. 
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10,000 gallons of gasoline handled, 
is the oil company justified in spend- 
ing?” 

“The amount depends on the prof- 
it—stretch between the tank hose 
nozzle and the nozzle of the con- 
tainer pump” the advertising execu- 
tive replied. “If you take a leaf 
out of today’s retail merchandising 
methods and see your profits, as do 
the chain stores, in the greater vol- 
ume of business done, and not in 
fewer sales where your profit is 
maintained, you will spend in ad- 
vertising, let us say for example, 2 
cents out of the 3 cents per gallon. 
In this case, it is safe to assume that 
your immediate profits will be made 
in oil and other products. These 
profits will increase of course, as 
the advertising brings in more and 
more customers.” 


The officials of the company stared 
at the advertising man, amazement in 
each face. In a tone that told he 
was horrified, the treasurer rasped 


out: 
“What? Spend two-thirds of the 
profit in advertising?” 


“T see you don’t understand,” said 
the agency executive. “While 2 cents 
out of every 3 cents of profit is ex- 


orbitant at your present gallonage, 
the idea is, the gallonage sold will 
increase, but the advertising expendi- 
ture will remain the same. As sales 
go up, your advertising costs go 
down.” 


The treasurer snorted. That nasal 
bark said as plainly as words: “Show 
me!” i 


“Here it is,’’ continued the adver- 
tising man. “If you are selling 10,- 
000 gallons of gasoline a day and 
advertising increases your sales to 
20,000 gallons, then, instead of 2 
cents, only 1 cent will be taken out 
of your 38 cents per gallon profit. 
You are selling twice as much, but 
your advertising charge remains the 
same. 


“If your gallonage increases again, 
without a corresponding increase in 
the advertising, there is another re- 
duction, and so on until your adver- 
tising gets down to the proper ratio 
of a fraction of a cent per gallon.” 


HE sales manager nodded. “Will 
advertising do this?” he asked. 


“The right kind of advertising will 
undoubtedly, and quickly, bring the 
cost down to less than one third of 
the profits.” 


The conference agreed to start on 
that basis. It may be stated here 
that the advertising man’s prediction 
was justified and the company became 
the outstanding marketer of its com- 
munity. 


“Now about the copy,” said the 
agency executive. “The great weak- 
ness of oil and gas advertising lies 
in the tendency of the copy writer 
to make it technical. He writes about 
how the product is made, rather than 
what the product will do for the user, 
the man he is addressing. He’s writ- 
ing about a liquid, but he turns it in- 
to a mighty dry subject when he 
writes in terms of chemical analysis. 
For instance, what does the motorist 
care for the viscosity of oils, the 
hydrocarbons in gas, or such _ sub- 
jects? Or for any detailed technical 
description? It may be highly inter- 
esting to oil men, but it’s dollars to 
doughnuts that it’s of no interest to 
the motorist. 


“The most effective oil and gas ad- 
vertising that can be written devotes 
itself to what the motorist will re- 
ceive. What the product will do for 
him is what he is interested in. The 
non-carbon features, for instance, can 
be firmly impressed upon him when 
you give him a word picture of his 
car with a quick easy start, and let 
him visualize the acceleration, speed 
and other virtues in your product. 
What in the world does he care about 
‘aromatic hydrocarbons’? 


“When you have good oil and gas 
to sell, the same rules of salesman- 
ship apply as in all other good ad- 
vertising. ‘The more enthusiastically 
you can write about what you have 
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' Increase Station Sales 
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“ Give them credit for knowing how to ring the 
he cash register—these executives of the big 

marketing companies responsible for the “de 
n, luxe”’ type of stations. When from ten to fifty 
om thousand dollars goes into buildings alone, you 
“al can be sure that the equipment is the best and tae Oe ie tele. 
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find. 
. Look behind the scenes in these luxurious new 
ill service stations and you are most likely to find 
. U. S. Air Compressors, the U. S. Electro Hy- 
- Press Grease Gun and the U. S. Spring Sprayer. 
- U. S. Air Engineers have kept constantly abreast 

. s . : The U.S. Spring Sprayer sprays 

so. of the rapidly changing requirements of equip- i springs with small sir consump- 
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Model LB-4, is a heavy-duty, two- 7 


“ ‘ : =: : stage air compressor for stations re- 
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; 5 ' pressure of 165 to 200 pounds. 

















S. 

st 

ie 

)- 

1] 

P= 

AD 

0 

1. 

S 

r The U,. Ss. Electro Hy 

e Spent; Sees 
n ; 

. 

: | Please send me details about items checked below: 

d »| () Air Compressors [] Car Washers 

: )| CO Paint Spray |} Greasers 

Ss 

y x —— NSS 5 - Ve 
; NS td 


; March 20, 1929 135 








to sell, the more the saleability. Bill 
Jones, out on the farm, who drives 
an Essex coach, wants to hear how 
your gas will step his car to town. 
When you put Bill Jones in the cen- 
ter of the picture he is interested. 


“Timeliness and local color in the 
copy are the two chief requisites for 
the advertising of the local marketing 
company, such as yours.  Illustra- 
tions, appropriate to the copy, can 
be gotten from the agency equipped 
to do art work. Or, if copy is writ- 
ten by some one in your employ, a 
good local artist with ideas can be 
given the job. Go to the commercial 
artist. He knows what is needed far 
better than any other.” 


66 HAT brings up a question I'd 

a to ask,” broke in the sales 
manager. “Suppose a company hasn’t 
an advertising manager of its own and 


an agency isn’t available or con- 
venient, who in town can be drafted 
for ideas and copy?” 

“If you haven’t any one in your 


employ capable of writing good copy, 
then seek the assistance of the ad- 
vertising manager of your newspaper. 
One of his duties is to help in every 
practicable way his paper’s advertis- 


ers. He can also advise you re- 
garding an artist. 

“While illustrations in your adver- 
tising are not absolutely essential, 
the effectiveness of appeal in the 
individual ad is immeasurably _ in- 
creased by a clever illustration tied 
in with the copy. We have become 
picture-minded, as a nation. We look 
for the picture.” 

“What do you mean by localizing 


the advertising?” the president wanted 
to know. 


“When local advertising is spoken 
of, it means, advertising directed to- 
wards the community, or district, in 
which the company is located. Sales 
talk for your products is built around 
local conditions or subjects of inter- 
est. People like to read about per- 
sons they know or have heard of. 
Good ‘local copy’ is to tell the ex- 
periences of home folk with your 
products. Let us say that ‘Bill’ 
Thompson fills up the old bus with 
his young daughter’s school mates and 
makes one of your steep hills on high 


with your gas. He takes the crowd 
to the pienic place’ in quicker, 
quieter, easier time than he thought 
possible.” 


This conversation took place a few 
months ago in a rather small city 
in the West. As the case of this 
particular local marketer is_ typical, 
it may well be taken as an illustra- 
tion of the successful method to en- 
large business and increase profits 
which other local oil marketing com- 
panies might follow. 


resulted in the re- 
advertising agency. 
was a study of the 


The conference 
tention of the 
The first step 
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{re SPEAKER'S RECORD OF PERFORMANCE 
1S TOO WELL KNOWN TO REQUIRE 
LENGTHY INTRODUCTION, 1 TAKE 
GREAT PLEASURE IN PRESENTING 
THE “BEARCAT” 
WHO WILL NOW 
ADDRESS YOU 
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Bearcat Flays 
His Opponents 


“Mr. Chairman, Mr. Cramer and friends: I am deeply 
touched, profoundly grateful and tremendously proud of 
this, the greatest and most enthusiastic reception ever 
given to a candidate for office. But, since radio time is 
expensive, may I ask you to subside while I lay before you 
the real issues of this campaign. (Profound applause.) 


“My worthy opponents have charged that I am dodg- 
ing the issues. Let’s look at the facts and discuss them in 
language any Chinese schoolchild can understand. 


“Tn one and the same breath, Al talks about the water 
and the liquor question. Now how can a man discuss these 
two subjects with the same breath? (Boisterous guffaws.) 


“And Hoibet comes out in his Skenectody speech with 
the statement that anybody who wants water is a Socialist. 


“And why and how can a man be sociable with water 
and if he isn't trying to becloud the issue, why should he 
select a town I can't even spell or pronounce in which to 
make a speech like that? (Cheers.) 


“No, sir. My friends, water power—regardless of who 
owns it—is not the issue. (Two cheers.) 

“The real issue is gasoline power, motor power and 
high power. And I defy and challenge my opponents to 


give the motorists of this country as much power as I have 
given them, and faithfully promise to continue giving them 
so long as my motoring friends continue me in office by 
their whole-hearted votes and patronage.” (Three cheers.) 


You have been listening to a broadcast 
sponsored by the Powerine Company. I now 
return you to the stations from which you 
can get this super-motor fuel. (C. M. an- 
nouncing.) 





MOTOR FUEL 


A timely piece of 


newspaper adver- 

tising of the Denver Powerine Co., 

which ran during the political cam- 

paign last fall. The man introducing 

Bearcat is Fred C. Cramer, head of 
the Powerine company 


market. This 
number and 
trucks and 

statistics 


the 


survey took in the 
types of pleasure cars, 
other motor vehicles, the 
being easily obtained from 
registration lists. A proper 
analysis of the available market is 
necessary before’ an __ intelligently 
charted campaign can be undertaken. 
Advertising for the local marketer, 
to be effective and to eliminate waste, 
must be divided into sales efforts 
directed, first, towards the trade area, 
and, second, toward sales to the local 
motorists. When there is established 
a definite trading area, or radius, in 
which the major portion of the busi- 







ness for the company originates, ef- 
forts of all kinds for increased busi- 
ness will be more effective. This is 
important for the elimination of 
wasted effort and consequent expense. 


The oil marketer has the same 
problems as any other merchant. He 
must merchandise as well as advertise 
his product. The quickest way to in- 
crease sales is when the advertising 
is backed by service. The stations 
where the product is retailed should 
be clean, bright, attractive. Em- 
ployes must be on their toes, courte- 
ous, prompt to satisfy the customer, 
their manner indicating that it is 
a privilege to serve. Sales are helped 
by prominent displays of oils, and 
where oils in glass containers, or 
cylinders, can be brilliantly illumi- 
nated, this “suggestive selling” re 
sults in many a sale that otherwise 
would not be made. 


Creating good will and cultivating 
public opinion was charted as one of 
the vitally important objects in the 
campaign of our local company. To 
maintain good will, station employes 
were impressed with the importance 
of service and hospitality, the two 
things that will make any business 
well thought of and well spoken of. 


HE survey demonstrated a poten- 

tial market of approximately 
80,000 motor vehicles with a fair sum- 
mer tourist traffic. Estimates of the 
passage through the town of tourist 
cars varied from 20,000 to 25,000 the 
season. This transient business, as 
agreed upon, was reached by bill 
boards, artistically painted and placed 
conspicuously along the main _ high- 
ways. Each gave the location of the 
nearest service station handling the 
company’s products. During the tour- 
ist season all newspaper advertising 
carried a line prominently displayed, 
inviting the motorist to make use of 
the pleasant, airy rest rooms of the 
station, wherever they saw the coin- 
pany’s sign, and dwelt on the fact 
that every employe would be happy 
to accurately answer any questions 
regarding roads, distances, or give 
any other information or assistance 
in his power. 

What advertising is 
used has proven productive. This 
is mainly in the form of letters 
to businesses employing trucks, such 
as warehouse and moving concerns, 
express companies, wholesalers and 
manufacturers. The advantages and 
economy in the exclusive use of the 
oils is set forth in a plain, convinc- 


direct mail 


ing, business like letter. ‘“Compari- 
son is the test of value,” said one 
of these messages. ‘All we ask is 


And as make it, fig- 


savings.” 


the test. 
ure your 


you 


The story of the advertising that 
built the present sales volume is a 
simple one. The advertisements, av- 
eraging three columns. by eight 
inches, contained copy and_illustra- 
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i. 1860, almost 70 years ago 
William Barnsdall father of T. N. Barnsdall 
the founder of BARNSDALL, established the 
first oil refinery. To-day Barnsdall is active in 
every branch of the Petroleum Industry; pro- 
ducing, refining, transporting and marketing. 
Refining at the Company’s three great refin- 
eries every petroleum product necessary for 
the operation and upkeep of gasoline engines. 
A super fuel or lubricant for Motor Cars, 
Trucks and Tractors, Stationary Engines, 
Boats, and Airplanes. Each performing the 
service for which it was designed with highest 
efficiency and greatest economy. No higher 
praise could be conferred, than when it is said, 
that each bears the BE SQUARE, emblem of 
BARNSDALL. 

CHICAGO NEW YORK ST. LOUIS KANSAS CITY ST. PAUL LOS ANGELES 
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tions that by their “human interest” 
appealed to the attention and sank 
into the consciousness of the reader 
the superiority and economy of this 
company’s products—which, for pur- 
poses of this article we will call 
“Volatile,” although that is not the 
name, of course. 


Experiences of local motorists who 


c= fame A 6USY 
LEAT HE TURNED 
T To 6€ 


OvT To 






ae e 
Ete G' 


Busier Than’ 


““T increased my horsepower 15 per 
cent by using horse sense,’ said an 
enthusiastic motorist who recently 
switched to clean, pure, straight run 
refined Volatile Gas.” 

“That fellow, in the same make car 
as yours, whu whizzed past you on 
the hill last Sunday, uses Volatile 
Motor Fuel.” 





a Flea at a Mutt Show 


Great fleas have little fleas 
Upon their back to bite ‘em 

Little fleas have lesser fleas, 
And so ad infinitum 


The pesky “fleas” of winter time motoring are stiff, stubborn, cold 


hearted motors. And they are not exclusive at all Everybody 


has one 


That's why “Bearcat” Motor Fuel is now in the heyday of its popu- 
larity. Famed for its infallible quick start and snappy get-away, 
men flock to this fountain of youthful vigor and springtime vim. 


Bearcat starts ‘em all these cold days. 
And not only that—it zips them hither 
and yon with thé youthful abandon and 
nimble fleetness of a darting fawn. 


earca 








MOTOR 
FUEL 


Another piece of copy used by the Denver Powerine Co. 


went to the top of steep hills in the 
vicinity in high gear with “Volatile” 
gas were given, permission for the 
use of names having been obtained. 

“Tourists Rave Over Volatile Gas,” 
was the heading of one ad during the 
tourist months. The _ illustration 
showed a_ motorist talking to the 
“Volatile” station attendant, and say- 
ing: “’Twas as steep as this all the 
way and she made it on high.” A 
picture of a favorite scenic spot in 
the neighborhood accompanied the 
caption: “For Your Decoration Day 
Drives—Volatile.” 


EADINGS of several of these 

ads will indicate the slant of 
the copy and nature of the illustra- 
tions: 

“Clean as a Hound’s Tooth—Vola- 
tile Gas.” 

“Why drag along with three- 
fourths of your car’s power when 
you can have it ALL by using Vola- 
tile Gas?” 

“Volatile Gas Turns Your Car 
From a Balky Vehicle Into A Faith- 
ful Pal.” 

“There With The Punch In A 
Pinch—Volatile.”’ 

“Quick Start, More Pep, More 
Power—Volatile.”’ 


140 


“You'll never know how much 
power your motor has until you try 
Volatile.” 

The writer has handled one _ local 
marketing company’s advertising for 
15 years and has seen it grow until 
state after state has been added to 
its territory. During this time cer- 
tain ads have been distinguished by 
exceptional pulling power. It perhaps 
will be of value, in the way of il- 
lustration of localized, timely copy 
that has been successful, to include 
here several of these ads. The Pow- 
erine Co. produces the famous ‘“Bear- 
cat” gasoline, and throughout’ the 
Rocky Mountain region the pictured 
“Bearcat” has a tremendous follow- 
ing. Here are several of the most 
productive advertisements: 


When The Tourist 

First Tried “Bearcat” 

If you want to see an expression of 
pleased astonishment, watch the face 
of a tourist when he gets his first 
“filling” of “Bearcat” Motor Fuel. 


The difference in pick up and get 
away is so great that it fairly takes 
his breath away. His motor is in- 
stantly transformed from a slow log- 
gy mud-scow into a zippy speed boat. 
And the pings, knocks and noises de- 





veloped during his long “trek’”’ across 
country are silenced like magic. 


Of course, home people who are 
accustomed to high-powered “Bear- 
cat” don’t notice the difference so 
much, but it’s there. You’re dog-gone 
tootin’, it’s there! 


“It’s Good”—says George W. Coffin. 


American motorists are an appre- 
ciative lot—especially if they are 
given something to be appreciative of. 
“Bearcat” Motor Fuel is a case in 
point. You should see the hundreds 
of “mash” notes the Bearcat gets— 
just like a movie star—all of them 
extolling and praising him to the 
skies. Here’s one of ’em: 


“Saturday my wife and I drove to 
Colorado Springs, Manitou, Garden 
of the Gods, ete. Back Sunday P.M. 
All around town Monday, Tuesday, 
Wednesday, and in driving from the 
theater Thursday evening my Chrys- 
ler sedan ran out of gas. 


“IT was making a little test, and 
for your information would say I 
drove 219-8/10 miles on 11 gallons of 
Bearcat Gas. All I’ve got to say 
about it, I can say in two words— 
It’s Good. 

Yours truly, 
George W. Coffin.” 
Denver, Colo. 


When users talk that way about 
the Bearcat, what is there left for us 
to say about this new and sensational 
motor fuel? 


The Hills You See Just Aren’t There 
When You Use Bearcat 


Every time you shift gears on a 
hill think of “Bearcat.” This super- 
motor fuel gives you second-gear 
power in high gear; and low-gear 
power in second. 

In other words, the grades that 
make you shift to second with ordi- 
nary gasoline are easily pulled in 
high gear with “Bearcat.” In fact, 
you hardly notice them at all so far 
as speed and ease of motor operation 
are concerned. 


But don’t for one minute take our 
word for it. We’re prejudiced. The 
thing to do is check up on us by 
giving the “Bearcat” a whirl. Put 
it through the most brutal test you 
can think of. If it doesn’t come 
through, we’ll stand for the severest 
cussin’ you can lay your tongue to. 


Goes In As Liquid— 
Comes Out As Miles 


Nothing you can put in your gas 
tank will produce as many miles as 
Powerine Gas, that good gasoline. 

A gallon of this volatile liquid will 
thin out into a ribbon of more miles 
than any other motor fuel you can 
buy at the present price of commer- 
cial gasolines. 

This is an easily demonstrable fact 
which you can verify by making your 
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own mileage tests. The reason, of 
course, lies in the purity, cleanliness, 
high-volatility and the tremendous ex- 
pansion power of this better gasoline. 


You Never Can Tell 
The Mileage They Sell 


By The Length of the Nozzle on the 
Pump 


The fact that some stations reach 
out farther—are a little closer to you 
—or have longer pump nozzles is no 
indication that you save time or 
money by driving in. 


HERE is as much as 50 miles 

difference in the mileage you get 
from 10 gallons of Bearcat as com- 
pared to the few blocks you may have 
to drive to find a Bearcat station. 


Greased Lightning 

What is it worth to your early 
morning disposition to have you car 
start right off with the first starter 
spin? 

What is it worth to have your mo- 
tor powered with “Greased Light- 
ning” these cool days? 


What is it worth to have the quick, 
sputterless throttle response of hot 
weather in the winter time? 


Those things are worth a lot to 
prideful motorists and they don’t cost 
a cent because the greater power and 
extra miles Bearcat Motor Fuel gives 
you more than offset its few cents 
more per gallon. 


Quick Response 


Stepping on the starter of a Bear- 
cat-fed motor is like stepping on the 
tail of an Angora. You get action, 
and get it quick. 


Wherever you hear motor fuels dis- 
cussed you will hear the phenomenal 
starting qualities of the Bearcat ex- 
tolled. That is the outstanding su- 
periority of this sensational motor 
fuel which is first apparent to the 
average motorist. 


Don’t let a balky motor 
Spoil Your Christmas Spirit 


Don’t cuss the ear. Don’t blame 
the much-abused battery. Don’t con- 
sign the motor to the depths of perdi- 
tion if it fails to start in the cool of 
the evening or the chill of the dawn. 


Look to your gas tank for the seat 
of the trouble and save your Christ- 
mas Spirit for the hustling, bustling 
business of these pre-holiday days. 

Whether your motor sings and hits 
or burrs and quits depends on the 
fuel you use. If it’s BEARCAT we'll 
wager anything from a thin dime 
up that you have no starting trou- 
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a practical 


Louis Allis explosion-proof 
self-ventilated A.C. Motor. 


Explosion-Proof Motor 
for Refineries and Bulk Plants | 


Tested and Listed by Underwriters’ Laboratories . . . For use 
wherever gasoline is made, used, or handled . . . The only 
approved explosion proof motor of self ventilated type . . . 
Weight is only half that of non ventilated motor—and but 
slightly greater than ordinary open motor . .. Can be in- 
stalled in practically same space as open motor . . . It is suit- 
able, therefore, for mounting direct on pumps, etc. ... It 
brings to refineries and bulk storage plants for the first time 
the economy and convenience of a small, safe, direct motor 
drive—without use of fire walls . . . Permitted under National 
Electrical Code. 


Practical—Safe—Economical 
Standardize on this Louis Allis motor for your plant. 
Specify it on machines that you buy. 

Sizes 1 to 15 H. P. available now, !. to 30 H. P. in near future. 


Write for descriptive pamphlet. 


THE LOUIS ALLAS co 


Motor specialists for 27 years an lilw aukee., Wis. Offices in principal cities 























Gasoline And Other Motor Fuels 


by Ellis and Meigs, is a book which gives a complete survey 
of the field and a discription of practically every process of 
making gasoline and most other motor fuels of promise or 
prominence. 


The price of the book is $10. Just send us your check and 
we will mail a copy of it to you. 


National Petroleum News, 1213 W. Third St., Cleveland, Ohio 


——— 
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CONTINUOUS 
LUBRICATION 
OIL-FREE AIR 


WITH A 


JIFFE 
AIR COMPRESSOR 





See "(ct hI REE? 











Complete Automatic Units ranging in 
sizes from 114 cu. ft. to 13 cu. ft. 
Descriptive matter telling of the salient 
features will be sent on request. 
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The THREE MOVING PART 
with a NIAGARA ‘IL flooding | 
them assure the most perfect lubrica- 
tion possible. The compressor is de- 
signed for perfect cylinder lubrication | 
with air delivered free of oil. 


Simplicity of construction and 
proper lubrication have resulted in the 
selection of the Jiffe for the filling 
stations of many leading oil companies. 





or 
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Formerly Dunning Compressor Company 


PHILADELPHIA, PA. | 
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HE Eureka Duplex Drum 

Washer cleans oil, tar, grease, 
paint or varnish from interior of 
two drums or barrels at one 
time. 


Requires but little floor space. 
One man operated. A time, 
money and drum saver in use 
today by many well-known oil 
companies. 


It will pay you to get prices and 
further details from— 


EUREKA MACH. CO. 


2605 Vega Ave. Cleveland, O. 
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Unusual Opportunity 


Growth and expansion of Skelly Oil Company, a 
leading independent producer, refiner and marketer 
of quality petroleum products, requires several 
permanent additions to its wholesale department of 
salesmen and sales supervisors. This company, 
through a policy of marketing nothing but superior 
quality petroleum products, including Aromax and 
Refractionated gasolines, and the New Tagolene 
Motor Oil and Greases, coupled with a merchandising 
program of outstanding success, has enjoyed a very 
substantial growth in 12 years and offers a genuine 
opportunity to men of unusual ability. 


Only salesmen of several years of wholesale or contract 
experience in selling a quality product, who have 
exceptional sales records and excellent character, will 
be considered. Remuneration based on salary and 
bonus. Territories in middle west states require 
residence in territory. Applications accepted only by 
letter. State age, education, detailed sales experience, 
attaching letters, bulletins, etc., to substantiate. Also 
give five outstanding business men who are not 
personal friends for ability references, net income you 
expect; a recent snapshot or photo must be attached. 
Address Skelly Oil Company, Wholesale Sales 
Department, El] Dorado, Kansas. 
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ble. And we'll make the same bet 
that you'll have no running trouble 
the whole day long. 


At the height of their popularity, 
the versatile “Black Crows” of radio 
fame, gave inspiration for illustrated 
Black Crow dialogues about Bearcat. 
Really selling talks on the superiority 
of this motor fuel, they were deliv- 
ered with a laugh. Steadily increas- 
ing sales testified to their “drawing” 
power. 


Timeliness, as well as local interest, 
was exemplified in the two column by 
12 inch ads run during the Presi- 
dential campaign last November. One 
that started much comment may be of 
interest. 


on a platform, smashing his fist 
upon a speaker’s stand so that the 
pitcher of water and a glass are leap- 
ing toward the radio microphone, the 
caption reads: 


U NDER a picture of the Bearcat 


“The ‘Bearcat’ Speaks on The 
Issues of This Campaign” 


The text is a clever take-off on 
speakers over the radio during the 
presidential campaign. Throughout 
are arguments for Bearcat Motor 
Fuel and occasionally the remarks are 
punctuated by the parenthetical ‘ap- 
plause,” “thunderous applause,” “Wild 
cheers and app'ause.” 


“Foist, let us refer to the records,” 
shouts the Bearcat, in the text of the 
ad. ‘What does the Republican plat- 
form say about the ‘full gasoline 
tank’? Nothing. Second, what does 
the Democratic platform say about 
this burning question. Exactly noth- 
ing— 


“T stand squarely on the plank in 
the Powerine platform which specifi- 
cally states that every motorist is 
entitled to a full money’s worth for 
every dollar he spends for gasoline. 
And that, my friends, is the issue. 
(Tremendous applause.) 


“What does a full dinner pail mean 
to those of us who don’t carry din- 
ner pails? What we want is a full 
gas tank so that we can, at just 
the right time, drop in on our friends 
and relatives, whose tables are heav- 
ily laden with good things to eat. 
(Wild cheers and applause.)”’ 


The Bearcat winds up by exhorting 
his audience to go to the polls “in 
a car endowed with the mighty power, 
and speed, and pep that Bearcat Mo- 
tor Fuel alone can give it.” 


In another “campaign speech” the 
Bearcat says: 


“My friends, water power—regard- 
less of who owns it—is not the is- 
sue. (Two cheers.) The real issue 
is gasoline power, motor power and 
high power. And I defy and chal- 
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Today bolting from this or that 
political party reminds one of a 
horde of grasshoppers in an undis- 
turbed field. They're jumping both 
ways. 

Life-long Democrats are bolting 
their party. 

Life-long Republicans are bolting 
their party. 

The Elephant makes a Democratic 
speech and the Donkey makes a Re- 
publican speech. 

Flopping from party to party has 
become so general that a Washing- 
ton paper suggests a new campaign 
song entitled: “The Floppers Are 
Coming, Hurrah, Hurrah!” 

But the biggest bolting movement 
hereabouts is that of dyed-in-the- 


power] es 


Another piece of copy used 


lenge any opponents to give the mo- 
torists of this country as much power 
as I have given them, and faithfully 
promise to continue giving them, so 
long as my motoring friends continue 
me in office by their wholehearted 
votes and patronage. (Three cheers.)” 


Other ads told of, and showed, the 
Bearcat giving an interview to the 
press, awaiting returns and_ finally 
“The Bearcat landslides to victory 
on an avalanche of popular votes un- 
precedented in American history.” 


NE morning during the campaign 

a former governor of Colorado, 
walking to his office, was hailed by a 
widely known attorney, a friend. 

“Well, Governor, you’ look’ as 
though you had received good news,” 
the friend greeted him, as he fell 
into step. 

“No,” chuckled the Governor, open- 
ing his newspaper, “I’ve just been 
reading the Bearcat’s speech. Look 
here what he says,” and he_ read 
some caustic remarks of the Bearcat 
on bolters from the political parties. 
Both men laughed as he read this 
paragraph: | 

“Today bolting from this or that 
political party reminds one of a 
horde of grasshoppers in an undis- 
turbed field. They’re jumping both 
ways.” 

It’s a pulling ad that makes one 
man read it to another. Homely, 
every day copy that has a message 
to deliver in “quick space’ is one 





earca 





wool users of common gasoline who 
are flopping over to the use of 
“BEARCAT” motor fuel. 
BEARCAT’S growth in popularity 
is due entirely to the fact that it has 
made good in every respect. It has 
kept all its campaign promises. In 
fact, it has always delivered more 
power, more miles, more speed and 
more pep than the most sanguine 
motorist ever expected. 
Therefore, by holding all its 
adherents in line, and by win- 
ning thousands of bolters 
from the opposition, BEAR- 
CAT gallonage increases by 
leaps and bounds, 













MOTOR 
FUEL 


by the Denver Powerine Co. 





way—and a sure one—for the local 
marketing company to build its busi- 
ness from advertising. 


W.C. Koehler, S. O. New 


Jersey Director, Retires 


NEW YORK, March 14.—Another 
one to arrive at the top of the lad- 
der of success in the Standard Oil 
Co. of New Jersey ranks is William 
C. Koehler, who started as a_ brigk- 
layer’s helper in the Sone & Flem- 
ing Works in Brooklyn, and retired 
last Dec. 31 as a member of the 
board of directors of the Standard, 
after 47 years of service. 

Mr. Koehler, 20 years ago, then 
refinery superintendent at the Bay- 
way, N. J. plant, fired the first still 
of that plant, which now has a daily 
crude capacity of 75,000 barrels. The 
shovel he used for this purpose has 
been saved, gilded and presented to 
him by the company as a memento 
of that event. 

Mr. Koehler was made refinery su- 
perintendent at Bayway in 1907 after 
26 years of working through the 
ranks. In the last 14 years he has 
been general superintendent at Bay- 
way, general superintendent and gen- 
eral manager at Bayonne, a member 
of the manufacturing committee and 
a director of the company. He re- 
tires at the age of 66. 
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The Pioneer Clear Vision Pump 


CLEAR VISION—the name created by the Clear Vision Pump 
Company—rightfully belongs only to the gasoline pumps built 
by this company. 

Though the trade now calls all visible pumps “Clear Vision’’ 
there is only one line that is genuine—that built in Wichita—the true 
Pioneer of all visible gasoline dispensing equipment. 

Clear Visions—the Genuine—are preferred by all major oil- 
marketers who have tested them, because in the Genuine Clear 
Vision they have found Rugged Construction, Simplicity, Speed and 
Trouble-Free Long Life not even approximated in any other make. 

The Clear Vision line is complete, from the low priced (but not 
low quality) hand operated unit for the small wayside garage, to 
the latest type double-duty, automatic types for the finest and 
busiest of present day Super-Service-Stations. 

Send for illustrated folders and prices today on any filling 
station equipment you need—you'll find more quality at less price 
in the Clear Vision Line. 


Clear Vision Air Compressors 


Built in 2 sizes—30 and 60 gallon capacity. Clear Vision Air 
Compressors combine Strength, Endurance and Longer Life. All 


units generously over-sized. The Clear Vision Compressor will fill 
the tank in shorter time, and at less expense, than any other. It 
is sO quiet in operation that customers can use the station phone 
without being disturbed. We also build larger capacity compressors, 
to meet any special requirement. 


f S32 CLZNA SISION 2UAP SO 
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The New Clear Vision Hoist 





The new Ciear Vision Hydraulic Hoist 
operates with air pressure on oil. The con- 
struction of this hoist makes it impossible 
for the air or oil lines to break, thus prevent- 
ing any chance of the hoist dropping suddenly 
when loaded. No extra tank—self contained 
air pressure and oil chamber, therefore re- 
quiring smaller hole in ground, and saving on 
installation. Uses the minimum amount of 
air—more economical in operation. Free 
from oil leaks around the piston. 


Free Wheel Type—the great advantages 
of which are well known to every mechanic. 
Height of lift 5’ 4’’ above ground level,— 
10%” lifting ram. Bolt and rivet con- 
struction throughout—no_ welds. Full 
specifications gladly furnished on request 
to the general office or any of our 
branches. 





The New Air Shot Grease Gun 





For High Pressure 


Greasing Service 


The only Grease Gun made with absolute 
control that stops all waste of grease. Pro- 
nounced by hundreds of satisfied users the 
greatest advance in car greasing of the century. 
Operates on low pressure with the trigger 
action at 150 pounds—jumps instantly to 
12,000 pounds pressure for close fittings or 
obstinate connections, simply by pressure on 
a thumb button valve. Entire action con- 
trolled by one hand, leaving the operator’s 
other hand free to connect coupling to car 
fittings. Reduces labor 2 to 6 times—com- 
pleting entire greasing job so quickly owner 
will willingly wait for his car. Works as well 
on Zerk connections as on other standard 
fittings. 


The New Air Shot Grease Gun has paid 
for itself in a short time in hundreds of busy 
stations. It will produce much greater profits 
for you, as well as increasing your gas and oil 
business. Write today for prices and de- 
scriptive folder. 
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License Taxes On Filling Stations 


Grow in Size and Number 


BIRMINGHAM 


UNICIPAL governments in at 
M least 50 cities scattered over 

the United States are still 
raising a share of their revenue bj, 
exacting excessive annual license fees 
from gasoline filling stations. They 
continue to collect this tribute in spite 
of the fact that oil men rarely have 
failed to lighten their burden of taxa- 
tion when they took this grievance to 
court. 


Successful fights against high 
license fees, conducted during 1928 by 
oil men in Minnesota and_ Illinois, 
inspired several other groups to fol- 
low their example. Also in 1928 oil 
men in Cincinnati and Kansas City 
instituted court proceedings to get rid 
of the burden. Both cases still await 
decision. A group of Chicago filling 
station owners also have a case in 
court against that city. 


The highest flat fee imposed yearly 
by any municipality in the United 
States is in Louisville. That city 
charges oil men $175 a year per filling 
station for the privilege of doing 
business. The rule has beer in force 
for two years, but the Louisville job- 
bers hope to get relief from it soon 
They have set about in a diplomatic 
method to get the exhorbitant figure 
lowered. 


Early in 1929 all the oil marketers 
in Louisville held a meeting and ap- 
pointed a committee to wait on the 
mayor and present the industry’s case 
to him. The committee is headed by 
E. H. Hilpp, president of the Ken- 
tucky Consumers Oil Co. and also 
president of the Independent Oil Men 
of America. All the oil men agreed 
to try to get rid of the tax, but meth- 
ods were left to the committee. Col 
Hilpp believes a_ satisfactory com- 
promise can be made without litiga- 
tion. The marketers will not vigor- 
ously oppose a fee of $30 a year. 


Kansas City’s tax of $150 a year 
per station (large or small) ranks 
second to that of Louisville. The 
Kansas City tax is nearly three years 
old and is called an inspection fee 
but records fail to show that any in- 
spection is done. It is patently a 
revenue measure. Oil jobbers of the 
town made a strong case against it 
in court last summer but the judge. 


took the decision under advisement 
and that was the last of it. The tax 
is still being collected. 

Kansas City’s luck has been the 


worst on record. Cincinnati oil men 
had a similar experience trying to get 
rid of an annual occupation tax which 
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runs $100 per station, but they were 
fortunate enough to get its collection 
discontinued by temporary  injunc- 
tion while the question reposes in the 
bosom of the court. This affords the 
oil marketers some welcome relief; 





Plain and Fancy 
License Fees 


UNICIPAL license fees im- 
posed on _ service stations 
range between 50 cents and $300 
a year. Some of the bigger fees 
have been attacked in court and 
abolished, but many of them are 
in force and the fad is growing. 
City officials strive to keep the 
advalorem tax rate down in con- 
templation of re-election but de- 
vise various special taxes for un- 
complaining sources of revenue. 
Sometimes the oil men help them 
in the hope of building up a 
barrier to competition. 

Some towns have a flat, uni- 
form fee per station. Some tax 
the volume of business figured in 
dollars or in gallons. 
the station equipment, item by 
item. Others tax the number of 
pumps or the storage tanks by 
total capacity. A few tax the 
personnel. 


Some tax 




















they have been paying it for seven 
years. 

Cincinnati’s tax not being called a 
license fee, it stands somewhat alone 
in the field of litigation because the 
Supreme Court of Ohio has held that 
a city may impose a tax on a busi- 
ness unless and until the state invades 
the same field of taxation. The oil 
men made their case on the contention 
that the state of Ohio actually has 
entered the same field of taxation, 
with the gasoline tax. 


E. J. Bengert, vice president of the 
Cincinnati Oil Works Co., led in the 
fight against the city’s occupation tax. 
Surrounded by a group of other oi 
men he first petitioned the city ad- 
ministration to reduce the fee volun- 
tarily to $20 a year but that was re- 
fused. There was a preliminary court 
hearing in March 1928 but no decision 
has been handed down. 


Oil men in Chicago are currently 
enjoying a relief similar to that in 


Cincinnati. For six years the city of 
Chicago exacted an arbitrary fee from 
filling stations, figured at $50 a year 
for each 1000-gallon tank at a sta- 
tion. The average annual burden per 
filling station was between $100 and 
$150. But in December 1928 a group 
of station owners went to court with 
the administration and the judge or- 
dered the city not to collect the tax 
until the case was decided. Prior to 
1923 the fee per tank in Chicago was 
twice what it is now. 


Although the flat license fees of 
$175 a year in Louisville and $150 
in Kansas City seem large, there are 
a few places in the country where oi! 
men are burdened even more. In 
Birmingham, Ala.. for instance, the 
combined state and city license fees 
make it imperative that an oil man 
give the government $285 a year per 
three-pump station for the mere privi- 
lege of doing business. 


The state of Alabama charges gaso- 
line retailing establishment of all kinds 
$75 a pump, and the city tacks on an 
additional $20 a pump. Some other 
towns in Alabama do about the same 
thing as Birmingham. The state tax 
in Alabama is six years old and the 
towns have been levying their licens- 
ing tribute since filling stations first 
started to be built in the state. 


HE neighboring state of Georgia 

does not tax service stations, but 
its bigger towns go farther with it than 
Birmingham. In Atlanta for instance. 
oil men must pay the city $100 a year 
for the right to operate a filling sta- 
tion of three pumps and $30 is added 
to that for every drain pit on the 
lot. The $30 license fee for pits does 
not apply to automobile hoists which 
is a great stimulant to their adoption 
in Atlanta. 


In Denver, operating a three-pump 
service station requires that the owner 
pay the city $120 a year. It is 
assessed at $100 for the first pump on 
any location and $10 each for all addi- 
tional ones. Although the $100 fee is 
unjustifiably high for filling stations 
in view of the fact that a garage 
license is only $25 a year, there is 
one good thing to say for the Denver 
law. The $25 garage license entitles 
the establishment to sell gasoline 
indoors only. 


For some unaccountable reason, curb 
pumps generally are not taxed pro- 
portionately as heavily as service sta- 
tion pumps. It would probably be 
difficult for any politician to explain, 
but curb pumps that stand on city 
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property and draw gasoline from tanks 
buried under side walks, using the 
city street as a place to serve cus- 
tomers, are licensed regularly for fees 
ranging between $10 and $25 a year. 
The notable exceptions to this rule 
are in Massachusetts. Boston does 
not charge filling stations any license 
fee at all but exacts $100 a year from 
curb pumps. The city of Worcester 
assesses all filling stations 50 cents a 
year. 


The tendency on the part of muni- 
cipalities to exact a flat fee from fill- 
ing stations in return for nothing 
but permission to do business, is grow- 
ing rather than diminishing. Replies 
to a questionnaire sent out last winter 
by NATIONAL PETROLEUM NEWS, indi- 
cate that it is spreading. Although 
it is more prevalent in certain of the 
older states it is by no means con- 
fined to them. In the older states the 
oil men are less disposed to fight it 
because other retail businesses pay 
heavy license fees too, and their un- 
fairness does not show up in con- 
spicuous contrast. 


N NORTH CAROLINA the license 

fees charged by various towns 
range between $10 and $75 a year. 
Generally, the newer ordinances pro- 
vide the higher fees. So it would seem 
that the license tax is not only a 
growing fad but city politicians are 
showing a tendency to raise the rate 
from time to time. Rates are excep- 
tionally high in Kansas. Wichita and 
Hiawatha both exact an annual fee of 
$100 per station and the small city 
of Anthony charges $25 for an an- 
nual permit. 


The nearby state of Missouri has 
begun to fall in step with Kansas. 
Two years ago the city of Hannibal 
started taxing filling stations $50 a 
year for a permit to operate. It is 
only $10 at Washington, Mo., and St. 
Louis lets its oil men off with a $5 
license fee in addition to the regular 
merchants’ license paid by all retailers 
in various industries. But St. Louis 
makes up the difference and more by 
taxing gasoline % cent a gallon, inde- 
pendent of the state. 


Colorado Springs, Colo. is among 
the oil industry’s high-tax towns. 
There the administration seems to 
view a filling station as a hazard to 
public safety, exacting a license fee 
of $75 a year for stations inside the 
fire limit and $50 for those outside. 
In return for this no inspection is 
made except at the time of installa- 
tion. 


The straight license fee of so much 
per station has been attacked success- 
fully in court by Minnesota jobbers. 
Minneapolis used to have an annual 
fee of $100 but it was permanently 
enjoined last October by Judge E. A. 
Montgomery of the Hennepin County 
district court on the grounds that a 
straight license fee to a legitimate 
business should not cost more than 
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the approximate cost of issuing the 
certificate. 


There are still a few straight license 
fee charges by towns in Illinois, but | 
they are not nearly so numerous this | 
year as last. A long legal fight by 
the Illinois Petroleum Marketers asso- 
ciation ended last October in the 
Supreme Court. All towns that have | 
begun to impose the fee since July 1, 
1919 have had to stop collecting it. 
It was July 1, 1919 that power to 
regulate the oil business was vested 
in the state department of trade and 
commerce. Some existing fees in 
Illinois are as high as $50 a year. 


Oil men say that political graft or 
municipal extravagance are the things 
that give rise to high license fees. | 
When a politician gets in office he 
will do practically anything to prevent | 
the advalorem tax rate from advanc- 
ing. The advalorem tax must come 
out of the pockets of the majority 
and the politician must be a friend of 
the majority. Consequently he devises 
fancy means of getting money to 
earry on the work of his office. 


In almost any city the oil industry 
is a helpless voting minority and can 
be used as an uncomplaining medium 
to pass a tax along to the motoring 
public. In the agricultural states, a 
great many oil stations are owned by 
foreign corporations. Standard Oil 
companies and other big distributors 
are seldom so tactless as to oppose 
any city’s revenue measure. They pay 
taxes uncomplainingly, as a rule. 


In recent years oil men have parti- 
cipated in the drafting of these city 
license ordinances against service sta- 
tions. They did so thinking the licens» 
fee would do them good. They hoped 
it would “keep out the pikers”, that 
is, serve to discourage the organization 
of new Independent companies which 
might be poorly financed and become 
annoying competition as price cutters 





| 
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| 
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N MOST cases the flat fee of $50 

or $100 per service station per year 
is a product of an office holder’s mind 
That type of license law is still in the 
ascendency, but there is another kind | 
that presents a more difficult problem | 
It is the kind of an ordinance that the 
oil men in most any town might ap- 
prove willingly until they found from | 
experience that it did not help them. | 
These are the taxes with graduated 
rates. 

Although they are more productive | 
of revenue for the city than the flat 
rate license fee and more costly to the | 
oil industry, they have a firmer en- | 
trenchment in the law. They are not 
often passed as revenue measures. 
Usually they are police measures. | 
They pretend to provide public safety | 
against fire or traffic congestion or | 
something else that sounds good but | 
is not likely to happen. | 


The license law in New York City | 
is typical. There is no crudely devised | 


Some of’ the 
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SHEPARD STATIONS 














Type SE 


























Type GSY 


SHEPARD STATIONS are in operation 
in 40 states and are used by the largest 
Oil Corporations. 


Why continue to erect stations using old- 
fashioned construction of brick or stucco 
which have no salvage value, when you can 
obtain more artistic stations as well as per- 
manent ones from SHEPARD and which 
can be taken down and re-erected on another 
building site when necessary, with practi- 
cally 100% salvage value. 


ARTHUR B. SHEPARD 
CORPORATION 


1! BROADWAY NEW YORK CITY 


SHOPS - IRVINGTON, NEWARK N. J. 





151 

















i. nearly 30 years the 
Butler line of oil equip- 
ment has been growing 
apace with the oil indus- 
try. Today the house of 
Butler is widely patronized 
as a dependable source of 
supply for all the major 
items necessary for the 
installation of bulk = sta- 
tions and for certain types 
As a 


matter of fact—Butler ser- 


of filling stations. 


vice begins with welded 
and bolted tanks for the 


oil fields and _ refineries 


= plete 
Stations 
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and finishes with the vis- 
ible pumps which convey 
oil to its final destination 


—the motor car gas tank. 
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Freight saving, prompt 
delivery of all units, 
matched units, quick in- 
stallation, undivided re- 
sponsibility by one maker, 
personal service — these 
are some of the advanta- 
ges of concentrated buying 
from one source of supply 
with the Butler reputation 
for quality products, de- 
pendable service and fair 
dealing. All of these are 
elements that go into the 
making of maximum 


value. 


Butler Manufacturing Company 


Kansas City. Mo. 


Minneapolis. Minn. 
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license for revenue in Gotham. There 
they charge $20 a year for each gaso- 
line tank and $5 a year for each oil 
tank holding more than 70 gallons and 
the operator is assessed a fee of $5 a 
year for a “certificate of fitness.” If 
an oil man wanted to build a new 
station in New York to handle three 
grades of gasoline, he could scarcely 
hope to escape an annual privileg> 
tax of $70, but it is not so called. 


Law makers of Los Angeles have 
developed a fancy ordinance, as far 
removed from New York’s in charac- 
ter as in miles—but it manages to col- 
lect about the same amount of money 
per filling station. In Los Angeles 
they have a way of knowing what 
each individual station earns in a year 
and they assess about 1 cent per $100 
of gross revenue. A _ $6000 station 
pays $6 and an $18,000 station pays 
$18, every station in town fitting in 
some bracket of gross income, like 
payers of Federal income tax. But no 
Los Angeles station has to pay over 
$66. 


Duluth, Minn. has a filling station 
tax of the kind calculated to encour- 
age large stations and discourag?2 
small ones. It levies $50 a year for 
the first pump and $5 for each addi- 
tional one at any given location. This 
makes a three-pump station in Duluth 
cost the operator $60 for a right to do 
business. The tax in Memphis, Tenn. 
is devised similarly but the rates are 
different. There it is $30 a year for 
the first pump and $15 for each 
additional one. 

The same rule applies all over the 
state of Tennessee. It is a state law 
and not a city ordinance. Money 
raised with filling station license fees 
is divided into three equal funds in 
each town. One third of the revenue 
goes to the state, one third to the 
county and one third to the city in 
which the station is situated. It is 
comparatively a new law, dating back 
to January 1927. 


It is unusual for a filling station 
license fee to be assessed by the state. 
Tennessee has the most exacting one. 


But New Mexico taxes stations $5 a 
year and Colorado assesses a nominal 
fee of $1 a year per station. Montana 
fixes a state license fee of $1 a year 
per pump. 


Greenville, S. C. has an ordinance 
that taxes the various lines of busi- 
ness a service station may be engaged 
in. A filling station selling only pe- 
troleum products must pay the city 
$50 a year. If it handles tires the fee 
is $25 more and if it operates a car 
washing business another $25 is added. 
Thus a regular filling station pays 
half what is paid by a station with 
three departments. The ordinance is 
eight years old. 


Charleston, S. C. follows somewhat 
after the example of Boston. There is 
a nominal annual license fee charged 
by the city against oil stations, but 
the fee is so much a pump and not 
so much a station. A curb pump 
costs more than one set back off of the 
city’s property. 


In some towns there is a tendency 
to tax pieces of filling station equip- 
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Victor Mandoff, treasurer of the Victor Filling Stations, Inc., Worcester, Mass., astride his favorite mount, 
Beau Cheval. The horse won blue ribbons and trophies at all New England fairs in jumping classes in the 
fall of 1928. “If it is exercise you want, you can get more of it in one hour on a horse than you get all day 
The Victor Filling Stations recently have been sold to the Standard Oil 


on the links,’ Mr. Mandoff says. 
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FARM PUMPS 


All is furnished as 
shown in cut 








4 Models— 
Built right— 


Saving of $7.00 
to $11.00 on in- 


stallation cost. 











Get lined up on 
‘‘Farm Pumps’’. 
Be a step ahead 
when the Season 
opens. Write 
today! 


MARS CO. 


Aurora, III. 








| GAL STROKE PUMP 
1q GAL COUNTER 


- | ALL PIPE R FITTINGS 
| 





Oil Jobbers 
are supplying their Salesmen 
and Truck Drivers with MARS 


‘Farm Pump” literature. 





MARS BALL & SOCKET 


Pump Hose 
SWIVEL 








Ne ‘ 
End 
Save TIME and MONEY! MARS 
Ball and Socket between 
Pump and Hose makes hose flexible. 
Moves with 
direction. 
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Recommended by pump manufac- 
turers. Large number of Oil Jobbers 
in past five years are standardizing 
on “MARS”. Oldest and best. 


Guaranteed. 


THE MARS CO., Aurora, III. 








154 


ment, item by item. In Rockford, 
Ill., the city assesses $10 a year for 
each gasoline pump and $5 for each 
gasoline tank. It has the reverse 
effect of the law in Duluth, Minn., 
for instance, because it tends to en- 
courage small stations. In Rockford, 
a three-pump station (if it carries 
three grades of gasoline) must pay 
the city $45. 


The idea of taxing equipment items 
was taken up also by the city fathers 
of Fort Collins, Colo. There they 
charge the oil men $10 a year for 
a pump at a filling station, $25 a 
year for permission to operate a 
truck inside the city limits, and $1 a 
year for permission to dispense free 
air to customers. The pump fee is 
$25 instead of $10 if the pump is on 
the curb. 


OVINGTON, Ky., and McGregor, 
Ia., are alike in wanting about 
$30 a year per filling station from 
the oil operators, and they go about 
getting it the same way. Both charge 
a license fee of $10 a year per pump. 


The Los Angeles school of thought 
(taxing stations on the amount of 
business done yearly) has influenced 
municipal legislation in Arizona. 
Phoenix and Tucson both have enacted 
such ordinances. The oil men took 
the Phoenix ordinance to court and 
got it killed but the Tucson law is 
still in force. Oil men say the Tucson 
tax, although in force has been weak- 
ened by the Phoenix decision and is 
not enforced vigorously, the tax rate 
changing with the administration. 


Ordinarily the rate of the filling 
station “income tax” assessed by Tuc- 
son is allowed to turn on $1500 a 
year. Stations doing more business 
than that pay the municipality $40 
a year and those doing less get off 
with $20. 


Some of the municipal tax ordi- 
nances, however unjustified the tax 
may be, have a measure of justice 
written into the ordinance. Those that 
tax the curb pump more than the 
pump on private property have some- 
thing to be said in their behalf. The 
law in Detroit is like that. The serv- 
ice station operator pays $10 a year 
for the first pump and $5 a year for 
each additional one. This tends to 
encourage good sized stations and a 
three-pump station pays only $20 a 
year, while a curb pump must pay the 
city a fee of $25 a year to operate. 


Michigan has been comparatively 


| free from such taxes for a long time. 
| The Detroit law is not an old one. 


But at last report the fad had been 
started and Ann Arbor was working 


| on a municipal license fee of $10 a 


year per station. 


When NATIONAL PETROLEUM NEWS 
broadcast a questionnaire in the in- 
dustry a few months ago, asking what 
cities imposed license fees, in an effort 
to locate the worst offending munici- 





palities, the response from oil jobbers 
was surprisingly large, indicating 
rather general resentment at high 
license fees. The survey also showed 
that special taxation of the oil indus- 
try is not as general as it may be- 
come some day. 


In answer to the questionnaire 85 
replies came from 381 states, saying 
in substance that no municipal license 
fees were imposed in the _ regions 
where those particular oil men oper- 
ated. Of course these men do not all 
operate state-wide and it can not be 
assumed that the states are free from 
municipal taxation. But 20 states are 
almost free from the blight of muni- 
cipal license fees. They are Connecti- 
cut, Idaho, Indiana, Louisiana, Massa- 
chusetts, Mississippi, Montana, New 
Hampshire, New Jersey, North Dakota, 
Oklahoma, Pennsylvania, Rhode Island, 
South Dakota, Texas, Utah, West Vir- 
ginia, Wisconsin, Wyoming and the 
District of Columbia—counting it a 
state. 


There are other states wherein a 
few towns exercise their taxing power 
rather vigorously against the oil in- 
dustry, but where not many towns 
have taken up the fad. These in- 
clude Colorado, Iowa, Kansas, Michi- 
gan, Minnesota, Missouri, Nebraska, 
New York, Ohio and South Carolina. 


Certain of the older southern states 
are among the worst offenders. Ala- 
bama taxes the oil industry at the 
rate of 4 cents a gallon on gasoline 
sales, and then permits counties to 
place another tax on gasoline by the 
gallon. In addition to that, cities are 
allowed to assess high privilege taxes 
on oil stations. Some places in Ala- 
bama the total of the taxes exceeds 
the cost of the gasoline in tank car 
lots. 


prevalent among small towns in 
Georgia to levy a sort of “import 
tax” on gasoline. It is a discrimina- 
tion against foreign companies with- 
out bulk stations in town. If such 
a company attempts to make a de- 
livery into the town by tank truck 
from a bulk station elsewhere, the 
gasoline is taxed by the gallon. If 
the oil man refuses to pay, it is not 
unusual to have an officer of one 
of these villages place an attachment 
on his truck and cause the company’s 
management untold inconvenience. 


| pe at present there is a practice 


Things a constable is empowered 
to do, “within the law”, in some of 
the hamlets of the south, are just 
as astounding as the things a labor 
racketeer is able to “get away with” 
in defiance of law in northern cities. 
Not long ago a refreshing item of 
news appeared in the daily press 
from southern Georgia. It related 
that the city council of Albany, Ga., 
had enacted a measure prohibiting 
the building of any more filling sta- 
tions within the corporate limits of 
that town. 
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Use of City Directory 
A Station Service 














LOS ANGELES—Free use of the 
latest edition of the city directory 
and convenient pay telephones are 
features of the Richfield Oil Co. gaso- 
line stations. Both these services are 
advertised on the outside of the sta- 
tion and they are not restricted to 


motorists. Pedestrians are just as 
welcome to them. The directory is 
chained to a shelf where it is con: 
venient to use and the telephone is 
alongside on the shelf. The company 
finds that city salesmen, either on foot 
or in cars, make use of the directory 
and that it is appreciated by many 
motorists. 


“Stop Your Motor” and “No Smok- 
ing’ signs are prominently displayed 
at all stations, a requirement by law. 


26 Broadway Personnel Changes 


NEW YORK, March 15.—Channing 
R. Dooley, who has been for almost 
10 years manager of the personnel 
and training department of the Stand- 
ard Oil Co. of New Jersey, resigned 
on March 1 to accept a similar posi- 
tion with the Standard Oil Co. of 
New York. 

Russell N. Keppel, personnel man- 
ager at the Bayonne refinery of the 
New Jersey company, succeeds Mr. 
Dooley at 26 Broadway. C. E. 
French, who has been in charge of 
educational activities at the Bayonne 
plant, succeeds Mr. Keppel there as 
personnel manager. 





During the 10 years of Mr. Dooley’s 
work, the personnel work has_ been 
enlarged and organized on a _ scien- 
tific basis, and a comprehensive edu- 
cational program built up until it 
now represents a complete course of 
training in every important phase of 
the industry, according to the Feb- 
ruary edition of “The Lamp,” that 
company’s official house organ. 
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We build “Thoroweld”’ Tanks for Every 





Purpose. Sizes from 65 to 26,000 gallons 
capacity. Standard Sizes Carried in 
Stock. We are Especially Fitted to 


Build Welded Tanks to Your Specifica- 
tions. Also Plate and Stack Work, 
Riveted or Welded, to Your Specifi- 
cations. 


ALLIANCE 


HonOwel) 


TANKS 


‘“‘Thoroweld”’ Tanks are built in a Mod- 

ern Plant, with Modern Equipment and 

by Experienced Workmen. Every Tank 

we ship is Fully Guaranteed. Our Engi- 

neering Service is at Your Command. 
““THOROWELD’’ TANKS WILL FORM A PERFECT “‘ALLIANCE’’ BETWEEN US 


The ALLIANCE TANK Co. 
ALLIANCE, OHIO 
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Information on all branches of 
the petroleum industry is to be 
found in the 4th edition of A 
TREATISE ON PETROLEUM 
by Sir Boverton Redwood. 


PETROLEUM PETROLEUM PETROLEL™” 


s ict 
REDWOOD REOW 
ba 


To obtain this valuable set make 
your check for $30 payable to 
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ing Devices Help Profits 




















The upper left hand picture and thi 


two-column picture below show dis- 


play cases for automobile lamps which 
are to be found at many Los Angeles 


stations. The two right hand pictures 


above are of types of automatic vend- 


ing machines for cigarettes and candy 
which are also tin use at many stations 


LOS ANGELES 
operating gaso- 
California by 
individual op- 
developed the 
accessories, radio 
side lines, and 
installing of 
sell 


HE 


line 


system of 
stations in 

leasing them to 
erators has. rapidly 
handling of tires, 
parts and so on as 
also had led to the 
automatic vending machines to 
cigarettes, candy and chocolate. 


The station operators look 
favor on the vending machines 
cause they do not take their time 
and the task of replenishing the 
stock and keeping the machine in or- 
der is up to the company that put 
them in. 


with 
be- 


Automatic vending units for sale 
of cigarettes appear at many of the 
Los Angeles independent stations, as 
well as the oil company leased _ sta- 
tions. One type of these vending 
units sells four brands of cigarettes 
and matches, the last for a penny 
a box. 


The company owning 
device puts them in at 
and checks the sales a week or 
so, the operator getting 10 per cent 
of the receipts. Operators say they 
take in from 75 cents to $1 a week, 
at some stations. The operators say 
the vending units are popular with 
women who buy their cigarettes while 
their car is being refueled and thus 
avoid having to make their purchase 


the vending 
the station 
once 
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over the counter at a drug store or 
tobacco shop. 

Some stations have vending ma- 
chines which sell bars of chocolate, 
and candy for five, and ten cents. 
Many other stations have smaller out- 
fits for vending a penny’s worth of 
peanuts or a stick of gum fastened 
to the outside wall of the station 
under the canopies. 

Chanslor & Lyon Co., wholesale au- 
tomobile accessory dealers in Los 
Angeles, recently made an arrange- 
ment with Van Fleet and Durkee, 
Ine., operators under lease of Shell 
Co. stations in Los Angeles, under 
which the accessory people supply 
their stations with about $30 worth 
of selected accessories. The station 
operator pays for this stock, a third 
in 30 days time, another third in 
60 days and the final third in 90 
days. 











—AIIN. P.N. Staff Photos 


When he 
stock he 
or they 
other 


needs to 
calls the 
will supply 
accessories he 


replenish his 
accessory house, 
him with any 
thinks he can 
sell. For these he pays on de- 
livery. The operator sells these ac- 
cessories at the prices established by 
the accessory company and has a 
profit of about 30 per cent which 
is his own. 

The lamps are displayed in a 
metal cabinet with glass door painted 
in the red and yellow Shell colors. 
It is about two feet by 80 inches 
in size. Inside there are ten shelves 
with holes into which the bottoms 
of the bulbs can be fitted. ‘These 
shelves are so hung that any one 
‘an be swung outside to display the 
bulbs. These cases sell to the op- 
erator for $7 and will be taken 
hack by the accessory company. 
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Peoples Oil Co. of Augusta, Ga., towrist camp in the pine woods west of town. 
an acre and a half on which to pitch tents 


—N. P. N. Staff Photo 


There are no cottages, just 


Tourist Camps Pay Southern Jobbers 
As Rented Dealer Outlets 


MACON, Ga. 


NLESS the tourists could camp 

along the way and enjoy the 

pleasures of “roughing it” they 
would not be on the road. That seems 
to be the concensus of opinion among 
business men generally and hotel peo- 
ple in particular. They do not look 
upon the man who pitches his tent on 
the commons and frys his bacon on 
an open fire, as a misguided prospect 
for hotel and restaurant accommoda- 
tions. 


Independent oil jobbers built a great 
many of the tourists camps through 
the southern states, and before they 
did it they felt the pulse of the home 
town people. They made sure before 
they started on the unusual venture 
that their new preject would not an- 
tagonize the local trade. It has de- 
veloped from this that most southern 
towns want tourists camps and get 
them. 

Tourist camps are not expensive to 
set up, but they require a little financ- 
ing and the Independent oil man has 
been the logical person to do it. Each 
camp must have its filling station as 
well as its commissary and the filling 
station usually is a source of more 
revenue than the commissary. More- 
over the commissary handles many 
lines of merchandise while the filling 
station stocks only one company’s 
products so the oil man is about the 
only person interested enough to make 
the first move. 

It is the rare exception, however, 
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By Ward K. Halbert 
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for the oil man to operate a tourist 
camp himself or with salaried em- 
ployees. It has been done success- 
fully (notably in the case of Fred 
Johnson of Bloomington, Ill.) but ordi- 
narily the oil man has nothing to do 
with the conduct of the place. He 
buys or leases the ground and equips 
it with buildings. Then he rents it 
to somebody who will give his whole 
time to it. 
Investment is not large in any 
sase. The average tourist camp re- 
quires from one to two acres of 
ground. It should not be too far 
from a town nor yet too near, because 
the city people and the campers both 
object. If a camp is actually in sight 
or hearing of a city; if it is in smell- 
ing distance of a garbage dump or 
incinerator; if it lacks trees and grass, 
it is too close to town. On the other 
hand if it is not in walking distance 
of a street car or bus line running 
into town, it is too far away. 
Camps in the very edge of a city’s 
industrial section have been operated 
with success and others have made a 
popular “hit” 15 or 20 miles from 
town. But most operators consider 
that a tourist camp should be a rustic 
affair equipped with a few essential 
things that have to come from a city 
—electric light, gas heat and water 
under pressure. 
Land situated as 


described has a 


wide range of prices, dependent on 
the size of the nearby town. It might 
be said to range from $100 to $1000 
an acre. The cost of the filling sta- 
tion can be about what the oil man 
wants to make it, of course, but sub- 
stantial frame buildings are the rule. 
After an oil man has secured the land 
and erected the necessary buildings he 
usually tries to collect enough rent 
from the operator to pay him 12 or 
15 per cent interest on the investment, 
stipulating that the filling station will 
market his products exclusively. 


HE experience of the Baxley Oil 

Co. of Baxley, Ga., is typical. An 
accompanying picture shows Red Hat 
Tourist Camp, built on the outskirts 
of Baxley, a town of 3000 inhabitants. 
On approximately an acre of ground 
the company built a convenient frame 
filling station with a concrete drive 
way. In connection with the station, 
all in the same building, it erected 
quarters for six tourists. “Quarters” 
being one bed room with an adjacent 
garage. 
The single 


The 


four 
rooms. 


bed rooms 
rooms and two 
housed portion of the filling station 
was large enough to put a sizable 
stock of groceries on shelves and in 
a show case. The total cost of land, 
buildings and equipment represented 
an investment of only $2500. It was 
rented for $25 a month to a dealer 
who was to operate it. The dealer 
stocked the gasoline, oil, groceries and 


were 
double 
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Make this your 


Champlin Gasoline 


Exceptional and unfailing quality of product is the primary essential to outstanding 
success. It “sells” the product to you, and enables you to “sell” it to your customer— 
and the customer stays sold. 

We ask you to investigate our assertion that CHAMPLIN Straight-Run Gasolines 


“ . and CHAMPLIN Presto high-compression and anti-knock Gasoline are manufactured 

CHAMPLIN Oils exclusively from high-gravity, paraffin-base crude by the most scientific refining meth- 

Have Always Been Good— ods, are of absolutely highest quality, and are always uniform. These are products you 

ALL WAYS” can bank on, year in, year out. They have a consistent record as unfailing business 
builders. 





CHAMPLIN. 
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Champlin Motor Oils 


CHAMPLIN Motor Oils, too, are of exceptional and uniform quality, being refined 
froma high-gravity paraffin crude especially suited to the manufacture of high-viscosity, 
high-heat-resistant lubricants. So particular are we to protect the quality of this crude 
that we transport it from wells in tank cars, positively insuring it against admixture with 
other pa ty Under normal motor cian CHAMPLIN Oils have been known to ( CHAMPLIN ) 
retain satisfactory body for upward of 2,000 miles of service. 

CHAMPLIN Quality, plus CHAMPLIN National Advertising, will enable you to 
make 1929 your biggest year. Phone, wire or write the Champlin Refining Co., Enid, 
Oklahoma. 


| PRODUCTS | 
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other things out of his own capital 
and made a profitable business of it. 

At that time the Baxley Oil Co. 
was owned by the Georgia-Carolina 
Oil Co. of Macon, of which R. W. 
Jones is president and J. R. Maddux 
is secretary and treasurer. Mr. Jones 
relates that the camp is a quarter of 
a mile from the edge of town, neatly 
painted, sealed inside throughout and 





dustrial site and has a fairly ready 
market as farm land. 

For this reason the renter is seldom 
charged an excessive sum. Good in- 
terest on the investment is all the 
oil men want. Of course if the oil 
man’s lease is short and he has put 
expensive buildings on the land which 
must be depreciated over the life of 
the lease, then the dealer may expect 

















room for tents and bed clothes. 


—N. P. N. Staff Photo 


Father, mother and two children in a roadster with a rumble seat have no 


They have just arrived in Macon for an 


over-night stop at a tourist camp 


furnished 
ishly. 


It is on U. S. Route 1, from Wash- 
ington, D. C. to Miami, Fla. The 
road was partly under construction 
and closed at the time the camp house 
was completed and leased. But the 
operator made a living without sell- 
ing any gasoline to tourists for two 
months. 


comfortably but not  lav- 


It happened that the superintendents 
on the road construction job were 
looking for a place where they could 
live decently and economically. For 
$1 a night they could sleep in a good 
bed within three steps of their auto- 
mobiles. They could eat at the lunch 
counter nearby. 


HEN the road was opened the 
oil business started up. It was 


not patronized exclusively by tourists. 
Losal motorists patronized it and pleas- 
ure drivers from Baxley and nearby 
towns halted at the restaurant. As a 
filling station it represents an outlet 
for 3000 gallons a month and a pro- 
portionate share of lubricants. The 
man in charge cleaned up $1000 the 
first year in spite of the two inactive 
months at the start. 

Oil men point out that real estate 
investment in proximity to a thriving 
town is exceptionally safe. It has a 
potential value as a residential or in- 


LG4 


high rentals. But such a procedure is 
not in line with common practice in 
the tourist camp business. 

As far as the record shows, the 
first tourist camp ever built in the 
south was in the edge of Augusta, 
Ga. It was built in 1922 by the Peo- 
ples Oil Co., the oldest Independent 
jobber of the South. It is not in ex- 
istence now, having been taken over 
by the city during the Florida boom, 
but the company has founded another 
one farther out. Like the first camp, 
this one has no cottages. It is mere- 
ly an acre and a half of land on which 
tourists may camp or parties picnic. 
The location is five miles from the 
center of Augusta, about two miles 
from the corporate limits of town, on 
the main road between Augusta and 
Atlanta, in a beautiful pine grove. 
Along this route there are 15 service 
stations between the center of Au- 
gusta and the seventh mile-post, so 
the dealer in charge of the camp has 
plenty of competition—two competi- 
tors to the mile in both directions. 
Nevertheless he does a good business 
in gasoline and oil. Gasoline sales 
average upwards of 3500 gallons a 
month. 

H. C. Boardman Jr., youngest son of 
the man who founded the business 25 
years ago, and whose sons now op- 
erate it, says the Peoples Oil Co. has 
an investment in the tourist camp of 
approximately $5000 and derives a 


rent of $30 a month from it which is 
more than 7 per cent interest. The 
investment at the camp, in excess of 
the cost of an acre and a half of 
land, is considerable. The dealer has 
a spacious service station, an attrac- 
tive tea room, a stock of groceries and 
a log cabin establishment for toasted 
sandwiches. 

As an attraction to local motorists 
and to tourists from the distant cities 
the dealer keeps a small menagerie. 
He has a black bear, a monkey, an 
alligator, some peacocks and some 
squirrels. On Sunday afternoon the 
road is nearly blocked at times. The 
bear, which is trained to sit up and 
drink “pop” out of a bottle, is the 
main attraction. 


OTORISTS buy the bear drinks 

to see him perform his stunt. 
Often an automobile load of people 
will thus be tempted to drink with 
him. The bear imbibes about 40 cold 
drinks a day in this way and the 
proprietor of the place frequently 
sells as much as 15 cases of drinks on 
Sunday. 

It is hard to distinguish at sight 
between the wayside picnic ground 
that caters to local trade almost en- 
tirely, and the tourist camp ground 
that relies on foreign cars for its 
patronage. In fact nearly all way- 
side restaurants have camp grounds 
available. They are not specialists. 
They do not care whose patronage 
they get, provided the patron pays. 
Usually the closer to town they are 
the more they depend on local busi- 
ness, but even that rule will not hold 
throughout. 

On the south edge of Macon, Ga., 
just across the street car tracks from 
the city limit, is a camp devoted al- 
most wholly to transients. It has a 
good reputation along the road for 
order and cleanliness and it is full 
nearly every night, winter and sum- 
mer. The camp is operated by Mrs. 
D. J. Flannigan who says, “A tourist 
camp must be run like a church. The 
person in charge must have the ut- 
most respect and confidence of those 
who participate and contribute to its 
upkeep.” 

Mrs. Flannigan’s husband is' em- 
ployed elsewhere but gives his spare 
time to the camp. Mrs. Flannigan is 
there all the time, assisted by a young 
brother and a young married couple 
who also are relatives. The camp 
employs four negroes besides. Two of 
the negroes work only part time but 
are on the ground at least once a day. 

From the front, Flannigan’s camp 
looks like a big-town service station, 
privately owned. Eight nationally ad- 
vertised brands of motor oil in rec- 
tangular containers stand on the curb. 
Mrs. Flannigan says the station av- 
erages 10,000 gallons of gasoline a 
month and does so because of the va- 
riety of motor oils sold. “The driver 
of nearly every foreign car on the 
road is accustomed to use some par- 
ticular brand of oil. He is looking 
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ill Fire 
cut into your profits 


in 1929 


ILL fire eat a hole in 

your profits this 
year? It may. Some oil 
companies suffered heavy 
fire losses last year. They 
lost customers and orders. 
They lost skiiled em- 
ployees. They were forced 
to rebuild at today’s high 
costs. And they lost profit 
on unfilled orders. 

Take steps to adequately 
protect your refinery, bulk 
stations or fill- 
ing stations 
right now. 

Have one of 
our experts 
make a fire 
hazard survey 


PYRENE MANUFACTURING 





of your entire property— 
know exactly where the 
danger points are and how 
to best protect them. 

In the Pyrene line of 
Fire Equipment are types 
of extinguishers for every 
fire hazard—from hand 
extinguishers to Phomene 
(foam) accumulators that 
automatically put out fires, 
close fire doors, sound 
alarms and shut off cur- 
rent. Pyrene 
Fire Equip- 
mentis the 
recognized 


leader among 
safety engi- 
neers. 


CO. 


NEWARK, NEW JERSEY 


Branches: Atlanta 


Chicago 


Kansas City . 


Makers of Fire Equipment since 1907 


Laquip your trucks with Greene Tire Chains 
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for that oil when he is in strange 
country. When he sees it he stops 
and naturally buys his gasoline at 
the same place,” Mrs. Flannigan says. 


Behind Flannigan’s station is a 
place for tourists which is hard to 
duplicate outside of a hotel. An acre 
of grass is bordered on two sides with 
cottages—each consisting of one room 
and an adjacent shed. The shed is 
big enough to house a good sized 
truck. There is room in one to walk 
around any ordinary pleasure car with 
all doors open. 


HE door to the sleeping quarters 

opens under the shed. With this 
arrangement, a tourist can enter the 
camp in the rain, drive into the ga- 
rage assigned him, and there permit 
his family to leave the car and un- 
load the trunks and bags in the dry. 
If ventilation requires sleeping with 
the door open, rain can not blow in. 
Many a truck loaded with ripe fruit 
from Florida spends a night in Mrs. 
Flannigan’s camp because there the 
driver can sleep in a comfortable bed 
and keep an informal guard over his 
merchandise at the same time. 


A truck driver with a valuable car- 
go can afford $1 a night for a private 
room, a garage, a hot shower and the 
protection of a filling station that is 
open all night. The roads are full of 
such traffic now but they are not the 
big part of tourist camp patronage. 
High priced cars full of well-dressed 
people come to the Flannigan camp 
every night. There are 23 cottages 
and salesmen with heavy sample lines, 
keep the place filled in summer. In 
winter they are not so much in evi- 
dence. 


The cheapest single room in Macon’s 
best hotel is $2.50 a night. Mrs. 
Flannigan’s costliest service is $1.50 
a night. It consists of a large room 
with adjoining garage. The room has 
two iron beds with springs and mat- 
tresses. Linen and blankets are sup- 
plied on request. Each room has two 
chairs, a table, a dresser and a stove 
which can be used for cooking or only 
for heating. There is always a 
bundle of kindling wood and a scuttle 
of coal in the room and a garbage can 
outside the garage. 


Any camper may have access to the 
bath house. On the men’s side are 
three sanitary units, two showers and 
two wash bowls, every one in a sep- 
arate compartment. There are like 
accommodations for women. If a party 
stays over two nights they also have 
free access to a four-tub laundry and 
community house which _ is 
equipped for three dances a_ week. 
Music is provided with Victrola and 
radio. Appearances do not compare 
with the best hotel in town, of course, 
but they do compare with any hotel 
of similar price. 

The younger brother of Mrs. Flan- 
nigan is in charge of the oil business. 
He meets the trade outside and han- 
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dles the money they spend for oil | 


and gasoline. The station offers greas- 
ing service, car washing and _ top 
dressing. Two colored men employed 
regularly take care of that work under 
the white man’s supervision. 


The young married couple run the 
store. The establishment baffles de- 
scription except to say that it is a 
tourists’ store. Common needs for 
man and motor are kept there, but the 
line is small. There is nothing on 
sale that does not move fast and 
only a few items which are subject 
to spoilage with age. 


The complete inventory is interest- | 
ing. It is a general store that does | 


not try to stock a line of goods that 
will sell to nearby residents. For au- 
tomobiles it carries a scanty line of 
accessories including body polish, fan 
belts, hub caps, light bulbs, penetrat- 
ing oil, spark plugs, shellac, timers, 
tires, tubes, top dressing and water 
hose besides the gasoline, motor oil 
and grease in the service station. 


Like a drug store it carries Aspirin | 


tablets, candy, chewing gum, cold 


drinks, salted nuts and tobacco ‘in | 


every form, not excepting snuff. Like 


a delicatessen store it carries fresh | 
bread, butter and cake, boxed cereals, | 
cookies and doughtnuts, fresh eggs, | 


ice cream and milk. 


Like a grocery, the store carries 
salt bacon and in convenient tins are 
beans, cocoa, coffee, corn, fruits, hom- 
iny, milk, oysters, peas, sausage, soup, 
spaghetti, tea, tomatoes and other veg- 
etables. In glass packages it carries 
pickles, peanut butter and_ several 
sorts of salad dressing. 


N THE household utilities and sun- | 
I dries there are offered for sale, | 
batteries for flashlights, candles, drink- | 
ing cups, matches, paper plates, post- | 


Showing effectiveness of Three Lights on open iype station | Catalogs 


age stamps, post cards, razor blades, | 
shaving cream, soaps (laundry and | 


toilet), toilet paper, washing powder, 


writing paper and wicks for kerosene | 


stoves. But with all of that stock, 
Mrs. Flannigan says the store does 
not equal the filling station in volume 
of business and less than half the 
station’s business originates with the 
campers. 


Caretaking on the ground is not an 


expensive item to Mrs. Flannigan. A 
colored woman comes to her camp 
daily and makes the beds in 23 rooms 
for $5 a week. Each day she takes 
the beds from some room and washes 


them completely with hot water so | 


that linen is changed daily and every 
bed is washed all over at least once 
a month. 


A negro boy also comes to camp 
daily to work. He rakes the lot, burns 
the garbage, sweeps the garages, 
takes out the ashes, brings in coal, 
sweeps the community house, sets the 
laundry in order and scrubs baths and 
toilet rooms, using disinfectant solu- 
tion. This costs the camp manage- 
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efficient service, and will act 
as silent salesmen the year 
around. 


There Is No Better Investment 
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ical, because they are properly focused and direct the 
light where it is needed—there is no waste. 

Soft and effective light produced by “Jumbo” Flood 
|] Lights turns night into day—buildings and pumps 
stand out clearly in relief, and compel attention of the 3 Sizes 


passing motorists. Low Prices 
Write for 

















AMERICAN APPLIANCE COMPANY, 


Kalamazoo, Mich. 











CLASSIFIED ADVERTISING 
will get results for you 
no matter what you ‘‘want”’ 


Turn to that page, with rates, at back of this issue. 





169 




















We also offer Sparco Gas 
Oil, zero cold test, and 
Sparco Road Oil made to 
your individual specifica- 
tions, from tested and 
proved processes. 
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co carry--the 
load of Selling 


For increased business—more profits—may we suggest that 
you try a carload of Sparco, the natural anti-knock motor 
fuel that contains, as well, all the features of the best high 
test gasoline? 


The same quality that will sell you, as a jobber or dealer, on 
Sparco, will react just as favorably in the motors of your 
customers. A single test will convince the most skeptical 
that here, at last, is ‘‘the better motor fuel for any motor, 
and the essential fuel for high compression motors.”’ 


Sparco is made from select Smackover heavy crude, contain- 
ing the aromatic series of hydro-carbons and producing a 
premium gasoline that meets the strictest standards of pres- 
ent day motor performance the year around. Your request 
for details will bring the complete story of Sparco’s profit 
possibilities. Address 


Refining and Sales Department of the 


SHREVEPORT-EL DORADO PIPE LINE 
SHREVEPORT COMPANY, Inc. LOUISIANA 
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ment $3 a week. Of course, there 
are few places where helpers can be 
employed for such a figure but it is 
possible in Macon. 


The attitude of the hotel people to- 
ward the tourist camp is not what 
the attitude of an oil jobber would 
be toward a cut-price competitor. The 
hotel people take the position that the 
tourist camp is not a _ competitor. 
People who motor across country and 
want modern conveniences still put 
up at hotels and make more hotel 
stops than if they were riding trains. 
The other type of motorist is not a 
hotel customer any way. One hotel 
man said: 


“Whether he be a millionaire with 
a gypsy whim, trying to get a new 
thrill out of eating in the open and 
learning to keep his feet warm in a 
sleeping bag, or whether he be a 
migrant laborer from a northern city 
trying to move his over-sized family 
to Florida with $50 and a ‘jillopy,’ a 
camp is a camp and a hotel won’t do. 
If traveling meant putting up at ho- 
tels, such people would stay at home. 
The camp takes nothing from the 
hotel.” 


HAMBER of commerce people 

say the business element in any 
town is mostly indifferent toward 
tourist camps. “The proprietor of the 
camp usually is a local man. He sells 
to outside people a small amount of 
merchandise which local firms supply 
him. If he pays his bills and keeps 
order at his camp, nobody will try 
to interfere with his business,’ one 
chamber secretary said. 


It is true that a few towns have 
had to deal rather harshly with tour- 
ist camps. But the camps that have 
been abolished by popular objection 
usually have been municipal camps, 
free to any camper. Several southern 
towns took cognizance of the stream 
of tourists passing through during the 
Florida boom and dedicated a city 
park to their convenience, often in 
the best part of town, but most of 
them have been abolished. 


The municipal camp became a nuis- 
ance. Transients made free to squat 
in them for protracted periods. Often 
they begged from the people in town, 
hung out unsightly washings in con- 
spicuous places and, after a few 
months, forced city authorities to 
make them move on. Now most tour- 
ist camps are commercial enterprises. 


Tourist camps have to be policed. 
In the country where there is no 
police authority it is considered well 
to have some resident manager ca- 
pable of having a deputy sheriff’s 
commission. But camp managers say 
tourists are not unlike other people. 
They rarely need the authority of the 
law to make them behave, and when 
an unruly character has to be disci- 
plined the camp management has the 
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Who would not spend 
a nickel to see a bear 
sit in a chair and 
drink pop out of a 
bottle? The  bear’s 
owner operates a 
tourist camp in 
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support of the rest of the campers 
in ejecting the disturbing element. 

Already a chain of camps is being 
organized in the United States. Little 
is known of the movement in the 
South, but a firm in Chicago is pro- 
moting a national institution to take 
care of transient campers. 

The promoters have standardized on 
a small “tourist shack” and are hav- 
ing them sawed to prescribed dimen- 
sions at a mill. Salesmen travel along 
national highways and sell the cot- 
tages to farmers. A farmer is al- 
lowed to take any number of the cot- 
tages, erect them himself in his orch- 
ard or pasture in sight of the road 
and pay for them on the installment 
plan. While so doing each farmer is 
required to join an association in the 
management of which he has a vote. 


WG an organization of this 
character the promoters are 
able to stipulate what equipment they 
shall have, what colors they shall be 
painted, what charge shall be made 
for their use, and set up standards 
of cleanliness and protection. When 
a chain has been completed it will be 
possible for them to advertise their 
identifying marks and carry on an 
organized effort to pass their guests 
from one association member to an- 
other. 


At least a few oil men in the South 
are not disposed to believe this is the 
end of the tourist camp development. 
They believe the tourist camp is only 
in its infancy and think some day the 
country may be dotted with rustic 
hotels where a motorist can have a 


room and private bath, finely fur- 
nished and thoroughly equipped, even 
to a modern garage for his automo- 
bile, all for a moderate price. 


2500 Expected at Oil 


Bu rner Convention 


CLEVELAND, March 16.—Ar- 
rangements are being made for an 
attendance of 2500 to 3000 delegates 
to the annual convention of the Amer- 
ican Oil Burner Association in Hotel 
Pennsylvania, New York, April 9, 10 
and 11. The oil heating industry and 
allied industries will be represented. 


A feature of the convention will 
be an exposition showing the rapid 
development of oil heating which 
will include displays of everything 
that enters into the manufacture, in- 
stallation and use of oil heating. This 
exposition will be restricted to mem- 
bers of the association but the pub- 
lic will be admitted to the exhibits 
the night of April 9. 


Speakers representing the oil in- 
dustry, the electrical industry, the 
automobile industry and the Cham- 
ber of Commerce of the United 
States, will be on the  conven- 
tion program, Trell W. Yocum, 
managing director of the association 
and the Oil Heating Institute, has 
announced. 


More than 50 exhibitors have re- 
served space to date. 
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OODWILL built with home 
heating oil service will bring 
you gasoline and motor oil 


business next summer because good 
furnace oil service will leave an in- 
delible impression in the minds of the 
owners of homes heated with oil and 


virtually all furnace: oil users are 
automobile owners. 

This assertion is the consensus of a 
large majority of oil marketers who 
have sold furnace oils the last few 
years. Some of the newcomers into 
this branch of the oil marketing 
business say they entered only be- 


cause they felt they were losing gaso- 
line and motor oil business they had 
had, to companies who were doing a 
good job of supplying furnace oils. 
Some of the newcomers have found 
the venture profitable but others re- 
port keener competition than in gaso- 


line and say they have lost money. 
Those who have established good fur- 
nace oil business have stressed the 


service end as well as the quality of 
the oils they supply. 

Providing the most. suitable oil 
for each customer’s burner installa- 
tion is perhaps the most important 
thing the oil company can do. This 
ean be done easily through co-opera- 
tion with the dealers for the various 
makes of burners who can give the 


specifications for the oil each manu- 
facturer has found satisfactory for 
his burner. 

It is well for the oil marketer to 


make a list of burners in use in his 
territory and affix to it the name or 
number of the right grade of oil for 


each burner. A customer then need 
be asked only the name and type of 
the burner he has. A convenient way 
of handling this service is to have a 
card for each regular customer which 
card should show the make of burner 
and the grade of oil the burner should 
have. Experience has taught many 
oil companies that it is best to supply 
the customer with a little better grade 
of oil than the manufacturer calls for. 
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To create the greatest good- 
will the oil should be of such 


a flash point and cold test 
that it will render the home 
owner’s heating plant fully 
automatic. An oil with too 
high a flash point will not 
give the automatic heating 
plant the flexibility that is 
desired by its owner. In 
burners where the fire is 
intermittent the flash point is 








important because the oil 
must be ignited instantly 
when the automatic controls 


start the burner in operation. 

The oil must have a cold 
test low enough so it will flow 
freely when outdoor’ tem- 
peratures are at zero or be- 
low. A high cold test oil will 
not flow freely through the 
feed lines and may cause 
some trouble in cold weather 
should oil congeal in the feed 
lines. 

“Never sell crankcase drain- 
ings for fuel in domestic 
heaters,” is the warning of 
one large furnace oil dealer 
in the middle west. He added 
that trouble would not come 
from the diluents in the 
crankcase oil but from sludge 
and dirt which might cause 
trouble in both the feed lines 
and the valves of the burners. 
Crankease oil should _ be 
burned only where an. at- 
tendant is always present to 
rectify any trouble as it might develop. 

Wet oil also should be kept out of 
domestic installations. Wet oil causes 
ignition troubles and may extinguish 
a flame long enough to cause a back 
fire when the oil is re-ignited. 

This brings up the necessity of 
urging customers to have their stor- 
age tanks cleaned at least once a 
year. Moisture may not be introduced 
into the tank with the oil but may 
be condensed from the air which 
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By Roger B. Stafford 


N. P. N. STAFF WRITER 


Article 5* 


enters the tank through the vent, 
just as water gets into the automobile 
tank in winter. 

One large marketer of fuel and 
furnace oils in Chicago cleans the 
tanks of its customers each summer. 
It uses a tank truck equipped with 
power pump and a hose sufficiently 
small to pass through the fill pipe of 
the tank. The bottoms or residue are 
pumped from the customers’ tanks 
into the tank of the truck and hauled 
away. This company charges $3.50 
an hour for this service but like work 
has been done free of charge by some 
companies for new customers as a 
trade getting device. 

The Chicago company says that to 
do a real good cleaning job it is 
necessary to make a charge for this 
service and most of its customers 
willingly pay for this service realizing 
that when winter comes they will have 
clean oil and no oil trouble with their 
burners. However, the Chicago com- | 
pany says it does not bother with 
cleaning tanks of less than 500 gal- 
lons’ capacity. The smaller tanks are 
usually installed in basements where 
there is less chance of water vapor 
condensing inside the tank. 

It is a convenience to the customer 
that the oil marketer ask as few 
questions as possible about grades of 


oil, means of delivery and other de- 
tails that are necessary to give the 
best service. When the customer 


signs a contract the salesman should 
get the name of the burner, the size 
of the house or building to be heated 
so an estimate of the customer’s 
probable oil needs can be estimated, 
the size and location of the fuel tank, 

*Previous articles in this series on home heat- 
ing with oil were published in NATIONAL Pe- 
TROLEUM News for Nov. 28, 1928, page 26; Dec 
5, 1928, page 24; Dec. 19, 1928, page 89, and 
1928, page 32. 
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Onl Service in Winter 
Trade Rest of Year 


whether the delivery is by bucket or 
hose, length of hose needed if delivery 
is by hose, and whether the customer 
wants to order the oil when needed 
or have the oil company see that the 
customer always has an _ adequate 
supply of fuel in his tank. 

This information should be trans- 
ferred to a card index for quick 
reference during the heating season. 
This card should also contain details 
of the contract signed with the cus- 
tomer and space for the notation of 
dates and quantities of deliveries of 
oil. 

The oil company can increase good- 
will with the customer by seeing that 
tank truck men are careful in making 
deliveries. The deliveryman_ should 
guard against spillage tracking oil 
around the customer’s premises and 
especially against tracking oil into 
the basement in case he has to make 
bucket delivery. 

One middle western company has 
made it a practice each spring to call 
each customer and inquire whether 
any oil has been spilled during the 
winter and whether the lawn or drives 
had been damaged. If oil has been 
spilled and grass about a fillpipe 
killed, a truck with some top soil and 
sod or seed is sent to the customer’s 
home, the oil contaminated spot re- 
moved, fresh earth put in and the spot 
either sodded or seeded. 


However, the oil company should 
ascertain before it makes the first 
delivery of oil whether the customer’s 
driveway, if the premises are to be 
entered, will stand the weight of a 
truckload of oil. The customer if 
he says the driveway will withstand 
a loaded tank truck, should sign a 
waiver releasing the oil company of 
liability for damage to the drive be- 
cause of the weight of a 
loaded truck. This would im- 
press on the customer the 
fact that he too must share 
in some responsibility. 


The oil company 
might inquire from 
time to time if there 
is anything it might 
do to improve its serv- 
ice. Whether the cus- 
tomer has any sugges- 
tions or not the effect 
is good psychologically 
and will help to in- 
crease the friendly re- 
lations between cus- 
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tomer and furnace oil dealer. 

The oil company may also 
ask the burner dealers in his 
territory how it can improve its 
service. In return the oil com- 
pany should turn over to the 
burner dealers names of any 
burner prospects. 


Although oil men _ usually 
think mostly in terms of gaso- 
line gallonage, the burning oil 
gallonage of an individual may 
easily be double that of his gaso- 
line gallonage. An oil burner 
may consume from 1500 to 3000 
gallons of oil a season while the 
owner of the burner may buy 
only 600 to 1200 gallons of 
gasoline and 15 to 30 gallons of 
motor oil. 


These are the days when many 
an evening is spent looking over 
automobile catalogs in anticipa- 
tion of a new car in early 
spring. If the owner of an oil 
heated home and his family may 
enjoy the thrills of speculating 
about what car to buy without 
interruption from heating plant 
annoyances—complete com- 
fort through the efficiency 
of the company that sup- 
plies the burner fuel—it is 
human nature for that fam- 
ily to believe it will get 
equal satisfaction from your 
gasoline and motor oils 
after the new car is de- 
livered. 


Sowing the seeds of fur- 
nace oil satisfaction in win- 
ter should bring a harvest 
of motor fuel and oil busi- 
ness the other three seasons. 

This is not an idle asser- 
tion. It is a composite of 
statements of many furnace 
oil dealers who have related 
their experiences before and 
after undertaking the sale 
of home heating oil. 

Another important thing 






















which may build or destroy goodwill 
for the oil company is whether the oil 
company should service the burners. 
There are oil dealers who say it is 
necessary for the oil company to pro- 
vide mechanical service and there are 
those who hold up their hands in 
horror, exclaiming, “Keep away from 
that stuff!” 

An oil company in Wisconsin and 
one in New England were among those 
visited by this writer in surveying the 
furnace oil market. Both of these 
companies provided service for the 
burners they supply with oil. Both 
companies, however, have sold burners 
as well as the oil and have had in- 
stallation mechanics in their employ. 


HE Wisconsin company distrib- 
T utes gasoline, kerosene and 
motor oil as well as furnace oils over 
a considerable northwestern territory. 
It is necessary for it to have several 
good mechanics in its employ to care 
for its gasoline pumps each summer. 
There is relatively little gasoline bus- 
iness in winter and like most com- 
panies it wishes to keep a good or- 
ganization together. It has found 
that its gasoline pump men quickly 
learn to adjust and repair oil burn- 
ers, so they look after burners in 
winter. 


“The turnover of oil burner dealers 
in my territory has been large,” said 
the manager of the New England 
company. “We had to service the 
burners to satisfy our coustomers, 
because many burners were virtual 
orphans dug to the turnovers.” 

If the oil company does take on 
servicing, it should see that the 
service is good service. Otherwise, a 
business friendship built on a quality 
product may be wrecked by faulty 
service and when the new car arrives 
some other company will fuel and 
oil it. 
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Bigger Tanks for Gasoline Stations 


Factor in Cutting Costs 


CLEVELAND 

N THEIR search for means of 
I reducing expenses many market- 

ers have begun to study the phys- 
ical equipment they are using at bulk 
and service stations, to see whether 
changes in the mechanical equipment 
used in the business may not produce 
results. Their study has begun to 
bear fruit in substantial cost reduc- 
tions, in most cases as a result of 
reducing labor charges. 

Not so long ago an executive of 
one of the large companies began to 
study the time spent by bulk sta- 
tion agents in doing necessary jobs. 
His attention soon centered on the 
unloading of tank cars. While cars 
were being unloaded the bulk station 
men were kept at the plant, with only 
that one job to watch. 

Examination of the unloading 
equipment showed that at all stations 
pumps with a capacity of 50 gallons 
per minute were being used.. It re- 
quired two hours and 40 minutes to 
unload an 8060-gallon car with them. 
The executive at once ordered new 
pumps which would handle 100 gal- 
lons per minute and save an hour and 
20 minutes of a station man’s time 
for every car unloaded. The change 
was expensive but the investment paid 
for itself quickly, particularly at 
small stations where the bulk station 
agent also operated a tank wagon 
and other duties which took him 
away from the station. 

Within the past year or so some of 
the larger marketing companies have 
been buying larg- 


ice station equipment said he had no- 
ticed a decided swing toward larger 
tank sizes. 

“The trend is indicated by the fact 
that we have practically discontinued 
our smaller sizes and are now listing 
only our larger sized storage tanks,” 
this manufacturer said. 


Advantages of the use of larger 
storage tanks include: 
1. Reduced delivery costs since 


larger and more infrequent tank 
truck dumps can be made. 

2. Stations are less likely to run 
out of gasoline. 

3. Per gallon cost of storage is 
less since larger tanks cost little more 
to install. 

4. Hazards are not increased. 

Independent stations built by in- 
dividuals are not showing any ten- 
dency towards larger tank sizes. 
Savings in delivery costs to the job- 
bers mean nothing to them and the 
added investment in stock is a factor 
of importance in times of narrow 
margins. 

In some cases jobbers with their 
own station outlets have not con- 
sidered it advisable to use larger 
tanks since the gallonage of indi- 
vidual stations may be small and 
tank truck routes may be worked 
out to advantage by planning for 
small dumps. This is particularly 
true in small towns where 350 to 
500-gallon tank trucks are used often. 

One of the larger companies now 
is using 1000-gallon tanks as_ its 
smallest standard size at gasoline 


stations. This company handles two 
grades of gasoline at all stations, 
so that each station has at least 
2000 gallons of available storage. 

Where stations do a business of 
around 1000 gallons per day this 
company uses two 2000-gallon tanks 
as standard storage equipment. In 
a part of its territory the company 
operated large tank trucks with trail- 
ers. Where this equipment is used 
the company installs at least two 
3000-gallon tanks at each important 
station. 

Where the installation cost of a 
1000-gallon tank is about $35 this 
company has found that a 3000-gal- 
lon tank can be buried for about $65, 
only a little over twice as much as 
for the smaller size. 

To take full advantage of the 
larger dumps it has been found de- 
sirable to have trucks equipped with 
2% to 38-inch unloading lines. The 
underground storage tanks themselves 
should be equipped with 3% to 4-inch 
fill pipes. With connections this large 
it is possible to save truck and 
driver’s time by unloading more 
quickly. 

Within the past year or so there 
has been considerable talk about 
building railroad siding service sta- 
tions with buried storage large enough 
to handle full tank car loads of gaso- 
line. Manufacturers of equipment 
thus far have had relatively few 
calls for tanks exceeding 3000 gal- 
lons capacity for this service, they 
report. 

One western re- 





finer and distrib- 





er storage tanks 
for their service 
stations. In place 
of 550-gallon un- 
derground tanks 
these companies 
are installing 
1000, 2000 and 
3000-gallon tanks 


at individual sta- 
tions. 


Thus far’ the 
1000 and 2000- 
gallon sizes have 
been most popu- 
lar for. under- 
ground storage, 
but tank manu- 


facturers are be- 
ginning to have 
some call for the 
3000-gallon units 
for installations 








utor has installed 
a number of rail- 
road siding filling 


stations in the 
past two years. 
At these stations 


12,000-gallon tanks 
are buried. The 
same company 
uses 1000-gallon 
underground tanks 
at all other fill- 
ing stations. 
Where 2000 and 
3000-gallon under- 
ground tanks are 
used it has been 
found necessary 
to use air pres- 
sure for lifting 
gasoline to pump 
bowls. Direct 








at the busiest sta- 
tions. 


One large man- 
ufacturer of serv- 


Angeles. 
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—N. P. N. Staff Photo 
Lubrication station of the Petroleum Securities Co. (Pan-American) at Los 
Oil is dispensed from a battery of tanks standing on the island. 
These stations have recently been taken over by the Richfield Oil Co. 


pumping from 
tanks of this 
size has not been 
found practical. 
it is stated. 
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car has given tens of thousands of miles of wear. Its a new- 
type oil for new-type cars. Such an oil had to come. You can 
profit by handling The New TAGOLENE. 


For information write, wire or phone 


SKELLY OIL COMPANY 


El Dorado, Kansas Tulsa, Oklahoma 30 Cc 


Kansas City Omaha Minneapolis aN 7 NE} A QUART 


7 
e J RAD1IO—Listen in every Friday at 
10:00 P. M.to the Skellodians with 
Tag and Lene and Marian West, 


the Skelly Smile Girl. “Red” net- 
work, NBC system. WLS, Chicago; 

KSD, St. Louis; WOC, Davenport; i " M4 ah q 4? R q> i i 
WOW, Omaha; WDAF, Kansas eer 


City; KOA, Denver; KSTP, St. 
Paul; and KVOO, Tulsa. 
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i pegees Bennett barrel pump is definitely 


a precision device. Non-visible type, 
having one-piece base especially designed 
for fitting 144"" and 2" drum openings; 
telescoping intake pipe fitting 15 to 60 
gallon capacity drums; self-closing return 
drain arm especially designed and care- 
fully made to eliminate leaking at the 
point of turning; positive heavy cast lock 
link; steel cylinder with special treated 
cup leather pistons. 


Other Bennett models are made with 
visible or non-visible cylinders, with or 
without self-closing return drain arm. 


Model 3 Triangle Truck and Model 8 
Barrel Pump 


Front swivel of truck has 2 
wheels 334"' diameter with 
14" face; 2 rear wheels 8 14"' 
diameter with 14"! face; bar- 
rel clamps for locking 30 to 
60 gallon drums on truck. 
Pump is Model 8 visible type 
with non-drip nozzle and 
covered drain pan having 
metal screen. 


Write for 


Complete bulletins on Bennett visible and 
non-visible barrel pumps, with or without 
self-closing return drain arms; and for 
truck bulletin, to Muskegon. Bennett 
Export Corporation, 32 Broadway, New 


York City. ei 
~Sem 








of Quality. 
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Here's Sure Method to Give Car 


Thorough Lubrication 


CLEVELAND 
IRTUALLY every make of auto- 
mobile presents a slightly dif- 
ferent greasing problem and the only 
way for the greasing palace operator 
to see that his men do a thorough job 
is to draft some routine practice fol- 
lowing which they cannot possibly 
miss points that need lubrication. 
It is impractical for the man in the 


pit or on the lift to carry a lubrica- 
tion chart from each manufacturer 
around with him but he can commit 


to memory the usual points that must 
be lubricated. He can be taught a 
regular inspection for all cars, follow- 
which inspection procedure he 
surely will not miss any bearings. 

A procedure one oil company has 
its men on the greasing racks follow, 
has proved successful. Not all the 
points listed here will be found on 
all cars and on some cars there may 
be a few bearings not listed here 
but if the man with the grease or 
oil gun follows this method and keeps 
his eyes open when around cars with 
which he is not familiar he will give 
any car a thorough lubrication. 

Start at the left front side and go 
around the car counter’ clockwise, 
looking at these points: 

Front shackle on spring. 

King bolt, one or two fittings. 

Front wheel brakes on some ears. 

Front hub cap, if this has fitting. 

Tie rod. 

Drag link, two fittings. 

Steering knuckle. 


Two fittings on rear shackle of 
front spring. 
Front shackle of rear spring, if 


this can be reached from the ground 
level. 








Two fittings on rear shackle of rear 
spring, left. 

Rear wheel brake, left. 

Rear axle bearing, left. 

Rear spring saddle, left. 

Rear spring saddle, right. 

Rear axle bearing, right. 

Rear wheel brake, right. 

Two fittings on rear shackle of rear 
spring, right. 

Front shackle on rear spring. 

Two rear shackle fittings on front 
springs. 

Tie rod. 

Steering knuckle. 

Right hub cap, front. 

Front shackle on right front spring. 

Right front brake. 

King bolt, one or two fittings. 


From the Pit 
Universal joints—one or two. 
Possibly front shackles of rear 
springs, rear axle bearing and rear 
spring saddles if these cannot be 
reached from ground level. 
Oil clutch throw-out bearing, pos- 
sibly this is inside the car. 


Under the Hood 


Fan shaft. 

Pump shaft. 

Distributor shaft. 

Steering gear. 

Generator—light oil. 

Starting motor—light oil. 

Hood cover fasteners—light oil. 
Door hinges—light oil. 


Other Fittings on Several Types of 


Accessories 


Snubbers and shock absorbers. 
Certain types of spring covers. 
Pedal bushings. 

Oil brake links and pins. 








An example of good housekeeping at the lubricating oil pits at a station of 


the Sunset Petroleum Corp. in Los Angeles. 
stone with the rear of the lot landscaped 


The edge around the pits is in 
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New CURTIS Hydraulic Car Washer 


New TIMKEN equipped 
CURTIS Compressed Air Car Washer 
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Curtis Pneumatic Mchy. Co., 


' ; ’ 
1 1965 Kienlen Av., St. Louis—518-X Hudson Term, N. Y. * 
| Please send information aboute.c..ccccccccccccccccccccececeeseee ' 
1 | 
| Name.. iahmnaoas | 
| NE Sse a, 1 
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New Patents 





March 5, 1929 


Prepared by R. E. Burnham, patent and 
trade-mark attorney, Continental Trust Building, 
Washington, D. C., from whom copies may be 
obtained at the rate of 20c each. State number 
of patent and name of inventor when ordering. 


REFINING 


Acid treatment of lubricating oils—George F. 
Olsen, Los Angeles, assignor to General Petro- 
leum Corp. of California. Filed Oct. 11, 1926. 
No. 1,704,206. 


Treatment of distillates from processes of 
cracking petroleum oils—Ralph A. Halloran, 
Berkeley, Cal., assignor to Universal Oil Prod- 
icts Co., Chicago, Ill., Filed Oct. 4, 1923. No. 
1,704,246. 

Means for treating oils—-Charles B. Belknap, 
Highland Park, Mich. Filed Sept. 30, 1920. No. 


1,704,277. 


Dehydrator for petroleum emulsions -Jan 
H. C. de Brey, The Hague, Netherlands. Filed 
July 20, 1926. No. 1,704,463. 

Process of treating petroleum oils—John C. 
Black, Los Angeles, Cal., assignor to Pan 
American Petroleum Co., same _ place Filed 
Feb. 6, 1928 No. 1,704,588. 


PRODUCTION 


Means for raising oils from wells-——-Horace F 
Scruby, Beverly, Cal. Filed June 1, 1925. No 
1,703,963 


Oil-well slip and method of actuating it— 
Karl P. Nielsen, Long Beach, Cal. Filed Dec 
28, 1927. No. 1,704,057. 


Automatic control mechanism for drilling rigs 
Floyd M. Detwiler, Compton, Cal. Filed April 
13, 1927. No. 1,704,464. 


Device for recording deviation from the verti- 
cal in wells—-Gale FE. Nevill, Houston, Tex 
Filed March 21, 1927. No. 1,704,543. 


MISCELLANEOUS 


Process and apparatus for thermally decom- 
posing hydrocarbons Stanley M. Norwood, 
Flushing, N. Y., assignor to Electro Metal- 
lurgical Co. Filed Oct. 11, 1927. No. 1,703,949 

Process for producing purified styrol—-Iwan 
Ostromislensky, New York, N. Y., assignor to 
Naugatuck Chemical Co., Naugatuck, Conn. 
Filed May 7, 1924. No. 1,703,950. 


Automatic cut-off and gauge-valve for oil-tanks 
and the like John W. Force, Wichita Falls, Tex 
Filed Dee. 5, 1927. No. 1,704,501. 


Bolster for tank vehicles—James H. Flannery, 
Kansas City Filed Nov. 4, 1925. No. 1,704,662 


State Code Com mittees 


To Be Formed 


ST. LOUIS, March 15.—The cen- 
tral regional code committee of the 
American Petroleum Institute meet- 
ing here with Chairman H. B. Ear- 
hart, decided to take steps toward 
enlisting a staff of assistants in each 
of the eleven states comprising the 
group. The staff would expedite more 
effectively the work connected with 
the adoption of the code of ethics. 


The committee plans to have com- 
mittees in each state headed by an 
Independent marketer who will name 
his own committee. The regional 
committee also plans to work as 
closely as possible with the state mar- 
keting associations. 


Within the next few days the com- 
mittee expects to issue invitations 
to prospective state chairmen. It is 
hoped to have the entire organization 
completed by April 1. 
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Leak-Proof 
Single Bulkhead Construction 


In STANDARD Single Bulkhead Con- 
struction, the bulkhead flange is made extra 
long. Each section of the shell is welded to 
the flange by a separate and distinct weld. 
These two separate welds not only elimi- 
nate the possibility of leaks between com- 
partments but make a materially stronger 


union of shell and bulkhead. 





Other Standard Products 


Bulk Storage Tanks Couplings 
Delivery Cans Buckets 
Filling Station Equipment (complete) 
Gasoline Pumps (visible) 

Oil Burners (for Heaters) Oil Pumps 
Structural Steel Supports for 
Storage Tanks 
Swing Joints 
Truck Tanks (all Designs and Sizes) 
Unloading Racks Valves 
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HANDARD Has Somethin 
In Bulkhead Construction 
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capacity to the truck tank! One-third less bulk- 
head deadload without any loss of structural 
strength! 


That is what STANDARD Single Bulkhead Con- 
struction accomplishes by replacing double bulkheads 
in the average 1500 to 3000 gallon tanker. In larger 
tanks a proportionately greater increase in capacity and 
decrease in deadload will be effected. 


STANDARD Single Bulkheads (1) Eliminate the 
possibility of compartment leaks. (2) Withstand more 
strain and pressure than any other type of single bulk- 
head construction. (3) Make possible easier and quicker 
repairing in case of accident. 


Fr cae to one hundred and sixty gallons more 


Among the great Marketers now relying on STAND- 


_ARD Single Bulkhead Construction are: Sinclair Refining 


Company, Phillips Petroleum Company, Marland Refin- 
ing Company, Mid-Continent Petroleum Corporation, 
Shell Petroleum Corporation, Independent Oil and Gas 
Company, Beach Oil Company, Pierce Oil Company. 


Note: Double bulkheads are furnished whenever 
specified. 


Standard Steel Works 


i North Kansas City. Mo.USA. 
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50 Bulk Stations 
Erected in 24 Weeks! 








, HE PHILLIPS PETROLEUM COMPANY sets a new con- 
struction record for bulk stations—50 stations completed in six 

_ months! STANDARD STEEL WORKS supplied all equipment. 
This letter from R. C. Jopling, capable assistant sales manager of 

the Marketing Department of the PHILLIPS organization, tells the 


story: 


“Mr. P. G. Walton, President 
Standard Steel Works, Kansas City, Missouri 


Dear Mr. Walton: 


“I have just returned from a trip to our Amarillo Division, where Mr. Trower and 
myself inspected some of our bulk stations, and I firmly believe that we have the best bulk 


station installation of any company operating in the territory. 


“TI find that we have fifty-three bulk stations in 
operation in the Amarillo Division, all but three of 
which have been built within the past six months, and, 
so far as I know, this construction record has never 
been equalled. 


“TI am sure we would not have been able to build 
these plants as fast as we have, had it not been for the 
unusual cooperation of your good company.’’ 


Other famous users of STANDARD Bulk 
Station equipment are: Cities Service Com- 
pany, Sinclair Refining Company, Transcon- 
tinental Oil Company, Skelly Oil Company, 
Independent Oil and Gas Company, Long Oil 
Company. 





We supply complete equipment for 
filling stations—Underground Tanks, 
Compressors, Air Towers,Buckets, Cans, 
Funnels, Gasoline Hose, Lubricating 
Oil Outfits, Dispensers, etc. 


Standard Steel Works 


ae Nosh Kansas City. Mo.USA. 
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“Which gets the most patronage, the pit or the lift?” this 
“Since we put in the lift the pit has had 
he replied. 


man was asked. 
no patronage,” 


Installs Lift 
Profits 


CHATTANOOGA, Tenn. 

VERY service station manager 

in the employ of Southeastern 

Oil Co. of Chattanooga, Tenn., is 

in the grease business for himself. 

Each one buys his grease from his 

employer and pays cash for it. What 

he makes in the conduct of his private 

business is his own. The company 

equips each station with an automobile 

lift and absorbs the cost of electric 

current used to operate them, but the 

man buys his own miscellaneous tools 
and keeps the lift in repair. 


Ralph Hoisington, secretary and 
general manager of the company, 
says this system of merchandising 


number of tan- 
Southeastern Oil 


grease has brought a 
gible advantages to 
GR 

By increasing the earning power 
of the station managers it has enabled 
the company to keep its older and 
more valuable men on the job, satis- 
fied with earnings and prospects for 
advancement. 

3y making the increased earnings 
of station managers depend directly 
on their own sales effort, they have 
concentrated on grease sales and in- 
crease volume steadily. This has been 
reflected also in improved turnover of 
gasoline and motor oil. 

The company gets the top price for 
grease turned out by its own grease 
plant and sold to its own employees, 
but still allows the stations a margin 
of 100 per cent to earn in serving 
customers’ cars, which the men con- 
sider liberal. 

Justified by the company’s liberality 
in the grease department, no shrinkage 
allowance is made to. stations for 
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“One man can do as much on level footing as two can do 
in the same time handicapped by cramped quarters, in- 
adequate daylight and ladders to climb.” 


and Allows Station Men 


on Sales of 


gasoline outage. When the station 
tank is gauged the manager must turn 
in money for all the gasoline gone 
out of it. 


Office records are so greatly simpli- 
fied by this system that Southeastern 
Oil Co. was able to handle $850,000 
worth of business last year with only 
six people in the office. They do not 
even employ a bookkeeper. 
merchandise 


Probably no item of 


is more elusive than grease. ‘What 
has become of the grease we con- 
signed to your station?” That is a 
question fruitful of unpleasant argu- 
ments between the management and 
sales personnel in many companies. 


By selling grease for cash to the sta- 


tion men, this irritating detail is 
eliminated. 
The company does not maintain 


trade relations in grease with all the 
men on every station. They do busi- 
ness only with the station managers. 
Each manager may make _ whatever 
arrangements he can with the other 
men at the station to keep them help- 
ing him in the sale of grease. Most 
of the managers set aside about one- 
third of their gross profits on grease 


to divide between the other two men 
on the station. For example: 
A customer drives into a South- 


eastern Oil Co. station for some gear 
lubricant. The popular name for ii 
in the south is ‘dope’. One of the 
men at the station puts four pounds 
in the transmission and six pounds in 
the rear end. Ten pounds of 
at 30 cents a pound make a bill of $3. 
The merchandise sold to this customer 
the station manager 15 cents a 


grease 


cost 


Grease 


pound or $1.50 which leaves him an 
equal amount as gross spread. 


About one-third of that $1.50 ulti- 
mately goes to the two junior em- 
ployees on the station. In other words, 
the customer was worth $1 to the sta- 
tion manager and 50 cents to the other 
two men. Not all managers divide 
that 50 cents the same way. One 
manager may allow 25 cents each to 
the other two men. Another manager 
may start a contest and give all the 
allowance to whichever man greases 
the most cars in a month. A _ third 
manager may divide it 60-40 arbi- 
trarily or figured on some contingent. 


=. SATISFACTORY has the ar- 
rangement proven among the 
service station managers that one of 
them has remained with the company 
nine years, another eight, another 
six and a fourth nearly three years. 
At least two of these men are known 
to be making upwards of $250 a 
month, counting the profits on their 
grease business together with their 
salaries and commissions on motor oils. 


To keep the salesmen on their toes 


selling motor oils, they are allowed 
a 10 per cent commission on _ their 
sales. Every man at the station has 


the same arrangement with regard to 
motor oil, it is not a deal between 
the company and the station manager. 
Aleohol for radiators in winter is 
handled on the same basis as motor 
oil. 


Another service the company ex- 
tends its station managers in the con- 
duct of their grease customers is in 
regard to credit. Naturally a great 
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many of Southeastern’s customers 
have charge accounts with the office. 
They want to charge their greasing 
work as well as their gasoline and 
oil, not knowing that the greasing 
business is a private enterprise of the 
station manager. The management 
takes care of that in a simple manner: 


. The office supplies each station with 

a regularly revised list of the com- 
pany’s credit customers. When one of 
these wants to charge a greasing job 
he makes out a charge ticket in the 
usual manner but the company accepts 
such charge tickets on greasing jobs 
from the station manager in lieu of 
cash at face value in payment for 
grease. 


N THIS way the company carries 
I all the credit for its station man- 
agers in their personal grease busi- 
nesses, so far as the company’s au- 
thorized credit customers are con- 
cerned. Of course if a station man- 
ager wants to extend credit to some 
customer not on the official list, he 
does so at his own risk. 

“If the company carries charge ac- 
counts for customers, does business 
with several refiners, has a pay roll 
and incidental expenses, how’ you may 
ask, “does it get along without a 
bookkeeper ?” 

The answer is that the company 
employs an outside firm of public ac- 
countants to post all journals to the 
general ledger, work up a monthly 
profit and loss statement and handle 
all tax matters. This service from 
an outside firm costs less than $100 
a month. Handled in the conventional 
way, this service would involve a 
bookkeeper at $175 a month at least, 
and probably a clerk at $125. 

At present the office force consists 























Lifts can be kept clean, operators say. 


—N. P. N. Staff Photo 


When spills occur they are on the 


station drive and the men clean them up quickly. The bottom of a pit does 
not show so it is neglected and becomes a junk pile and an eye-sore 


of two executives, two men clerks and 
two girls. One girl is a cashier and 
the other a stenographer. The execu- 
tives are Mark Senter, president of 
the company and Mr. Hoisington. “I 
think a great many oil companies have 
systematized themselves to death,” 
Mr. Hoisington says. ‘But what could 
be better from an accounting stand- 
point than to get cash for merchandise 
missing on inventory?” 

Pictures accompanying this. story 
show that Southeastern Oil Co.’s sta- 
tions are all equipped with automobile 
lifts. It is not peculiar to this com- 
pany’s merchandising plan but fairly 
general throughout the south. In 
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—N. P. N. Staff. Photo 

Not many automobile hoists or pits are housed in the south. This one has 

a roof over it, protecting the workmen from rain and sun. There are so 

few protracted spells of bad weather in Chattanooga that daylight is valued 
.more than walls 


fact Dixie is the home of the auto- 
mobile lift. It is claimed that the 
first one was made in Memphis and 
now several kinds are manufactured 
in the south, two different kinds in 
Chattanooga. 

The climate is such in the south- 
eastern quarter of the country that 
housing is not generally considered 
necessary for the chassis lubrication 
department of any station. The rule 
is to have the greasing department in 
the open air and in plain view of the 
street. Four leading Independent job- 
bers in the south (to the writer’s per- 
sonal knowledge) are filling up grease 
pits and erecting lifts in their places 
this spring. 


Abeer pits to lifts in the 
greasing service, few of the oil 
men who are changing, or contemplat- 
ing a change, will admit that the ele- 
ment of safety enters into it. They 
say it is entirely the merchandising 
advantage and the operating advan- 
tage of the lift that gives it prefer- 
ence over a pit. 

“One man can do as much greasing 
with the car on a lift as two men can 
do in the same time with the car over 
a pit,” an Atlanta jobber said _ re- 
cently. “The lift saves all the wasted 
time spent climbing ladders into and 
out of the pit.” 

“You have to approach a car from 
all angles when you grease it. And 
with a lift you can see plainer in day 
time and can carry a light easier at 
night,” is the way the preference was 
expressed by a practical operator in 
Chattanooga. 

A South Carolina jobber expressed 
it in this way: 

“An automobile lift is a modern 
piece of equipment. Customers natur- 
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Yes,we mean just 


Blackmer bulk station pumps will pump more gallons per dollar 
—first cost, operating cost, and maintenance cost all taken into 
consideration. No other pump will do so much for so little. 


Blackmer pumps require less power—they will handle more volume 
of liquid with less power than any piston pump made. This is due 
to the continuous rotary action of a Blackmer pump. When once 
started there is no stop or hesitation in the flow of liquid. Itis an 
established fact that more power is required to start and stop 
intermittently the movement of any object than it does to keep 
it moving after it is once started. 


Capacity and suction are maintained 





The unique construction of Blackmer pumps enables them to 
maintain practically their original operating characteristics through- 
out their life. This is due to the Blackmer principle of Automatic 
Take Up For Wear, which not only gives to the pump its exception- 
ally long life, but allows the pump to adjust itself automatically 
so that the effects of wear are not reflected in its performance. 





This viewshous the rotor 


and the three buckets This is a Blackmer Standard Double 
inside the cylinder. It Unit. Two 100 g. p.m. pumps with 
suggests the Blackmer clutch gears. Motor or engine driven. 


simplicity and _ sturdi- 
ness of construction. 
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Blackmer Standard Double Unit— 
two 100, 200, 300 or 500 g.p.m. pumps 
with clutch gears. Motor or engine 
driven. The 100 g. p. m. unit will 
unload tank car of gasoline in I 
hour and 20 minutes. 


an Fy 


One man plus a monkey wrench 


can quickly and easily replace a few inexpensive parts when a 
Blackmer pump shows signs of wear. It is only necessary to re- 
move the head of the pump— insert new buckets—put on the 
head and the pump becomes practically the same as new. 


Most of the larger oil companies use Blackmer pumps at all of 
their unloading stations. They have learned by years of experience 
that Blackmer pumps deliver “More gallons per dollar.”’ 


Mail coupon today for free literature giving facts and prices. 


BLACKMER PUMP CO. 
1801A Century Avenue 
GRAND RAPIDS, MICH. 


FRE E BLACKMER PUMP COMPANY 


1801A Century Ave., Grand Rapid, Michigan 
Please tell me how to pump ‘‘more gallons 
per dollar’ and send your free book,**Pump- 
ing Equipment for Bulk Stations.”’ 


This study of pump- 
ing economy was pre- 
pared especially for 
oil jobbers by a Black- : 
mer engineer. It will INGING ra ish utd dcccadaxacdcavecendaunnamesaasatad 
be a real help to you. 
Mail the coupon. 
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ally expect to get a more up-to-date 
job on their car at a station that is 
well equipped. The average motorist 
will drive on a hoist more readily 
than over a pit; not especially be- 
cause it looks safer but because it 
looks more modern.” 


The station superintendent for a big 
southern operator, claims that hoists 
are cleaner. “Crank case drainings 
are caught in a clean receptacle of 
some sort, installed near the hoist or 
hanging under it. There is no drip. 
If oil is spilled it is in plain view, on 
the station drive, and the men will 
clean it up as quickly as they can. 
The bottom of a grease pit is like 
the bottom drawer of a desk, out of 


sight and therefore neglected and 


disorderly.” 

“It is easier for the workmen on a 
greasing job to keep clean working 
around a lift than in a pit,’”’ a work- 
man said recently, “I am afraid to 
get in a man’s automobile after I 
come out of a pit. I am too likely 
to leave grease on his car seat and 
ruin his clothes. But I can grease a 
man’s car on a lift and feel perfectly 
safe in getting in it and driving it to 
the parking space when I am through. 
Nothing gets greasy but my hands.” 

“A grease pit can be built to per- 
form the function of a lift,’ in the 
opinion of an oil man in central 
Georgia, “But when you have built 


it, it will have cost you more money 
than the best car hoist on the market. 
To equal a hoist in efficiency a pit 
must be a spacious basement, acces- 
sible by convenient stairs, with a place 
where a customer can stand and see 
the under side of his car without 
taking a chance on getting spattered 
with oil.” 


These opinions all contemplate opera- 
tions in a southern climate, of course. 
Oil marketers in northern states, where 
there are nine months of overcoat 
weather in every year, several years 
ago faced the problem of modernizing 
the grease pit or housing the auto- 
mobile hoist. 


Naval Rating Plan Keeps Maytlower 
and Men Shipshape 


Stations 


BOSTON 


VERY day is “Competition Day” 
E at Mayflower service stations. At 

the end of each month, every 
Mayflower service station operator 
(about Greater Boston) knows where 
his particular station stands with re- 
gard to the rest of the stations in 
the chain. 

Before we tell you who has brought 
about this rather unique, intensely in- 
teresting and perpetual competition, 
we would like to have you read a bit 
from one of the monthly letters that 
accompany the announcements of the 
prize winners. It will give you some 
idea of the man himself. 

“_ When you are selling the cus- 
tomers Mayflower gasoline in this 
way you are doing one other thing. 
You are selling yourself to the com- 
pany. You will be known as one of 
our crack station salesmen, and when 
opportunity comes to shove a man 
a notch up the line, your name will 
be one of the first that is spoken of 
and discussed. 

“And promotions are going to come 
from the pumps. In no other way do 
I see any chance of building up a 
thoroughly seasoned, well-trained and 
loyal personnel. It is with great 
pleasure that I am able to announce 
the promotion of Mr. Ray Cobb to 
Station Superintendent—.” 

The gentleman who wrote this let- 
ter is best known as “Commander” 
Boynton. Although a retired execu- 
tive officer from the U. S. Naval 
Service, the commander has by no 
means retired from the business of 
training men. 

A few days ago it was our priv- 
ilege to be granted an interview with 
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By K. A. MacKenzie 


Commander Boynton. We met a man 
neither young nor old, yet a man both 
young and old in experience. Operat- 
ing a large chain of service stations is 
a comparatively new venture for the 
commander, but training men is a 


matter far from new to this execu- 
tive. 

One finds much that is Navy-like, 
about the commander’s way of op- 


erating stations. Responsibility is 
nicely coordinated. Ship-type neatness 
is demanded and secured. Supervision 
is closely and constantly maintained. 
Every man is given to understand 
clearly what his duties are and is 
encouraged to seek advancement, 
which is open to all. 


The Mayflower chain is operated by 
the group plan. That is—the chain 
has been divided into districts, having 
some 10 stations each. The man in 
charge of a district is known as a 
superintendent. He is permitted one 


spare man. This assistant, when not 
doing relief work, is always kept 
busy. He may assist a new operator 


for a time, perform minor mainte- 
nance tasks, help out during peak 
hours at especially busy stations, do 
outside selling or any number of dif- 
ferent things, as required. 


Promotion is governed by experi- 
ence and performance, rather than by 
a mere seniority standing. Salesmen 
are selected from the superintendent’s 
group. Superintendents are “made” 
from spare men. The spare man’s 
job is open only to the especially good 
operator. 

Each week the district superintend- 
ents have a meeting. At which time, 
Commander Boynton, with his assist- 
ant and occasionally other company 


executives, talk over the problems of 
the day and such matters as are perti- 
nent to the conduct of the service sta- 
tions. Here, every one is invited to 
express an opinion, make a sugges- 
tion or register a complaint. In any 
event, the majority must be satisfied, 
either to accept or reject a plan or 
policy. 

One of the first moves the com- 
mander made in order to become ac- 
quainted more quickly with the sta- 
tion personnel, was to arrange to 
hold two meetings, one for each shift. 
Not only were introductions in order, 
at these meetings, but the men were 
given a few short talks by several 
department heads. Policies were out- 
lined and in general, the purpose of 
these talks was to encourage coopera- 
tion. 

A sort of manual was carefully 
drawn up, dealing in great detail with 
station routine. A copy of which—in 
mimeograph form—was mailed to each 
station. 


VERY one was kept working un- 

der “forced draft” for a period 
until physical conditions became more 
attractive. 


Once having lined up an organiza- 
tion that functioned smoothly, the com- 
mander signalled for a change of 
speed and “better service” became the 
objective. The spirit of competition 
relieved the pressure of forced draft. 


Commander Boynton has made of 
service station work, an_ inviting 
game. Every one, himself included, 
has a definite part to play. There 
are many rules and regulations but 
every game has these. There are 
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Petroleum Jobber 








Industrial Chemical Mfg. Co., Inc. 
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l Our recent consolidation of six strategically located 


2 
a 


distilleries together with warehouse stocks in 19 
Cities is the assurance we give to the jobbers of our 
ability to maintain shipping schedule regardless of 
the demand or the period. 


Warehouse Stocks 


Atlanta Kansas City Pittsburgh St. Louis 
Boston Newark Buffalo Brooklyn 
Detroit Baltimore Minneapolis Rochester 
Chicago Louisville Cleveland Grand Rapids 
Philadelphia Cincinnati Charlestown, Mass. San Francisco 


Rossville sale policy is the distribution of Denatured 
™ Alcohol through the recognized distributors. 
We will gladly discuss with the jobber the ‘“‘Ross- 
~ ville Sale Aids for Distributors of Denatured 
Alcohol”. 


in freshly painted drums. We pay return freight on empty drums. 











NEWARK, N. J 


March 20, 1929 
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prizes too, regularly and _ fairly 
awarded. Each operator has an equal 
chance to win, on his own merits. 


Station salesmen, as the commander 
prefers to speak of his personnel, 
comprise the “team.” The _ superin- 
tendents are “field coaches.” The com- 
mander and the assistant manager, 
not only direct and assist both players 
and coaches but they keep the score, 
the only complicated part of the pro- 
gram. 

The game itself is no more and no 
less than the actual performance of 
the daily work expected from a group 
of men hired by a large corporation. 
Because of the especially clever 
scheme of determining the score—de- 
vised by Commander Boynton, this 
game is going over in a big way. 


Briefly the scheme is as follows: 
every station receives a rating each 
month in accordance with its stand- 
ing as regards four factors; 

40%—A—Appearance and upkeep of 
station. 

10%—B—Appearance and manner of 
personnel. 

40%—C—Gallonage 
vious month. 

10%—D—Ratio of oil sales to “gas” 
sales. 

Each of these 
certain weight, 
sarily the same 


against pre- 


factors is given a 
although not  neces- 
weight each month. 


Maximum 


For example, if it were desired to 
“boost” the percentage of oil sales, 
this factor “D” would be raised and 


some other factor correspondingly 
lowered. 
In order to fairly determine the 


given for any factor, sev- 
eral points in turn, carry a certain 
weight. In marking factor A, for in- 
stance, no less than seven points are 
considered. (a) grounds, (b) pumps, 
(c) pit, (d) equipment, (e) building, 
(f) rest rooms, (g) lights. Any num- 
ber of points may be selected, and dif- 
ferent points may be used from month 
to month—but always the same Ssys- 
tem of grading is used at every sta- 
tion, for any one month. 


mark to be 


a station all points 
(per factor) are checked and the re- 
sulting weights are added together 
and divided by the number of points 
(per factor)—this result gives the 
percentage of a particular factor 
weight. Addition of the four factor 
weights, thus determined, gives the 
rating of the station. 


When marking 


Factors A and B may be determined 
at any time during the month. In 
this way an operator never knows 
when he is going to be checked up. 
Should an operator take advantage of 
an early checking up and become lax, 
there is always the chance of a later 
check. 


When all sales figures are received, 
factors C and D are determined. The 
final results of the competition are 
compiled and arranged in order of 
merit, for the entire chain. A listing 
is also made of the standing of dis- 
tricts, in order to determine who is 
the leading superintendent. 


These lists are sent out to every 
station, accompanied by a letter from 
the commander who comments on con- 
ditions as he finds them. These let- 
ters are not always complimentary 
throughout, but are always compli- 
mentary in some respects and every 
letter is instructive. 


The entire competition involves 
nothing that is out of the ordinary in 
the line of performing the high 
standard of service expected from 
Mayflower operators. Every operator 
is instructed, either verbally or in 
writing and usually in both ways, as 
to what is expected of him. Superin- 
tendents work closely with the op- 
erators at all times. Consequently, if 
an operator does not get a good rat- 
ing he can look to himself for the 
reason. Not only does this competi- 
tion show up those who are careless 
but it shows up the men who are es- 
pecially good. 


Naturally this system entails con- 
siderable work, adds somewhat to the 


of Window Display Space 
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HE Standard Oil Co. of Cali- 
fornia has worked out a rather 
unique but practical style of archi- 


tecture for a gasoline station where 
the location calls for two canopies at 
right angles to each other. The 
canopies themselves are 


apparently 
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the standard type to be found at 
other Standard stations. The method 
of construction of the building, which 
is of standard steel, provides for a 
maximum of window space favorable 
for the display of merchandise inside 
the station. Only a portion of the 
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—N. P. N. Staff Photo 


back side of the station is entirely 
of steel. The building is six-sided 


and irregular in shape. The station 
shown in the accompanying  photo- 
graph is located at Crenshaw and 
Washington avenues in Los Angeles. 
It is leased to A. E. Valantine. 
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—the Globe Hoist is priced as low as any lift or hoist 
on the market. 


The Globe Hoist is operated on an extremely simple 
principle— one that has proven its superiority and reli- 
ability for over eleven years. Globe, you know, has been 
building grain elevator dumps, used in the United States 
and Canada, for this period. And, during this time the 
Globe Hi Preg (cup leather) principle has been tested 
and retested over and over again under the most stren- 
uous conditions and under loads that are in excess of 
automobile weights. The principle is sound. Each part 
of the Globe mechanism has been thoroughly tested and 
Globe knows that the Globe Hoist is right —that it is 
the best buy on the market today. 


And not only that— not only does Globe know that the 
Hi Preg principle is right and that the Globe Hoist is 
mechanically correct, but Globe guarantees absolute 
satisfaction to every owner of a Globe Hoist. The same 
principle of operation which has proven 
so satisfactory in huge hydraulic 
presses is proving equally satisfactory 
in hoisting automobiles. And in boost- 
J ing the greasing profits of garages and 
vant service stations. 
\ 
This illustrates the 
hi-preg principle— 
the cup leather on 
lower end of piston 


Globe has been in business nearly 
forty years and proposes to stay in for 
years to come. This means that there 


























**L appreciate the fact that you still maintain an 
interest in my Globe Hoist after 1 have bought 
and paid for it. 


“Allow us to compliment you upon the merchan- 
dising plan sent with the Hoist. It is very effective. 


*“*My Hoist is working splendidly. I've had no 
difficulty with it whatever—it lifts smoothly and 
surely every time I put a car onit.”” 


L. G. Matthews Filling Station, 
Lake Worth, Florida 


is no possibility of a Globe Hoist owner having an 
“orphan” on his hands in a year or two. Globe is here to 
stay and to continue giving its complete merchandising 
assistance to every Globe Hoist operator. 


And, finally, here are the important reasons why Globe 
is superior — why it is the Hoist for you to buy. 


The Globe Hoist is raised or lowered within the cylin- 
der by oil in contact with the lower end of the piston— 
the oil being controlled by air pressure. The necessary 
perfect seal is maintained by a leather ring, or cup, at 
the lower end of the piston. This entirely eliminates 
packing gland. As the oil is forced (by air pressure) 
against the piston, the leather is hydraulically held 
against the honed inner surface of the cylinder. There 
is not the slightest escape for the oil—there can be none. 
The cup leather holds tight and the lifting piston is 
always dry. These leathers are good from three to five 
years. When replacement is necessary the job requires 
only about 25 minutes. 


Send the coupon and get the facts about the Hoist and 
the Globe merchandising plan. 


GLOBE MACHINERY & SUPPLY COMPANY 


205 West Court Avenue 








March 20, 1929 


e Des Moines, Iowa 


ist THIS COUDOS 


GLOBE MACHINERY & SUPPLY CO. 
205 W. Court Ave., Des Moines, Iowa 


Send me full details of the Globe Hoist 
and the Globe merchandising plan. 


HOS 


Address... 
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operating expense and requires con- 
stant attention—which raises the ques- 
tion, is it practical? 


The answer is Yes. Commander 
Boynton’s personnel is now selling bet- 
ter than 3 per cent oil to “gas,” where 
formerly with the same oil at the 
same stations, the average was less 
than 2 per cent. Gallonage has gained 
at the full price over gallonage for- 
merly sold under the discount plan. 
The appearance and manner of the 
personnel has greatly improved. The 
stations not only are more attractive, 
but the maintenance costs have been 
somewhat lowered. 


HE value of the competitive sys- 

tem of operation is limited only 
by the extent of its application. As 
worked out by Commander Boynton it 
is more than a measure used to gauge 
efficiency, it has become a means for 
attaining efficiency. 


This plan has passed the stage of 
being an experiment in the Mayflower 
organization. The end of each month 
brings to the entire service station 


personnel, certain and definite  in- 
formation of both collective and in- 
dividual accomplishments. Every man 
knows exactly where he stands. He 


has pointed out for him not only his 
own weakness and strength but the 
weakness and strength of his fellows. 


The consistently weaker individuals 
soon give way to other men. Coop- 
eration is more generally prevalent. 
There is less tendency to leave things 
for the other fellow to do. Every- 
thing counts, one way or another and 
there is always the chance of a fair 
inspection at any time. 


Superintendents have a greater in- 
fluence over their men than formerly 
was the case. Operators and superin- 
tendents alike have become more de- 
pendent upon each other in order to 
get ahead. Ideas are more frequently 
exchanged, suggestions are more read- 
ily put into practice. More sales let- 
ters are sent out and more sales let- 
ters are read. 


By reason of the competitive system 
of operation, better service has re- 
sulted for Mayflower patrons—men 
have been helped to help themselves— 
a job once thought dull and monot- 
onous has become known as one of 
keystone importance in the retail sales 
department. 


And yet, Commander Boynton tells 
us he has only scratched the surface. 
That he has many things in mind for 
his personnel, not the least of which 


is a trip (in small groups) to the 
company’s refinery. 

Do you wonder that one of his 
superintendents remarked “It is a 


tough job to get a job at one of our 
stations today.” 


‘ 


Everything must be “shipshape” at 
Mayflower stations. The influence of 
the navy may be seen clearly in the 
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following instructions on which the 
appearance of stations and men are 
judged: 


The gravel must be raked, grass 
cut, hedges trimmed and all trash 
carefully picked up. Spaces back of 
houses, signs, etc. must be kept as 
nicely as front yards. 


Pumps must be washed down and 
wiped off at all times. Light bulbs 
must be operative and clean. Pumps 
must be free from leaks and islands 
must be freshly white-washed and free 
from oil. 


Oil pits must be neatly picked up, 
freshly white-washed and free from 
accumulations of oil (no oil must ever 
be dumped in the pit). No gear, other 
than drainage pails or buckets must 
be left near them. 


Grease racks, except when in use, 
must be wiped down, and all gears, 
tools, etc., carefully stowed and ar- 
ranged. In fair weather, equipment 
end tools may be arranged in an or- 
derly manner at the sides or at the 
rear. The space around the oil racks 


Ohio Solons Consider 
Chain Store Bill 


COLUMBUS, 
bill licensing wholesale and 
stores, including bulk and 
stations of oil companies, has been 
introduced in the Ohio General 
Assembly by Representative G. E. 
Sharp of McArthur, O., and is ex- 
pected to bring concerted opposition 
from every merchant in the state who 


©:., March 16,—A 
retail 


service 


has more than one small store. 

The bill, according to good infor- 
mation in Columbus, has been fos: 
tered by various associations that 


represent the small merchants of the 


state who seek to stifle growth of 
chain stores. 

The license fees begin with $5 a 
year for one store that does an an- 


nual business of not more than $12.- 
000 a year and _ slides upward to 
$750 a store for operators of more 
than five stores which do an annual 
business of more than $100,000 a year 
in each store. 


The license fees would fall most 
heavily on the large companies, and 
the proposed law is regarded gener- 
ally as a tax on enterprise and an 
effort to dam economic progress. 


It has been roughly estimated that 
the fees assessed the Standard Oil 
Co. of Ohio might exceed $500,000 a 
year and the Pure Oil Co. $250,000. 
Fees assessed such companies as the 
Sinclair Refining Co., Refiners Oil 
Co., Johnson Oil Refining Co., Shell 
Petroleum Corp., Hickok Oil Corp., 
Paragon Refining Co., might all run 
into the tens of thousands of dollars 
and for a few well over $100,000 a 
year. 


must be kept clean, clear and proper- 
ly stowed. 


Oil bottles will be kept filled, and, 
in fair weather, displayed either in 
front of the houses or on the islands. 
Bottles must be wiped clean, spouts 
polished (never allow polishing mate- 
rial to enter the oil) and the spouts 
covered with caps. Oil tanks must be 
carefully wiped down at all times. 


Air compressors must be kept care- 
fully painted, cleanly wiped down and 
properly oiled at all times. 


Tools must be hung in their proper 
places on the racks provided, wiped 
clean, and kept free from rust and 
grease. 


First Aid Kits, when supplied, must 
be kept clean and filled, and never 
used except in cases of proper emer- 
gencies. 


Accessory equipment must be prop- 
erly stowed and neatly arranged. 


Battery filling jars must be kept 
at least two-thirds full of clean water, 
carefully wiped off and prominently 
displayed. 


Air towers must be kept carefully 
wiped down and neatly painted. 


Houses must be neatly stowed at all 
times. No greasy or soiled rags left 
around, and clothes, dungarees, ete. 
must be stowed away in the lockers. 


Toilets must be kept scrupulously 
clean, supplied with towels, toilet 
paper, drinking cups and soap. Toilet 
seats must be wiped down frequently 
with disinfectant, and all doors fitted 
with locks or latches 


which are op- 
erative from the inside. Noticeable 
signs must be displayed indicating 


clearly the location of the toilets. 


Windows and paint work must be 
kept clean at all times. 


KELLARS must be clean, properly 
lighted and properly stowed. 
Desks must be properly stowed, 
papers filed in the drawers and every- 
thing arranged in a neat and orderly 

manner. 


Electric lights must be operative, 
clean, globes scrubbed and posts prop- 
erly painted and scrubbed down. 


All signs must be in place and 
clean. 
All filling station attendants must 


be neat in appearance at all times. 


Except for lubricating rack attend- 
ants, all station personnel must be in 
Mayflower uniforms, and these uni- 
forms must be kept clean and worn in 
a smart soldierly fashion. 


When an attendant is working in a 
grease pit or is engaged in dirty work 
overalls may be worn over the uni- 
form. 


In summer, when the temperature is 
over 80 degrees, the blouse need not 
be worn provided a neat shirt with 
collar and necktie is worn. 
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DD A REAL BLOCK to your present 
holdings by increasing your com- 
pany good will. Paint your name 
more brilliantly along the highways 
of oil distribution will colorful, per- 
manent, Meyercord Ducal transfers. 
Label your products, your tank cars, 
your trucks, and your points of sale 
with the consistently outstanding 
“punch” of these better signs. They 
look better, wear longer, and there- 
fore cost less. 


The MEYERCORD Co. 
120 So. La Salle St. Chicago, Illinois 


Your signs on the win- 
dows, doors, gas pumps, 
and oil drums ¢f your 
service stations should 
be as well designed and 
colorful as your finest 
printed advertising. You 
can achieve this most 
economically with Mey- 
ercord Ducal Transfers 
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Low Pressure Separation of Gas and Oil 






Creates Important Savings 


By C. C. Taylor* 


(Read before California Natural Gasoline Association, Feb. 14) 


arrival of scientific 
into the realm of 

oil production the develop- 
ment of the oil and gas separator 
and its set up has not been neglected. 
Recent studies of the effect of back 
pressure on wells, the advent of gas 
lift with its large quantities of gas 
and relatively small volume of oil, the 
occurrence of large oil and gas pro- 


ITH the 
methods 


at atmospheric pressure will handle, 
with a reasonable amount of oil, ap- 
proximately 3500 Mcf. of gas per 24 
hours, while at 300 pounds pressure it 
will handle only 15,000 Mcf. 


If velocity alone were the control- 
ling factor the trap should handle 
75,000 Mef. of gas. This is accounted 
for by the fact that in raising the 


pounds the proportional densities of 
the oil and gas change from about 
880/1 to 41/1. Obviously a _ spray 
of oil should drop out of an ascending 
current of gas weighing .07 pounds 
per cubic foot much quicker than from 
gas weighing 1.47 pounds per cubic 
foot. 


The ordinary single trap installation 























: an pressure from atmospheric to 300 is used for small wells and wells re- 
ducers in localities where natural gaso- 
line is of extreme value and the 
phenomenal growth of the natural gas 
and gasoline industry are factors that ps — 
have contributed greatly to this de- | Le GAS. TRAP 
rt 
velopment. ey ij ; 
In general, the trend in gas trap a 2 gs | a 7 rt 
construction has been towards a de- Pr ge le a | | | xs 
crease in the amount of baffling within SSS HT CAS. TRAP | | “Tl ‘ 
the trap, and larger gas and oil =< | | HT \\ 
inlets and outlets, all of which effect SS | + || a 
the minimum pressure drop, that is _ fo ae Ah | | | 9 fp 
so important in single trap installa- % Fe } Thi | 
tions and in the final separation with H be |] 
complex trap arrangements. i sh | | \ \ | 
The capacity of a gas trap is gov- ho ey Ca aaa ‘ 
J % ES i| 
erned within certain limits by the : ong wie ay Pg som pncasune sad 
amount of gas rather than the amount Ve, Sho, \422, 
of oil to be handled. However, as the So, So Panag 
density of the gas increases with “SQ , 
pressure, the allowable velocity is re- we, 
duced accordingly. A 42-inch trap 
iene "Onto ai ae ae Fig. 1—Double gas trap installation, traps connected in series 
Curve showing the average decrease in gasoline content in gas due to quiring the lowest possible’ tubing 
increased trap pressure on nine wells in the Brea district pressure. It is usually mounted on a 
platform attached to the corner of the 
well derrick or on a separate derrick 
m near the wells and in either case is 
, elevated sufficiently to allow the oil 
2.0 to gravitate to the tanks, thus pre- 
1.8 venting unnecessary back pressure on 
the well, also loss of tank vapors. 
va An overhead connection with bends 
Pt is installed between the tubing and the 
Si.e trap so as to eliminate all possible 
be ; pressure drop at that point. The trap 
aid | is equipped with an oil and gas con- 
8 .e + trol valve or valves so as to auto- 
| sy matically exert enough pressure on 
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Fig. 2 


Curve showing the average decrease in gasoline content of gas due 
to increased trap pressure on nine wells in the Brea district 






the trap to take care of any heading 
of the well which might overload the 
oil line to the tanks and fill the trap 
with oil. The gas of course, goes to 
the low pressure gathering system. 
With the bringing in of so many 
high pressure wells with their large 
volume of oil and gas it has been 
found advantageous to develop an in- 
stallation that would handle the oil 
in series so that well pressures could 
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PERFORMANCE DATA OF WELLS PRODUCING FROM NORDSTROM AND BUCKBEE 
































be taken advantage of to the fullest 
extent. 

Fig. 1 shows a typical double trap 
installation operating on several Nord- 
strom or Buckbee sand wells at Santa 
Fe Springs. On some of the largest 
of these wells two high pressure traps 
in parallel are used instead of one. 


The oil and gas comes from the 
well, which is beaned back to 300 
pounds or better, and flows to the 


primary trap which is held at 300 


pounds pressure. 


HE high pressure gas from this 

trap is metered and piped to the 
high pressure system from which it is 
used for circulating low pressure wells, 
repressuring depleted sands or treated 
in a high pressure absorption plant. The 
oil from the primary or high pressure 
trap together with the gas that is dis- 
solved in or entrained with the oil, 
at that pressure, flows to the secon- 
dary trap where the final separation 
is made under atmospheric conditions. 
The oil gravitates to the tanks and the 
gas is metered and discharged into 
the low pressure gathering system. 


As the tubing pressure at the well 
decreases the primary trap pressure 
must be lowered accordingly. It is 
dropped to the next pressure at which 
it can be advantageously used except 
when it is held as high as possible, in 
order to obtain the greatest capacity 
or most efficient separation. In that 
case, the desired pressure is held by 
means of a back pressure regulator 
on the outgoing gas line. 

The importance of ample flow line 
capacity can not be overemphasized. 
A few pounds of extra pressure drop 
through the flow lines may necessi- 
tate lowering the primary trap pres- 
sure weeks before it would otherwise 
be required. Insufficient capacity of 
the oil line to the tanks will auto- 
matically raise the secondary trap 
pressure with the resultant loss of 
light fractions from the tanks. 

Fig. 2 plainly illustrates the im- 
portance of atmospheric separation of 
oil and gas in both the single trap 
installation and the final separation, 
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where two or more traps are used in 
series. Without this low pressure in 
the trap, valuable light fractions are 
held in the oil and escape as tank 
vapors upon reaching the tank and 
atmospheric conditions. This also con- 
stitutes a fire hazard. 

The curve shown was made up from 
data obtained from nine wells in the 
Brea district when trap pressures were 
lowered. The wells are all operated 
by “gas-lift” and each was equipped 
with a single elevated trap. As tub- 
ing pressures were affected by the 
lowering of trap pressure, some of the 
increase was undoubtedly due to the 
actual lowering of back pressure 
against the sand and the production 
of light hydrocarbons that would not 
otherwise be obtained. It will be 
noted that the largest increase was 
accomplished in decreasing the pres- 
sure from about 10 pounds to atmos- 
pheric. 

In order to obtain the data in Table 
1, the secondary trap pressures on five 
of the new wells at Santa Fe Springs, 
were lowered as much as possible and 
increases in gas and gasoline meas- 
ured. An increase in gas of from 300 
Mcf. to 500 Mef. is in itself not 
to be overlooked. 

Additional gasoline production per 
well of from two to six thousand gal- 
lons per day is an item of considerable 
value. A further decrease in pressure 
to atmospheric, would be expected to 
increase the total yield 1500 to 2000 
gallons per well. 


Table 2 is a tabulation of oil and 
gas volumes, gasoline contents and 
trap pressures, etc., from double trap 
installations operating on several deep 
sand wells at Santa Fe Springs. The 
gas from each trap was measured and 
gasoline content determined by char- 
coal process. 

A difference in the emulsion cut 
of the oil, slight surging of any of the 
wells, temporary trap inefficiencies, and 
the original source of the gas being 
produced with the oil might account 
for some of the apparent discrepancies 
in the amounts of gas and gasoline 
taken from each trap. An accurate 














ZONES 
] ] 
Yell | O11 Prod. Total Press Dp a foe arte oo Seconds: Trap Data 
Bo. | per 24 hre.|Gas/0il Ratio | Temp |Press.| Mcf |G.P.M. ee at in of] to eec- ions tale uct | G.P.M. ‘ane 
(Bdls. ) jondary trap | 
= —- —E—— —+ ——— ——— ae 
i 5155 2819 128 | 300 [13279 | 1.02 | 13545 | 243 | 96 | 16 jr263 l4.99 | 6250 | 
2 4067 1256 | 132 | 300 | 3531 | 1.16 | anne | 387 1109 | 16 [2576 | 6.23 | vaze | 
3 4175 1518 131 | 300 | 6162 | 1.01 | 5244 | 277 luz |e [1157 |5.79 | 6703 | 
| 
4 5826 4430 123 | 300 |23625 | 0.60 | 19060 | 340 | 10a | a4 fag77 |4.70 | 9296 | 
5 2622 3775 125 | 200 | 9545 | 1.36 | 12981 | 135 95 | 7 | 353 |5.91 | 2086 | 
6 3326 2165 | 222 | 200 | 9948 | 1.39 13624 | 175 92 | 68 | 583 [-e9 | 3434 | 
Table 1 


analysis of all the hydrocarbons from 
each well with a study of their partial 
pressures at each stage of the opera- 
tion would shed much light on the 
subject. 


The amount of gas remaining in 
the oil as it leaves the high pressure 
traps ranges from 135 to 175 cubic 
feet per barrel of oil, for the 200- 
pound traps, and from 243 to 387 
cubic feet per barrel of oil from the 
300-pound traps. The light gravity oil 
with its high gasoline content seems 
to be an excellent absorbent medium. 
However, some of this gas may be en- 
trained or carried through mechan- 
ically, that is, it would separate from 
the oil at the same pressure if the 
mixture was less violently agitated. 


The gasoline content of the gas 
from the primary trap varies, of 
course, with the gas-oil ratio; the 
higher the ratio the lower the yield 
per Mcf. but the greater the total 
volume of gasoline produced. 

The cost of trap installations is 
materially reduced by resorting to the 
“series” hookup. A well making 12,- 
000 or 14,000 Mcf. of gas per day and 
5000 barrels of oil, if the.traps are 
operated in parallel at atmospheric 
pressure, would require four traps at 
a cost of approximately $8000. Two 
traps operating in series would be 
ample and require an expenditure of 
only $5000. 


HE greatest economic benefit de- 

rived from the operation of traps 
in series is the saving of compression 
by taking advantage of the natural 
pressure of the well as it is conserved 
by the flow bean. It has already been 
shown that, for conservation purposes, 
final low pressure separation of the 
gas from the oil should be made be- 
fore it reaches the tanks. 


But, to compress the bulk of the 
larger volumes of gas, such as are 
usually produced during the flush pe- 
riod of any new field or new sand de- 
velopment, from atmosphere or un- 
der to whatever pressure necessary 
for treatment and final disposition, is 
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A gasoline with a potential gum content simply cannot 
function properly in a motor. [f there is the slightest doubt 
of that in your mind, look at the two Beakers. 


The test illustrated here is absolutely bona fide. The two 
gasolines were treated exactly alike — by heating, oxidiz- 
ing, and vaporizing, the three processes gasoline goes 
through in actual use. 


If 20 c.c. of poorly refined gasoline will deposit the gum 
shown in the beaker, what do you suppose 100 gallons will 
do? How can your customers get satisfaction when poorly 
refined gasoline leaves such a serious residue? 


You may ask why PARCO Gasoline is so definitely and 
absolutely free from any trace of gum even aiter long storage. 
There’s no magic involved. This freedom from gum is a 
direct result of the new refining process {patents applied 
for} perfected by our chemists and used exclusively for 
refining PARCO Gasoline. Our modern Refinery at 


Parco was built to advan- 


And this freedom from gum is a doubly remarkable quality ogee Pa pall “er 
because PARCO is a highly cracked gasoline and carries Our Refining Facilisies ot 
with it guaranteed crystal white color, sweet odor, con- bey Tulsa F sec eonsrel 

‘7: e ° well mean advantageous 
trolled seasonal volatility plus high anti-knock values. freight rates for Southwest 


and Central States jobbers. 
Call in our nearest Sales Agent. Let him tell you all 


A, about PARCO—now, more thanever—THE PREMIUM 
, MOTOR FUEL WITHOUT PREMIUM PRICE. 


“A, 
“Ng ast PRODUCERS AND REFINERS CORPORATION 


Uh Denver Chicago Tulsa Salt Lake City Memphis Omaha 
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20c.c.of ordinary , 20c.c. of PARCO 


gasoline were tested in this beaker. were tested in this beaker. Notice the ab- 
Notice the serious gum deposit. Then sence of even the slightest trace of gum. 
look at the PARCO beaker. PARCO shows no trace of gum under any 


recognized gum test, nor will it develop 
gum through long storage. 














ry at 
van- 
yrth- ! : 
ss Important! . 
Sa . 
ack The seriousness of gum content “eames” it 
ous in gasoline is proved by the fact 
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of test on ordinary ognize that much raged trouble of same test on 
Caines comes from this source. PARCO 
N Motorists generally will also 
recognize this fact—and insist 
tha on gasoline that is free from 


gum. Shouldn’t this have your 
serious consideration ? 
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as surely an example of economic 
waste as many of the other field 
problems that are being given con- 
stant investigation and study. 

Using 15 cents per horsepower day 
as an example, the cost of compress- 
ing gas from 10 inch of vacuum (this 
is the usual actual compressor §in- 
take necessary to maintain atmos- 
pheric pressure on the traps) to 30 
pounds is $14 per 1000 Mcf. From 
30 pounds to 150 pounds the cost would 
be $12.70 per 1000 Mcf. and from 150 
pounds to 300 pounds, $6.30 per 1000 
Mcf. Using these values the feasi- 
bility of double trapping for any cer- 
tain set of conditions can readily be 
determined. 

At Santa Fe Springs, we have an 
unusual production problem. Many 
wells in the Foix, Meyer and Bell 
zones are being produced by gas lift, 
others may be used for injection pur- 
poses, their sands being used as a 
storage place for surplus gas. It is 
a generally recognized fact that, if 
low trap pressures exist and there is 
no crying need for natural gasoline, 
it does not pay to use dry gas for cir- 
culation. 

The amount of absorption plant 
capacity available, will, however, gov- 
ern this to some extent. Likewise, 
with injection, the storing of wet gas, 
with its gasoline fractions, in any 
partially depleted sand will tend to 
reduce the viscosity of the oil with 
which it comes in contact and effect 
a greater ultimate yield from that 
sand. 

The high pressure gas from the 
new Nordstrom and Buckbee wells can 
be piped direct to the gas lift and in- 
jection wells and the usual cost of 
compression for such purposes elimi- 
nated to the extent that existing pres- 
sures suffice. 

It might be practical, under some 
conditions to provide for three stage 
separation. You will note from the 
Table No. 1 that the amount of gas 
discharged from the secondary traps, 
while the pressures ranged from 30 to 
43 pounds, averaged 999 Mcf. per well. 


ground could be used for this pur- 
pose, the final or elevated trap sepa- 
rating the smaller remaining portion 
of gas and delivering it to the low 
pressure system. The gas from the 
30-pound intermediate trap would be 
delivered direct to the 30-pound ab- 
sorption plant and the cost of low 
pressure compression — saved. Any 
other pressure, that conditions war- 
ranted, could be used at the interme- 
diate trap. 

Modern absorption plant design 
gives a flexibility that adapts itself 
nicely to the various field conditions 
with which we have to deal. High 
pressure absorbers will handle con- 
siderably more gas per unit cost than 
the usual 30-pound variety. Likewise, 
because of the higher percentage of oil 
saturation that can be reached, part 
of the distillation equipment capacity 
can be reduced. 


OR the same amount of gasoline 

production smaller preheaters, ex- 
changers, cooling coils and cooling 
towers can be used. Since approxi- 
mately 60 per cent of the boiler 
plant is built for the heating of the oil 
alone an appreciable saving can be 
made in its original cost, with, of 
course, a corresponding saving in op- 
erating costs after completion. 

Accordingly, a high pressure plant 
with its lower construction cost per 
gallon can be built for peak condi- 
tions, and if properly designed can 
be operated under gradually decreas- 
ing pressures, as the wells subside, 
until such time as it is feasible to 
remodel it into a standard low pres- 
sure plant. 

The initial pressure for which it 
should be designed is governed by 
the length of time that well pressures 
can be expected to hold to that point. 
Presumably, when that stage is 
reached, the volume of gas will have 
decreased sufficiently that a reason- 
able degree of efficiency can be main- 
tained. 

Two stage trap installations, in con- 


built for two working pressures, gives 
an adaptability to relative operations 
that permits the greatest conservation 
of resources and the most practical 
and economical system of natural gas 
treatment and disposal. 

Considerable stress is placed on pos- 
sibility of increasing the ultimate 
yield from oil wells by controlling 
gas-oil ratios. This is done by hold- 
ing back pressure against the sand 
and is usually accomplished during 
the early life of a field, by placing a 
“bean” in the flow line as it leaves 
the casing head. A coordination of 
these efforts with the endeavor to 
maintain high primary trap pressures 
as long as possible, even though one 
is sometimes sacrificed for the good of 
the other, will in the end, effect an 
economic benefit to all concerned. 

The planning of a system for the 
separation, gathering, treatment and 
distribution of natural gas, all of 
which are so vitally affected by the 
method of trapping, is a problem of 
no mean proportions. One can not 
take care of each problem as it ar- 
rives, but must build with an eye to 
the future and incorporate in his de- 
sign a flexibility of service that will 
adapt itself, to a reasonable extent, 
to unforeseen eventualities and any er- 
ror in the predictions upon which his 
plans are, of necessity, based. One of 
the most important facts to bear in 
mind, is that we should conserve as 
long as possible the natural force 
that we already have at our disposal. 


Oil Bibliography to Be Improved 


WASHINGTON, March 15.—A 
monthly bibliography of current ar- 
ticles, books and reports dealing with 
petroleum and allied industries, has 
been arranged by the U. S. Bureau of 
Mines in cooperation with the Amer- 
ican Petroleum Institute and the Spe- 
cial Libraries Association. This 
bibliography will be distributed by the 
San Francisco office of the Bureau of 
Mines to approximately 500 oil cum- 
panies. Oil trade journals will also 






























































An intermediate trap, set on the junction with an absorption plant be abstracted. 
EFFECT OF DECREASING SECONDARY TRAP PRESSURES, ON FIVE 
NEW WELLS AT SANTA FE SPRINGS 
| cor 7 
Well Trap | Gas Production Yield per Total Gasoline | Total Incraase in 
No. | Pressure | Mcf/24 hrs. | Mcf, | Production | Gasolina Production 
om creme Tame = ———————SS neenies dinianaieiiar 
me 33# 919 3.44 3165 
1 16 1253 4.99 | 6250 3085 
2 43 107%6—~*:s 3.51 | 3779 
é 16 1578 | AS 9826 6047 
3 58 876 | 3.77 3303 
3 8 ae __ 5.79 =| &®#—§6701 3398 
4 38 1527 3.21 4900 
= s 14  ) ; on ee 9296 ee 
° 30 600 4.60 2760 
eee? 800 6.00 4800 [| 2040, 
Table 2 
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his own pump located in his own farm 
yard than it is for you to try to build 
filling stations that are near enough to 
him so that he can easily get to them. 
We suggest that you get out a map of 
the five townships right around your 
bulk stations, making a cross for every 
farm house—figure that each one of these 
farmers will buy 500 gallons of gasoline 
a year—he will, and then some! If you 
have 200 farmers in those five town- 
ships that’s 100,000 gallons of gasoline 
a year that you can tie up if you use 
the Blackmer plan. Send the coupon 
today for full details. 





BLACKMER 


Hiome Filling 





Stations 


USE THIS COUPON eames 


“Big 
boy” 


high-speed pump for quick 
gasoline service. Pumps 12 
gallons a minute easily. 
Non-measuring—the farm- 
er won’t always be check- 
ing you upon gasoline con- 
sumption. A sturdy pump 
that rarely gets out of or- 
der—easily fixed if it does. 





BLACKMER PUMP CO. 
1801 Century Ave., Grand Rapids, Mich. 


Tell us how to get all the farmer's gas, oil 
and kerosene business. 
Tae Lee ee ee 


Individual _ ee ee AR ae 


Address : porte oa: i a th oa rh ce ron 
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Equipment assembled for reclaiming wells. 


—N. P. N. Staff Photo 


At right is the mudding machine; center, Ford car which drives 


machine; background tank for water supply, and left, tractor for pulling old pipe and running in new 


Old Wells Reclaimed with Home-Made 
Mudding Outfit and Drill Pipe 


TULSA 


LARGE amount of worry in the 
Aaaiv life of an oil company is 

caused by its old wells. Re- 
pairs, expensive to make, eat up the 
profits for months from any small 
well -that has to be re-conditioned. 
Hence, in times like the present, with 
the market low, the tendency is to 
neglect the small wells and even to 
abandon many of them. 

Much of the trouble comes from 
casing that has been corroded to the 
extent that it no longer keeps water 
off the sand. Such is the condition 
of many wells in the Nowata district 
of Oklahoma including those on the 
properties of the Delaware Consoli- 
dated Oil Corp., which company is 
renowned as the pioneer venture in 
large scale pooling of developed prop- 
erties for unit operation. The history 
of the company is a familiar one to 
the industry by this time, as numer- 
ous articles describing it have been 
published in these columns and else- 
where. 

Allusion to the method in recasing 
old wells was made by I. L. Dunn 
and James O. Lewis, consulting en- 
gineers, in their paper before the 
American Petroleum Institute meet- 
ing in Chicago, in December, 1928.* 

*NATIONAL PETROLEUM News, Dec. 5, 1928, 
page 5. 
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By Lawrence E. Smith 


N. P. N. STAFF WRITER 


The firm of Dunn & Lewis manages 
the Delaware Consolidated properties, 
conducting the large-scale repressur- 
ing operations. In the paper writ- 
ten for the Chicago meeting, the au- 
thors said: 

“A satisfactory method was worked 
out for recasing the wells with small 
pipe and reclaiming the old casing 
in the wells. . . . Once reclaimed, 
the wells are expected to outlast pro- 
duction. The cost of recasing the 
old wells, including cleaning out with 
air, mudding the new pipe and pull- 
ing the old pipe will average $450 
in first cost. 

“The reclaimed pipe is used on the 
property or sold and the net cost, 
allowing current prices for such sec- 
ond pipe, will not exceed $250. As 
the cost of reclaiming and cleaning 
out wells by previous methods would 
probably average $1000 the savings 
will eventually amount to several 
hundred thousand dollars.” 

Part of the Delaware Extension 
pool, which is in Nowata county, 
northeastern Oklahoma, was drilled 
at a time when it was nearly im- 
possible to get new casing. Many of 
the wells were therefore cased with 
second-hand pipe. Usually, the cas- 
ing was seated at 50 to 150 feet 
above the pay sand, which is the 
Bartlesville, the casing point being 


determined by the hardness of the 
slate formation above the Bartles- 
ville. This practice permitted the 
wells to be shot without collapsing 
the casing. However, that amount of 
open hole also permits of consider- 
able caving of shale and this con- 
dition was found in many of the 
wells the Delaware Consolidated has 
re-conditioned. 


The water from the Oswego lime 
found about 400 feet above the Bar- 
tlesville sand is highly corrosive and 
it has broken into the wells in this 
pool at varying rates, dependent up- 
on the kind of pipe originally used 
in the well and the degree of cor- 
rosiveness of the water. 

Since 1926, an average of four 
wells per month have suffered from 
water breaking through the pipe. It 
was early determined that to repair 
the wells in the usual way—by use 
of a drilling machine to pull casing 
—meant a prohibitive cost. Usually 
the pipe pulled apart at some point 
below the Oswego water, where the 
collars were corroded to the extent 
that they would not stand a strain. 

During the past week the writer 
visited the properties to see the work 
of re-conditioning one of the wells. 
(About 150 have been thus reclaimed 
to date and two crews work steadily 
to keep up with wells breaking in 
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and reclaiming wells that had broken 
in prior to 1926.) The first work 
that is done, before tubing has been 
pulled, is the cleaning out. On this 
property it is done with compressed 
air. As the properties are complete- 
ly equipped with air lines, little ad- 
ditional line is required to lead the 
pressure to whatever well is to be 
cleaned. 


Following this, second-hand seam- 
less drill pipe or even seamless re- 
finery flues, discarded when they no 
longer stand 1500 pounds pressure 
is used in as large diameter as can 
be inserted. Sizes used are 4%, 4- 


can be. In most cases not all of the 
old pipe can be removed as it parts 
somewhere in the hole, wherever it 
is weakest. From four joints to 
200 feet is the section usually left 
in the hole, but this does not inter- 
fere with the protection of the drill 
pipe as the weight of the mud solu- 
tion more than equals the pressure 
of the Oswego water and keeps it 
from contact with the drill pipe. 


The mudding method devised for 
the work is new. At the outset, mud 
was mixed in pits, by hand, messing 
up the premises and taking much 
time. By using an outfit specially 
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How mudding machine is lined up 
with rear wheel of car which is 
the motive force 
inch and sometimes 31-inch, but 


nothing smaller than the latter. 


The pipe is set to bottom of the 
hole and is perforated with slots to 
the top of the sand. Slots are never 
more than 1%-inch wide, but are 
up to one foot long. The reason for 
making the slots this size is that 
any sand that will go through the 
slot can be blown out through the 
tubing by removing the rods and 
valves and without pulling the tubing. 


HE advantage of casing through 

the shot hole to the bottom of the 
well with the drill pipe is that if 
the tubing is dropped it can not 
corkscrew in the shot hole and cause 
a bad fishing job. With the dropped 
tubing inside the drill pipe, a fishing 
job is never more than a few hours 
long as the tubing remains straight 
and can be picked up with a wire 
rope and spear. 


At the top of the sand a packer 
is placed on the drill pipe and is 
cemented. From this cement to sur- 
face the space outside the drill pipe 
is filled with mud, the old string of 
pipe, which in most holes is 64-inch, 
being pulled—or as much pulled as 
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end in use for mudding, arms are 
welded on either side to support cross 
pieces in the center of which a bear- 
ing is placed for the shaft that runs 
lengthwise and in the center of the 
cylinder. This has a bearing at the 
bottom end also. 


HE shaft is fitted with “fingers” 

or short rods which reach almost 
to the inside walls of the cylinder. 
These rotate with the shaft and mix 
the mud. Stationary “fingers” consist- 
ing of similar rods are set into the 
cylinder walls through holes drilled 
from the outside. These reach al- 
most to the shaft and are arranged 
with respect to the moving “fingers” 
so that the one set does not touch 
the other. 


At the open end of the cylinder is 
a sheet metal apron where the clay 
is shoveled in. A _ two-inch stream 
of water is kept flowing into the 
top end of the mixer and at the 
bottom end is a three or four-inch 
outlet pipe to the well head. 


The outfit is powered either by a 


five h.p. air motor or by a Ford 
car. When the car is used, it is 
merely lined up so that the rear 


wheel is in a straight line from the 
bottom end of the cylinder at which 
point the shaft is fitted with gears. 

The rear wheel of the car is blocked 
up, the hub cap is removed and re- 
placed by another connected through 
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“Stoking” the mud-mixing machine with soil 


built, consisting mainly of odds and 
ends about the lease and with the 
aid of a welding outfit, the task of 
filling the annular space outside the 
drill pipe is the simplest and _ short- 
est part of the work. 


An old fire extinguisher cylinder, 
16 inches in diameter by four feet 
long is mounted on wheels. At the 


open end of the cylinder, which was 
the bottom end but becomes the top 


a universal joint to a shaft. Another 
universal joint connects the shaft to 
the gears on the cylinder shaft. These 
universal joints are similar to those 
used on pipe threading outfits. 


When an air motor is used it is 
placed at the top of the cylinder 
shaft. The principal advantage of 


using air is that it permits the mixer 
to be set back 20 or 30 feet from 
the well, as air is also used to jet 
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the mud into the well and the men 
do not have to carry the clay or soil 
so far. 

Powered by Ford car, the mixer 
must be set near the well and blocked 
up so that the mud will move read- 
ily by gravity into the hole and to 
avoid removing dirt from around the 


well the filling material must be 
shoveled a fair distance. 


It requires about three hours to 
perform the mudding operation. The 
over all time for reclaiming a well 
by the method outlined is about three 
days. The Delaware Consolidated 
keeps two crews at work all the time, 


repairing wells as rapidly as_ the 
water breaks in in quantity sufficient 
to be injurious to the oil production. 
Sometimes they are ahead of this 
work—at the time the writer visited 
the field they were four wells be- 
hind. Three men constitute a large 
enough crew to do this work. 


Four Oils Fail to Win $100 Offer 


CLEVELAND, March 138 


OUR freely at zero? 
Dr: one of four samples would 
that were submitted to J. Litsey 
Smith in answer to his offer pub- 
lished on page 28 of the Feb. 20 
issue of NATIONAL PETROLEUM NEWS. 
Mr. Smith is manager of the lubri- 
cating department of the Skelly Oil 
Co. His offer was worded as follows: 


“Owing to a controversy over the 
pour test of lubricating oils, I would 
like to secure a sample of Aero en- 
gine oil, grade 4, made from a Penn- 
sylvania or Mid-Continent paraffin 
base crude to conform with the re- 
quirements contained in U. S. army 
quartermaster corp specifications No. 
2-23-E with such pour test that it 
would pour freely from a 4-ounce 
regulation sample bottle after having 
been exposed to a zero temperature 
(not 30 degrees below) for 1 hour.” 


Mr. Smith offered $100 for the first 
sample of oil fulfilling these condi- 
tions, to reach him. 


Specification No. 2-23-E of the 
U. S. army quartermaster corps is 
the same, Mr. Smith says, as Grade 4 
Liberty Aero oil prescribed in Tech- 
nical Paper 323B of the Bureau of 
Mines and requires: Flash point, not 
lower than 450 degrees F.; viscosity 





The four samples of oil tested for free flow at zero. 
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at 210 degrees F., 115-125 seconds; 
pour point, not above 45 degrees F. 

The accompanying pictures show 
the four samples. From left to right, 
they are samples No. 1, No. 2, No. 3 
and No. 4, submitted by four differ- 
ent manufacturers. 

The result for each of the tests 
was reported in the form of an af- 
fidavit before a notary public by Paul 
Lentz, who made the tests in the 
Skelly laboratory. 

The reports are given here just as 
given by Mr. Lentz in his affidavits. 


SAMPLE NO. 1 


Viscosity 119 @ 210 degrees F. 
Flash 490 

Fire 550 

Pour Test minus 2 

Color 8 

Gravity 23.5 


Conradson carbon 1.53 
Emulsion 7 cubic centimeters contin- 
uous. 

Layer of emulsion remained, method 
320.21 (Technical Paper 323B) 
100 cubic centimeters were placed in 
a 4-ounce regulation oil sample bot- 
tle, temperature reduced to zero, F., 
with ice and salt, cork removed, bot- 
tle inverted, temperature held at 
zero for 2 hours, during which time 
18 cubic centimeters dripped from 
bottle. Did not pour freely at zero. 


anew’ 


<<, 


SAMPLE NO. 2 


Viscosity 112 @ 210 degrees F 
Flash 495 

Fire 620 

Pour Test minus 4 

Color 8 

Gravity 21.8 


Conradson Carbon 1.82 
Emulsion 3 cubic centimenters con- 
tinuous. 

Layer of emulsion remained, method 
320.21 (Technical Paper 323B) 
100 cubic centimeters were placed in 
a 4-ounce regulation oil sample bot- 
tle, temperature reduced to zero F., 
with ice and salt, cork removed, 
bottle inverted, temperature held at 
zero for 2 hours, during which time 
18 cubic centimeters dripped from 
bottle. Oil did not pour freely. 


SAMPLE NO. 3 


Viscosity 120 @ 210 degrees F. 
Flash 505 
Fire 570 
Pour test 12 
Color 7% 
Gravity ek 


Conradson Carbon 1.43 
Emulsion 7 cubic centimeters con- 
tinuous. 

Layer of emulsion remained, method 
320.21 (Technical Paper 323B) 
100 cubic centimeters: were placed in 
a 4-ounce regulation oil sample bot- 








They are, left to right, No. 1, No. 2, No. 3 and No. 4 
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tle, temperature reduced to zero F., 
with ice and salt, cork removed, 
bottle inverted, temperature held at 
zero for 2 hours, during which time 
not even a drop had fallen from 
bottle. Oil did not pour freely. 


SAMPLE NO. 4 


Viscosity 120 @ 210 degrees F. 
Flash 505 

Fire 570 

Pour test minus 15 

Color 2 

Gravity 30.5 

Conradson carbon .24 

Emulsion O.K. 


100 cubic centimeters were placed in 
a 4-ounce regulation oil sample bot- 
tle, temperature reduced to zero F., 
with ice and salt, cork removed, bot- 
tle inverted, temperature held at 
zero for 2 hours, during which time 
75 cubic centimeters dripped from 
bottle. This oil did not pour freely. 


The United Kingdom bought by far 
the largest share of gasoline exported 
by the United States last October. 
Its purchase during that month was 
930,161 barrels. The second largest 
buyer was France, with 510,855 bar- 
rels purchased. 


O MUCH interest has been 

displayed in the list of oil 
companies adopting the S. A. E. 
viscosity numbers for motor oils 
which was printed in NATIONAL 
PETROLEUM NEWS some weeks ago, 
that the complete list, as issued 
by the Society of Automotive En- 
gineers as of March 6, is pub- 
lished herewith. 

Oil companies which are using 
the S. A. E. numbers whose names 
do not appear on this list, or com- 
panies which later adopt the 
S. E. A. numbers should communi- 
cate that information to A. J. 
Underwood, Society of Automo- 
tive Engineers, 29 W. 39th St., 
New York. 


American Oil Corp., Jackson, Mich. 

American Oil Works Co., Titusville, 
Pa. 

American Refining Properties, 
Wichita Falls, Tex. 

Anglo Mexican Petroleum Co., Ltd., 
South America. 

Barber Co., W. H., Chicago. 


Barnsdall Refineries, Inc., Tulsa. 


Barstone Oil Co., Chippewa Falls, 
Wis. 

Beacon Oil Co., Everett (Boston), 
Mass. 


British American Oil Co., Ltd., To- 
ronto, Ont. 
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Left to right, Dr. C. K. Francis, S. 





T. Hoover and J. Litsey Smith. 
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The 





temperatures of the samples (both No. 1) held by Dr. Francis and Mr. Hoover 


were 1 degree above zero when removed from the cold test apparatus. 


The 


room temperature at the time the photograph was made was 67 degrees F. 
From the time the samples were removed from the cold test apparatus until 
the picture was made was 65 seconds 


Eighty-Nine Companies Using S.A.E. Numbers 


Burger-Adams Petroleum Co., Cof- 
feyville, Kan. 


Champlin Refining Co., Enid, Okla. 


Cineinnati Oil Works Co., Cincin- 
nati. 
Cities Service Oil Co., New York. 


Cities Service Refining Co., Boston. 

Fred G. Clark, Cleveland. 

Crew Levick Co., Philadelphia. 

Dearborn Chemical Co., Chicago. 

Deepwater Oil Refineries,  Inc., 
Houston. 

Henry L. Doherty & Co., New York. 

Eason Oil Co., Enid, Okla. 

Economy Oil Co., Salina, Kans. 

Empire Oil & Refining Co., Tulsa. 

Freedom Oil Works Co., Freedom, 
Pa 

Gay Oil Co., Little Rock, Ark. 


Griffith-Consumers Co., Washing- 
ton; BD. C. 

Gulf Refining Co., Frick Annex 
Bldg., Pittsburgh. 

Hartol Refining Corp., New York. 


Illinois Oil Co., Rock Island, III. 

Imperial Oils, Ltd., Toronto, Ont. 

Independent Oil Men 
Chicago. 

Independent Lubricating Co., 
Topeka, Kans. 

Interstate Oil Co., 


Indian Refining Co., Lawrenceville, 


Ill. 


Jayhawk Oil Co., Inc., Salina, Kans. 
Kendall Refining Co., Bradford, Pa. 


Lincoln Oil Refining Co., 
Ill. 


of America, 
Inc., 


La Crosse, Wis. 


Robinson, 


Litwood Oil & Supply Co., Fort 
Worth, Texas. 

C. H. Lockwood Oil Co., Kenosha, 
Wis. 

Louisiana Oil Refining Corp., 
Shreveport, La. 

Lubrite Refining Co., St. Louis. 


Magnolia Petroleum Co., Dallas. 

Marland Refining Co., Ponca City, 
Okla. 

Master Petroleum Co., Waco, Texas. 

Cia. Mexicana de Petroleo “El 
Aguila” S. A., Mexico City, Mexico. 

Mexican Petroleum Corp. of Maine, 
120 Broadway, New York. 


Mid-Continent Petroleum Corp., 
Tulsa. 

New York Lubricating Oil Co., 
New York. 

Nourse Oil Co., Kansas City, Mo. 

Osborne Oil Co., Rockford, Il. 


Pan American Petroleum & Trans- 
port Co., New York. 

Pan American Petroleum Corp., 
New Orleans, La. 

Pan American Petroleum Corp. of 
Tennessee, Memphis, Tenn. 


Panhandle Refining Co., Wichita 
Falls, Texas. 
Pennsylvania Consumers Oil Co., 
Council Bluffs, Iowa. 
Pennsylvania Petroleum Co., North 
Kansas City, Mo. 
Pennzoil Co., Oil City, Pa. 
Pierce Petroleum Corp., St. Louis, 
Mo. 
Plains Lubricating Co., Inc., Ama- 
rillo, Texas. 
(Continued on Page 221) 
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UIS DE 
has 


FLOREZ, consulting petroleum engineer, 
developed a new type of tube still designed 
especially for high temperature and high pressure work 
such as is required of a cracking still furnace. The 
Texas Co. has acquired control of the design and it is 
understood that the stills will be sold and built by M. 
W. Kellogg Co. and E. B. Badger’s Sons Co. 

According to the announcement of the new still, the 
design permits the use of vertically disposed tubes. Fuel 
is burned with practically no excess air and this result is 
accomplished without recourse to recirculation of flue 
gases. The design has been developed over a period of 
several years and some of the heaters have been in 
operation for longer than a year, it is stated. 

More than 20 de Florez heaters will be built during 
the coming year, it is estimated, both for cracking and 
for distillation at atmospheric pressure. 


* * * 


R. LAZAR EDELEANU, inventor of the sulfur 
D dioxide process of refining, is going back to Eu- 
rope for a couple of months to rest. Dr. Edeleanu 
has been very busy for the past year, figuring with 
oil company technologists on possibilities of the sulfur 
dioxide process for treating various kinds of oils. 

American companies using the process are Associated 
Oil Co. of California, Union Oil Co. of California, Shell 
Co. of California, The Texas Co., Standard Oil Co. of 
California, Humble Oil & Refining Co., Standard Oil Co. of 
New Jersey. 

The method, first used in the treatment of kerosene, 
has been adapted for refining lubricating trans- 
former oil, white medicinal oils and other special prod- 
ucts, Dr. Edeleanu says. The process is being handled 
now by the AGEFCI, which stands for Aktien Gesellschaft 
fuer Chemische Industrie, of Germany, which has an 
office in New York. 

Dr. Edeleanu hopes, when he returns to this country, 
to form an American company to take over promotion 
of the process in this country and use so far as possible, 
American instead of German equipment in the construc- 
tion of plants. He states that the full possibilities of 
this method of treating have not yet been realized. 


oils, 


* * * 


NIVERSAL Oil Products Co. (Dubbs) on March 
U 11, filed two suits in the United States district court 
in Wilmington, Del., charging infringement of its patents 
on cracking. One suit is against the Winkler-Koch En- 
gineering Co. and the Root Refining Co. and the other 
against the Winkler-Koch organization and the White 
Eagle Oil & Refining Co. In both petitions, infringe- 
ment of six patents is charged. 

The White Eagle Oil & Refining Co. thus is the de- 
fendant in lawsuits charging patent infringement by the 
Patent Club on one side and by Dubbs on the other. 
Standard of Indiana recently brougth suit against White 
Eagle charging infringement of its patents through op- 
eration of the Jenkins process. 
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Visiting Around the Refineries 


| 
By Paul Truesdell | 
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66 PERMANENT fire marshal should be appointed.” 

A That was the keynote of the address of Frank G. 
Benedict, of the Sinclair organization, in addressing the 
Fire and Safety Marshals of the National Petroleum 
Association in Pittsburgh last January and it is the 
keynote of the comment sent out to members of the 
association with reprints of Mr. Benedict’s address by 
R. A. Wotowitch, trustee in charge of the department 
of welfare and insurance of the association. Every re- 
finer might well appoint a fire marshal and give him au- 
thority over housekeeping conditions at the plant and 
other matters that have bearing on the fire and safety 
hazards. A faithful and ambitious man, appointed a 
fire marshal, will do his best to make a record for safety 
from fire and accident. 


But what is everybody’s business is nobody’s business. 


* * * 


OKE from cracking stills has been and is being 
C used as fuel in refineries in various ways and with 
varying results. A recent issue of Heat Engineering, 
put out by the Foster Wheeler Corp., gives the results 
obtained by an installation of an Aero unit pulverizer 
in connection with Coen burners, under a 500-horsepower 
Heine boiler at the Martinez refinery of the Shell Co. of 
California. 

The article states that cracking still coke lends itself 
to economical use when pulverized because of its high 
heat value and low ash content. It is stated that air 
for combustion in this installation is not preheated as is 
usually done with Aero pulverizers and the moisture 
content of the coke is high, due to its exposure to the 
weather in open piles. 


* * * 


EED of refiners and marketers for a_ standard 
N method of testing viscosity of lubricating oils at 
low temperatures becomes more apparent. There has 
apparently been very little done toward establishing such 
a method. It is only recently, in fact, that the need 
of it became recognized generally. I wrote the Bureau 
of Standards asking if the technologists there had done 
much work on the matter. I received the following re- 
ply from Director Burgess of the Bureau: 


“In reply to your letter of Feb. 18, addressed to Dr. 
C. Dickinson, it may be stated that the absolute viscosities 
of various liquids have been measured at this Bureau 
by the use of long capillary tubes to temperatures con- 
siderably zero F. 

“We have not tested many oils at temperatures as 
low as zero F. and have not found any petroleum oil 
more viscous than a transformer oil which remained 
fluid at that temperature. 


below 


“We do not know whether the wax had been entirely re- 
moved from paraffin base oils which we have examined. 
As far as we are aware there is no means for determining 
the the exact per cent of paraffin wax contained in an 
oil.” 
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In Design onl Quality 


Vogt Drop Forged Steel Valves and Fit- 
tings are always up to the minute for all 
extreme service requirements. 

Their development keeps pace 


with increasing pressures and 
temperatures. 






INCORPORATED 
LOUISVILLE, KY. VA 
New York Chicago Philadelphia Cleveland Dallas 
Manufacturers of: Oil Refinery Equipment, Drop Forged Stee! 
Valves and Fittings, Water Tube and Horizontal Return Tub- 
ular Boilers, Ice Making and Refrigerating Machinery 
i 


HENRY VOGT MACHINE CO. 
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The 


EDELEANU 
Process 


for 


Refining with Liquid SO, 


Yielding 


Highest grades of 


KEROSENE 


TRANSFORMER OIL 
TURBINE OILS 


New York 


LUBE OILS 


WHITE OILS 
MEDICINAL OILS 
Non-Detonating Gasoline 


AGEFCI 


11 W. 42nd St. 


N.Y. 
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Rules 

Methods of shooting wells; 

How to evaluate oil wells; 

Examples of repair work at oil 
wells ; 


Petroleum Engineer 
formerly State Oil and Gas Super- 
visor of California. 


to 
to 
to 
to 
to 


“Oil Land 
Development 


and Valuation”’ 
by'R. P. McLaughlin 


and Geologist, 


It Tells you: 
How to locate and space oil wells 

properly ; 
Methods 


of drilling wells; 
test wells; 

gauge output of wells; 
use production reports; 
repair wells; 

deepen wells; 


for abandonment of wells; 


Examples of efficient development of 


a new field. 


200 pages, pocket size, flexible, 59 i- 
lustrations $3.00. 


Check with order. 


For sale by 


National Petroleum News 
1213 West 3rd St. 


Cleveland, Ohio 




















Common Sense Best Preventative 


Of Fires in Refineries 


By Frank G. Benedict* 


IRE prevention is all too fre- 
Ravens looked upon by _ those 

who have not had occasion to 
give it serious thought, as something 
complicated, technical and theoretical, 
and as something that is advocated 
largely for the benefit of the insur- 
ance companies. 


As a result, in many cases, it has 
been practiced spasmodically and half- 
heartedly; hence, its substantial bene- 
fits have not been generally recog- 
nized. 


As a matter of fact, however, fire 
prevention is little or none of the 
foregoing, but is largely the appli- 
cation of ordinary common sense, and, 
in reality, as applied to industry, ef- 
fective fire prevention consists almost 
entirely of the education of the per- 
sonnel, from the president of the 
company right down the line to, and 
including, the least important plant 
employee. 


For this reason the usual fire pre- 
vention campaign of a few days or 
la week’s duration, while it may, and 
probably does, prevent some fires, 
merely scratches the surface, and is 
not efficient, in that it does not make 
our plants and refineries as fire-safe 
—every day in the year—as it is 
possible to make them from a prac- 
ticable standpoint. 





To be 100 per cent effective, fire 
prevention must be practiced day in 
and day out, and year in and year 
out, and the lessons must be learned 
and become second nature to each 
individual. 





Effective fire prevention does not 
mean anything drastic or revolution- 
| ary. It is seldom necessary that 
any large sums of money be expended, 
or is it necessary that our plants be 
remodeled or rebuilt along expensive 
lines, or lines impractical from an 
| operating standpoint. Our plants and 
| refineries ean be made reasonably 
fire-safe, as they now are, simply 
iby means of education, the funda- 
|mentals of which are: 

| First—The 


lesson that all fires 
are unprofitable and wasteful. Un- 
profitable both to the owners and the 
|employees, and wasteful as regards 
| the public. The matter of whether 
| the property is insured or not, should 
be forgotten; insurance has never yet 
| repaid all of a fire loss, and in fact 
| it is impossible to buy insurance that 
will pay all of the loss suffered. 





Insurance may compensate, but it 


*Insurance department, Sinclair Consolidated 
| Oil Corp. 


will not bring back customers and 
business or jobs that are lost; it 
will not bring the dead to life nor 
will it replace destroyed products. 
A fire means an interruption of busi- 
ness and the _ resultant monetary 
losses; it means the loss of jobs to 
those employed, and the _ resultant 
loss to them of wages. 

The destruction of a plant can be 
a very serious calamity to the in- 
habitants of the community which 
has grown up around it and who de- 
pend upon it for their livelihood. A 
fire to the owners may mean only a 
loss of property, but to the employees 
it may mean want, suffering, or even 
death. 

Also it is coming to be more and 
more recognized that a fire is waste- 
ful, that irreplaceable resources are 
destroyed, and so a fire is actually 
an affront or injury to the public 
at large. <A barrel of oil is a nat- 
ural resource and when it is de- 
stroyed in a fire it can never be 
replaced, and the world is poorer by 
one barrel of oil. 

Second—The lesson that probably 
80 per cent of all fires originate 
either directly or indirectly in some 
act of carelessness. Carelessness can 
be eliminated, and it must be elimi- 
nated, if fires are to be prevented. 
A careful workman is not only pro- 
tecting the property of his employer, 
but he is also protecting his own life 
and livelihood and those of his fellow 
workmen. A_ careless workman is 
a menace to the whole community and 
should be treated as such. 


HERE are many and _ various 

kinds of carelessness that may 
contribute either directly or indirect- 
ly as fire causes. For example: It 
was a careless employee who built a 
very hot fire in the heating boiler of 
a certain plant, and then failed to 
watch it. 


The overheated stack ignited the 
wooden roof that a careless carpenter 
had not given sufficient clearance 
from the stack. The fire burned 
along the roof and over the brick 
side walls into adjacent portions of 
the building, involving them in the 
fire because a careless architect had 
failed to specify that the side walls 
extended up through the roof. 


It was a careless owner who failed 
to supply his plant with adequate 
fire protection, and it was a careless 
workman who accidentally knocked 
an extinguisher over, causing its 
discharge and failed to report it 
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so that it could be promptly re- 
charged. 


It was a careless plant superin- | 
tendent who failed to organize his | 
employees into fire crews or who | al \ OU Or 


failed to see that fire crews, when 


organized, were regularly trained | 
along common sense lines. 
A fire occurred in another plant QO al j ‘ { 


which had _ supposedly _ efficiently 


trained fire crews. The fire was in | e 
a small building in a remote portion | ? 
of the plant. The fire crews arrived 18 a y e 


while the fire was yet small, but 
nobody knew where the hydrants were 
located. Valuable time was_ spent 
hunting for the nearest hydrant, with 
the result that the building was de- 
stroyed. 


The fire crews at this plant now 
vary the regular drill with the ap- 
paratus, by tours over the entire | 
plant when the layout of the water 
system is studied and the locations | 
of all fire protection appliances are | 
impressed on them; also it is pointed 
out how certain hydrants and/or ap- 


fh 
paratus are strategically located with VA \y \ 
S&S 4 
p. 





reference to certain units or buildings 
about the plant. 


T WAS a eareless top-man who 

pulled the manhole cover on a hot 
still instead of the one on a still 
which had been pumped out and was - 
being steamed. It was a careless — : 
outside helper who thawed out a = 
frozen open water draw-off valve in 
a hot tar line with a steam hose, 


while the still was being pumped HE $5 : ’ 
out through this same tar line. I gba chip PepRoeaase ye 

It was a careless fireman who stoc olders’ investment in an 
casually inspected the bottom of a | average tank full of oil. 


coking still and failed to take note of 
a hot spot. It was a careless welder 9 , 
who burned a hole in a tank roof You’re playing a game of chance 
before that tank had been steamed, | with fire when such an investment 


and it was a careless foreman who : ‘a ei 
allowed that welder to start his op- is unprotected or protected”’ with 





erations before proper precautions uncertain tank fittings. 
had been taken, and so on. 

Third—tThe lesson that good house- eae 
keeping not only prevents fires but Yet Oceco Fittings, proven by use 
also pays dividends in other respects. the world over, cost but a small 
The working conditions in a clean : O7 
chk cue Sle aah a: ieee fraction of 1% of the tank and con- 
are not only more contented but also tents. Moreover, these fittings will 
do better work, and put out better . 
and more uniform products. A clean repay their cost every few months 
plant seldom has a fire, but when by reducing evaporation loss. 
a fire does occur, it is much less | 
liabl , : i | 

iable to spread than in a dirty plant | Let us quote you. 


Good housekeeping breeds careful 
workmen and with careful workmen 
on the job, a fire hasn’t much chance 


to get started. Fires start in clothes THE OIL CONSERVATION ENGINEERING COMPANY 
lockers when they are used as catch- : : 

alls or when the clothes in them are eee eee ee 
not kept properly hung up. Crammed . P ° 
full and seldom emptied waste cans Engineering and Sales Service: 

frequently cause fires. 25 Broadway, New York Tulsa Trust Bldg., Tulsa, Okla. 

Fires start in unswept corners and Box 552, Beaumont, Texas Neilan, Schumacher & Co., Los Angeles, Cal. 
out-of-the-way places, and fires spread 
because of spilled oil not cleaned up 
and communicate to other buildings | 
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N AMERICA’S leading refineries, 
Carbondale Filter Presses and Filter 
Press Blankets go hand-in-hand in sat- 
isfying the strenuous demands of modern 
refinery methods in making lubricating 
oils. 


This equipment is typical of Carbondale 
machinery, engineered by an experience 
of more than 37 years in the design and 
construction of refrigeration and other 
equipment for refiners. 


A comprehensive description of Carbon- 
dale Refrigerating machinery is con- 
tained in our ‘‘Wax Plant Equipment 
Bulletin’. Write for a copy. 


Write for a copy of THE CARBONDALE MACHINE Co. 


= Wa ol | ae f Carbondale, Pa. 
scatianaiieaitacmencaiaas Branches in Principal Cities 


Carbondale Refrigeration 
for Refiners 





- Heat Exchangers 


THE M. W. KELLOGG CO. i 
225 Broadway » New York = 








Houston, Texas Eee 1514 Petroleum Bldg. 
Tulsa, Okla..... Philtower Bldg. 
Los Angeles, Cal..... 1031 So. Broadway 
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| because of trash along railroad tracks 
| or inflammable material carelessly 


deposited or piled on ramps or in 
areaways. 


If the housekeeping in a certain 
boiler shop had been good, the spark 
which flew from a welding job could 
not have lit on some greasy rags on 
the floor and if there had not been 
a loose pile of broken crates nearby, 
which the heat of the burning rags 
ignited, this fire would not have 
spread. 


Again, if the spilled oil on the con- 
crete pavement in front of a battery 
of stills had been cleaned up and 
washed into the sewer, the flash-back 
from a carelessly watched fire under 
one of the stills would have been 
of little moment, but the oil was 
there, it did ignite, and a disastrous 
fire ensued. 


OWEVER, good housekeeping is 

much more than using a broom 
and emptying waste cans. Search, by 
means of frequent periodic inspec- 
tions, for not only accumulated rub- 
bish, waste, etc., but also for defec- 
tive electric wiring, missing vapor- 
proof globes, leaking oil lines and 
tanks, defective tank vents, empty fire 
extinguishers, missing or defective 
hose and appurtenances, inoperative 
fire doors, openings in tank roofs that 
should be kept closed, followed by the 
prompt repair and correction, in every 
case, is good housekeeping. 


Good housekeeping is also the con- 
stant search for conditions and meth- 
ods employed in operations which 
might cause fires and which many 
times can be changed without retard- 
ing or inconveniencing those opera- 
tions. Reporting to the boss any 
practice or conditions which appears 
dangerous to an employee, is also 
good housekeeping. Honest and seri- 
ous consideration, of this report, by 
the boss is good housekeeping too. 


At this point, the questions may 
very properly be raised “How is fire 


| prevention, along the foregoing lines, 


to be practiced’ efficiently?” and 
“What is the use of repeatedly re- 
porting all of these items or defi- 
ciencies to the plant superintendent, 
when there is nothing done about 
them?” Again, the answer here is 
education. Fire prevention is as 
much a matter for the entire man- 
agement as it is for the rest of 
the organization. 


Efficient management readily sees 
the beneficial features of anything 
pertaining to the business and appre- 
ciates hearing of any defects in the 
business. Efficient management likes 
profits, but hates waste, and is anx- 
ious to prevent the interruption of 
planned manufacturing and _ selling 
programs. 


Education of the management will 
soon convince it that reasonable ex- 
penditures for the elimination of haz- 
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ardous defects and other fire preven- 
tion measures is not an expense, but 
a good investment, and fire preven- 
tion seriously practiced from the 
president down, will soon find every- 
one in the organization cheerfully 


doing his bit and will produce more | 


days of full operation, per year, by 
making their plants fire-safe; and 
unconsciously, with increasing earn- 
estness, the slogan—in act and 
thought—will be—DON’T HAVE 
FIRES. 


S. A. E. Members 


(Continued from Page 215) 
Quaker Petroleum Co., Omaha, 
Nebr. 


Red Hat Oil Corp. of Texas, Fort 
Worth. 


Refiners Oil Co., Dayton. 


Richfield Oil Co. of California, Los 


Angeles. 

Rosier Oil Co., Hutchinson, Kans. 

Rusk Oil Co., Philadelphia. 

Satin Oil Corp., Tulsa. 

Schock Independent Oil Co., Mount 
Joy, Pa. 

Shaffer Oil & Refining Co., Chicago. 

Sherwood Bros., Inc., Baltimore. 

Sinclair Refining Co., New York. 

Standardized Lubricants Co., Tulsa. 

Standard Oil Co. of Ohio, Cleve- 
land. 

Standard Oil Co. (Indiana), Chi- 
cago. 

Standard Oil Co. of New York, 
New York. 

D. A. Stuart & Co., Chicago. 

Sun Oil Co., Philadelphia, Pa. 

Texas Co., New York, N. Y. 

Texas Pacific Coal & Oil Co., Fort 
Worth. 

Tide Water Oil Co., New York, 
N. Y. 

Top Grades Oil Co., Fort Worth. 

Transcontinental Oil Co., Tulsa. 

United Oil Mfg. Co., Erie, Pa. 

Vacuum Oil Co., New York. 

Valvoline Oil Co., Chicago, Ill. 

Wadhams Oil Co., Milwaukee. 

Ward Oil Co., Inc., North Tarry- 
town, N. Y. 

White Eagle Oil & Refining Co., 
Kansas City. 

White Star Refining Co., Detroit. 

Willhelm Oil Co., St. Paul. 

Winona Oil Co., Winona, Minn. 


READING, Pa., March 15.—T he | 


Reading Iron Co., with headquarters 
here, has appointed E. W. McHenry 
as district sales representative at 
Houston. 


CHICAGO—Hills-McCanna Co. has 
off the press a leaflet devoted to its 
new product, the Young tank car bot- 
tom outlet valve, designed to handle 
any liquid, reduce loss of time at 
loading rack, cut maintenance costs 
and eliminate shortage claims, ac: 
cording to the company. 
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An Invitation 





REFINERS who want to’ get all the facts on the Hot Oil 
Pump question, we believe would do well to visit our shop 
and see with their own eyes what is going on in the hot oil pump 
department 


We will show you how they are made, and explain why th-y 
are made as they are. 


A little time spent this way will give you a better idea of 
TRANSIT Hot Oil Pumps than reading a whole book concerning 


them. 
NATIONAL TRANSIT 
Pump and Machine Company 
Oil City, Pa. 
New, York Cleveland Pittsburgh Philadelphia 


Los Angeles Tulsa Houston 
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SUPPLY E GASKET COMPANY Inc. 
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Antes the year 1928, 
stocks of fuel oil and gas oil 
in storage increased over 
7,000,000 barrels The coming 
seasonal decrease in demand 
for these oils with a corre- 
Sponding increase in the 
surplus will necessitate 
increased storage facilities, 
requiring constantly increas- 
ing investment and heavier 
carrying charges 


The refiner operating the 
Dubbs Cracking Process by 
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Daily Average Crude Oil Production and Imports 


AREA BETWEEN’ TOTAL NEw SUPPLY“ AND 
DomEesTIC PRODUCTION’ REPRESENTS 


}.| Seago sas 


TOTAL NEW SUPPLY 


“TOTAL IMPORTS’ 


DOMESTIC PRODUCTION 


2,250,000. t1 res wep : Sporenree 
PONS COOK MOE SF -DOTT ONT SON SP tt SOON ae ONT QIO DOS” SGN TH DONS COG HIN SOON ONO GNS DE NO ONG OOS 


July Aug. Sept. Oct. Nov. 


1927 





Daily average gross output of United States, by fields, for week ending 
as compiled by American Petroleum Institute 


PRODUCTION 


Production east of Rockies................ 


Decrease 
Total production in U. 
Decrease 
Crude oil imports 
Decrease 
Total crude supply 
Decrease 





















OKLAHOMA 
Mar. 16 
Allen Dome .............. 26,700 
BRIMCIE WEE ccnsciciccrsssescs 3,850 
eae 33,350 
BYOMAR. ...siss<. 3,350 
Bristow-Slick 19,350 
TEER ksccccssisccscesses 22,500 
Cromwell 7,700 
Cushing ....... 20,850 
Davenport shiksineabe 1,500 
Dunean District ...... 6,600 
BAPISDOLO  sviscicesevssrcose 52,650 
OE. céncssisccts 1,450 
Garber 5,300 
Braham 4,400 
Healdton ..... ssocese ©6000 
Hewitt ...... 8,250 
Hubbard ...... 2,000 
Little River .... 75,000 
Logan County 11,550 
OS 32,600 
Mission 30,400 
North Okmulgee 14,600 
Oklahoma City ........ 2,500 
Osage (outside Bur- 
|) 25,450 
Papoose .... 3,400 
Pearson .... 1,700 
St. Louis 93,800 
Scholem-Alechem 12,750 
TN INEING «. civinnsnscensocscnss 9,500 
EE MINIS ch ecekdesecuesnciase 30,700 
South Okmulgee .... 8,400 
SEINE «nics ice sascwosehare 900 
SEOMIUMIRONE, cenadecsancnesncanss 10,100 
WROWROMED - ‘shestiiseveces = 5,000 
YaleJennings_.... 7,200 
CP RIBI  icncecccuscetecesensaase 41,100 
Total, Oklahoma 649,450 


Decrease ... 


KANSAS 


Augusta-Fox Bush.. 2,850 
Churchill]  ...0...... seers 7,100 
El Dorado-Towanda.. 12,000 
Florence-Covert os 950 
Greenwood County... 21,200 
COI: | sccinestunivastasceces 5,700 
Peabody-Elbing _...... 8,000 
Rainbow Bend ........ 1,000 
Russell Sav esse cian 3,150 
Sedgwick County 10 900 
CE Scena 28,600 

Total, Kansas ..... 96,450 





Increase 


NORTH LOUISIANA 





are en 650 
Caddo, light 8,400 
Caddo, heavy 3,250 
Cotton Valley 3,000 
De Soto and Red 

PREV OE dcsiccacescece : 3,950 


S. 


Mar. 9 
25,600 
4,100 
35,150 
3,350 
18,900 
22,400 
7,800 
20,500 
1,600 
6,950 
56,750 
1,500 
5,250 
4,400 
13,000 
8,550 
1,950 
82,600 
11,800 
34,100 
36,550 
14,650 
3,500 


25,850 
3,400 
1,650 

99,750 

13,000 
9,100 

33,400 
8,450 

900 

10,550 
5,000 
7,600 

40,650 


680,250 
30,800 


2,900 
7,050 
12,000 
1,000 
21,500 
5,750 
3,000 
1,000 
8,250 
9.150 
28,800 
95,400 
1,050 


650 
8,450 
3,150 


2,950 


4,050 


SUMMARY 
Mar. 16 
1,835,550 






Mar. 9 
1,870,650 


35,100 


2,665,950 


40,800 


274,857 


21,857 


2,940,807 


62,657 


Mar. 16 Mar. 9 


Elm Grove 
Haynesville 
je eee 
Pleasant Hill .......... 
Urania “s 

Others 





Total, North Lou- 
isiana 
Increase 


ARKANSAS 
Champagnolle ee 9,750 
Wel VGRREO  cccccecccncece 4.550 
BO, cacsnedteciveaiinetuesn 1,500 
PN igi eects 1,300 
Smackover, light 6,450 
Smackover, heavy.... 49,850 
TROD OME cance nsccccecnsce 1,000 
PRUNING sxiateuctaeieoaanes 100 

Total, Arkansas.... 
EURO sccncsscuusenesthdetcnicuues 
TEXAS (Outside 


600 


5,500 


4,000 
450 
6,000 
250 


36,050 


74,500 73, 


Panhandle District 
Mar. 16 Mar. 9 


Carson County = 
Gray County............ 
Hutchinson County 
Wheeler County...... 
Others 


Total, Panhandle 
Texas 


Increase 


North Tex 
County 
Burkburnett 
Electra kisasashs 
Iowa Park and 

K. M. A 


Archer 


Montague-Cooke 
Wilbarger 
Others 
Total, North Texas 
Decrease 


West Central Texas 


3rown County.......... 
Callahan County...... 
Coleman County 


Fastland-Desdemona.. 
Jack County............ 
Palo Pinto County 
Shackelford County 
Stephens County 

Throckmorton County 


Young County 
CIRM, citesnstctdoctacace 
Total, West Cen- 
iral Texas 


Decrease 


12 


81, 


5,700 


21,600 
26,600 


650 





as 


17,100 


9,100 
800 


5.750 


10,000 
26,500 


500 


750 


8.800 
3,700 
3,700 
6.700 
,700 
400 


_ 


13,100 


6,200 
700 
ann 
700 


53,000 


600 
5,550 
4,000 

450 
5,600 
200 


650 
4100 


35, 


8,450 
4,500 
1,450 
1,300 
6,350 
50,450 
1,000 
100 


600 
900 


Gulf Coast) 


5,900 
21,450 
26,000 

500 

1,500 


55,350 


600 


17,209 
9,150 
12,950 


6,000 
9,750 
26,750 
500 
82,300 


8.950 
3.700 
3,750 
6,700 
1,700 
{00 
15,100 
6,400 
700 


Onn 


700 


West Texas 


Mar. 16 Mar. 9 


Crane and Upton 


Counties _.... 19,600 50,550 
Crockett County 2,250 2,300 
Howard County 15,900 47,300 
Jones County 6,000 6,050 
Mitchell and Scurry 

Counties 2,900 2,750 
Pecos County 87,100 86,550 
Reagan County. 18,500 18,600 
Winkler County. 166,600 171,000 
Others 2,000 1,950 

Total, West Texas 380,850 387,050 

Decrease . mane 6,200 

East Central Texas 
Boggy Creek 3,250 4,500 
Corsicana-Powell 8,400 8,550 
Currie ...:... 450 150 
oo ; 5,600 5,600 
Nigger Creek 600 600 
Richland 400 100 
Wortham 1,200 1,200 
Total, East Cen- 
tral Texas 19,900 21,300 
Decrease _.......... iabesiasece 1,400 
Southwest Texas 
Dale acai 700 R00 
Laredo District 12,000 12,200 
Luling smidoniie 12,550 12,500 
Lytton Springs 1,100 950 
Salt Flat : 31,050 28,400 
Somerset 600 600 
Others 5,150 5,500 
Total, Southwest 
Texas 63,150 60,950 
Increase . ; 2,200 
Total, Texas (out- 
side Gulf Coast) 655,600 662,300 
Decrease .. eres: 6,700 
GULF COAST 
Coastal Texas 
Barbers Hill 6.550 6.000 
Batson 400 1,400 
Big Creek 1.650 5.000 
Blue Ridge 4,050 4,100 
Boling ™ 2,100 2.100 
Damon Mound 700 709 
Goose Creek 6.450 6.650 
Hull 10,650 10,500 
Humble 5.500 5.550 
Orange County ; 3.150 3,000 
Pierce Junction 12,850 11,700 
Raccoon Bend 1.850 1,950 
Saratoga 950 950 
Sour Lake 2,800 2.900 
South Liberty 6.750 6 000 
Spindleton 33,800 33,900 
Sugarland 9,300 & 050 
West Columbia 7.000 7.000 
Others 8 500 7.050 
Total, Coastal 
Texas... 129,000 124,590 
Increase ... ‘ 4,500 
Coastal Louisiana 
East Hackberry 6,900 5.000 
Edgerly 1,000 R00 
Evangeline 800 R00 
Lockport : 4,200 4,700 
Sorrento Dome 500 550 
Sulphur Dome 2,100 2,000 


Dec. Jan. Feb. Mar. Apr. May June July Aug. Sept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. 
1928 


1929 


with dates below 


Mar. 16 Mar.9 
Sweet Lake 100 150 
Vinton 1,500 4.400 
Others 800 1,000 
Total, Coastal 
Louisiana . 21,200 20,100 
Increase .... sil 1,100 
Total, Gulf Coast 150,200 144.600 
ee ae 5,600 
ROCKY MOUNTAIN 
Wyoming 
Big Muddy 2,350 2,250 
Elk Basin 850 750 
Grass Creek ........... 2,150 2,250 
Labarge 2,050 2,050 
Lance Creek 300 300 
Lost Soldier 3,500 3,500 
Oregon Basin . 2,550 3,000 
Rock Creek 2,350 2,300 
Salt Creek 28,450 34,350 
Others 2,900 2,850 
Total, Wyoming.... 47,450 53,600 
Decrease ; 6,150 
Montana 
Cat Creek 1,350 1,350 
Pondera . 2,300 1,900 
Sunburst . 3 5,450 5,400 
Total, Montana .... 9,100 8,650 
Increase ‘ 450 
Colorado 
Florence 1,350 1,250 
Fort Collins 2,300 2,550 
Moffat (Craig) 1,050 1,150 
Others 2,050 2,050 
Total, Colorado 6,750 7,000 
Decrease 250 
New Mexico 
Artesia 950 950 
Hogback 500 500 
Rattlesnake 700 a : 
Others 100 150 
Total, New Mexico 2 250 1,600 
Increase 650 
Total, Rocky 
Mountain 65.550 70.850 
Decrease 5,350 
CALIFORNIA 
Dominguez 11,000 10,000 
Elwood-Goleta 26,500 22,000 
Huntington Beach 416,500 47,000 
Inglewood 26,500 26,500 
Kettleman Hills 3,400 3,500 
Long Beach 185,000 183,000 
Midway-Sunset 72,000 73,000 
Rosecrans 6,500 6,500 
Santa Fe Springs 75,000 186,000 
Seal Beach 55,000 34,000 
Torrance 15,000 15,000 
Ventura Avenue 55.500 56,500 
Others . 131,700 132,300 
Total, California.. 789,600 795,300 
Decrease 5.700 
EASTERN 
(Including IL, Ind., 
Ky., O., W. Va 
Pa. and N. Y.) 100,750 108,000 


Increase 750 
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Compilation Of Mid-Continent Refinery Operations 
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Mid-Continent Refinery Operations Week Ended March 15 (By Telegraph) 






























































North & West North Total Week 
Kansas Oklahoma Cent. Texas Texas La.-Ark. Ended Mar. 15 

Plants Reporting ° 12 29 24 13 12 90 
Da. Av. Cap. (bbls.) 92,000 160,200 85,100 76,500 54,900 468,700 
Da. Cracking Capacity 30,700 52,600 17,200 petets 22,700 123,200 
Da. Av. Crude Runs.. 62,585 + 12.1 105,556 + 2.9 56,941 + 9.5 52,820 + 2.4 66,482 + 8.7 344,384 + 6.6 
Da. Av. Other Oils... 8,298 + 37.2 4,522 13.5 4,447 + 1.8 1,212 + 6.9 2,474 — 35.5 20,953 + 1.7 

GASOLINE—Gallons 
Stocks. Mar. 8& 30,961,000 71,018,000 22,560,000 6,252,000 10,576,000 141,367,000 
Prod. 3-8 to 3-15 10,221,000 + 12.8 16,255,000 + 4.4 7,397,000 + 13.4 4,054,000 + 8.0 6,569,000 + 9.8 44,496,000 + 8.8 
Ship. 3-8 to 3-15 8,755,000 + 5.6 15,617,000 + 6.2 7,996,000 + 9.4 3,756,000 — 0.7 7,851,000 + 44.3 43,975,000 +11.3 
Stocks, Mar. 15 32,427,000 4.7 71,656,000 + 0.9 21,961,000 — 2.7 6,550,000 + 4.8 9,294,000 — 12.1 141,888,000 + 0.4 
Ratio Sales to Prod. 85.7% 96.1% 108.1% 92.6% 119.5% 98.8% 

KEROSENE—Gallons 
Stocks, Mar. 8 3,647,000 5,856,000 1,566,000 67,000 773,000 11,909,000 
Prod. 3-8 to 3-15 1,935,000 + 17.3 2,425,000 + 19.4 1,548,000 + 9.0 50,000 +900.0 235,000 + 40.7 6,193,000 + 17.4 
Ship. 3-8 to 3-15 1,984,000 = 2,191,000 3.0 1,370,000 13.0 17,000 0 383,000 + 4.1 5,945,000 — 7.1 
Stocks, Mar. 15 3,598,000 1.3 6,090,000 4.0 1,744,000 + 11.4 100,000 + 49.3 625,000 — 19.1 12,157,000 + 2.1 
Ratio Sales to Prod. 102.5% 90.4% 88.5% 34.0% 163.0% 96.0% 

STOVE DISTILLATE—Gallons 

Stocks, Mar. 8 553,000 1,670,000 313,000 103,000 37,000 2,676,000 
Prod. 3-8 to 3-15 265,000 14.0 $62,000 at. 176,000 238 100,000 — 24.2 103,000 + 51.5 1,506,000 — 9.2 
Ship. 3-8 to 3-15 64,000 79.6 713,000 0.6 127,000 24.4 117,000 23.0 79,000 + 16.2 1,100,000 — 22.0 
Stocks, Mar. 15 754,000 36.3 1,819,000 8.9 362,000 + 15.7 86,000 16.5 61,000 + 64.9 3,082,000 + 15.2 
Ratio Sales to Prod. 24.2%, 82.7% 72.2% 117.0% 76.7% 73.0% 

GAS OIL—Gallons 
Stocks, Mar. 8 5,282,000 14,213,000 4,652,000 12,852,000 3,195,000 40,194,000 
Prod. 3-8 to 3-15 1,871,000 19.1 1,593,000 28.7 882,000 5.4 1,219,000 18.4 2,425,000 0.3 7,990,000 7:8 
Ship. 3-8 to 3-15 1,344,000 26.2 1,881,000 23.9 697,000 17.0 1,136,000 9.9 2,055,000 32.0 7,113,000 17.8 
Stocks, Mar, 1 5,809,000 10.0 13,925,000 2.0 $837,000 +.0 12,935,000 O.¢ 3,565,000 + 11.6 41,071,000 + 2.2 
Ratio Sales to Prod 71.8% 118.1% 79.0% 93.2% 84.7% 89.0% 

FUEL OIL—Gallons 
S # ks, Mar. 8 10,343,000 32,931,000 37,125,000 $1,060 000 22,984,000 144,443,000 
P 3-8 t 15 5,500,000 10.7 5,817,000 7.2 6,711,000 r.0 9,067,000 se 8,750,000 + 1.2 35,845,000 + 3.1 
S 8 to 3-15 6,943,000 14.9 5,972,000 5.5 6,072,000 1.0 8,389,000 0.3 9,273,000 + 20.6 36,649,000 + 8.4 
Stocks; Ma ] 8,900,000 14.0 32,776,000 0.5 37,764,000 Pe 41,738,000 ae i 22,461,000 a 143,639,000 — 0.6 
R Sales to Pi 126.2% | 102.7% 90.5% 92.5% 106.0% 102.2% 




















Gasoline Produced 


by Various Methods, Week 


Ended March 15 














: 7 of % of North& %of West % of Louisiana- % of fo of 

= Kansas Total Oklahoma Total Cent. Texas Total Texas Total Arkansas Total Total el 

Straight Run 6.436.000 63.0 11,479. 000 70.6 5,224,000 70.6 3,912,000 96.5 2,855,000 $3.5 29,906,000 67.2 

Cracked 3,206,000 31.4 3,983,000 24.5 1,607,000 ye ee 4 : 3,056,000 $6.5 11,852,000 26.6 

Natural 579,000 5.6 793,000 4.9 566,000 ee 142,000 3.5 658,000 10.0 2,738,000 6.2 
Total 10,221,000 16,255,000 | 7,397,000 4,054,000 6,569,000 44,496,000 








+or — columns are % change over previous week. 


Big Increase in Mid-Continent Gasoline Shipments 


Staff Special—By Telegraph 


general compilation, that group hav- 


TULSA, March 18 


EATHER through the mid- 
W aie west more favorable for 
gasoline consumption continued to 
have its effect on gasoline shipments 


from the Mid-Continent in the past 
week. Shipments from 90 Mid-Conti- 
nent refineries reporting weekly op- 


erations to this publication increased 
over 4,000,000 gallons for the week 
ended March 15 to a total of 43,975,- 
000 gallons. 

This gasoline shipment total is the 
highest since the week ended October 
26, 1928, but at that time West Tex- 
as refiners were not included in the 


9965 


ing been 


incorporated 
beginning with the week ended Jan. 4. 


Summary for the Month 


Total figures for 
in the report are not comparable 
a year ago because 


the past week 
with those for 


of the addition 


Production and shipments, all reporting refineries, for four weeks ended 


March 15 


Production 
Shipments 
Net change 


. Change 


in stocks figured from Feb. 15. 


GASOLINE 


WR: BOOKS sesveccicsess. 


Ratio sales to production 


Production 
Shipments 





Net change in stocks ...... 


Ratio sales to production.. 


Production 
Shipments 


STOVE 


91.6% production 
KEROSENE IDIOTS vscccessccserscee 
24,032,000 Net change in stocks .......... 
25,636,000 Ratio sales to production 
—1,604,000 FUEL 
106.7% production 
DISTILLATE PU MMIINON « - assvescasescsssinaas 
eS 6,313,000 Net change in stocks ...... 


Gallons 
169,200,000 
154,992,000 

+-14,208,000 


Net change in stocks 


bv ie, 


Ratio sales to production 


Ratio sales to production 


GAS OIL 










NATIONAL 


Gallons 


96.2% 


104.1% 


OIL 


102.5 % 
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+ 238,000 


30,849,000 
32,114,000 
1,265,000 


144,012,000 
147,646,000 
3,634,000 





pe 











of the West Texas plants but the 
plants reporting in Kansas, Okla- 
homa, Louisiana and Arkansas are 
virtually the same as a year ago. 


For the week ended March 16, 1928 | 


the groups named shipped 28,743,000 
gallons as compared with shipments 
the past week of 32,223,000 gallons. 


Major increases in shipments the 
past week were in Louisiana and Ar- 
kansas with the total over two mil- 
lion gallons higher than for the first 
week of March. Increases of 500,000 
gallons were made in Kansas, 900,000 
in Oklahoma, 600,000 gallons in North 
Texas and virtually no change in 
West Texas. The Louisiana-Arkan- 
sas and North Texas refiners were 
the only ones to reduce _ stocks. 


Crude runs were increased over 
20,000 barrels daily average or 6.6 
per cent. The daily average for the 
week was 344,384 barrels. This in- 
crease caused a larger production of 
gasoline the increase being 8.8 per 
cent as compared with the first week 
of the month. Gasoline stocks were 
increased 500,000 gallons. The _ in- 
crease for the four weeks was 14,- 
208,000 gallons with production to- 
taling 169,200,000 gallons and 
ments 154,992,000 gallons. 


Kerosene production for the field 
was increased 17.4 per cent while 
shipments were off 7.1 per cent. 
Stocks accordingly were increased 2.1 
per cent for the week. Although Kan- 
sas refiners increased production 17.3 
per cent to take care of the increased 
spring demand and shipments were 
off 9.1 per cent, stocks nevertheless 
were reduced 100,000 gallons or 1.8 
per cent. Kansas was the only dis- 
trict to draw on stocks. 


Gas oil production was 
700,000 gallons with shipments off 
1,500,000 gallons. Stocks were in- 
creased 900,000 gallons. 


Fuel oil stocks were reduced 800,- 
000 gallons with production 3.1 per 
cent higher and _ shipments 


cent higher for the week. 


Skelly Loses to Dubbs 
Again on Appeal 


CLEVELAND, March 
U. S. Circuit Court of Appeals of 
the third circuit has upheld the find- 


ship- | 





curtailed | 


8.4 per | 


18. — The | 


ing of the lower court in Wilming- | 


ton, Del., which found the Skelly 
Oil Co. an infringer of patent No. 
1,281,884 granted to Milon J. Trumble 


in 1918 and owned by the Universal 


Oil Products Co. (Dubbs) 


The Universal sued Skelly claiming 
that the Jenkins cracking process, as 
constructed and operated at the Skelly 
plant, was an infringement of the 
Trumble patent. The court found for 
the Universal. Skelly appealed the 
case and Dubbs has won again. 


March 20, 1929 
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METRO COUPLEX CABS 


combine style with sturdy construction. 


Comfort and maximum vision for drivers as- 
sure safe mileage. One piece plate glass wind- 


shield, slender metal posts. 


table cushions. 


Deep comfor- 


Curved roof, superb lines. 


Metro offers the one practical cab, combin- 


ing style and strength. 


literature. 


Send for descriptive 


METROPOLITAN BODY COMPANY 


Factory and General Offices 
Bridgeport, Connecticut 


Branch Offices: NEW YORK - CLEVELAND - 


PHILADELPHIA 








Filters Make Waste Products Valuable 


OMETIMES filtration is a process 
step. That is, it is needed to clarify 


liquors or to recover solid matter. 


At other times—and the practice is 


growing—filtration is used to make 


waste products valuable. 


A good example in refineries is where 
Sweetland Pressure Filters are used to 
treat spent doctor solutions. 

Oliver United engineers have other 
suggestions that will be of interest to 
refinery officials. 


OLIVER UNITED FILTERS INC. 


Successor to Oliver Continuous Filter Co. and United Filters Corp 


SAN FRANCISCO 
SALT LAKE CITY 


NEW YORK 
LOS ANGELES 


Factories: Oakland, Calif 


CHICAGO 
LONDON 


Hazleton, Penna. 


PARIS 


Cable Address: OLIUNIFILT 











8's ; 


SECTIONAL 
COMPOUNDING 








UNIT 


and kettle arranged with 
circulatory heating and 
mixing system. 


For compounding oils as well as for making greases. Open top mixing tanks of 
550 Gallons Capacity Each. Service kettles, 320 to 545 Gallons Capacity. We 
furnish formulas for greases with service kettles. We also make 5 to 90 Gallon 
Capacity steam or gas heated Laboratory kettles. 


F. E. MARTIN & CO. 


LAKE BLUFF, ILL. 














HIs is the remarkable gasoline you 






T 


should have in your car’s engine this 
winter— because it gives superior cold 
weather performance. Fast starting! . . . 
on the coldest day. Smooth power!... 
without a sputter...even when the 
thermometer drops below zero! 

This is a gasoline that gives airplanes 
soaring take-off and power to ride the 
skies. It is an amazing gasoline and you'll 
appreciate it when you discover how it 


saves your battery and your good nature. 








TO MEET (my... Vlavy....and 
Bureau of Wines SPECIFICATIONS 
jr AVIATION GASOLINE domestic grade 


Sinclair Aircraft Gasoline fires on the 

first try with the starter—and gives 

smooth power without a jerk, from the 

first stroke of the pistons! 
Remember... 

. This Ace of High Test gasolines 
is guaranteed to meet Army, Navy, and 
Bureau of Mines Specifications for Avia- 
tion Gasoline, domestic grade. 

Remember to fuel up with Aircraft 
Gasoline...at the Sinclair Pump with 


the Aircraft Globe. Try it today! 


SINCLAIR REFINING COMPANY, INc., 45 NASSAU STREET, NEW YORK 


ATLANTA BOSTON CHICAGO 


HOUSTON 


KANSAS CITY 


SINCLAIR AIRCRAFT GASOLINE 
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Gasoline and Kerosene Gain More 


Strength in Mid-Continent 


Staff Special 
TULSA, March 16 


ONTINUED improvement in demand for gasolines and kerosenes 
were noted in the Mid-Continent as the half-way mark for March 


was reached. 


One export purchase of gasoline was reported, and an 


inquiry for kerosene was sent to refiners, but the bulk of the buying 
on both commodities was by the domestic trade. 
Gasoline prices on an average were unchanged, but the range of 


quotations was narrower. 
0.375-cent a gallon. 


Several buyers of natural gasolines were in the 
the week of March 11-16 to cover on their contract 


Kerosene 


prices advanced from 0.125 to 
market late in 


orders. Prices 


accordingly were unsettled at the close of the week. 


Distillates and gas oils were steady in price but 
Fuel oils also were in 
Other commodities were quiet. 


up considerably in all areas. 
in most areas. 


Gasolines 


The more active jobber buying of 
gasolines which was  ffirst § noted 
around March 1 was still in evidence 
March 16 in all areas of the Mid- 
Continent. The buying had not been 
sufficiently strong to cause any ma- 
terial advance in the average prices 
received, but it was noted that the 
range of quotations had narrowed, 
especially in Oklahoma. Virtually 
all the 58-60 U. S. Motor quotations 
at 6.50 cents which were reported 


during the first week of March had 
and 


disappeared the bottom of the 
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demand slowed 
lighter demand 


market the past week was 6.75 cents. 
The prices ranged from that figure 
to 7.25 cents a gallon. 

Gasoline shipments from _ refiners 
in the Mid-Continent reporting week- 
ly operations to this publication in- 


creased over 3,000,000 gallons the 
first week of March. The figures for 
the second week were not available 


at the time this was written, but 
several refiners said their shipments 
this week were as heavy as in the 
first week of the month. 

More favorable weather conditions 
for motoring and a tendency on the 


part of jobbers to speculate a little 
more as spring approached probably 
had a great deal to do with the bet- 
ter demand. 


The demand brought considerable 
optimism to Mid-Continent refiners 
despite the fact that stocks on hand 
at the present were considerably high- 
er than they were at the correspond- 
ing time a year ago. 


One Oklahoma refinery executive in 
discussing the _ stock 


situation ex- 
pressed the opinion that the  sub- 
normal weather conditions since Jan. 


1 kept the jobbers out of specula- 
tive buying mood and the _ jobber 
storage was not nearly as heavy this 
year as it was at the same time 
in 1928 when the weather was more 
open, gasoline consumption was bet- 
ter and the market was in a weaker 
position. 


“I believe that if the same amount 
of gasoline was in the jobbers’ tanks 
now as there was at this time last 
year,” this executive said, “the stocks 
on hand at Mid-Continent refineries 
reporting to NATIONAL PETROLEUM 
NEWS would not be much higher than 
they were a year ago. Jobbers bought 
heavily for speculation in January, 
February and March last year when 
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Permit No. 26 





Those lubricating qualities which 
characterize 100% Pure Pennsyl- 
vania Oil are unmistakably mani- 
fested in Motul. Motul has greater 
cohesiveness and greater adhesiveness 
than ordinary oils—stands up under 
greater heat and for longer time; 
makes a more effective piston seal, 
resulting in less dilution and con- 
tamination in the crank case. Sell 
Motul — Swan-Finch refined at 
Warren, Pennsylvania—and profit 
by its ever-increasing popularity. 
Distributors are invited to write 
regarding open territory, 





SWAN-FINCH REFINING CO. 
205 E. 42nd Street, New York 





100” Pennsylvania Oils 











the market was woefully weak. They 
haven’t done any _ speculating this 
year.” While there is no way of 
verifying this refiner’s opinion, other 
refiners who were told of this opin- 
ion agreed that there was consider- 
able truth in it. 


The better tone in the gasoline 
market resulted in more inquiries 
from jobbers for deferred shipment, 
refiners reported, but virtually no 
quotations were made for more than 
15 days shipment. 


A north Texas refiner early in the 
week sold 2,000,000 gallons of 64-66, 
390 e.p. export gasoline for shipment 
over 60 days. The price was not re 
vealed. Refiners for the most part 
reported they were enjoying a com- 
paratively good gasoline demand from 
the domestic trade, and their export 
orders in many cases had not been 
completed. 

Kerosenes 


Price of 41-43 w.w. kerosene in 
Oklahoma swung to 6 cents before 
the middle of March with demand 
strong in all quarters. Jobbers and 
refiners not making kerosenes vied 
for the goods available for spot ship- 
ment. 


The heavy snows through the farm- 
ing belt left the ground in excellent 
condition for plowing and farmers 
were getting into their fields as rap- 
idly as possible. The fact that kero- 
sene was only a cent or two cheaper 
than gasoline caused a few farmers 
to swing to gasoline for operation of 
tractors. This situation was not con- 
sidered sufficiently serious, however, 
to cause any appreciable slowing up 
in demand for kerosenes. 


Gas Oils and Distillates 


For the first time since winter 
weather swept over the Middle West 
the demand for gas oils and distil 
lates for heating purposes was less 
than production. Several refiners the 
past week reported they had run 
some of their production to storage. 


The milder weather naturally would 
cause a slowing up in demand ex 
cept for cracking purposes. Prices 
were generally unchanged but a few 
refiners who had been cutting heavily 
into their kerosenes and naphthas for 
distillates changed their operation 
and now were producing more kero 
senes to meet the improved demand 
for that commodity. 


Gas oils continued to be fairly ac 

tive for cracking purposes. 
Fuel Oils 

Only minor fluctuations were noted 
in fuel oil prices during the week 
Demand was lighter in several quar 
ters. Many of the large industria! 
buyers placed their orders early in 
the month for shipment over 30 days, 
and the few who bought on a 15- 
day shipment basis were only mildly 
active the past two or three days. 
Refiners predicted, however, that more 
buying would develop within the next 
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week or 10 days for April shipment. 

Lower gravity oils were in propor- 
tionately better demand as the weather 
in the northern part of the country 
made the handling of these grades of 
oils easier. 


Natural Gasolines 


The usual middle of the month 
buying of naturals developed around 
March 12 and kept the market com- 
paratively active until the close of 
business March 16. 


Prices were unsettled, especially on 
the higher grade goods. Demand for 
grades B and BB was good from two 
or three sources, and a few manu- 
facturers whose output does not cover 
the contracts they have, bought in 
the open market. Buying the past 
week was done so that the goods 
would reach destination before April 1. 


Consider “Dixie Plan” 

DES MOINES, March 19.—Repre- 
sentatives of a dozen independent oil 
companies in Iowa met in Des Moines 
March 13th and took initial steps in 
organizing what will be known as 
the Dixie Distributors of Iowa. Leon- 
ard Simmer, of Ottumwa, was chosen 
chairman of the organization; F. W. 
Miller, of New London, secretary. A 
committee was appointed to make 
plans for another subsequent meeting, 
when all Iowa Independent dealers 
will be invited to attend, for discus- 
sion and adoption of the “Dixie Plan,” 
which now is being followed in Mich- 
igan and Wisconsin. 


Takes Over Megargel Plant 


WICHITA FALLS, March 15.—The 
Archer Refining Co. has taken over 
the 2000-barrel skimming plant near 
Megargel formerly owned by _ the 
Megargel Oil & Refining Co. Opera- 
tions have been begun, using high 
gravity Archer county crude. 


George G. Golden, formerly of the 
Victory Petroleum Co., is president 
and sales manager of the new com- 
pany. W. H. Yeargin, formerly of 
the Wichita Pipe Line Co., is secre- 
tary and treasurer. Offices have been 
opened in the City National Bank 
Bldg., Wichita Falls. 


To Meet for By-Law Approval 


TOPEKA, Kans.—The by-laws com- 
mittee of the Independent jobbers as- 
sociation of Kansas is sending out 
notices to members that a big state 
meeting will be held during the last 
week of March, during which the ap- 
proval of by-laws, brands and other 
matters will come up. Officers will 
also be elected. The definite date 
will be announced later. 
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Kerosene Scarcity Is Acute 


Staff Special 
CHICAGO, March 16 


EROSENES were the center of 

interest in the Chicago market 
in the week ended March 16, as prices 
continued to mount upward. Quite a 
number of the trade expressed the 
opinion that 41-43 w.w. kerosene 
would be bringing higher prices than 
U. S. Motor gasoline before the end 
of the first week in April. 


Demand was good in most quarters 
during the week and several refiners 
reported they were behind on ship- 
ments. Weather conditions have im- 
proved considerably and this had a 
strengthening effect on the market. 
However, what was apparently the 
main factor in the upward movement 
was the scarcity of this product. 
Very few sellers had any large quan- 
tity of kerosene to offer and were 
mostly selling only in small lots as 
they were expecting further advances 
in prices and hesitated to dispose of 
their goods. 


Kerosene prices were approximately 
0.25 cent higher as the week closed. 
The 41-48 w.w. grade opened March 
11 at 5.75 to 6 cents and after March 
13 no sales were reported under 6 
cents. The bulk of the movement on 
March 16 was at 6 to 6.25 cents. 
Carlot marketers reported they were 
paying 6 cents for resale purposes in 
most cases. Some Pennsylvania 45 
water white kerosene was moved into 
Indiana and Michigan during the 
week at prices approximately 0.25 
cent under prevailing Group 3 prices. 

Gasolines were in better demand 
during the closing days of the week, 
most sellers reported, although no 
great rush of orders was reported. 
Road conditions were still bad in most 
sections but have improved sufficiently 
to enable more motoring and thus 
considerably improved gasoline con- 
sumption. 


A gradual advance in prices on 
U. S. Motor gasoline was observed 
during the week and it was about 
0.25 cent higher on March 16 than 
previously. The major Oklahoma re- 
finers continued to quote their U. S. 
Motor at 7 cents, while the smaller 
refiners and carlot marketers moved 
the bulk of their Oklahoma goods at 
6.875 and 7 cents. Sales for resale 
were mostly at 6.75 and 6.875 cents 
March 16. 


West Texas Motor was also higher 
in price as the week closed. Sellers 
offered U. S. Motor out of west Texas 
freely at 6.75 cents on March 11 but 


by March 16 nearly all of them were 
getting 6.875 cents for this grade. 


Higher gravity gasolines continued 
in fair demand with prices generally 
unchanged. The 60-62, 437 e.p. moved 
mostly at 7 to 7.25 cents. The bulk 
of sales of 60-62, 400 e.p. were at 7.25 
to 7.50 cents and of 64-66, 375 e.p. 
at 7.75 to 8 cents. 


The spring-like weather over the 
Standard of Indiana territory during 
most of the week was instrumental 
in lowering demand for furnace oils. 
Quite a number of refiners, who had 
been out of the market, reported 
they had caught up on back orders 
and were again offering goods for 
prompt shipment. Most jobbers were 
wary about buying for anything but 
immediate requirements, fearing a 
further lessened demand. Prices of 
most products eased off somewhat 
but were not weak by any means. 
Demand was still good enough to 
keep any distress goods off the mar- 
ket. 


Distillate prices were generally un- 
changed over the week. Sales of 38- 
40 straw were reported from 4.125 to 
4.375 cents but the bulk of goods 
moved at 4.25 cents. 


Zero gas oils were approximately 
0.125 cent lower in price on March 
16, while U.G.I. goods held steady. 
The 32-36 ordinary dark gas oil 
moved mostly at 3.125 to 3.25 cents. 
Sales of 32-36 dark zero were mostly 
at 3.25 to 3.375 cents until March 
15 and 16 when bulk of goods moved 
at 3.125 to 3.25 cents. The 32-36 
straw zero closed March 16 at 3.25 
to 3.3875 cents after moving at 3.25 
to 3.50 cents previously. 


Demand for fuel oils continued 
steady and prices were generally un- 
changed over those shown in NA- 
TIONAL PETROLEUM News of March 
13. 


Temperatures will be variable next 
week in Standard of Indiana terri- 
tory, but mostly near normal. Pre- 
cipitation will probably occur at the 
first and again at the close of the 
week. 


BALTIMORE, March 15.—Two oil 
marketing companies with an annual 
distribution in excess of 2,000,000 
gallons of gasoline, have been ac- 
quired recently by the Mid-Continent 
Petroleum Corp., Tulsa. They are 
the Land Petroleum Co., Warrens- 
burg, Mo., and Home Oil Co., Tren- 
ton, Ill. 




















Refinery Markets on Light Oils and Lubricants 


Prices given below are in cents per gallon, F. O. B. refinery except where $ is shown 
(These Refinery Prices compiled in the OIL PRICE HANDBOOK for a whole year) 











GASOLINE AND NAPHTHA 














shown at the top of the columns. 





Weighted Average Prices 


OKLAHOMA (Weighted Average Prices) 


Prices Prices Prices 
Mar. 18 Mar. 11 Mar. 4 
58-60 U.S. Motor, 437 e.p. 7.0059 6.9945 6.9412 
60-62 437 e.p. gasoline 7.2446 7.2845 7.2652 
60-62 400 e.p. gasoline... 7.3750 7.5000 7.3750 
64-66 375 e.p. gasoline... 8.0000 8.0000 8.2917 


All above weighted average prices are effective on Monday on the dates 


The weighted average price for 58-60 U. S. Motor 
in Oklahoma was slightly above 7 cents a gallon four 
of the six days the past week. This indicates the 
better tone of the market as a result of improved 
demand from jobbers. 

Of the non-reporting refiners who represent only 
8.2 per cent of the operating capacity of the state, 
the major one sold his U. S. Motor in line with 
other major refiners, another sold his gasoline at a 
price range of 6.75 to 7 cents, a third had no gaso- 
line to offer and the fourth sold only odd cars dur- 
ing the week. This condition indicates that should 
these refiners have been reporting daily sales the 
weighted average prices the past week would have 
shown little if any variation. 


KANSAS (Weighted Average Price) 


A steadily increasing demand for gasolines was 
noted in Kansas the past week, although prices were 
generally unchanged. The weighted average prices 
for 58-60 U. S. Motor were approximately 0.25 cent 


above Oklahoma weighted average. 


(The Oklahoma weighted average prices above are made up from 
confidential daily reports on all gasoline spot market sales—for 
shipment in 10 days—from Oklahoma refineries representing 91.8 per 
cent of the state’s refining capacity. The Kansas weighted average 
prices above are made up from confidential daily reports of all 
gasoline spot market sales from Kansas refineries representing 58 
per cent of the state’s operating capacity. The above prices do not 
include prices on sales for “over the month,” for contracts, or to 


Prices Prices Prices 
Mar. 18 Mar. 11 Mar. 4 
58-60 U.S. Motor 437 e.p. 7.2431 7.1923 7.1468 







curacy of their reports.—Editor) 











brokers or on shipments to company owned stations. 
the reporting refiners are checked periodically to verify the ac- 


Records of 






























tPrices nominal 
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ttOnly one refiner quoting 





*Quotations only 





Prices Prices Prices 
OKLAHOMA Mar. 18 Mar. 11 Mar. 4 
48-50 450 e.p. naphtha... +6.50 -— 6.75 t6.50 -— 6.75 t6.50 — 6.75 
50-52 450 e.p. naphtha... 16.50 — 6.75 6.50 -— 6.75 t6.50 - 6.75 
56-58 450 e.p. gasoline... 6.75 — 6.875 6.75 -— 6.875 6.625- 6.87. 
58-60 450 e.p. gasoline... 6.875- 7.00 6.875-— 7.00 6.875- 7.00? 
64-66 390 e.p. gasoline... 7.50 -— 7.75 1.90 = ¥.99 7.50 - 7.75 
68-70 350-360 e.p. gasolin 8.25 -— 8.50 8.00 - 8.50 8.00 - 8.50 
PENNSYLVANIA 
52-54 Naphtha.......... 8.25 - 8.50 8.25 - 9.00 8.50 - 9.00 
54-56 Naphtha.. es oil 8.50 -— 8.75 8.25 - 9.00 8.75 — 9.00 
58-60 U.S. Motor 437 e.p. 8.50 -— 9.50 8.75 -— 9.25 9.00 - 9.50 
60-62 400-410 e.p. gasoline 9.00 -10.00 9.25 -10.00 9.50 -10.25 
64-66 390 e.p. gasoline... 9.50 -11.00 9.75 -11.00 9.75 -11.00 
68-70 Str-run gas 350-36 
EY Sete ee ee : 10.50 ~12.00 10.50 -11.50 10.50 -11.75 
OHIO (Quotations of S. O. Ohio. 3c state tax to be added.) 
tU. S. Motor Gasoline: 
Cleveland, Toledo, and 2 
Lima switching districts 9.75 Be ie) 9.75 
Elsewhere in Ohio...... 10.00 10.00 10.00 
+Winter specification. 
KANSAS (F. O. B. refinery Kansas destination) 
60-62 400 e p. gasoline. ee 7.875 7.75 7.75 
64-66 375 e.p. gasoline... 8.375- 8.50 8.25 — 8.50 8.25 - 8.50 
NORTH TEXAS 
48-52 450 e.p. naphtha... $6.25 t6.25 6.25 
56-58 450 e.p. gasoline... t6.375 6.25 6.25 
58-60 450 e.p. gasoline... 6.50 6.25 6.25 
58-60 U.S. Motor 437 e.p. 6.875- 7.00 6.75 - 7.00 6.75 - 7.00 
60-62 400 e.p. gasoline... 7.25 Pr 43 7.45 
64-66 390 e.p. gasoline... 7.50 7.209 7.25 = 7.375 
64-66 375 e.p. gasoline... 7.75 ~- 7.875 7.75 -— 7.875 7.75 = 7.875 
68-70 350-360 e.p. gasoline 7.75 — 8.25 7.75 — 8.25 7.75 = 8.25 








Prices 
Mar. 4 


Prices 
Mar. 11 


Prices 
Mar. 18 


**WEST TEXAS (F.o.b. West Texas refinery, for unrestricted shipment 


50-52 naphtha. .......45%. 6.00 5.875 5.875 

56-58, 437 e.p. gasoline. . 6.125 6.00 6.00 

58-60, 437 e.p. gasoline... 6.50 6.375— 6.50 6.125- 6.50 
NORTH LOUISIANA (N. La., Ark. and Miss. destination) 

58-60 U.S. Motor gasoline 7.20 7.25 Ley 4: 
ARKANSAS (Arkansas destination only) 

56-58 450 e.p. gasoline... 6.50 6.50 6.50 

58-60 450 e.p. gasoline... 6.75 6.75 6.75 

58-60 U.S. Motor 437 &p. 70> y Py Vas 
tCALIFORNIA 

54-58 U.S. Motor 437 e.p. 5.50 -— 7.50 5.75 — 8.50 5.50 — 6.50 

58-61 375-400 e.p. gasoline 7.50 -— 8.50 7.00 — 8.50 7.50 - 8.50 

42-45 Eng. dis. 445-480 

GOS ciaitvaceawe ooo re 7.50 - 8.50 7.50 — 8.50 7.00 -— 8.00 


t3c tax to be added to California gasoline prices if used in state. 


NATURAL GASOLINE 


(Note: End point of all grades, not over 375 F. Corrosion test adopted 
Oct. 1, 1927;gA.S.T.M. Method D130-27T; doctor test, July 2, 1928.) 
OKLAHOMA 
Grade AA, 80-87.9, 90% 


; POCOV OI nc eis cases 7.50 6.75 — 6.875 **6.875-— 7.00 
Grade A, 72-79.9, 90% 

RSCOVEEY «0. 6 cack ec 0c 7550 6.75 — 6.875 **6.875-— 7.00 
Grade BB, 84-92, 85% 

MECOVERY sc ycissa di means *#6.50 **#5 50 **6.00 
Grade B, 76-83.9, 85% 

BROCOVEET 6.65 5.0.6 0 6:50.0-0 **6 50 **5 50 **6 00 
Grade C, 80-92, 78% 

PROOOWEEY 6.55 650 550. 64.605s 6.00 85.25 £95..375— 5.50 


$$ 











Comparative Prices of 58-60 U. S. Motor Gaso- 
line, Group 3 and Point of Origin, to 
Jobbers Only, in Effect Mar. 18 











Price 
Price F.O.B. 
F.0.B Point of If for Particular Desti- 
Group 3 Origin nation 
Oklahoma ............... 7.0059 7.0059 
(Wt. Avg.) (Wt. Avg.) S. O. Neb. & Ind. Ter- 
MINIT aicivesincesccovace TOO. —snsaeeup ritories, etc. 
BD cieissesksstacecin  Sadseniadedons 7.2431 Kansas only. 
(Wt. Avg.) 
North Texas 6.875-7.00 6.875-7.00 
West Texas ........ 6.75 C0 becca 
Louisiana-Ark. .... OR | Sie Mich., Ohio & Indiana. 
Louisiana-Ark. sn... eeeeeee 7.25 State or differential haul. 
Indiana-Illinois .. OO <aenbivacne * S. O. Ind. territory ex- 


cept Detroit and vicin- 
ity. For Ohio on de- 
livered basis only. 

*Shipments made from E. Chicago, Ind., and Wood River, III, 
according to conditions and freight rates; no prices F.O.B. point 
of origin can be given. 

Note—The above comparative price basis given for 
the convenience of the trade. We have endeavored 
for the past several years to cause the trade to ap- 
preciate the difference between prices quoted f.o.b. 
Group 3 where the product originates and as shipped 
from a refinery district outside of Oklahoma. As the 
trade still persists in basing prices on products to be 
shipped from points outside of Oklahoma, Group 3, 
we give the above table for its convenience. 

However, in giving the above prices, please note 
particularly not only the point of origin, but the des- 
tination of the shipments. Prices, especially from 
those districts outside of Group 3 Oklahoma, vary 
quite materially according to the marketing district 
into which the gasoline is to be shipped. The prices 
that we give in the above table are for the best known 
marketing districts to which these refiners ship but, 
owing to the wide variation in freight rates and mar- 
keting conditions in the various districts, we do not 
guarantee any of the above prices. 











**Represents Both Sales and Quotations. 
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When You Compare These Prices, Please 


In interpreting and comparing the prices on 
these pages the industry must do so fairly and, 
in turn, accurately. 


Please Note— 


1st—The date of these prices and those with 
which you compare them. 


2nd—The source of origin of the material—that 
is the actual geographical district from which the 
material will really be shipped. 


3rd—The destination of the goods which has a 
great deal to do with the price. 


4th—The specifications of the material. There 
is not much off specification stuff on the market 
but what little there is is not always identified as 
such and the price that it bears generally gets a 
lot of free advertising. 


5th—The terms of the sale. Prices given here- 
in, except where otherwise noted, are for spot 
sale and shipment within ten days. Other terms 
will make a difference in the price. 


6th—The quantity that is available, or is sold, 
at a given price. Generally the bottom price of 
the market—and oftentimes the top price too— 
has only one or two cars moving on it. When 
the seller who has offered those particular cars 
has sold them, he and his low price are generally 
out of the market. 


7th—These prices are records of sales actually 
made, or if no sales, then they are quotations by 
reputable companies on the days noted. They are 
arrived at at the close of the business day. What 
the prices will be on the next day depends entirely 
upon what the seller and buyer do. These prices 
are the history of yesterday. Tomorrow is a new 
day. 


6th—Please note the quantity which is available 
at a given price. 


Because refiners have been in the habit of of- 
fering a specific number of cars at a certain price, 
the oil industry has been accustomed to disre- 
gard quantity in connection with price. Yet quan- 
tity is a most important factor. 

A price, whether it is given or not, always has 
a certain limited quantity behind it. If it is a 








low price the quantity is, generally speaking, 
smaller than the amount which is behind a high 
price. But the oil industry has come to think that 
price is price regardless of quantity; that because 
one refiner makes a low price, it will obtain not 
only on all he has to sell but on all every one 
else may have to sell. 


If the oil industry in its tank car market fol- 
lowed the practice of stock exchanges of always 
offering a certain number of cars at a given price, 
the industry would soon realize the importance 
of quantity in relation to price. On the New York 
Stock Exchange because someone offers a hundred 
shares of a stock at a low price no buyer ever 
expects for a minute that all the rest of that 
stock to be sold that day should be sold at the 
same price. The buyer of course, dickers for the 
low price but he does not condemn the Stock 
Exchange because he can’t get it. 


When an exceptionally low price is offered on 
gasoline say, there generally is a very limited 
number of cars available at that price. When 
those cars have been bought that price is off the 
market unless some one else offers some at the 
same price. The bulk of the cars sold generally 
move at above the low price. 


If the oil industry’s attention could be focused 
on the lowest price asked the first thing every 
morning the chances are that on by far the largest 
of mornings, that low price material would be 
gone in an hour or two and there would be noth- 
ing left to the buyer except goods for sale at more 
regular prices. 


So in appraising price it is desirable to ascertain, 
if one can, the quantity that is available at the 
price. If two cars are sold at 7 cents and say 50 
cars at 7.50 cents, the market is 7.50 cents. The 
buyer who bought the two cars was just lucky in 
finding a seller who was hard pressed or ignorant 
of what the market would take. And by the same 
token if 2 cars are sold at 8 cents and 50 cars 
at 7.50 cents the market is still 7.50 cents. The 
seller who got 8 cents was just lucky or else 
had some unusual circumstances connected with the 
deal. 


Quantity is always needed to properly judge a 
price.—Editor. 



































Refinery Markets on Wax, Lubricants and Heavy Oil Products, (Continued) 




















March 20, 1929 


NATURAL GASOLINE, Continued 


NORTH TEXAS (F. O. B. Breckenridge) 


Prices Prices Prices 
Mar. 18 Mar. 11 Mar. 4 
Grade AA, 80-87.9, 90% : = 
MGCOVErY. os cc csccess 7.50 6.75 — 6.875 **6.875-— 7.00 
Grade A, 72-79.9, 90% 
Recovery......-----.: 7.50 6.75 — 6.875 **6.875- 7.00 
Grade BB, 84-92, 85% 
OCOVEEY ss cscccc cus ; **6 50 **5 50 **6.00 
Grade B, 76-83.9, 85% 
Recovery......... F **6 50 **5 50 **6 00 
Grade C, 80-92, 78% . . 
Recovery.......+++:. . 6.00 #4525 **5.375- 5.50 
+Prices nominal +tOnly one refiner quoting *Quotations only 





NORTH LOUISIANA (F. O. B. Monroe District) 


**Represents both sales and quotations 


Prices Prices Prices 

Mar. 18 Mar. 11 Mar. 4 

Grade AA +7.50 +7.50 t7.50 

| Grade BB 6.25 t6.00 t6.50 

| Grade C 6.00 5.50 6.00 
CALIFORNIA 

75-85, 375-390 e.p. blend 5.50 -— 6.50 5.00 — 6.00 5.00 - 6.00 
OKLAHOMA 

| 64-66 Blend 437 e.p..... 6.75 6.75 6.75 





















Refinery Markets on Wax, Lubricants and Heavy Oil Products 


Prices given below are in cents per gallon, F. O. B. refinery except where $ is shown 
(For quick reference to Refinery Prices, get the OIL PRICE HANDBOOK, published annually) 








































{Prices Nominal 
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BURNING OILS 


ttOnly One Refiner Quoting 


Prices Prices Prices 
PENNSYLVANIA Mar. 18 Mar. 11 Mar. 4 
45 w.w. kerosene.... 7.00 — 7.375 7.00 -— 7.50 7.00 — 7.375 
46 w.w. kerosene.... 7.50 — 7.75 7.375— 7.75 7.25 - —_ 
47 w.w. kerosene.... 7.75 = 8.25 7.75 — 8.00 7.625— 8.0 
300 mineral seal 7.25 7.50 7.25 7.25 = F875 
OKLAHOMA 
41-43 w.w. kerosene... 6.00 =~ 5.50 — 5.75 
42-44 w.w. kerosene. . 6.50 .50 6.25 
KANSAS (F. O. B. soaed Kansas Soutien, 
41-43 w.w. kerosene 6.125 6.125 5.75 — 6.00 
42-44 w.w. kerosene 6.625 6.625 6.25 — 6.50 
NORTH TEXAS 
40-42 w.w. kerosene.. : 5.50 5.50 5.375 
41-43 w.w. kerosene 5.875- 6.00 5.75 — 6.00 5.50 — 5.625 
NORTH LOUISIANA (N. La., Ark. and Miss. destination) 
41-43 ww. kerosene..... 6.25 - 6.50 6.50 6.25 
42-44 w.w. kerosene..... 6.625 tt6.625 Tt6.50 
ARKANSAS (Arkansas destination only) 
42-44 kerosene.......... 6.625 6.625 6.50 
CALIFORNIA 
38-40 w.w. kerosene 5.50 -— 6.50 6.00 - 6.50 6.00 - 6.50 
“~ 
NE UTRAL OIL 
PENNSYLVANIA 
Vis. (Viscosity at 70°F.) 
200 No. 3 Assoc. Filt... 27.50 -29.50 27.50 -—29.00 27.25 -29.00 
180 No. 3 Assoc. Filt... 25.50 —26.00 25.00 -26.00 24.00 -—26.00 
150 No. 3 Assoc. Filt... 21.25 -—22.00 21.50 -22.00 20.50 -21.50 
(Non Viscous) 
34 Grav. 330-340 Flash 7.25 — 8.00 7.25 -— 8.00 7.25 - 9.00 
**OKLAHOMA 
Vis. Color (Viscosity at 100°F.) 
100—No. 2 5.50 — 6.00 5.50 - 6.00 .50 - 6.00 
150—No. 3 7.50 — 8.50 7.50 - 8.50 7.50 - 8.50 
150— No. 4 6.50 - 7.50 6.50 — 7.50 6.50 - 7.50 
180—No. 3 8.75 — 9.50 8.75 — 9.50 8.75 - 9.50 
180—No. 4 8.75 — 9.75 8.75 -— 9.75 8.75 — 9.75 
180—No. 5 8.50,- 9.50 8.50 — 9.50 8.50 - 9.50 
200—No. 3 9.50 -10.00 9.50 -10.00 9.50 -10.00 
200—No. 4 9.25 -10.00 9.25 -10.00 9.25 -10.00 
200—No. 5 8.50 — 9.00 8.50 — 9.00 8.50 -— 9.00 
220—No. 3 12.50 -13.50 12.50 -13.50 12.50 -13.50 
220—No. 4 12.25 -12.50 12.25 -12.50 12.25 -12.50 
220—No. 5 11.50 -12.00 11.50 -—12.00 11.50 -12.00 
240—No. 3 13.00 —13.50 13.00 -13.50 13.00 -13.50 
240—No. 4 12.00 -13.00 12.00 -13.00 12.00 -13.00 
240—No. 5 11.00 -—13.00 11.00 -13.00 11.00 -13.00 
280—No. 3 14.00 -15.50 14.00 -15.50 14.00 -15.50 
280—No. 4 13.00 -14.00 13.00 -14.00 13.00 -14.00 
280—No. 5 12.00 -13.00 12.00 -13.00 12.00 -13.00 
300—No. 5-6 ; 15.00 -17.00 15.00 -17.00 15.00 -17.00 
GULF COASTAL 
Vis. Color (Viscosity at 100°F., pour test 0) 
100—No. 2 Pale 6.50 — 7.00 6.50 — 7.00 7.00 - 7.50 
200—No. 3 Pale 9.00 — 9.50 9.00 - 9.50 9.50 -10.00 
300—No. 3 Pale 10.00 -10.50 10.00 -10.50 10.50 -11.00 
SO00—No. 3% Pale 12.00 -12.50 12.00 -12.50 12.00 -12.50 
750—No. 4 Pale. 14.00 -14.50 14.00 -14.50 14.50 -15.00 
200—No. 5% Red Oil 8.00 — 8.50 8.00 — 8.50 8.00 — 8.50 
300— No. 5% Red Oil 9.00 - 9.50 9.00 - 9.50 9.00 —- 9.50 
S00—No. 6 Red Oil 10.00 -10.50 10.00 -10.50 10.50 -11.00 
750 a. 6 Red Oil 2.50 —13.00 12.50 -13.00 13.00 -13.50 
tALIFORNIA 
Vis. Color (Viscosity at 100 °F.) 
100—No. 3 ».50 -10.00 9.50 -10.00 9.50 -10.00 
200-——No. 3 11.50 11.50 11.50 
300-—N 13.00 13.00 13.00 
450—N 3 15.50 15.50 15.50 
550—-No 16.50 16.50 16.50 
600—No. 3 17.00 17.00 17.00 
200-—N 11.00 11.00 11.00 
300-—N 12.00 12.00 12.00 
400—N 14.00 14.00 14.00 
SOO—N 15.00 15.00 15.00 
600— No 16.00 16.00 16.00 
700— No. 7 18.00 18.00 18.00 
CYLINDER STOCKS 
‘OKLAHOMA 
190-200 Vis. at 210°Brt. St 33.00 33.00 33.00 
150-160 Vis at 210° Brt. St 31.00 31.00 31.00 
600 E. St. 140-150 Vis.-210 18.00 -19.00 18.00 -19.00 18.00 -19.00 
600 St. Ref. Olive Green 10.00 -12.00 10.00 -—12.00 10.00 -—12.00 
600 St. Ref. Dark Green. . 8.00 -—10.00 8.00 -10.00 8.00 -10.00 
Black Oil : 5.00 5.00 5.00 
PENNSYLVANIA (A. S. T. M. Tests 
600 Steam Refined dark tt22.00 tt21.00-22.00 
600 Steam Refined, filter 
ible 23.00 —24.00 22.50 -24.00 22.00 -23.50 
650 Steam Refined 29,00 —30,00 28.50 -29.50 27.50 -29.50 
600 Flas! 30.50 —33.00 30.00 -33.00 29.00 -32.00 
625 Flas t36.00 $36.00 -37.00 $38.00 
600 Warren | t25.00-26.00 $25.00 24.00 -—25.50 
600 Oil City | $24.50 -27.00 $27.00 23.00 -27.00 
600 D Fi : $29.00 29.00 -—29.50 29.00 -29.50 
Cold O eeg Stock, 40-50p 
p., 140-150 vis. at 210 
$40-550 flash,No.8color 39.50 -41.00 39.00 -41.00 39.00 -42.00 
40-50 p.p., 140-150 vis. at 
210°, 540 550 flash, No. 
6-64 color diluted... 37.50— 40.00 38.00 -—39.00 37.00 -39.00 
tOne seller quoting. {}Two sellers quoting. 


*Quotations only 


| 











WAX 


PENNSYLVANIA Per pound, New York 


Prices Prices Prices 
Mar. 18 Mar. 11 Mar. 4 
or _ _— crude scale, 
ete sie arapiaiek eee 3.75 — 4.00 3.625- 4.00 3.75 — 4.00 
124. 136 - hite crude scale, 
OM Devsecneierecnvs $4.125- 4.25 3.75 — 4.125 3.875-— 4.125 
tOne seller quoting. 
OKLAHOMA 
**124-126 White Crude 
ROMS, 8. MOS Das ccer as 3.875- 4.00 3.75 — 4.00 3.75 - 4.00 
CALIFORNIA 
White crude scale, per 
pound, ton lots, a. m. p. 6.00 — 6.50 6.00 — 6.50 6.00 - 6.50 
PENNSYLVANIA (For outside Pittsburgh district) 
FOAO FUG Oil isis viscosa a6 5.00 — 5.25 5.00 — 5.25 5.00 - 5.25 
SUSE: FUG! Oils soe scesesae 4.75 - 5.00 4.75 - 4.875 4.625- 4.875 
eS 2 ap I re 4.75 - 5.00 4.75 4.625- 4.75 
OKLAHOMA 
38-40 straw distillate..... 44.00 — 4.125 +4.25 74.25 = 4.50 
36-38 straw distillate. . +3.875— 4.00 4.00 — 4.25 t4.00 — 4.25 
32-36 gas oil, straw...... $3.25 3.25 $3.50 
32-36 dark gas oil soos £3200 =— 3.125 23.00 = 3.125. 33.25 = 3.50 
28-30 fuel oil (in bbls.)... +$0.975- 1.10 +31. 20 - 1.25 $1.25 — 1.30 
26-28 fuel oil (in bbls.)... $0.725- 0.825 $0.725- 0.825 $0.725- 0.825 
24-26 fuel oil (in bbls.)... $0.675 $0.675 $0.675 
22-26 fuel oil (in bbls.)... $0.575— 0.625 $0.575- 0.625 $0.575— 0.625 
18-22 fuel oil (in bbls.)... $0.55 - 0 ie $0.55 -— 0. ee Mg $0.525— 0.575 
16-18 fuel oil (in bbls.)... $0.50 — 0. $0. $0.525-— 0.55 
14-16 fuel oil (in bbls.). $0. 30 $0.50 - 0. 33 $0.50 — 0.55 
tZero cold test gas oil ‘lle for 0.25 cent higher. 
KANSAS (F. O. B. refinery Kansas destination) 
38-40 straw distillate..... 4.25 4.375- 4.50 4.375-— 4.50 
36-38 straw distillate. . 4. 125 4.25 4.25 
| eer aa OY 8 3.50 
24-26 fuel oil. +£0.90 *30.90 *$0.90 
18-22 fuel oil.. *$0.75 *$0.75 *30.75 
NORTH TEXAS 
38-40 straw distillate 4.00 4.00 - 4.25 4.00 — 4.25 
32-36 gas oil, cracked. . 3.00 3.00 3.00 
32-36 St. reduced gas oil 3.25 3.25 3.00 
24-26 fuel oil (in bbls.)... $0.725-— 0.75 $0.725- 0.75 $0.725- 0.75 
20-24 fuel oil.. eae $0.70 — 0.725 $0.70 - 0.725 $0.70 - 0.725 
**WEST TEXAS (F. o. b. West Texas refinery, for unrestricted shipment) 
34-38 gas oil.. 3.00 — 3.25 3.00 — 3.25 3.00 — 3.25 
ci Pa | 2.875- 3.00 2.875- 3.00 2.875- 3.00 
18-22 fuel oil. . $0.35 -— 0.45 $0.35 — 0.45 $0.35 - 0.45 
NORTH LOUISIANA (N. La., Ark. and Miss. destination) 
32-36 gas oil, dark....... 3.375 .° Fe 3.375- 3.50 
32-36 gas oil, straw hate 3.50 3.50 
16-20 fuel oil (in bbls.) $0.725 $0. 795 $0.725 
ARKANSAS (Arkansas destination only) 
32-36 gas oil, straw...... 3.50 3.50 3:5 
ee | ee 3.379 3.25 = 3.50 
28-32 gas oil.. cate a.25 can oy = 
CALIFORNIA (F. O. B. San Joaquin Valley. At San Francisco, 4c pe 
bbl. more) 
14-18 fuel oil (per bbl.)... $0.50 -$0.65 $0.50 -$0.70 $0.45 -$0.65 
14-18 Bunker oil (per bbl.) $0.70 —$0.85 $0.70 —$0.85 $0.70 -—$0.85 
30-34 gas oil (per bbl.)... $0.95 —$1.05 $0.95 -$1.05 $0.95 -$1.05 
27 Plus Diesel oil (per bbl. $0.90 —$1.00 $0.85 -$1.00 $0.875-$1.00 
~ r YT ‘ 
PETROLATUMS 
PENNSYLVANIA (In barrels, carload lots, f. o. b. refinery. In tank cars 
5¢c to 34c per pound less.) Two refiners quoting. 
Snow White.......... 8.50 8.50 8.50° 
Lily White. . 7.50 = 7.625 7.50 — 7.625 7.50 — 7.625 
Cream White 6.50 — 6.625 6.50 — 6.625 6.50 — 6.625 
ght Amber.... onthe 3.625 3.625 3.625 
Amber...... ews 3.375 3.a0> 3.375 
i 3.125 3.125 Be Ye 
~ ~ >| . 
PETROLEUM COKE 
**OKLAHOMA 
(Per ton in car lots) 
Lump.... $4.50 — 5.00 $4.50 — 5.00 $4.50 -$5.00 
Still run.. $3.00 $3.00 $3.00 
Breeze.... $2.00 $2.00 $2.00 


**Represents both “alles and quotations 





NATIONAL PETROLEUM NEWS 

































Charted Course of Prices, Production, Shipments, Stocks of Principal Refined Products, 


National Petroleum News 


Week by Week, 









Barometer of Mid-Continent Refinery Market—Week Ending March 15 
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Barometer of Mid-Continent Refinery Market—Week Ending March 15 
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OILEQ 


The Pioneer Gas and Oil Resisting 
Pump and Truck Enamel 


The Stewart Bros. Paint Co. we believe 
make and sell more Pump Enamel than 
all of our competitors put together. Do 
you know why? If not, it’s because you 
have never used Oilco Enamels. Color 


Charts and prices sent upon request. 


The Sun never sets on Oilco Finishes. 


THE STEWART BROS. PAINT CO. 
Two Factories 


Alliance, Ohio Spartanburg, S.C. 























There is a constant market 
in used equipment 


Take advantage of the savings possible by 
buying what you need or selling what you 
| don’t need. 


An advertisement in our classified section 
costs only $4 an inch with a border and 
display heading. Without a border 10 cents 
a word, minimum charge $3. 








Tell them your needs in next week’s issue. 


— 
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As 


Though 






' Your Salesman 


... Brought Refineries and 
Filled Tank Cars to your Pros- 
pect’s Office — these clear, dis- 


| tortionless sample oil bottles 
| tell your whole story of quality 


| 
| 


at a glance — and keep your 
product before your prospect's 


| eyes constantly. 


| 
| 


| 


Sizes 2—4—8 ounces. Samples on request. 


WMinois Glass Co, 


CSTABLISHEO (873 





Charted Course of Vrices, Production, Shipments, 


Barometer of Mid-Continent Refinery Market—Week Ending March 15 


Stocks of Principal Refined Products, Week by Week, From Reports Made by 90 Plants to 
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California Refinery Market 


day. Natural Gasoline was_ weak, 
sellers asking from 5.50 to 6.50. The 
remaining refinery products showed 
no change from last week. 








Atlantic Buyers Still Inactive 


LOS ANGELES, March 18 
HE expected upward trend in 
the Pacific Coast export market 
failed to materialize during the past 
week, no spot sales being reported. 
The gasoline market appeared to be 
purely a_ seller’s market with the 
quoted price ranging from 7.125 to 
7.75 and some available at 7.00 if 
buyers could be found. 


In order to arrive at the Eastern 
seaboard in time for the start of the 
usual seasonal demand _— shipment 
should be made from the Pacific 
Coast within the next few weeks. 
For this reason it is expected that 
there will be considerable movement 
very soon. 


Fuel oils were weaker ranging from 
60 to 85 cents and reports of some 
contracted for at even a lower fig- 
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ure. Among the remaining products 
for export there was very little 
strength with prices remaining as 
quoted last week. 


Out of state tank car shipments 
showed a reactionary trend during 
the past week. U. S. Motor was 
up to from 6.50 to 7.50 cents as 
compared with 5.75 to 6.75 cents for 
last week. This has slowed down 
the shipments to such distant com- 
petitive territories as Utah and parts 
of Nevada, although several spot sales 
to Arizona and Southern Nevada were 
reported. 


Gasoline prices were down for in- 
state shipment, being quoted as from 
5.50 to 6.50 without tax. This is 
not expected to continue as reports 
late today indicated gasoline prices 
would advance on Friday or Satur- 








Pennsylvania Market 





Cylinder Stocks Active 


CLEVELAND, March 18.—Cylinder 
stocks and kerosene were the most 
active commodities in the western 
Pennsylvania market last week. Fuel 
oils were searce. Neutrals and gaso- 
line generally were slow. Wax mar- 
ket was improved. Bright stocks 
were active also and there was little 
goods on the market. 


The report of cylinder stock ac- 
tivity came from all refining dis- 


tricts. Many refiners were sold up, 
and goods were relatively scarce. 
One refiner was booking cylinder 


stock business for delivery during 
the first half of the year at present 
prices. 


Cylinder stock prices have advanced 
to a bottom of 23 cents for 600. This 
is a full 


.50-cent advance over a 
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week ago. Flash, Warren and Oil 
City E stocks were scarce. 


Kerosene has been reported as hav- 
ing some activity for the past few 
weeks, but the current report of bet- 
ter buying was more. widespread. 
All districts joined in the reported of 
fair to good kerosene business by 
Bradford. 


Kerosene quotations have not ad- 
vanced on the whole. Many refiners 
have raised their prices within cur- 
rent ranges. More 7.125 and _ 7.25- 
cent quotations on 45 w.w. kerosene 
were out today than at 7 cents. The 
46 w.w. grade has moved up to a 
bottom of 7.50 cents and 48 w.w. 
prices were unchanged. 

There was some gasoline buying 
reported last week. This business 
represented small purchases, with no 
large orders in the market. Good 
gallonage was reported from service 
stations over the week-end. 

U. S. Motor gasoline quotations 
were .25-cent lower. Bottom of the 
market was 8.50 cents. Most _ re- 
finers were quoting 9 cents. Higher 
gravity gasolines generally were un- 
changed. One refiner has withdrawn 
from the U. S. Motor gasoline mar- 
ket, preferring to store his finished 
goods rather than sell at today’s 
price, but was marketing his higher 
gravity gasoline. 

Bright stock quotations were on 
the up grade last week. Light 
bright was quoted at 40 and 41 cents 
with a few 39.50 cents prices and 
very little goods was available under 
this figure. 


Gasoline Sold in Buffalo 
On Oil City Basis 


CLEVELAND, March _ 18.—Gaso- 
line is being sold in Buffalo, N. Y., 
on an f.o.b. Oil City, Pa., price basis 
although little spot gasoline from 
Pennsylvania is reaching that city, 
according to marketers there. The 
gasoline comes from outside the Penn- 
sylvania field, it is said. The deliv- 
ered price has been 9.50 cents a 
gallon which would be 8.21 cents at 
Oil City, the basing point used. 

California and Venezuela gasoline 
of high anti-knock property is being 
delivered in Buffalo from the Atlantic 
seaboard at 9.91 cents, or 8 cents at 
the seaboard, according to one buyer, 
and one seller said he was offering 
that grade of gasoline at 10 cents de- 
livered. The 10-cent price would be 
a netback to the Atlantic seaboard of 
8.09 cents. 

The Buffalo market is one of the 
most competitive in the eastern part 
of the country. U.S. Motor gasoline 
under contract is 9 cents delivered 
and contracts are said to have been 
made with a verbal agreement that 
all the gasoline contracted for shall 
be for prompt delivery. Some sell- 
ers regard such transactions as the 
equivalent of cutting the tank car 
market. 
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YOU CAN EXPECT MORE 
of Milestones 


It is human nature to expect greater service of things 
possessing superior qualities. Our customers expect 
more of Milestone Meter Systems because they know 
from experience that Milestone is built to render 
maximum service. 
Long years of accurate and dependable service is built 
INTO Milestones—that is why they GIVE years_of 
satisfactory service. 

We have some desirable territory open for ae 

gressive sales representatives. Write for detail 


Masonry 7 


t Pend Write for Circular and Prices 


Count « on ja 









Manufactured for Gasoline and Oil, 
Cabinet and Masonry Types 


MILESTONE METER SYSTEMS, INC. ¢ 
1607 East 27th Street - - - Cleveland, Ohio 












Show Originality— 
Color Yours 
Differently 


Color your anti-knock or highijtest) gasoline 
an attractive shade by which the public will 
recognize and remember your good product. 





















| DYKEM GASOLINE COLORS 


Made to stay in gasoline, simple, safe, economical. 





| Several Shades of 
RED, GREEN, 
ORANGE, 


BLUE, 
PURPLE. 


Write for price and sample of shade you prefer. 


DYESTUFFS & CHEMICALS, INCORPORATED | 


1ith & Monroe Sts. St. Louis, Mo. 


























Gulf Export Market 





Buyers Show More Activity 


Staff Special 
NEW YORK, March 16 


URCHASE of a cargo of gasoline 

by the largest Independent buyer 
in the French market together with 
an all around better demand from 
abroad served to stimulate the mar- 
ket at the Gulf still further the past 
week. Domestic demand was quiet 
and there was little interest in the 
market from this angle. 

Foreign buying has by no means 
assumed the proportions suppliers 
have been looking for, and conditions 
surrounding the week’s activities were 
not altogether encouraging to United 
States suppliers. But the disposition 
of foreign buyers finally to “come 
around” to paying prices fixed by the 
export association gave rise to a gen- 
erally better feeling among the ex- 
port trade. This feature alone, it 
was felt in some quarters, was evl- 
dence of the fact the association had 
scored its first point. 


The transaction closed this week in- 
volved something like 75,000 barrels 
of 64-66, 375 end point gasoline for 
April lifting, and although it sold at 
10 cents per gallon, f.o.b. the Gulf, the 
price association suppliers quote. Ship- 
ment is to be made from a South 
American port from which the buyer 
has a freight advantage of approxi- 
mately 0.125-cent a gallon. 


The same buyer entered the mar- 
ket later in the week for a mixed 
cargo to consist of approximately 70,- 
000 barrels of 61-63, 390 end point 
and 64-66, 875 end point gasoline, 
prime white and water white kerosene 
for April 15-May 15 lifting. 


It was at first believed by most of 
the trade that a U. S. supplier would 
likely get this business in view of the 
kerosene requirement. Closing of the 
inquiry, however, was postponed from 
Saturday of this week until next 
Monday and opinion among the trade 
was to the effect that the same com- 
pany was figuring on some way to fill 
the kerosene requirement, and if such 
were possible, it would likely be fa- 
vored again by virtue of the freight 
advantage. In other words, this com- 
pany, it was felt, stands a fair chance 
of getting what business it wants be- 
fore U. S. Gulf suppliers can enter 
the picture. 


The sales last week of two cargoes 
of 61-68, 390 end point gasoline at 
9.125 cents, f.o.b. the Gulf, for export 
shipment were said to have been 


short sales, according to information 
going the rounds this week. 


And the 
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inquiries of an Independent supplier 
who has not been active in the for- 
eign market heretofore would seem to 
bear out this information. Associa- 
tion suppliers had given this deal but 
little consideration in the first place 


but, of course, they were pleased on 
learning there was less reason for 
fearing such activities in the future. 


The market for heavy oils for ex- 
port shipment was featureless and 
prices were generally unchanged. 


Domestic buyers displayed but little 
interest in gasoline. U. S. Motor 
continued to be offered at 8.25 cents 
c.i.f. north of Hatteras but no sales 
were reported to have been made on 
this basis. Cargoes of grade C 
bunker oil for coastwise movement 
were a little more freely available at 
around $0.70 a barrel, but no sales 
were reported. 








New York Domestic Market 








Warm Weather Helps Gasoline 


Staff Special 
NEW YORK, March 16 


PRINGLIKE weather together with 
S a slightly better demand for spot 
gasoline from the jobbing trade 
brightened the outlook in eastern gas- 
oline markets considerably this week 
despite the leveling of prices to 9 
cents in all districts along the At- 
lantic seaboard. 


Three days this week temperatures 
in northern parts of the seaboard 
soared to heights that were more 
nearly like summer than spring, re- 
minding the trade that the large gas- 
oline consuming season is near. This 
nearness, coupled with the progress 
being evidenced daily in the move to 
right the over-production menace, the 
foundation of the whole picture, even 
gave rise to bullish sentiment in some 
quarters. 


Happenings of the week at least 
served to convince a good many of 
the trade that the depressed condition 
of eastern tank car markets was only 
temporary and that ere long the trend 
of prices would most likely be upward. 


According to some well informed 
sources there still is a flood of gas- 
oline on the east coast looking for a 
home and for at least a short time 
there is likely to be some _ rather 
drastic concessions made in prices to 
buyers who are able to take goods in 
large volume. But trading in the 
usual one to five tank car lots is ex- 
pected to be at prices more nearly in 
line with posted quotations. 


Early this week the majority of 
large companies in New York harbor 
reduced their quotations for U. S. 
Motor gasoline to 9 cents, the price 
at which goods was offered in some 
quarters all last week. Jobber buying 


was far from being satisfactory, but 
sellers reported the increase in busi- 
ness was sufficient to be encouraging. 
Odd cars of U. S. Motor were sold 
late in the week at 8.50 to 8.75 cents 
but the total volume was small in 
comparison to the volume of goods 
moving at 9 cents. Several com- 
panies said they were meeting com- 
petition under 9 cents, but this rep- 
resented but a small part of their 
business. 


California U. S. Motor gasoline was 
quoted at the same price at New 
York harbor as regular U. S. Motor 
and sellers continued to report fair 
spot buying from Pennsylvania job- 
bers. Exceptionally low contract 
prices in upstate New York prevented 
their doing much spot business in that 
territory. 


U. S. Motor was offered at 8.75 
cents f.o.b. seaboard terminal by one 
large seller in the Savannah district, 
but elsewhere along the seaboard all 
companies were quoting a minimum 
of 9 cents for spot goods. 


Kerosene was marked down  0.5- 
cent a gallon by a majority of sellers 
in New York, Baltimore and Philadel- 
phia. Jobbing demand for this com- 
modity remained about the same, but 
more business was placed on the sea- 
board instead of with Pennsylvania re- 
finers as a result of the reduction in 
prices. Water white kerosene was 
quoted mostly at 8 cents in all three 
districts with prime white available at 
7.75 cents at New York. 


The milder weather caused domes- 
tic burning oils to recede 0.25 to 0.5 
cent and spot buying was reported at 
a minimum. 
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Wax Market ' | 





Foreign Inquiry Rises 


NEW YORK, March 16.—Improve- 
ment in the foreign inquiry for white 
crude scale was the outstanding fea- 
ture in export wax markets the past 
week. Only a small volume of buy- 
ing developed as a result of the larger 
inquiry but price ideas of the trade 
moved up 0.25-cent and the tone of 
the general market was better. 


White crude scale was_ reported 
quoted at a minimum of 3.75 cents a 
pound this week against 3.50 cents a 
week ago. It was believed in some 
quarters that 3.75 cents still might be 
shaded on firm offer but with the for- 
eign inquiry improved, sellers were 
holding a little more firmly to this 
figure. 


Fully refined waxes continued rela- 
tively easy with 125-126 A.m.p. quoted 
by a majority of the trade at 5.125 
to 5.25 cents a pound at New York. 
The demand for these grades was slow 
and some sellers indicated a_ willing- 
ness to do 5 cents a pound for 125- 
127 on firm offer. The higher melting 
point grades were generally un- 
changed. 


Refinery Credit Men 
Elect Colliton 


TULSA, March 16.—R. A. Colliton 
who has been director of the inter- 
change service for the National Credit 
Men’s Association, has been chosen 
secretary-manager of the Petroleum 
Refinery division, National Credit 
Men’s Association according to an an- 
nouncement by W. A. Ryan of the 
Mid-Continent Petroleum Corp., Tulsa, 
chairman of the board of governors. 


Mr. Colliton succeeds E. B. Moran 
who resigned March 1 to become af- 
filiated with Bradstreet’s in New 
York. 

The Chicago offices of the associa- 
tion will be at 936 First National 
Bank Bldg., 33 S. Clark St., Chicago. 
The Tulsa branch offices are in the 
Commercial Bldg. 


Gulf Coast Lubes Unchanged 


HOUSTON, March 16.—Manufac- 
turers of Gulf Coastal lubricants re- 
port no change in the market for 
zero cold test lubricants since a week 
ago, when readjustments downward 
of 0.50 cent were made on most 
grades. Domestic demand is quiet 
and no new export orders had ap- 
peared up to March 16. 
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These Packages 
will sell the 


MOST grease 








—and at a 





greater 
net profit 
per pound 


National marketers using CANTUBES have proven 
their greater sales appeal—their larger sales volume and 
turnover—and their better grease profits. 

CANTUBE is a new idea in grease packages—so easy 
and economical to fill (can’t be refilled). So easy to 
empty—so clean to handle. 

CANTUBE is a new idea in grease selling. The can 
proper is metal—rigid—just fits the hand. The grease 
1s contained in a special “leak-proof” sack. An easy 
turn, of a free moving bottom rim, expels the grease— 
just as much as is needed or ALL of it. The screw action 
1s so sturdy you can’t twist it off or break it. 


CANTUBE will increase your 
grease sales—ask for a sample. 


NATIONAL CANTUBE Co., INC. 
1330 N. Halsted St. Chicago, U.S.A. 
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Complete Seaboard Market 


(Export markets for whole year given in OIL PRICE HANDBOOK. Each volume carries refinery, 
tank wagon, crude and export markets—complete for the whole year) 











Eastern Domestic Market 


(Prices for tank car lots, f. o. b. refinery or seaboard terminal, 
representing majority of quotations.) 






































































































































U. 8S. MOTOR GASOLINE Mar. 18 Mar. Ii1 Mar. 4 
New York harbor....... 8.75 — 9.00 9.00 - 9.25 9.00 — 9.50 
Portland district........ *10.50 **10.50-10.75 **11.00-11.25 
Boston district......... *10.00 **10.00-10.25 **10.50-10.75 
Providence district...... *10.00 **10.00-10.25 **10.50-10.75 
Philadelphia district. .... 9.00 229 9.25 — 9.50 
Baltimore district. .... 9.00 9.00 - 9.25 9.25 - 9.50 
Norfolk district........ 9.00 9.00 — 9.25 9.50 
Charleston district....... 9.00 9.00 -— 9.25 9.50 
Savannah district........ 8.75 - 9.00 9.00 — 9.25 9.00 - 9.50 
Jacksonville district...... 9.00 9.00 - 9.25 9.50 
CALIFORNIA U. S. MOTOR GASOLINE 

New York harbor....... 9.00 9.25 9.50 
Philadelphia district. .... 9.00 9.25 9.25 
Baltimore district....... 9.00 9.25 - 9.50 9.25 - 9.50 
WATER WHITE KEROSENE 

New York harbor....... 8.00 8.50 8.50 
Philadelphia district..... 8.00 8.50 8.50 
Baltimore district....... 8.00 — 8.50 8.50 8.50 
GAS OIL: 28-34 Gravity 

New York harbor....... 4.50 — 5.00 4.75 - 5.00 4.75 - 5.00 
Boston district.......... 4.50 —- 5.00 4.50 = 5.00 4.50 - 5.00 
FURNACE OIL: 36-40 Gravity 

New York harbor....... 6.00 — 6.50 6.50 6.50 
MONON GISUICE, « 50.00.0000 6.00 — 6.50 6.00 - 6.50 6.00 - 6.50 











GRADE C BUNKER OIL 
























































New York harbor ...... $1.05 $1.05 $1.05 
Boston district.......... $1.05 $1.05 $1.05 
DIESEL OIL 

New York harbor....... $2.00 $2.00 $2.00 
MEDICINAL OILS, RUSSIAN 

885-890 s.g., 325-330 vis. $0.80 — 0.90 $0.80 - 0.90 $0.80 - 0.90 


870-875 s.g., 150-155 vis. $0.67 — 0.77 $0.67 — 0.77 $0.67 -— 0.77 
860-865 s.g., 80-85 vis... $0.65 — 0.75 $0.65 — 0.75 $0.65 -— 0.75 


*Minimum delivered. **Delivered prices. 


New York Export Market 


(Lubricating oils are per gal. in bbls.) 


Mar. 18 Mar. 11 Mar. 4 
CYLINDER OILS (Pennsylvania Products) 
Bright stock, dark....... 45.00 —47.00 44.00 -47.00 44.00 -—47.00 
600 D filtered........... 36.50 —37.50 36.50 -—37.00 36.50 -—37.00 


600 Warren E filtered.... 32.00 —33.00 32.00 -33.00 32.00 —33.00 
600 s.r. unfiltered......... 29.50 -31.50 29.50 -31.50 28.50 —32.00 


650 s.r. unfiltered....... 36.00 -37.50 36.00 -—37.50 35.50 -—37.00 
LS reer 38.00 —41.00 41.00 38.00 -40.00 
630 flash, or........ en 44.00 —46.00 44.00 +46.00 44.00 -46.00 
RED ENGINE OILS (Vie. 100°) 

300 vis. No. 6% color.... 20.00 20.00 20.00 
250 vis. No. 6 color...... 19,50 19.50 19.50 
200 vis. No. 6 color...... 18.00 18.00 18.00 
PALE ENGINE OILS (Vis. 100°) 

230 vis. No. 3% color.... 23.50 23.50 23.50 
180 vis. No. 3% color.... 19.00 19.00 19.00 
100 vis. No. 2% color.... 16.00 16.00 16.00 
MOTOR OILS (Vis. 100°) 

600 vis No. 7 color...... 33.00 33.00 33.00 
500 vis. No. 6% color.... 31.00 31.00 31.00 
400 vis. No. 7\% color.... 30.00 30.00 30.00 
300 vis. No. 6 color...... 29.00 29.00 29.00 
200 vis. No. 6 color...... 28.00 28.00 28.00 
MEDICINAL OILS 

hk See $0.80 $0.80 $0.80 
oe eee $0.70 $0.70 $0.70 


WAXES (In gh gous. f.a.s. carload lots) 
WHITE CRUDE ALE (In barrels) 


B22-1264 A.M.D...wccscccce 3.75 3. 5¢ 3.75 3.50 — 3.75 
EDE126 A.M.0.. v osc sees 3.75 3.50 — 3.75 3.50 — 3.75 
FULLY REFINED (In burlap bags) 

123-125 A.m.p. Phila.. 5§.125- 5.25 5.00 — 5.25 5.25 — 5.50 
be bye ee eee §.125— 5.25 5.00 — 5.25 5.25 — 5.50 
BAB-E90 BPDiccccscccss 5.25 - 5.50 5.25 — 5.50 6.00 — 6.25 
ESS BABB. o ocasieses 6.00 — 6.25 5.00 - 6.25 6.50 
BSS-850 A.TM.Powcccscsees 6.75 — 6.87 6.75 — 6.875 7.25 
Sh ee eee 7.00 5 ae 7.00 — 7.25 ye 
YELLOW CRUDE SCALE 

124-126 A.m.p.. nee 3.625 3.50 3.50 
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Note: Above gasoline prices do not include inspection tax levied in some states. 





Gulf Export Market 


(Prices are f. o. b. Gulf oil terminals in Texas and Louisiana, ship- 
ments of 20,000 bbls. or more unless otherwise noted and for export 


shipment only). 


GASOLINE Mar. 18 Mar. 11 Mar. 4 
rere 8.50 8.50 8.50 

CS Sere 9.50 9.50 9.50 
OR SC eee 9.75 9.75 9.75 
ee eee 10.00 10.00 10.00 
U. S. Motor, cases (car- 

NT Bread 16 k's <i6.0e $1.75 $1.75 $1.75 
64-66, cases (cargoes).... $1.90 $1.90 $1.90 
KEROSENE 
44 water white......... teas Vine ee 
41-43 prime white...... 6.75 6.75 6.75 
Water white, cases (car- 

PO $1.70 $1.70 $1.70 
- white, cases (car- 
rrr ree: $1.60 $1.60 $1.60 


DOMESTIC GAS & BUNKER OILS 

*26-30 translucent gas oil 3.75 — 3.875 3.75 — 3.875 3.75 — 3.875 
*30 plus translucent gas oil 3.875 3.875 3.875 
Grade C bunker oil...... $0. 875-$0.95 $0 .875-—$0.95 $0.90 -$0.95 
Grade C bunker oil, car- 


eer 
*Less than 


aie aie ein $0.70 $0.70 $0.70 -$0.75 
% of 1% sulfur 


MEXICAN CRUDE AND BUNKER OILS (F. O. B. Steamer, Tampico) 


Heavy Panuco crude taxes 


oN are $0.75 $0.75 $0.75 
Grade bunker oil, for 
‘beakering purposes, 


taxes 


bs aceus $0.90 $0.90 $0.90 


paid 
SOUTH TEXAS LUBRICATING OILS (Viscosity at 100° F.: cold test @) 


(Tanker, f.o.b. Houston) 


-, ay No. 2 unfiltered 
eee Te ee 6.25 - 6.50 6.25 6.50 6.25 - 6.50 

2 “vi No. 3 unfiltered 
RNa 8.50 9.50 8.50 — 9.50 8.50 - 9.50 

sobs vis. ‘No 3 unfiltered 
plik bie abies wae e6 9.75 -10.50 9.75 -10.50 9.75 -10.50 

500 vis No. 3% unfiltered 
St ee ee ee 11.00 -12.00 11.00 -12.00 11.00 -12.00 

730° vis No. 4 unfiltered 
Sea taked ain\Geiaaoaat 13.00 -13.25 13.00 -13.25 13.00 -13.25 

1200 a No. 5 unfiltered 
rare 16.00 —17.00 16.00 —17.00 16.00 -17.00 
200 vis. No. 5-6 red oil... 8.00 — 8.50 8.00 — 8.50 8.00 — 8.50 
300 vis. No. 5-6 red oil... 9.00 - 9.25 9.00 — 9.25 9.00 — 9.25 
$00 vis. No. 5-6 redoil... 10.00 -10.50 10.00 -10.50 10.00 -10.50 


750 vis. No. 5-6 


1 
1200 vis. No. 5-6 red oil. . 1 


red oil... .50 -12.00 11.50 -12.00 11.50 -12.00 


5.00 -16.50 15.00 -16.50 


Gulf Dimasiile Market 


ui 
e 
So 
! 
-_ 
a 
s 
oS 
- 
ne 


(Prices are f. o. b. Gulf oil terminals in Texas and Louisiana in shipments 
of 20,000 bbls. or more, representing sellers’ opinions, for 


domestic shipment only). 


Mar. 18 Mar. Il Mar. 4 
U. S Motor gasoline. . 7.625— 7.75 7.75 Rs 
41-43 w.w. kerosene..... 6.875— 7.00 6.875— 7.00 6.875- 7.00 
*28-32 translucent gas 
OM, cos. csauescneeacaue 3.875 3.875 3.875 


*Less than 


% of 1% sulfur. 


Pacific Export Market 


(Quotations are at seaboard, Los Angeles, in cargo lots, cents 


Gasoline, U. 


Ss. 
53-55 Gravity 


Gasoline, 


per gallon, except where otherwise noted.) 
Mar. 18 Mar. 11 Mar. 4 


re 7.125— 7.75 7.25 = 7.75 1.25:°= 7.75 


Motor, 


blends and special cuts 7.50 -10.00 8.25 -10.00 7.50 -10.00 


Gas Oil, 30-34 
Diesel Oil, 27 
ee 


per barrel $0.95 -$1.05 $0.95 -$1.05 $0.95 -$1.05 
plus, per 
ereiiviitegi $0.875-$1.00  $0.875-$1.00  $0.875-$1.00 


Bunker oil, 14-18, per 


OS ERE Ee $0.70 -$0.85 $0.70 -$0.85 $0.70 -$0.85 
Fuel oil, 14-18 per barrel $0.60 —$0.85 $0.65 -$0.85 $0.65 -$0.85 
Kerosene, 38-40 w.w., 125- 

150 flash, per gal...... 5.50 - 6.25 5.50 - 6.50 5.50 - 6.25 
Cased G 8 
Gasoline, U. S. Motor... $1.75 —$1.85 $1.75 -$1.85 $1.75 -$1.85 
Kerosene, 38-40 w.w., 125- 

| eee $1.45 —$1.50 $1.45 -$1.50 $1.45 -$1.50 


Tanker Rates 


(Approximate tanker freight rates to Continental ports, in shillings 
elon of 2240 pounds, British sterling; to American ports, cents per 


Mar. 18 
Crude &/or Refined Oil 
Fuel & —_ 


Calif. to U. K. or Continental ports*.............. 27-28 

Gulf to U. K. or Continental ports*............... 17 16-17 

North Atlantic to U. K. or Continental ports*...... 15 14-15 

Calif. to North Atlantic ports (not E. of N. Y.).. 75 67 

Gulf to North Atlantic ports (not E. of N. Y. oe i 30-32 27 
a ports in the range between Bordeaux and Hamburg, botb 

inclusive 


**For Venezuela loading Ic per bbl. additional. For Tampico loading 4c per 


bbl. additional. 
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Foreign Opportunities 





Reserved information may be 
obtained from the Bureau of For- 
eign and Domestic Commerce, 
Washington, and its district and 
cooperative offices by duly reg- 
istered firms and individuals up- 
on written requests by opportun- 
ity number. The Bureau does not 
furnish credit ratings or assume 
responsibility as to the standing 
of foreign inquirers; the usual 
precautions should be taken in all 
cases, and where no references 
are offered it does not necessarily 
imply that satisfactory references 
could not be given. Correspond- 
ence may be in English unless 
otherwise stated. 


36292.—Lubricating oils and greases, Addis | 


Ababa, Ethiopia, purchase. 

36299.—-White petrolatum, Buenos Aires, Ar- 
gentina, purchase. 

86726.—Petroleum products, especially paraffin, 
Chihuahua, Mexico, agency. 

86746.—Asphalt flooring material, Dresden, 
Germany, purchase or agency. 

86778.—Asphalt paper netted with hemp, jute 
of other thread, and _ briquetting pitch, Turin, 
Italy, agency. 

36791.—Petroleum products, Vienna, Austria, 
agency. 

86792.—-White mineral oils, Prague, Czecho 
slovakia, purchase and agency. 


36793.—Petrolatum, Sydney, Australia, pur- 
chase. 





Oil Trademarks 
For Copyright 





The following are trademark 
applications pertinent to our field 
pending in the United States Pat- 
ent office which have been passed 
for publication and are in line 
for early registration unless op- 
position is filed promptly. For 
further information address Na- 
tional Trade-Mark Company, Bar- 
rister Building, Washington, D. C. 
trade-mark specialists. 

As an additional service fea- 
ture to its readers, this journal 
gladly offers to them an advance 
search free of charge on any 
mark they may _ contemplate 
adopting or _ registering. You 
may communicate with the Editor 
of this Department, or send 
your inquiry direct to the Nation- 
al Trade-Mark Company, stat- 
ing that you are a reader of this 
journal. 


“CROWNZOL” No. 274,596. Crown Central 
Petroleum Corp., Houston, Texas. For gaso- 
line and oil used as motor fuel and for illuminat- 
ing purposes. 

“ALOMOTIVE” No. 275,235. The Pennzoil 
Company, Los Angeles, Calif. For lubricating 
oils and greases. 

“PENNZLUBE” No. 275,238. The Pennzoil 
Co., Los Angeles, Calif. For lubricating oils 
and greases. 

“KING-PENN” No. 275,988. R. P. Byles and 
W. E. Weidler, Oil City, Pa. For gasoline, 
kerosene, lubricating oils and greases. 
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DO YOU KNOW YOUR AIR NEEDS? 


That’s A Vital Point In Buying Your Air Compressors 


T is so easy to buy the 

wrong size or type of 
compressor unless the sales- 
man knows all your air 
uses, that we suggest you 
write to us and tell us what 
other uses than tire inflat- 
ing you have. 

Have you one or more 
hoists, do you clean engines 
and do greasing with air? 
Give us all the facts and 
we'll tell you the type you 
should have for economy’s 
sake. 


Write To Us And Tell Us Your Needs. 


‘DAYTON’ 


Two-Stage Units, 
as shown in this 
Dayton “G” are 
constructed 
WITHOUT Con- 
necting Rods- 
Crosshead Pins 
Cotter Pins 

Bolts -—— or other 
parts to 
trouble. 
Unequalled per- 
formance. 


Get a “‘G”’ Bulletin 


cause 


Our Engineering depart- 
ment will advise you what 
type air compressor will do 
your work at least cost. No 
obligation. 


We never want to over- 
load a customer, but there 
is as much danger in get- 
ting too little capacity. 


It costs you only a few 
minutes of time and a 2-cent 
stamp to be sure that you 
buy right. 





Dayton Arr Compressors 


425 Valley Street 








Dayton, Ohio 





SHWEIENE 


LO UENMEAECCE S'S OWES 


COlUIZOIANIM OI 


BUFFALO, 


NEW YORK 





























Tank Wagon, Service Station Markets for Gasoline and Kerosene 
(OIL PRICE HANDBOOK has t. w. and s. s. markets for a whole year, arranged for quick reference) 





S.0. NEW JERSEY TERRITORY 


Gasoline Oil 
‘ota 
T.W. Tax T.W. 8.8. T.W 
Atlantic City, N. J....14 2 16 20 13 
Newark, NN. J.sss.000 14 2 16 20 13 
Annapolis, Md....... 14 4 18 22 13 
Baltimore, Md.......14 4 18 22 12 
Cumberland, Md..... 14 4 18 22 13 
Washington, D. C.....14 2 16 20 12 
DPABVING, VE. scceces. 14 § 19 23 13 
MOTIONK:, VOscscscvers 14 5 19 23 13 
Richmond, Va........ 14 § 19 23 13 
Roanoke, Va......... 14 5 19 23 13 
Petersburg, Va.......14 5 19 23 13 
Charleston, W. Va....14 4 18 22 13 
Keyser, W. Va.......14 4 18 22 13 
Parkersburg, W. Va...14 4 18 22 13 
Wheeling, W. Va.....14 4 18 22 13 
Charlotte, N. C.......14 4 18 22 13 
Tee oe 14 4 18 22 13 
Mt. Airy, N. C .14 4 18 22 13 
Salisbury, N. C....... 14 4 18 20 13 
Charleston, S. C...... i 65 19 23 13 
Columbia, 5. C...20% : 5 19 23 13 
CONTINENTAL OII 
Denver, Colo..... sce 11 3 14 16 14.5 
Pee. GANO..s6 04 62s 14 3 17 20 14.5 
Grand Junc., Colo 18.5 3 21.5 24.5 18 
Casper, Wyo......... iS 6S 18 21 13 
Cheyenne, Wyo.. 16 3 19 22 14.5 
Butte Mont... .. 000 19.5 3 22.5 2.8 19 
Helena, Mont........ 19.5 3 2.5. 25.5. 19 
Salt Lake City, Utah..17.5 34% 21 24 17 
as rarer 17.5.4 v5 2t.5. 19 
Twin Falls, Ida....... 19.5 4 23.5 26.5 19 
Albuquerque, N. M....17 5 22 25 17 
_” 
S. O. CALIFORNIA 
Phoenix, Ariz........ 12 4 16 20 A 
Los Angeles, Cal...... 9.5 3 iDa5 46.5 25.5 
i © ere 10 3 13 17 16.5 
San Francisco, Cal....10 3 13 17 15.5 
ee Beery 14 4 18 22 19 
Portland, Ore........ 10.5 3 3.3 §7.5 16,5 
Seattle, Wash........ 10.5 2 2.3 36.5 36.5 
Spokane, Wash....... 14.5 2 16.5 20.5 20.5 
Tacoma, Wash....... 10.5 2 2.5 16.5 16.5 
S. O. LOUISIANA 
Little Rock, Ark......12 5 17 21 13 
Alexandria, La. ...< ll 4 15 1916 
Baton Rouge, La.....10 4 14 18 714.5 
Lake Charles, La.....11.5 4 15.5 19.5 T16 
New Orleans, La..... *11.5 4 *15.5 *19.5 +16 
Shreveport, La.......11 4 15 i? 6 FS 
Lafayette, La...... **12, 4 «**16 «**20)—s $14 
Bristol, Tenn......... re 20 23 14 
Chattanooga, Tenn...14.5 5 19:5 23.5 16 
Knoxville, Tenn...... is 5 20 24 16 
Nashville, Tenn......14 5 19 23 16 
Memphis, Tenn......13 5 18 22 12.5 


*New Orleans gasoline prices include Ic parish tax 
in addition to 4c state tax, and kerosene prices in- 
clude Ic state tax and lc parish tax. 

+Kerosene price in Louisiana includes lc state tax. 

**Lafayette gasoline prices include lc parish tax 
in addition to 4c state tax. 


S. O. KENTUCKY 
5 21 


Asthiand, Ky... <+0<< 16 5 23 15.5 
Catlettsburg, Ky. .16 5 21 23 3.5 
Lexington, Ky........ 15 5 20 22 15.5 
Louisville, Ky........ 15 5 20 22 15 
Covington, Ky....... 15 5 20 21 15.5 
Clarksdale, Miss...... 16 5 21 23 13 
Gulfport, Miss.tt 417.55 2e.> 24.5 14 
qecneon, BUSS sss Kass 15 5 20 22 13 
Jatchez, Miss........ 15.5 5 20.5 22.5 14 
Vicksburg, Miss......15.5 5 20.5 Ze.0 < 
Birmingham, Ala.....14 4 18 20 13 
Mobile, Ala.t........17 4 21 23 15 
Montgomery, Ala.*...18 4 22 24 16.5 
Attanta, Coe... <6.c0c0% iz | 64 21 23 716.5 
Ruwnsta, G0. 5000s 17 4 21 yh ee 
Se Bee ee 17 4 21 22 716.5 
Savannah, Ga........ 16 4 20 a2. | 45,5 
acksonville, Fla...... iy 5 22 24 14.5 
ES . eee 18 § 23 25 15.5 
TAMOGE, WURs o0:5005 6510 iy 6S 22 24 14.5 
Pensacola, Fla**...... | 23 25 14.5 
*Local privilege tax of 1 cent on gasoline and 14 


cent on kerosene at Montgomery included. {Mobile 
gasoline prices include lc city tax. 
{Georgia kerosene prices include Ic state tax. 
**Both tank wagon prices include lc city tax at 
Pensacola, which went into effect Oct. 15, 1926. 
¢tBoth tank wagon prices at Gulfport include 
Harrison county privilege tax of 2c. 


These Prices in Effect March 18, 1929, as Posted by Principal Marketing Companies 





March 9. 
Magnolia 


March 9. 


March 13. 


Alliance, 


Mi. 


fee 


state-wide 


counties. 


oline cut 2c, 


3c tax, March 





price 


New t.w. 
12c, both points, without tax. 
S. O. New Jersey—S.s. price only 
cut 2c, Salisbury, N. C., to 20c, 


and Lorain counties, 
Elyria 


Prices there 
ly were l16c t.w. and 17c¢ s.s. 
Canada—T.w. and s.s. prices gas- 
Ottawa, to 20.5c 
and 24c respectively, including 


14. 


Petroleuam—T.w. 
s.s. prices gasoline cut lc, Fort 
Smith and Little 


Latest Changes In 
Tank Wagon Prices 
(By Telegraph) 
Gasoline Changes 

S. O. Louisiana—T.w. only cut lec, 


through Louisiana and Arkan- 
sas, establishing 4c differential, 


price 


and 


Rock, Ark., 


is 


S. O. Ohio—T.w. and s.s. prices 
gasoline cut le, through Stark 


including 


and Lorain, 
etc., to 16c and 17c respectively, 
including tax, March 16. 

S.s. price only cut 1c, Hamil- 
ton and Findlay, to 16c, March 
unchanged at 16c. 
Dealers at those two points get 
3c off t.w. price. 

Competitive conditions in Jef- 
ferson and Ross counties having 
improved, the Standard says, its 
structure 
17c and 18c t.w. and s.s. respec- 
tively, is again in effect in those 


of 


former- 


S.s. price only cut 1c, Mon- 

treal, to 28c, March 14. 

Kerosene Changes 

S. O. New Jersey—Kerosene cut 

lc, Baltimore and Washington, 
to 12c t.w., March 13. 








S. O. NEBRASKA 


Gasoline 
Total 
CW. Tex TW. | 6S. 
Omaha, Neb......... 14.25 2 16.25 18,2 
ee 15.75 2 17.75 be BY 
ere rs 14.75 2 16.75 18.7 
North Platte......... i673: 2 Eth 39,7 
Scottsbluff........065. Mis) 2. AT7S 1957 
S. O. INDIANA 
fo Oe | ee 14 O 14 15 
Decatur, UW. .ecs00s «s 14.2 0 M2 15.2 
Gt, dood, Ps. 650: 13.40 13.4 14.4 
eS SS ee 14.4 0 14.4 15.4 
go ae | | ere 14.2 0 14.2 14 
ae ee 14.2 0 14.2 135.2 
Indianapolis, Ind 14.2 3 i.e Bece 
Evansville, Ind....... 14 3 17 18 
South Bend, Ind...... 14.4 3 17.4 18.4 
Detroit, Mich........ 14.8 3 756 18. 
Grand Rapids, Mich. .14.7 3 at SAT 
Saginaw, Mich.......14.9 3 17.9 18.9 
Green Bay, Wis...... 14.6 2 16.6 17.6 
Madison, Wis........ 14.3 2 16.3 17.3 
Milwaukee, Wis...... 14.1 2 6.2 F724 


Above prices include these inspection fees on both gasoline and kerosene, 


Colorado, 1/10c on both; Florida, 1/8c on both; Indiana, 2/25c¢ on both; Kansas, 1/50c on both; Louisiana, 1/32c on g 
on both; Missouri, 1/50c on both; Nebraska, 3/50c to 1/2c on both; North Carolina, 1/4c on both; North Dakota, 
South Carolina, 1/8c on both; South Dakota, 1/10c on both; 


per gallon: 


Kerosene inspection fees only: lowa, 13/100c; Michigan 1/Sc to 4/Sc per gal. 
In Illinois, cities and villages have the power to appoint oil inspectors and fix inspection fees which is done in some instances. In some cases in the above states 


or other states there are local inspection fees. 
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S. O. INDIANA 


(Continued) 
Gasoline Oil 
Total 

TW. Ta Tw... SS. FW. 

La Crosse, Wis....... ey ae a7 v2) 18:2 13 
Minneapolis, Minn....15.2 2 t7.k Oce. 22.9 
Duluth, Minn........ 155.2 Moe. SES. 2.9 
Mankato, Minn...... ES.1 2 1 Rv Be g 
Des Moines, Ia....... 14:5 3 B7co BecS: 22:3 
Davenport, Ia........ 14.5 3 ico 636.5 32.3 
ee a a , 14.1 3 ack 2ELE [TED 
Mason City, Ia....... 14.5 3 tis 2855 3233 
St. Louis, Mo. +...» "13.9 2 15:9 16.9 ¥2.3 
Kansas City, Mo....14.9 2 16.9 17.9 10.6 
St. Joseph, Mo...... 714.5 2 36.5. 17.5 243.2 
go ee: eee 16.9 2 18.9 19.9 14.9 
Grand Forks, N. D....17.2 2 E92 “ace 25.2 
Minot, N. Diss si: ...  16,9°2 18.9 19.9 14.9 
igh ig, a ae ° ee 15 4 19 20 13.4 
Oe ee ) eee Ce ae I.3 20.3 7 
Wichita, Kans........12:8 2 14.8 15.8 10.8 
Bartlesville, Okla.....12.5 3 Fo.5, 26.5 ‘30:5 


S. O. Indiana’s quantity contract price schedule 
thru territory except Chicago on tank truck deliveries 
of gasoline, figured from the service station price, is 
2c for 500 gals. or more a month; 2)c for 2000 gals. 
or more a month and 3c for 6000 gals. or more a month. 

In Chicago and vicinity, these discounts apply: 
Over 500 gals. per month, 2c per gal. off service sta- 
tion price; over 1,000 gals. per month, 4c per gal. off 
service station price. 

*Includes city tax of Mc. 

tIncludes city tax of lc. 


S. O. OHIO 


Wilmington, O......*1l 3 *14 14 12 
Summit and Fayette 

counties, Hamilton 

RM PIOGIAS soo <0 *#13 3 «#*16 16 12 
TAt Other Competi- 

ave: Pomts. oo... *13 3 16 17 12 
Elsewhere in Ohio....*14 3 ¥*17 18 12 


tThese points are: all of Columbiana county, 
including East Liverpool, Wellsville, Salem, Columbi- 
ana and Lisbon; all of Mahoning county, including 
Youngstown, Lowellville and Struthers; all of 
Franklin county, including Columbus, Westerville, 
Worthington and Rome; all of Scioto county, in- 
cluding Portsmouth; Fairfield county, including 
Lancaster; Stark county, including Canton, Alliance, 
etc.; Lorain county, including Lorain, Elyria, etc.; 
and these additional points: Niles, Warren, Marion, 
Lima, Perrysburg, Bryan, Hicksville, Mansfield, 
Kent, Middletown, Fostoria, Piqua, Cortland, Hub- 
bard, Girard and Piketon. 

*Dealers and commercial accounts get 2c per gal. 
off t.w. price. Discounts off service station price 
eliminated Jan. 29, on which date 2c discount to 
governmental agencies and public utilities was also 
discontinued, except on uncancelable contracts. 

**Dealer and commercial consumers’ discount in 
Summit and Fayette counties, including Akron and 
Washington C. H., is 3c per gal. off tank wagon price. 


MAGNOLIA PETROLEUM 


Muskogee, Okla....**12 3 15 17 12 
Oklahoma City..... "5 3§ 16 18 12 
Tulsa, Okla..........8814 3 17 19 10 
Fort Smith, Ark.f.....12 3 15 19 13 
Little Rock, Ark......12 5 17 21 13 
Texarkana, Ark.*..... 14 *2 16 20 13 
PORN, POR: <- o veces i 2 16 20 12 
Fort Worth, Tex...... It 62 13 16 12 
PIQUSION, (FCS... 5 5 ccc 2 16 20 13 
San Antonio, Tex..... 11 2 13 1¥4 11 
BE PMG, TORS ise scens Ss 2 17 20 16 


*Within city of Texarkana, the state tax on gaso- 
line is 2c per gal. conforming with the Texas state tax. 
In this distric€ outside of the city the 5c Arkansas 
tax applies. 

TWithin city of Fort Smith, Oklahoma tax of 3 
applies. In this district outside of the city, the 5c 
Arkansas tax applies. : 

**Less 2c to dealers and power trade. 


S. O. NEW YORK 


_ Due to local price conditions at many points in 
S. O. New York territory, actual prices on both 
gasoline and kerosene are being made at under the 
posted tank wagon prices published below. 


New York City....... 17 O 17. _*19 15 
wipany, No... es ccs 14 O 14 15 15 
BWIMIO, IN. Yes cc sce 14 O 14 15 14 
Rochester, N. Y......14 0 14 15 13 


Syracuse, N. Y.......15 0 13 


Alabama, 1/40c on gasoline, 1/2c kerosene; Arkansas, 1/20c on both; 


Tennessee, 2/Sc on gasoline and 1/2c on kerosene; 


asoline, lc on kerosene; Minnesoto, 3/50c 
1/20c on both; Oklahoma, 4/25c¢ on both; 
Wisconsin, 3/50c on both. 


NATIONAL PETROLEUM NEws 
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Tank Wagon, Service Station Mar-_| L NIAGARA 
kets for Gasoline and Kerosene | et a 
OIL METER 
Oil | 
T.W. Tax T.W. S.S._ T.W. | 
ee to Oe be J ack the 


Prices in Effect March 18, 1929 
S. O. NEW YORK 


(Continued) 
Gasoline 
Total 





Oo 


Manchester, N. H.....16 4 20 22 
Burlington, Vt... 15 3 18 20 


—— 


Mu 


Note: S. O. New York allows concessions of 1 to | e e 

2c per gal. to dealers under posted tank wagon | r 

prices. lan ] e oO 
*The Standard of New York does not operate 


stations in New York City. This figure is the retail | 
price of a principal station operator in New York, 
selling Socony gasoline. 


ATLANTIC REFINING 
* +15 20 


Pittsburgh, Pa.......¢15 14 
Philadelphia, Pa.....¢15 * f15 20 14 
Allentown, Pa....... TLS * 15 20 14 
LS eee 1 < ne 18 14 
Seranton; Fé......6.Tho © ‘FES 20 14 
Altoona, Pa: iicc. ctl, © FTES 20 14 
Dever: Del. wccc ccc T15 3 T18 20 14 
Wilmington, Del..... THIS 3 TS 20 14 
Boston, Mass........16 2 18 20 15 
Springfield, Mass.....16 2 18 20 15 
Worcester, Mass...... 16 2 18 20 15 
Fall River, Mass......16 2 18 18 15 
Providence, R. I......16 2 18 20 15 
Hartford, Conn....... 16 2 18 20 14 
New Haven, Conn....16 2 18 20 15 
Atlantic City, N. J....16 2 18 20 13 
Camden, Nu des «ous 16 2 18 20 13 
Trenton, N.J........16 2 18 20 13 
Annapolis, Md....... 16 4 20 22 13 
Baltimore, Md.......16 4 20 22 13 
Hagerstown, Md...... 16 4 20 22 13 
Richmond, Va........ 16 «65 21 23 13 
Wilmington, N.C.....16 4 20 22 13 | 
Brunswick, Ga.......17 4 21 23 «| **95.5 
Jacksonville, Fla......17 5 24 14.5 


*3-cent state tax is collected by retail dealer and 
paid by him directly to state. 

+The Atlantic Refg. Co. recognizes a 2c a gal. dis- | 
count from its posted tank wagon market on sales to | 
dealers for purposes of resale. 

The company also recognizes a maximum discount 
of 2c per gallon to commercial accounts under con- 
tract for one year. 

**Georgia kerosene prices include lc state tax. 


V. M. & P. NAPHTHA 


(Changes ordinarily occur coincident with 
gasoline price changes) 
Oleum V.M.&P. Cleaner | 
Spirits Naphtha Naphtha | 
18 


r) 


CMGEAG. bcc ei sien ewes 14.7 16.2 } 
BO iias ee eee a Koes 16.4 17.9 19371 
Kansas City.........f14.9 716.4 718.2 | 
Milwaukee. .... 0000s. 15.4 *18.9 *20.7 | 
Minneapolis......... *18.7 *20.2 e272 I 
BG, BOOMs 6 co ccc Pere. 16.1 17.9 
INOW NOFR eb c60 cs wens 17 23 

| a ee 19 23 


*Includes 2c state tax. fIncludes lc city tax. 
Petroleum Spirits 


(Solvent) 

Tank Cars 
New WOrk SOQROTNOSs «6x0 cc sds ces 11.25-11.50 
New England refineries............ 11.25-11.50 
Philadelphia refineries.............. 11.25-11.50 | 

Tank Wagons or Steel Barrels | 
PEO NOPE GlGecccarcesciceccvncsees I? 
OO OS EP re rey eee : 19 | 
ING LOSUOS cirae vie nie eal weed nas ; 16 
WENGUSVICRDIR< co.cc iw ccccaeaecwnennes 18 

CANADA 
(Per Imperial Gallon, which is 1.2 American Gallons 
ONTARIO 
Gasoline Oil 
T.W. 38 T.4..535. FW. 

ge 19.5 3 an." 20 21 

CPA kc sacseieea Rica a 20.5 24 21 

Cochrane htee tec eeeuee ) ae 26 

Pe William... .< 00x. ye 23.5 29 22:5 

MANITOBA 
Winnipeg...... ey 24.5 28 25 
SASKATCHEWAN 
eee ne eee 26 «3 29 33 26 
ALBERTA 
BGmonton.......sseccesek a 30.5 34 27.5 
Calgary..... ievscih eee 26.5 30 ao. 
BRITISH COLUMBI/ 
Vancouver. ......6..60 «sae 3 25 29 23 
QUEBEC 

Montreal... 5c. eu 20.5 5 25.5 28 22 

Guebec City. «0... 00s pt ee 26.5 30 23 

Three Rivers iin un 26.5 30 23 

NEW BRUNSWICK 
St. JOURiciccuncesceee a 29 33 25 
Moieton: . «soc exsaseee 29 33 25 
NOVA SCOTIA 
FIRE 6 iveneeeecan 24 5 29 33 25 
MEQUON. cree ceswd «ce 5 29 33 25 
PRINCE EDWARD ISLAND 

Charlottetown........ a6. .5 29 33 25 

Note: In districts surrounding these points Ic 


additional is added to city price. 
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The giant of waste, theft, favoritism and other 
losses in your business can be killed by “‘little 
Jack’”’ in the form of a Niagara Oil Meter. 


A Niagara Oil Meter stops losses by automatically 
measuring and recording every drop of gasoline 
or oil passing thru it. It gives you an accurate 
check on purchases, sales, inventory, cash and 
accounts receivable and positively eliminates 


those unaccountable losses that, 
have crept into your business. 


here-to-fore 


The cost both for the purchase and installation 
of a Niagara Oil Meter is extremely low and is 
repaid in savings within a year. Every year after 
that, a Niagara Meter pays 100%% or more profit 


on the investment. 


Information regarding your particular problem 
of gasoline and oil measurement will be mailed 
to you without cost or obligation of any kind. 
The coupon below is for your convenience. 


Mail it today! 


BUFFALO METER COMPANY 


2889 Main Street 


Buffalo, N. Y. 























Buffalo Meter Co., 2889 Main St., Buffalo, N. Y. 
Gentlemen: 
Please send facts on how Niagara Oil Meters can 
be used for the measuring of:.. 
Name...... 
Type of Business..... 
Addrese...... 
bal 
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THE Preferred LiFtT 


For its greater conveniences; more practi- 
cal design; simplicity of construction. 

For its simple, easy installation; conven- 
lence and ease of operation; its positive act- 
ing, self-operating hydraulic control. 

For its precision in construction; efficiency 
in performance; dependability in service; | 
economy of operation and maintenance. 

Because of its proven method of operation; 
freedom from quick wearing parts; lack of 
manually operated safety devices and control 
systems. 

As a result of its world wide acceptance by 
oil marketers; its record of installations; its 
unusual utility and earning power. 


Automobile Rotary Lift Co. 


MEMPHIS, TENN. 
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| OL. TIGHT STORAGE 


Reduces Gasoline Shrinkage 


| BROWN DOUBLE ELECTRIC WELDED TANKS 





Send us your inquiries 


BROWN SHEET 
St. Paul 


IRON & STEEL CO. 


Minnesota 


ARE OIL TIGHT | 
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“And change 
the ol” 


RETTY nice to get that 
kind of business regularly. 
You do—with coupon books! 

Your patrons all prefer them 
once they give them a try. 
Handy as a check book. No 
bother making change. No 
waiting. 

Coupon books bring any sta- 
tion more business. ‘They en- 
courage people to buy oftener— 
to drive out of their way to go 
where their coupons serve as 
cash, 

Hundreds of companies— 
large users like Sinclair, Texas, 
Standard and Associated Oil— 
prefer Rand M¢Nally Coupon 
Books. 

Because they’re sure of get- 
ting better quality printing, 
guaranteed numbering, certified 
count, quicker deliveries. And 
our huge production enables 
them to have exactly the style 
they want for less money. 

We carry a wide variety of 
special and stock designs for 
companies desiring to install 
the coupon book system. Wire 
or write for prices. 


RanpD MSNALLY & GoMPANY 
Dept. S-27 
536 S. Clark Street 
Chicago 
270 Madison Avenue 559 Mission Strect 
New York San Francisco 


SPECIALISTS IN COUPON BOOK 
PRINTING 





NATIONAL PETROLEUM NEws 

















Crude Oil Prices (in Effect March 18, 1929) 


(Crude prices for the whole year in OIL PRICE HANDBOOK published annually) 





EASTERN FIELDS 
(Posted by Joseph Seep Purchasing Agency) 


Penna. Grade Oil in New York Transit Lines 
(Alleghany, N. Y. District)............... $4.10 
Bradford District Oil in National Transit Lines 
CBTaRtOG DGtriCt) sg 2 oes ess ecinceciens 4.10 
Penna. Grade Oil in National Transit Lines 
RPEMOE BP MEMIOOUEDD oi¢ + ov eiscnce dec sicuees 4.00 
Penna. Grade Oil in Southwest Penna. Pipe 
Lines (Other Pennsylvania)............... 4.00 
Penna. Grade Oil in Eureka Pipe Lines 
CUE MUMEMEB a cv cisccceeevecleokianeee FUeO 
Penna. Grade Oil in Buckeye Pipe Lines ’ 
(Macksburg, O. district)...........0..0 005 3.85 
Cabell Grade in Eureka Pipe Lines Z 
SS eee rere 1.35 
Corning Grade in Buckeye Pipe Lines : 
CG screed Keane adehuaw coeRads delex B75 
Cosnins, .O., Weave BT8EO..0.. cccccivescevccs- 1.65 
Somerset Oil in Fase: SO Pipe Lines 


© TONE xs ccttcbsccnnesnsssneveesaus 1.50 
Ragland Grade in Cumberland Pipe Lines 
OEE eae rer rrr . $0.60 
(Posted by Stoll Oil Refining Co.) 
Oil City, Ky, on if Stoll lines. ............. $1.50 
CENTRAL STATES FIELDS 


Posted by Ohio Oil Co. 
— 25, 1929 


Wooster(Oct. dls ¥ 62 Princeton....... $1.45 
rare .50 eee 1.45 
Waterloo........ 120 Plymouth....... 1.18 
TSGIGOR:. «.4<0 6:<0 1.27 West Kentucky... 1.53 


*Wooster crude run prior to Oct. 17, 1928 takes 
i 3 


price of $1.5 
Pure Oil Co. 
Midland, Midland County, Michigan. . 
CANADIAN CRUDE 
Posted by Imperial Oil Refineries, Ltd. 
Ra he Gs an nucnns waren edauena wees $1.90 
oe See 
OKLAHOMA, KANSAS and NORTH TEXAS 
Prices of Prairie Oil & Gas Co. 

(In Oklahoma, Kansas, North and East Central 


$1.64 


Texas) 
Effective Jan. 25, 1929 
ee) eee $0.60 KL Serer $1.17 
ys So ee 0.66 (CS oy See Pe 
ee 0.72 6 ee 
ice Oe Sree 0.78 SOE ceckcce Bee 
po a ee 0.84 cS Sere 1.29 
pS ree 0.90 40-40.9.. 3 
. OU} ee 0.96 41-41.9.. 35 
a 1.02 AP42.9. ....: 1.38 
ok ah See 1.08 43-439. cae ae 
bo 2 eer ee 44 and above. 1.44 
SR re 1.14 
Humble Oil & Refining Co. Prices 

(Ranger,QNorth Texas, Mexia, Powell, Boggy 
Creek, Richland, Wortham, Lytton Springs, Currie, 
Moran and Nocona crudes all in Texas.) 


Jan. 24, 1929, same schedule as Prairie in above 


fields. 
I UR ic kwc cs cservhencawan ee 
Oe OO Oe er rrr ree re 0.80 


Magnolia Petroleum Co. 
(In Oklahoma, Kansas and North and East 
Central Texas) 
Jan. 25, 1929, Magnolia posted in above fields and 
in Panola Co., same schedule as Prairie, except these 


grades: 
Below 26......... $0.60 29-299, . . $0.80 
ye 0.65 30-30.9......... 0.90 
1 (A ere 0.70 31-31.9. ere 
yO Tee 0.75 
Glasscock, Crane, Upton, Winkler Counties... 0.65 
Chalkfield (Howard Co.).. 6660s. . 0.65 
ROUEN IER OLN ai ed os wise cewtes eee 
CRIN MONG E CS bod acesswese covese es . 0.80 
FMS dads nodke vedecksvvesees 0.80 
Carter Oil Co. 
(Oklahoma and Kansas) 
Jan. 24, 1929, same schedule as Prairie except’ 


Carter does not post oil below 25. 


PANHANDLE, TEXAS 
Humble Oil & Refining Co. 
Effective Jan. 24, 1929 


Hutchinson and Carson Counties: 


Below $2.4 «5.005: $0.72 38-38.9.........$0.% 
Vo} 0.78 39-39.9.... 0.99 
cis Sar 0.81 CORES. csccves SS 
CS, } Ae 0.84 SEGA. ccicccue Ge 
pL eee 0.87 42-42.9... . 1.08 
5 ee 0.90 43-43.9. ee) ei) 
cS 7 a Se 0.93 44 and above. 1.14 
Wheeler County: 

Below 30........ $0.70 LoS te Pee $1.03 
SU ctidanes 0.76 38-38.9.... 1.06 
| |S See 0.82 39-399. 1.09 
KS Be ee 0.88 40-40.9.. ~ Name 
33-33.9 . 0.91 41-41.9.... » Bene 
PSG ie abs ce cals 0.94 42-42.9.. 1.18 
. bo >) eer 0.97 43-43.9 : 1.21 
pk ee 44 and above 1.24 
Gray County 

Below 29........$0.69 37-37 .9.. oss one ee 
YY = I, | Eh be 38-38.9.. 1.11 
SA Se 0.81 39-39.9. 1.14 
KES | 2. See 0.87 40-40.9....... 1.17 
oA Se 0.93 i) SS ee 
ios 5 Se 0.96 42-42.9.. « Baas 
7 re 0.99 43-43.9 1.26 
ae le tee 1.02 44 and above. 1.29 
36-36.9... 1.05 


WEST TEXAS 
Humble Oil & Refining Co. 
Effective July 26, 1928 


Winkler, Crane, Upton, Crockett, Howard and Pecos 
WS Ts he odes eeUdec te ae esd eoaceel $0.65 


NORTH LOUISIANA—ARKANSAS FIELDS 
Prices of Standard Oil Co. of Louisiana 
Caddo, Homer, Haynesville, Bull Bayou, El Dorado, 


Crichton, De Soto and **Cotton Valley. 
Effective Jan. 26, 1929 

Below 28.. $0.78 36-36.9 $1.20 
pr. See 0.84 37-37.9 1.23 
ry. See 0.90 38-38.9 1.26 
sk A eee. 0.96 39-39.9 1.29 
.) 3) Rl RCA 1.02 40-40.9.... 1.32 
ks See 1.08 41-41.9.. 1.35 
iS See 1.11 42-42.9. 1.38 
A eee 1.14 43-43.9. 1.41 
PIP Meccicene Bae 44 and above 1.44 


**Cotton Valley, below 36, $0.75. 


Beginning with 
36-36.9, same schedule as above. 


Smackover, below 24........ $0.75 

do 24 and above.. . 0.90 
MOMGUOW shou, wise decease tian ks a 
WRINGWEME Mis 'ox ccdenuad weewe as . 0.90 
tEast El Dorado........ . Cae 


*Posted by Louisiana Oil Refining Corp 
tPosted by Magnolia Petroleum Co. 


Jan. 25, The Texas Co. same schedule in Louisiana 
as Standard, plus these ge 24-24.9, $0.60; 25- 
25.9, $0.66; 26-26.9, $0.72; 27-27.9, $0.78. 


Jan. 26, Magnolia Pesealeenn met Standard 
schedule in Louisiana-Arkansas fields. 


STEPHENS, ARKANSAS 
Louisiana Oil Refining Corp., and Atlantic 
Oil Producing Co. 

Effective Jan. 28, 1929 
Below 28........$0.70 


30-30.9. $0.82 
OS. 0.74 31-31.9 : 0.86 
29-29.9..... 0.78 32 and above 0.90 


GULF COASTAL 
Posted by Humble Oil & Refining Co. 


Effective Jan. 26, 1929 


Grades A $1.20 y= A Se | 
Grades B: . ee ae 1.17 
Below 25... 1.05 (i= 2 Boe 1.19 
25-25.9. . Bae V7 Tae 1.21 
yt oe ae 1.09 is | a eS 
27-27.9. a 3434.9. Pere 
28-28.9.. « eee 35 and above.... 1.27 


Fields classified as Afand B are Spindletop, Goose 
Creek, Hull, Liberty, Sour Lake, West Columbia, 
Orange, Boling, Pierce Junction, Sugarland and 
Raccoon Bend. All other_fields are Grades A only 





Crude Price Changes 


OIL CITY, March 18.—On March 
12 Joseph Seep Purchasing Agency 
reduced prices of Cabell, W. Va. and 
Somerset, Ky. crude 10 cents per bar- 
rel, making new prices $1.35 and 
$1.50 per barrel respectively. Last 
previous change on Cabell was 10 
cent advance on June 138, 1928, and 
on Somerset, a 15 cent cut on Feb. 
15, 1929. This announcement was 
published in NATIONAL PETROLEUM 
News, March 13, page 28. 


* * * 


LOUISVILLE, March 16.—On 
March 16 Stoll Oil Refining Co. re- 
duced Oil City, Ky. crude 10 cents, 
making new price $1.50 per barrel. 

* * * 
(By Telegraph) 

SAN FRANCISCO, March 18.—On 
March 18 Standard Oil Co. of Cali- 
fornia reduced its prices for Elwood 
Terrace light crude in Santa Barbara 
county, and withdrew its prices for 


March 20, 1929 


heavy oil, there being none produced 
below 34 gravity in that field. Its 
reduction was 24 cents per barrel on 
oil testing 34 and above. The mini- 
mum grade of 34-34.9 is $1.16, plus 
6 cents for each succeeding degree of 
gravity, up to maximum grade of 42 
and above which is $1.64 per barrel. 
Postings formerly went to 24 gravity. 


Indian Official Honored 


CLEVELAND, March 16.—Briga- 
dier General H. C. Smither, assistant 
to the president and a director of 
the Indian Refining Co., has been 
invited by the Dominican republic to 
serve on a commission of five Ameri- 
eans to advise the republic on a 
program of budget and finance. The 
commission will sail on March 28 for 
Santo Domingo. 

Until recently General Smither was 
chief coordinator of the bureau of 
the budget at Washington. Other 
members of the commission likewise 
have had wide experience in gov- 


ernment finance. The commission in- 
cludes Charles G. Dawes, James G. 
Harbord, Sumner Wells, and Henry 
Seidman. 


Retires After 40 Years Service 


NEW YORK—With 40 years’ serv- 
ice behind him, R. O. Collins, one of 
the veterans of the cooperage busi- 
ness, retired at the age of 65 from 
the Interstate Cooperage Co., Stand- 
ard of New Jersey subsidiary. 

Mr. Collins joined the cooperage 
department of the Standard Oil Co. 
of Indiana in December, 1863. When 
the Interstate company was organ- 
ized by the Standard of New Jersey 
in 1904, he was put in charge of 
production, distribution and purchas- 
ing. Later he became assistant to 
George W. Pike, vice president, and 
upon Mr. Pike’s death in 1921, suc- 
ceeded to the vice presidency. 

Mr. Collins is being succeeded by 
Frederick S. Smith, general manager 
at Belhaven, N. C. 

















MEASURE Ar VALUE 


RICE means little until you measure 
the value you get for your money. 
You get real air capacity 
sible cost in the— 


Qe Model T-58 


at lowest pos- 





Here’s a 2H. P. unit with a 60 gal- 
lon tank at the price usually charged 
for a 34 H. P. Two Stage unit. Will do 
all your tire inflating; is a splendid 
Paint Spray outfit; will operate one 
hydraulic hoist or your air operated 


gasoline pumps. 
Sold to you by 


our jobbers for $215. 
Cost no more to operate 
smaller units. 


than many 


THE AU-TO COMPRESSOR CO. 


201 Mulberry St. 


Wilmington, Ohio 


Export Office: 126 Liberty St, N. Y., U.S. A. 


SORO AIR: - + - ALWAYS THERE’ 


aaa ahh bab bab baba bbbiiiind 











Here’s a bargain in oil service stands that 
can't be beat! All-steel finished in olive 
green baked enamel —adjustable shelves 


that hold 150 lbs. each. Built to give 


at- 


tractive display indoors and out. They ‘re 
permanent. Send check today for imme- 
diate delivery. Ask for “‘ Manufacturers 


Bargain Price List” of Equipto line. 


SPECIAL! 


Equipto oil service 
units W BAC now at 
big discount. High 
quality. Legal for all 
states. Complete 
with 1 basket, 8 jars 
with spouts and caps. 
3sets—$8.85; 6sets— 
$16.75; 12 sets— $32. 
Send today. WBAC 





AURORA EQUIPMENT COMPANY 


Aurora, Illinois 


248 


449494494444 4444O44 449444444 











Oil Merchandising 


An average of 10 stories per month have been published in 
National Petroleum News during the past year on oil mer- 
chandising problems (10 stories in four, sometimes five, issues 
per month). 


Here are over 100 of the more important ones that have 
appeared in less than a year on oil selling methods: 


1929 


Sure method to lubricate car thoroughly 
March 20, p. 178 
Telephone boosts sales March 20, p. 81 
Sales methods at New Zealand station 
March 20, p. 85 
Goodwill of burner_oil service will get gasoline 
customers March 20, p. 172 
Phone book prospects turn into customers 
March 20, p. 85 
Ads urge public to support neighborhood 
stations March 20, p. 78 
Speed, without sacrificing thoroness 
March 20, p. 118 
How stations can make more of tourist in- 
formation bureaus March 20, p. 91 
How tourist campaign boosted sales and 
helped whole town March 20, p. 97 
Seeks business for one station from Chicago 
to Pittsburgh March 20, p. 101 
New jobber to handle lubes, kerosene—no 
gasoline March 20, p. 86 
Trucking 1,000,000 gals. a month from | bulk 
station March 20, p. 114 
Maximum window display space 
March 20, p. 192 
Bigger sales for local marketer from right 
advertising March 20, p. 131 
Use of city directory a station service 
March 20, p. 159 
Tourist camps pay jobbers March 20, p. 161 
DeLuxe stations in California’s shopping 
centers March 13, p. 95 
Merchandising plan, not grease, got Ford ap- 
proval for Alemite March 6, p. 80 
Parades and radio boost grease sales 
Feb. 27, p. 98 
Oil in I-gallon cans sells faster Feb. 27. p. 100 
Sales force conspires | hr. daily to boost sales 
Feb. 20, p. 76 
Builds hotels for motor tourists Feb. 13, p. 90 
Speed, thoroness promised in sree 
eb. 13, p. 96 
Keep everlastingly after station ated. sdired 
Feb. 13, p. 99 
Feb. 6, p. 26 
stations as 
Feb. 6, p. 78 
Feb. 6, ag 91 
Feb. 6, 103 
in Caltornie 
Feb. 6, 104 
Decorates stations and homes for rae 
Feb. 6, p. 106 
Greasing profits lost at most aan 
Jan. 30, p. 75 
What one station operator did between sales 
Jan. 30, p. 96 
Selling lubes and greases Jan. 16, p. 87 
Auto department stores, Chicago has “‘largest’’ 
Jan. 16, p. 91 
Marketer to build 3 tourist _——-, Nag = 


9, p. 105 
The man at the pump has his on 
Jan. 9, p. 85 
Jan. 2, p. 30 


New service is ‘phone in auto 

Cashes emergency checks at 
preferred service 

Sells motor oil, pop, in bottles 

In dressing up station, ask wife 

Inviting outdoor rest rooms 


Paints scenery for filling station 
1928 


Sells motor oil in sealed bottles Dec. 12, p. 106 
How oil heating distributors can gage own 
markets Dec. 19, p.88; Dec.5, p.24; Nov. 28, p.27 
Tank truck possibilities in marketing 

Dec. 5, p. 125 
Motor vehicle cost accounting Dec. 5, p. 129 
Selling the motor boat trade Nov. 28, p. 79 
Bear cubs get customers for station 


Nov. 28, p. 82 
Seals tanks to prevent ‘“‘bootlegging”’ 

Flee. i,m. 2) 
Sells oil and tickers instructions while driving 

Nov. 21, p. 76 


Gasoline stations of the future Nov. 14, p. 27 
Major companies lose gallonage to lesser 


Nov. 14, p. 36 


Marketer installs complete brake service 


ee Oe 
A lesson in salesmanship from the circus 

ov. 7, p. 
Uses anti-knock testing device Nov. 7, p. 83 


One station sells 7500 lbs. grease in one season 

Oct: 54, p. 32 
Talks on salesmanship Oct. 17, p. 38 
Will brake testing be laid on marketer’s door- 


step Oct. 17, p. 177 
Speed and accuracy pay marketer 

Oct. 17, p. 185 

Tank truck merchandising in town and 

country Oct. 17, p. 195 


Calls customers by first names Oct. 17, p. 195 
What appeals to women at stations 


t. 10, p. 27 

Truck trains sell in 40-mile radius 
Oct. 10, p. 68 
Inn offers refreshments for man and one 
Oct. 10, p. 76 
Auto department stores planned for 200 cities 
Oct. 3, p. 17 
Gallonage battle in California Oct. 3. p. 81 
Marketer cuts station expense Oct. 3, p. 89 


East sold through Socony Touring Service 


Sept. 19, p. 27 
Free, serve-self car wash Sept. 12, p. 89 
Pay stations, clean water, win business 
Aug. 29, p. 84 
Plans service ‘‘communities”’ in Png 
Aug. 22, p. 25 
Profits from proper car reasing Aug. 22, p. 71 
“Stuffed Owl” service pin t —_ public 
Aug. 22, p. 86 
Greasing and brake station _ 
. 15, p. 25 
Builds sales and good will by Re ‘touring 
Aug. 8, p. 25 
Broadcasts Ohio trip series Aug. 8, p. 94 
Bus terminal boosts sales Aug. I, p. 20 


Tourist tells what he expects from stations 


Aug. |, p. 29 
How one company built up station business 

Aug. I, p. 72 
Builds scenic camp to attract tourists 

July 25, p. 68 
Everything for the car on one lot 

July 25, p. 83 
Experiments in chassis lubrication 

July 18, p. 21 
Grease salesman tells how to sell grease 

July 18, p. 81 
River transportation may cut costs 

July 18, p. 90 
How to serve one-car customer July | 1, p. 84 
Sells greasing jobs at pump July 4, p. 93 


Adds brake tester to super station 


July 4, p. 101 
Tourist camp increases gallonage 
June 27, p. 27 
Vanity cause of too many pumps 
ae 27,9. 52 
Transportation costs cut with truck and 
trailer June 27, p. 69 
Gives bonus for station salesmen’s merit 
June 20, p. 27 
Railway filling stations in Nashville 
June 20, p. 83 
Sells engineering service with oil 
June 20, p. 105 


Chassis greasing profit hardly —T, 
une 13, p. 21 

Uses road map for station RR cadhbatd 
June 13, p. 28 


S. F. Bowser merchandising survey 


June 6, p. 29; May 9, p. 67;Apr. 25, en 
Apr. 18, p. 29. 
Sells furnace oil through gas stations 
June 6, p. 57 
— motor oil business from zero to tatliion 
June 6, p. 75 
Sek driver is merchandising stunt for 
jobber June 6, p. 86 





Back copies of any of the above issues are 25c a copy. 
exhausted, photostats will be furnished at 40 


On issues that are 
ic per page. Libraries in the 


larger cities generally keep back files of National Petroleum News complete. 


National Petroleum News 


Main Office: 1213 West Third St. 


Cleveland, Ohio 





NATIONAL PETROLEUM NEws 


























Crude Oj] Prices (in Effect March 18, 1929) 


(Crude prices for the whole year in OIL PRICE HANDBOOK published annually) 





GULF COASTAL 


ROCKY MOUNTAIN FIELDS Te ON ores ce re ass c onc dace .¥1.28 
Prices of The Texas Co. Prices of Ohio Oil Co., and Midwest Refining Co. ee ; : : 
. es ; ao ock Creek.... 8 
Effective March 14, 1927 (Salt Creek prices effective Jan. 25, 1929) Mule Creek 1.10 
Grades By. 65s: $1.20 *Grades B.. $1.15 + 9.29.9 ‘ - 
tGrades B (light crude): tSa alt Cre ek og og Jee eeecee mag Rex Lake...... 1 10 
pss LS ee ee $1. 7S 2 $1.43 “ re) iy i : 102 POMNREs hincsces 1.38 
gt 2 Pre Ee . HA 95.39.99... sats 1.45 “ ‘“ 32-329 : AS 108 tCat Creek, a 1.48 
» Serer 1.41 40 and above.... 1.47 “ 509.9... 1.41 Sunburst, Mont.... 1.65 
*Grades B include all heavy crudes which do not ‘ 34-34.9. a 1.14 tHogback, N. Mex......... 1.53 
meet tests for Grades A or for Gulf Coast light crude. * os eae esis Me ee Artesia, N. Mex....... 1.08 
tThe Texas Co.’s gravity and price schedule on a ‘* 37 and above.. 1.23 
D y nda ; « bea . “or ‘ , , 
all below 35° is same as Humble’s postings on Elk Basin............... re . 1.356 {Posted by Midwest Refining Co. Midwest also 
Grades B. CaP aee COO RUG s a ok < occa h hedoe se awe xece 1.36 buys Grass Creek light and Elk Basin. 
CALIFORNIA 
*Standard Oil Co. of California 
2 
<= e - = 
cS 9 PA E = « 
o . al = 
aexh og 8 3 Og = 43 5S. ee ee 
=O ne 2 2 v= nas 2 4 = = 
Ze2c e292 as ,83 ~ «8 = © te Ss | ~ ° - s 
ig See of ane aff A) 2a e *=3$ Go. Fam = ? 2 3 : 2 3 
2 hace BS Sea aps = oa © «a® Ste Ss = = 3 2 S 3 s 
a eeafeo 2e 6osa 2o5 S 22 © €8 S36 Fes a = g = ~ a3 = 
g 29958 25 s62 $85 F& e sb bes 358 3 ¢ E os gs 
© An< Hea me OOM <xO a . S da zs*% Sas a) S = = Mm ey ig 
OS OD ed eee er $ .70 $.70 $ .70 S10 S20 $ .50 $.50 $ .50 $ .50 $ .50 §$ .70 S 66: -$ 270 
15-15.9 .70 70 .70 .70 .70 50 .50 .50 . 50 .50 .70 65 .70 
16-16.9 .70 70 .70 70 70 50 .50 . 50 50 .50 .70 65 .70 
17-17.9 <iu 70 70 70 .70 : 50 .50 -50 50 .50 i. 2 eee 65 70 
jt St Ae Ry 75 75 By Pay is. . .50 .56 .56 56 . 56 70 70 75 
19-19.9 . 80 . 80 . 80 . 80 . 80 - .50 .62 .62 62 .62 75 $l. ‘65 70 . 80 
20-20.9 .85 .85 .85 . 84 84 as 68 .68 €é8 .68 80 or .70 85 
2 eo) A Se eeerrcr ee 89 89 89 88 .88 89 74 .74 74 By 85 L bg . 86 - 86 
v7 2) 3) 93 RS, BS ; «ak 91 92 . 80 .80 . 80 . 80 .90 gravity .87 .87 
? es BO eee .97 ae <a ; ene — 95 85 85 . 85 85 saa and 90 90 
24-24.9..45.; 1.01 1.01 1.01 1.01 97 .98 .90 .90 . 88 .88 98 over <7 .94 
yo 1.05 1.05 1.05 1.05 1.00 1.01 Bo .95 oon 91 1.01 98 98 
26-26.9.. 1.09 1.09 1.09 1.09 1.04 1.04 1.00 1.00 94 94 1.04 1.02 1.02 
ye |) i i Ps See Pe a Pe 1.08 1.07 1.05 1.05 .98 aor Ge 1.06 
pe | ee | a 7? yn OS Ye Oe Y hy a 1.10 1.10 1.02 da 1.10 1.10 
29-29.9.. E23 ees 1.21 1.21 BiG S55 1.16 1.16 1.06 1.13 1.14 
| A re | Be i 25 606 1.20 1.20 3:22 3.22 1.56 1.16 1.18 
PRD wicic ive eninn seas 1.30 8 30 fen N25 1.28 1.28 1.14 apt 1.23 
32-32.9.. 1.35 |e Sas 1.30 1.34 1.34 1.18 1.28 
BS oe Gee 1.41 Board 3.35 1.40 1.40 1.22 
34-34.9 1.47 $1.16 1.40 iva 1.46 1.26 
kL a re eS ae ep 9 1.45 waials 1.30 
pe A so LS 1.50 carne 
1S i, 1.65 1.34 1.55 
Se ae wal 1.40 1.60 
LS ea 1.77 1.46 1.65 
40-40.9.. P83 6952 
41-41.9... 1.89 1.58 
a A nr ‘ on ro En 
*Santa Maria ‘ail ‘Sesduite postings are bs U nion Oil Co. — Oil Co. posts same prices in all inn fiel is as Srendankc except in 1M snails and WI saline 
Ridge. Elwood Terrace is posted at same prices by Standard. Standard does not contract for crude testing 11-13.9 gravity, but pays 45c a barrel when purchased. 


tKern River down to 12° gravity is 50c; 


11-11.9 is 45c. 





REFINERS’ and COMPOUNDERS’ SUPPLIES 





Following are average market prices for materials 
used by refiners and compounders effective on the 
date shown. 


Refiners’ Supplies 
Mar. 18 Mar. Il 

Soda Ash light 58% bags, cwt. $1.32 $1.32 
Silicate of Soda 60 deg. drums, 
signi ad: Sk schreGi ode een aa ec c $1.55 $1.55 
— of Soda 40 deg. tank 

pak cintate Ge aise rw ara ara cwt. $0.60 $0.60 
Silicate of Soda 40 deg. —_ -_ 
RiMeRineneared eee es cuca c 
Sal Gee WEB 6.6 6c cacindcces * $0, cn " 000 50° 90- . M00 
Caustic in 76% solid, cwt. $2.90 $2.9 
Sulfuric Acid 60 deg. tank 

cars, f.o.b. shipping point 

Re, CONS cwasendis ae umee tie $11.00 $11.00 
Oleum 20%, fuming sulfuric, 

TORE CAPE, WEB. cc ccccsces $18.50 $18.50 
Sulfur, flowers of....... cwt. $3.50-4.50 $3.10-4.00 
Liquid Chlorine, tank cars, 

WEG se 6k vinccccusceseces Ib. 3.00-4.50 3.00-4.50 

Compounders’ Supplies 
Vegetable Oils 
Linseed carloads, spot..... Ib. 10.20 10.20 
MGs OUR sé caiesccun noneees 9.30 9.30 


March 20, 1929 


Mar. 18 Mar Il 


Soya Bean, Tanks, coast, lb. 9.50-9.75 9.50 

Oleic Acid 

Distilled, tanks.......... lb. 10.00 9.75 

Do A See Ib. 11.00 10.75 

Saponified, tanks......... lb. 10.50 10.25 

Saponified, bbls....... ...lb. 11.00 10.75 

Lard Oils 

Prime Winter Strained....lb. 15.50 15.75 

Extra Winter Strained....lb. 13.625 13.75 

MEW ov cada a wieees ouawa Ib. 13.375 13.50 

DeeOn i INO, Be ace o0.ce< aca Ib. 13.25 13.25 

LS Ce eres Ib. 13.125 13.125 
1 eee re ere lb. 12.875 12.875 
WOM Cll acne Okeke RSs Ib 11.625 12.00 
Neatsfoot Oil 

BU OMe ds oi oweweans Ib. 15.00 15.00 
NE ON s ou-scunecaw nes lb 13.50 13.50 
ROG MN adc ceaactes Ib 13,375 1 ey 
Cold Premets occ icc wae Ib 19.00 18.75 
Fish Oils 

Menhaden Oil 

RiGee PYGGGGG. 0 400560000 gal. 72-73 72-73 

Light Pressed, tank cars, Ni > - 

PAGE RdaaRad cake HACRE 4 gal 65 65 


White bleached.......... gal. 
Yellow bleached......... gal. 
Whale, extra winter bleached, 
Vetedeveneesteteneeneas gal. 


Naval Stores 


Steam distilled turpentine, 
Aetbcaeera wee sens gal. 
Steam distilled turpentine, 
er eee gal. 
Gum turpentine, N. Y....gal 
Gum turpentine, f.o.b. cars 
ae ee gal. 


Wood Rosin F, N. Y.....bbl. 
— Rosin F, Savn’h. . bbl. 


Gum Rosin B, N. Y...... bbl. 
Gum Rosin B, f.o.b. cars 
| ere bl. 
Rosin oil, pure........... gal. 
Rosin oil, compounded... gal. 
Pine Tar 
Kiln burnt....... bbl. $13.00 
eee bbl. $13.50 
Alcohol 
Denatured, Formula 5, in 
Sey | eee 


Mar. 18 Mar. 11 
78-79 78-79 
75-76 75-76 

82 82 
54 S4 
49 49 
58 57 
54 53 
$7.55 7.55 
$6. $6.75 
$7.60 $7.50 
$6.85 $6.80 
62 62 
51 51 

0-14.00 $13.00-14.00 

-14.50 $13.50-14.50 
55-62 55-62 
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WITH CERTAINTY DURING 





HE certainty of our own produc- 

tion of crude oil insures an ample 

supply of raw materials for our stills 
at all times. 













The certawty of uniform Quality 
of petroleum products, produced in 
one of the most modern and complete 
refineries in the mid-continent field. 

The certaity of an ample supply 
of all products, even during rush sea- 
sons—made possible by our tremen- 
dous reserve storage capacity. 








EST.1916 
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ING | THE RUSH SEASON 


“3 The certainty of speedy and accu- 
Ne rate loading, coupled with our fleet of 
S 


300 tank cars, insures having your 
orders handled promptly. 

The certainty of quick movementon 
the railroads—with four lines radiat- 
ing out of El Dorado, in every direction. 


Wire or phone us f 
your order today 4 oy 
for a car of any of { 
our high grade pe- 
troleum products— 
that’s the best way 
to test El Dorado f 





Service. ; 
Ly Here at El] Dorado, we’re ready for the “sum- 
in mer rush.”’ When you depend on us for your source 
Le of supply, you know you're going to get your 
| orders delivered, right when you need them. — wY 
ly 
1- ’ os . if 
l- ) / 
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T=. on ee eee Bis: * 
i SS ——- : = 
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Transactions in Oil Shares on 1 New York Stock Exchange 











se 1929 ~ Listed = Par ~~ Div. Transactions Week Ended Mar. 16 
High Low High Low Capital Value Stocks Rate Last Paid Sales First High Low Last Change 
“43% 27% 42% 30 th) 922,075 N.P. Amerada Corp............c.:0ee 50cQ Jan. 31, 29 13,900 3114 34 301% 34 + 234 
gs 3138 ath, a” (Shy 209:180 N.P. American Republics ssl : wilson |e Raia 8,400 49144 584% 49 56% + 8% 
53 37 7 43 $56,000,000 $25 Associated Oil............. 50cQ Dec. 31, 28 290 4314 43% 43 434% + 
rate, 50 8 53% 50,000,000 25 Atlantic Refining.......... t25cQ Mar. 15, 29 56,400 5734 6434 575% 643% 4+ ni 
118% 114% 117% 115 20,000,000 100 do pfd.. IG Coe Roe $1.75Q Feb. 1, 29 270 115% 1163, 115% 116% + ry, 
53 20 46% 38% 47,261, ise 25 Barnsdall Cc orp. ae eee 50cQ Feb. 5, 29 296,400 4034 46 4014 46 +5 
51 20 49 38% 300,525 25 do , et te OcQ Feb. 5, 29 200 42 42 42 42 + 2 
24 12% 28% 20 (sh) 956,075 a. Beacon Oil. . ag, hearer ied 6,800 231% 24 22% 23% + % 
36 25% 29% 26% $51,524,150 $25 California Petroleum.. 25cQ Fen. T5978 vv nes atc aaeets Se Te ee, 
94% 68 1% 63 21,031,400, 100 General Asphalt........ Re 6 ee 9,200 66 704%, 6434 70% + 4% 
141 110% 120% 106 6,628,200 100 MOE ce fads ese $1.25Q Mar. 1, 29 800 10634 109 10634 109 + 2% 
167 79 ~=107 80% 25,000,000 100 Houston Oil eee er ee ee me ee eS 8,700 83 9334 81% 9734 +1334 
38% 21% 35% 30 (sh) 1,333,157. N.P Independent Oil & Gis... 3714 cQ Jan. 31, 29 39,800 3154 33% 31 33% +2 
39 9 42% 29 $4,299,1 $10 Indian Refining...... a Dec. 15, 20 79,900 35 36144 «33 35%+ 3% 
374% 8M%Beeé«~SAD. 28 4,550,110 10 GO eR coe eoae Gi keke aeablba  _clopimeeaes 15,400 34 354% 323% 35 + 3% 
185 140 165 160 1,977,700 100 do pfd. new $1.75Q fan; 229  saasue Sins —eaath. eaee, Pitetue: aucacdacs 
39% 27% 33 26% :992,3 N.P. Lago Oil & Transport. 75cQ Feb. 1, 29 2,400 29 30% «29 30% + & 
19% 9% 18 13% (sh) 1,187,298 N.P. Louisiana Oil Re fining. ki Jpnteneeians 18,600 1414 15 1354 15 + 1 
96 78 100 89 ,000,000 $100 | eae $154Q Feb. 15, 29 20 93 93 92 92 — 
25% 12% 17 12 sh) 330,000 N.P. Maracaibo Oil......... cee ||| WL Seseeoue eae 1,700 1434 16 1434 16 +1% 
49% 33 47 35% fh 2; ary 897 N.P. Marland OW Co... ice ce . Mar. 31, 27 77, 500 3934 413¢ 38% 41 + 1% 
360 250 275 250 2 2,800 $190 Mexican Petroleum..... $3Q fag. 20529 eevee VARS aah ey nee. en Am ace ee 
ce cae ee = 12,000,000 100 Bay Bi oceck.s Fares $2Q yan: 20,29 Ascrue Bint On sreelh Wun / Whee, Meats « 
73 4% 69% 42% (sh) 995. 500 N.P. Mexican Seaboard........ eee Nov. 15, 24 163,400 47\4 543 464% 54 + 5% 
44 oie 39% 30% (sh) 1, 857, 461 N.P. Mid-Continent.......... Aug. 1, 27 50,800 3114 35 31% 35 + 3% 
120% 1034121 120% $6,718,000 $100 Es, eerie eee $1.75Q Se ee caigt Semey s SIE Mt 5 
7 2 5 3% 23,849,720 10 Middle States........... aoe July 1, 23 31,400 3% 45% 334 4% + & 
5% i 6, 2% 5,950,500 10 BORING ea ease Cease maceoeeae 4,100 234 3 234 «3 + k& 
2 1 1% #1 (sh) 3,500,000 N.P. Pacific Oil... Bigs A <r SEA) a eG 9,900 1 1% Ti 1% + 
55 38 50 41\ $50,000 0U,000 $50 Pan American P. & T.. Oct. 20,.27 4,600 4314 46% 43 464% + 3% 
58% 3980 51% 40 121,101, *400 50 do ae Oct. 20, 27 62,000 4414 4734 45 4734 + 3% 
28 15 17 1430 "400; 000 N.P. Pan American wv estern B... Jan. 30, 27 200 15 15 rs 15 + 
21% ii 15% 9% {sh} 199,370 N.P. Panhandle Ps Bis. oon cesses sae; «eae erations 4,800 10 12 93% 11% +1% 
106 70 76 47% ,935,200 $100 BO ABO RAN ON 8s comet July 2, 23 400 605 65 605% 65 + 7% 
53 35 47 37% (sh) 2,406,803 N.P. Phillips Petroleum.... t3714cQ Jan. 2, 29 47,200 383g 4134 37% 403% +2% 
5% i 2% 24% $29,622,925 $25 Piercé Oil. 2.40% eee | | eee erees 52,400 2% 3% 24% 3% 4+ % 
50 16% 43 30 15,000,000 100 «SRE =): EAS on Feb. 1, 22 17,000 3514 50 35% 49 +13 
6% 342 5% 4% (sh) 2,500,000 N.P. Pierce Petroleum.......... joe 60 ge eee 11,800 4% 5% 4% § YM + 3 
64% 59% 65% 58 $60,636,450 $25 Prairie Oil & Gas........ nas Aug. 31, 27 28,900 58% 6334 58% 633% + 5% 
i ee 9 53% 101,250,000 25 Prairie Pipe Line..... ie:  _atamectece aes 19,000 56% 58 561% «(+57 + k 
29% 16 25% 18% 37,450,850 50 sie ge & Refiners hes Sept. 15, 23 10,100 1934 231% 1934 23 + 3 
49% 41 43 38% 45,350 50 eee pee May 1, 25 380 40 42 40 42 + 2 
31% #19 28 23% 75, 959, 250 25 Woes Oil Co... 25cQ Mar. 1, 29 14,500 244% 2634 24% 26% + 13% 
119 108 115% 112 i, "000,000 100 ak. ARS | $2Q jan. 2, 29 110 113% 113% 11213 11214 0 
56 23 49 40 7,127,725 25 eta EE 1 re 50cQ Feb. 15, 29 67,100 41% 4534 41 45 + 3% 
ate iad 41% 33% (sh) L 200, 000 N.P Rio Grande Oil Co eye t$1S.A. Fan. 25,29 41,100 36% 38% 36% 383% + 2% 
64 44% 55% 31% es 46, 646 $13. 40 Royal Dutch N. Y. shares... $1.336 Feb. 8, 29 2,200 5144 52% 51% 52% + 
57% 39% 55% 43 (sh) 65,203, ‘000 £2 Shell Transport & T....... 96.4¢ Feb. 8, 29 300 437% 44 43% 44 — 2 
39% 23% 30% 26 = (sh) 12, "254. 979 es BRO WRION ON. pisces ceases cscs 35cQ Dec. 31, 28 57,800 26% 29 26% 28% + 2% 
27 18i¢ 23% 18% $8, $10 Simms Petroleum........... 40cQ Mar. 15, 29 10,100 185, 21% 185% 21% +2 
ras) 17 45 36 f 494 Os {< Sinclair Consolidated onto May 31, 24 314,900 38% 42 374% 41% +4% 
110 =102%, 111 109% $16,025,200 $100 °C ae | me $2Q Feb. 15, 29 300 10934 110 10934 10934 0 
42 25 40 323 27,396,590 25 DREIY WOH CO... . dee aisescs 50cQ Mar. 15, 29 8,100 34 36% 33% 36% +2 
80 53 73 64 (sh) 13,016,435 N.P. S ©. California........ 624%cQ Mar. 15, 29 131,100 67% 75% 66% 75% 47 
59% 37% 55 48 $612,095,850 $25 S. O. New Jersey.... $25cQ Mar. 15, 29 104,100 49% 54% 48% 535% +444 
4544 283% 445% 38% 434,094,575 25 S. O. New York.... 40cQ Mar. 15, 29 99,100 3934 42% 39% 42% + 2% 
77 3114 68 57% (eh) 1,297,847 sate LC" a as aera 25cQ Mar. 15, 29 1,600 593% 62 593% 63 +4 
110 100 105% 100 $5,000,000 $100 I PERONIE SG Gee eG ps acs ere ewes $1.50Q Mar. 1, 29 40 104 104% 104 104% 4+ % 
44% 2% 12 rf (sh) 1, 304, 698 N.P. Superior Oil Coro... 056.6 cae Seats Dec. 20, 20 247,100 74% 10% 7% 10% +2% 
7444 50 68 57% = $211, 082, 925 $25 BE WOMEE: COED. 6 o.oo in dna 75cQ Jan. 1, 29 72,100 60 6434 58% 6434 + 434 
26 12% 21% 16% 8,380,340 10 Texas Pacific Coal & Oil........ 2144%s Mar. 20, 29 19,100 203% 21% 20% 20% + %& 
41 19% 38% 27 (sh) 2,179,275 ses wwee Water Ol Co... csc cccess 20c Dec. 31, 28 2,500 2914 *38144 2914 33% + 334 
1004 86% 97% 5088 0,321,000 $100 do 514% pfc Wise sean tana i $1.25Q Feb. 15, 29 400 904% 903% 90% 90% - \ 
25 14% 22 1744 (sh) 4,877,976 N.P. Tide Water Associ ated : “tn Aug. 1, 27 35,700 18} 4 20% 183% 20% + 2 
91% 81% 9 87 $72,989,200 $100 do pfd... ; $1.500 Jan. 2,79 700 884% 88% 86 86% —1\% 
14% 6% 13 9 (sh) oars’ 029 rs Transcontinental Oil ; ORME Sore eee 43,500 9% 10% 934 10% + &% 
58 42% 52% 46 $40,858,375 #25 Union Oil of California : 50cQ Feb. 10, 29 6,400 4914 51} 48% 51% +2 
128% 110 150% 121% 31, 101, "200 100 Union Tank Car Co ; $1.25Q Mar. 1, 29 2,500 146 146 14014 142 0 
44% 26 42% 33% (sh) "488,359 N.P. Warner Quinlan... ; 50cQ Jan.. .2, 29 20,500 35% 393% 353% 385% + 3% 
38 20% $74 30% (seh) 490,000 N.P. White Eagle Oil & Refining . 50cQ Jan. 20, 29 8,600 36 37% 35% 37% +1% 
22% #17% 29% 19% (sh) 428,967 N.P. Wilcox Oil & Gas. mene atte May 10, 28 56,700 2414 27 233% 26% +1% 
*New High tNew Low TtEx-dividends tAlso extras s-Stock Total Sales 2,523,310 


Pittsburgh Stock Exchange 


Transactions Week Ended March 15, 


___ Sales High Low Last Change 


ak: Nat. Gas. ... 22,998 

do pfd 3,300 
Devonian Oil 298 
Dixie Gas & Util. 820 

do pfd.. * 40 
Lone Star Gas.... 1,956 
Plymouth Oil.... 237 
Phoenix Oil pfd.. 500 


Salt Creek Cons.. 1,420 





MN 


5% 
gq 8% 
6% 
12% 
73 
71% 
241% 
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4% 
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Cleveland Stock Market 


March 15 


Canfield Oil Co 
do pfd 


Fred G. Clark 
National Refining 
do pid.. 
Paragon Refining. . 
do pic d, 
etfs. of ‘deposit 


do 
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Value Bid Asked 
$100)... 145 
100 103 oe 
10 «i 12 
25 36% 37 
100 135° 139 
25 ge. SBF 
N.P. 431% 45 
a RE OS 





Financial Notes 


Oil Company Earnings 

















panies 1928 1927 
Beacon Oil Co..... $1,209,815 $ 345,476 
California Pet. Corp. 1,648,919 1,315,451 
oe , : ; Pennok Oil Corp.... *29,791 *6,3 
Cities Service Co.—Control of Little —_- suas. adh Lt ers “3,008,304 
\ ~ ee é olar Refining Co... 50, 8,05 
Rock Gas & Fuel Co. acquired by Ar- Standard of Kansas. 292/228 #827,757 
kansas Natural Gas Co., a subsidiary. Standard of Calif... 46,083,817 40,210,952 
Standard of Ohio... 3,896,548 2,335,042 
s i —Directors z The Texas Corp. . 45,073,879 20,029,405 
Houston Oil Co.—Directors and of Sad fae eo. 210°097 281°551 
ficers re-elected. Union Tank Car... 2,731,957 2,822,409 
. ’ : Wilcox Oil & Gas... 468,612 300,575 
Independent Oil & Gas Co.—R. B. F. *Loss Before federal income taxes. 
Hummer of the company’s legal de- 
partment was added to the board. 
Two directors, R. P. Brewer and R. 
Otis McClintock, chairman and presi- F — 
dent, respectively, of the First Nation- Oil Dividends 
al Bank, Tulsa, retired from the —  — SOC 
board. R. B. Pringle, who has been — Amount t_ Payable Record 
a_ vice-president, was made general Ary Nat. Gas a. aie Ao.i Mee 
manager as well. Gillette Hall, man- Britieh- American Bee saan Se Apr. | Mar. 15 
G ROL EES orcas « loc Mar. 
ager of the land department, and Rio Grande Oil Se ee “ to 25 ion. 5 
Villard Martin, counselor, were elected do stock............ 14% Jan. 28 Jan. 5 
. ? ee 
vice-presidents. John E. Curran secre- pole Alea Ray July 25 id 5 
tary, and Mr. Hill were added to the Shaffer Oil & Refg. pfd..13,% pr. Mar. 31 
ti ° Tide Water Assoc. pfd.. .$1.50 Apr. 1 Mar. 16 
executive committee. White Eagle Oil q......50c Apr. 20 Mar. 29 
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Skilled Supervision 


Guarantees the Quality of 
Gulf Products 


COASTAL AND PARAFFINE CRUDES 
GASOLINE — LUBRICATING OILS 
NAPHTHA — GAS —OILS 

WAX — PETROLEUM COKE 
CYLINDER—ENGINE—CORDAGE 


Gulf Refining Company 


General Sales Offices 
PITTSBURGH, PA. 


District Sales Offices 
New York, Boston, Philadelphia, Louisville, 


Houston, New Orleans 


Atlanta, 








—$—$—$ $$ $$$ —___—— 


























TURN YOUR USED EQUIPMENT 
INTO CASH! 


by advertising it in the classified section 
of National Petroleum News. 


$4 an inch with border and display head- 
ing. Without border 10 cents a word, 
minimum charge $3. 


Send in your “ad’”’ today 
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Precise 
Control 


Hose end control, now al- 
most universally used, was 
pioneered by this company. 


Control at the end of the 
hose has made it possible 
to “Fill ’er up”’ quickly and 
without danger of running 
in too much. 


It has increased the number 
of gallons sold to each 
customer. 


The Hayes hose end control 
valve is so designed that 
it will offer the least re- 
sistance to the flow of gaso- 
line of any valve made. 


It operates easily and with 
absolute precision. 


THE HAYES EQUIPMENT 
MANUFACTURING CO. 


Wichita, Kansas 








COMPLETE 
FILLING STATION 
EQUIPMENT 
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Standard Oil Stocks on New York Curb 























1928 1929 Outstanding Par ‘Div. "Transactions Week Ended Mar. 16 
High Low High Low Capital Value Stocks Rate Last Paid Sales First High Low Last Change 
22% 14% 18% 17% £4,126,460 £1 Anglo-American Oil............ 24.4c June 6, 28 2,000 1644 17 16 17 — \ 
Oils 15 MR AAR ncecusdoca vege SGAREEEMESE ST Gos, cee “Sask eee ee Te its. ec eae are 
20% 14% 17 “| ag Reatie  R £1 ee EM i ks - xi he _ eureie Sve cuawe 200 151% 15% 14% 14% — %& 
5 1% 2% 2 (sh) 500,000 N.P. —— _ [ACRE RKASasae olen © SR 400 2 2% #2 2% 0 

93% 3%... ae Pe BO OO. MEBs sc ccnseribustctss <cteeice Beaeecceee,  shiitale paiee (ties <. y cuaiet’: Aint: a Wakes 
56 4416 464 4014 $1,000,000 $25 Re ini SRM ORw eerie T$1S.A. Oct. 15, 28 50 44 44 44 44 0 
76 5s 7414 67 10,000,000 50 Buckeye Pipe Line............ t$1Q Mar. 15, 29 400 6814 695% 681% 6954 + 15% 

161 11714 145° 140% 3,000,000 25 Chesebrough Mfg.............. t$1Q Dec. 28, 28 700 148° 148 148 148 + 614 
23 16 29 171, 36,123,350 50 SRRRIORMEREE. cba sbecinsene sender Dec. 15, 27 161,700 26 273% 25% 26% 0 
174% 9% 11% 83% sae NLD, Ge PEONOMM ks Sonecéacs <cckivee selena 11,100 9 9% 854 9% + 
82 67 753, 62 1,500,000 50 Cumberland Pipe Line........ t$1Q SS ener ee Me, eae 
88 644 70'o 64 5,000,000 100 Eureka Pipe Line.............. $1Q Feb. 1, 29 100 6414 5444 64 64 — 
13 4144 6% 573% 16,000,000 100 Galena Signal Oil.............. 9 wc auee June 30, 25 100 65% 65% 6% 6% 0 
8% 26 90 84 4,000,000 100 do new pid eUdsshaaiGde sikeaxe June 30,26 =~... isn Mi dace recoe. “oceess 
893, 35 85 80 2,000,000 100 PREEUEERC CikcucieGecikes cicats. oe) © Suge Stee. cnet jude © ite eaten 
1143; 5914 10614 895% 73,685,700 25 Humble ole BeOnRing. . oss $30-Q _ 2.20 21,100 96 10614 94% 103 + 634 
29014 17614 316 = =285 20,000,000 100 pose ot eer $10S.A. ec. 15, 28 850 306 316 306 310 + 4 
104 5634 103% «89 (sh) 6,591,458 N.P. VIO] OF CAREER. ccc ccccsces t25cQ Mar. 1, 29 11,300 92 Be 4 90% 95% + 23, 
91% 745% 90% 81% $5,000,000 $50 se RGR AIO, 5.5 6.0.6: 0:00 1$1Q Feb 15, 29 400 83 $3 85 + 24 
55 35 654% 50% (sh) 7,123,544 N.P. peed Petroleum....... 25¢ Mar. 15, 29 7,900 5234 Hay 52 554% + 1% 
323, 193% 25% 22% $6,363,350 12.50 National Transit Co........... t25cQ Mar. 15, 29 3,100 24 2514 235% 2434 + 3% 
75 38% 85 72 5,000,000 100 New Fork Trantit..cccccccscce scmere July 15, 26 120 82 82 82 82 +2 
69 56% 63 59 2,000,000 50 Sasthors i i & 1 re $2S.A. ieee? 3s. s Sian Doe. cas VSR Ne. “RSTO 
8314 581g 7434 64% 60,000,000 25 QIBNO I Oi sso 0s Boh ee 50cQ ar. 15, 29 4,000 6474 6914 64% 69 + 4% 
84 28 4414 31 10,000,000 25 POR BEGE PME. oc scisicvcwsve 75c¢ Dec. 16, 28 1,200 31% 32 31% 31% + %&% 
220 +167 50 45 4,000,000 25) RRR EUS MEINE: 5 so 610 nsinee sce 6% $5S.A. Dec. 20, 28 800 42 43 384% 384% — 3% 
19 12 1844 13 1,000,000 10 Southern Pipe Line........... $1 Mar. 1, 29 2,400 14 184 14° 17 + 4% 
71% 3634 4414 40%% 20,000,000 Ae es a nee 50cQ Dec, 31, 28 2,800 4274 44 4134 43% +1\% 
102 70 70 6716 1,750,000 50 South West Pa. Pipe Lines..... 1 Oct. 1, 28 100 66 67 67 67 — 
957% 70% 103% 65 230,788,513 25 ey MR 65x50 540 5055s t62%cQ Mar. 15, 29 30,500 883, 9134 87 905% — 7% 
2734 «15 21% 18 8,000,000 OS RID RMS chub hckeeckss  <sontals {une 16, 24 2,000 21% 21% 2% 20% —1% 
49 44 451, 39% 25,654,516 10 S. O. Kentucky new. cocce Sma ec. 31, 28 9,600 3934 413% 338 40% + is 
545, 397, 4914 4514 4,649,225 ee SS ee eee $62cQ Mar. 20, 29 300 47 48 47% +1 
134 71 12444 110% 14,000,000 25) 2c SO Rs 9 oop Sate kveses as 62%cQ om 2: 29 450 114 sees it 115 +1 
125 116 124% 116%4 7,000,000 100 pen. a ca as aa ouinieved areas $1.75Q Cleat > ere as aL 
2314 16 18 16% 861,466 25. Peet Pine GA. 6 kas c0acecees 30c ae et | re ee ase ies ea ie 
111 72 =:13034 105% 126,154,000 Po MMU GBM i :5-6-5 s1ss0 his oreo ns ore $1Q Mar. 20, 29 14,100 12014 12914 119% 128 + 6% 
Independent Oils on New York Curb New York Curb Bonds 
1928 1929 Par Transactions Week Ended March 16 Week Ending March 15 
High Low High Low Value Stock ks — Sales First st High | Low Last C st Change 5 
14 239 Ree: ey | $5 Amer. Cons. Oilfields. 4500 59 59 #55 56 — 3 - High Low Lact Change 
916 3K 856 53¢ N.P. Amer. Maracaibo. 9,800 5% 534 5 3¢ 54 — Beacon Oil 6s ’36....... 107% 106 107% —1%,4 
4h, 214 35% 1% $10 ‘Argo Oil.. r 1,700 2% 25% 2% 214 +t \% Cities Serv. 5s ’66....... 9014 893%, 90% + % 
33, 33, 55% 33, 10 Arkansas Nat. Gas 42,100 514 55g SK 5% — % Cities Serv. G. 5448 °42.. 91 90 90 —1 
55 323, 62 50 N.P. British American O11 hee Oe en ee eS Cities Serv. G. P. 6s °43. 9614 94% 95 —% 
23% 33, 43508 25c Carib Syndicate 3,000 3 314 2% 3% + %& Cont. Oil 5% ’37.. 96 96 9% — \% 
907, 54 121% 883, $25 Cities Service 88,000 1207 121% 11914 120% - & F&F mpire O & R Sigs "42.. 90 8944 89% — \% 
103% 94144 98% 883 100 do pfd.. 2.200 9714 97% 97 97% -~ % Gu Oi $e 737.........%; 99 9834 9834 O 
% 68h ~C«OOMOCO8 10 do pref. B_ ‘ 400 9% 9% 9 9 0 Gulf Oil 5s °47...... ... 100'44 100 100 — \% 
97 88lo.. on 100 do pref. BB 900 92 92 92 92 0 Independent Oil 6s °39.. 10734 10434 10634 +134 
ee > ee 10 do Bankers... Geena “aaa Cree te ae ee Richfield Oil 5448 °31.... 9914 99 99% 0 
21,4 l aie oa S 1 Colombia Syndicate 4,000 1'4 13% 1% 114g + Y% 9 Sun Oil 51s °39........ 101 100% 100'4 0 
173, 935 15 Su Colon Oil.. 1,900 97g 105% 934 10 + \% 
Ri, 614 11% 67% 10 Consolidated Royal. 2,800 934 934 8l, 854g — % 
314 .76 134 1% N.P. Crown Central 3,500 1% 134 134 14, + \%4 
15 634 1134 8 Dike Gevetel Onl... cscs 100 11% 1% 11! ll% + 1% 
50s 48 51% 51% $100 do pfd...... Ae eee 
3315 8144 26 20 N.P. Darby Petroleum 1,900 21% 21% 20% 20% — % 
13h, 7% a ; do trust ctfs. a icin 
V% l 5 2 N.P. Derby Oil & Refining 8,400 34 454 314 a + 4s 
21% «714 . ie Blows ess 200 24 247, 24 24 0 
2 1 : . N.P. Gibson Oil.. ee a cava ees re aah 
53 | . N.P. Gilliland ctfs.. pre : a Ses Bakes 
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933, 75 89 80 100 Transcontinental pid. Sc ihipns orapie-bvo. =. cavetg ox mearete: <n te. (> oe ae 96% 95% 96 + % 
7444 18 67 66 10 Venezuela-Mexico - »,. Cee: AcEAe rt Pe ey . 10244 102. 102 0 
9% 434 64 41% 5 Venezuelan Petrol. 3,500 434 5 43¢ 5 + 4 Union Oil of Calif. ‘Ist 5s A 1015g 10154 10154 0 
814, 47, 9% 53% 1 Woodley Petroleum 3400 84 8% 8% 8% 0 Union Oil of Calif 5s C. 9814 98 98% * 
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Doherty Floats Big 


Debenture Issue 


CLEVELAND, March 16.—Cities 
Service Co. this week marketed to 
an underwriting syndicate $50,000,- 
000 5 per cent 40-year gold deben- 
tures with non-detachable common 
stock purchase warrants. The deben- 
tures are being offered the public at 
97%. 


Proceeds are to be used to “re- 
imburse the company for expenditures 
made or to be made, for the retire- 
ment or acquisition of funded debt 
of the company and funded debt or 
preferred stocks of subsidiaries, there- 
by substantially increasing the com- 
pany’s equity in the property of sub- 
sidiaries,” Henry L. Doherty, presi- 
dent, wrote underwriters. 


“ 


The stock purchase warrants per- 
mit the purchase of 10 shares of com- 
mon stock at $122 a share from 
March 1, 1929 through Sept. 1, 1929; 
at $126 through March 1, 1930; at 
$132 through Sept. 1, 1930; at $138 
through March 1, 19381; at $144 
through Sept. 1, 1931, and at $150 
a share through March 1, 1932. If 
the debentures should be redeemed be- 
fore March 1, 1932, the warrants 
will become void on the redemption 
day. 


The company reports consolidated 
gross earnings for 1928 of $170,294,- 
409 and net earnings before deprecia- 
tion, depletion and other reserves of 
$64,781,483. Against this sum are 
charges totaling $26,159,275 for inter- 
est on funded debt of the parent com- 
panies and subsidiaries, and dividends 
on the preferred stock. Outstanding 
with minority interests are $6,287,- 
463 common stock and $467,779,189 
preferred stocks and funded debt ex- 
clusive of $2,030,000 equipment trust 
notes. 


The interest on funded debt and 
dividends on preferred stock of sub- 
sidiary companies amounts to $19,- 
393,395 a year and interest on funded 
debt of the parent company to $6,- 
765,880 a year after giving effect to 
the present financing. 


The underwriting syndicate consists 
of Harris, Forbes & Co., Halsey, 
Stuart & Co., Inc., National City Co.; 
Bonbright & Co., Inc.; E. H. Rollins 
& Sons; A. B. Leach & Co., Inc., Fed- 
eral Securities Corp.; Pearsons-Tafy 
Co., and Henry L. Doherty & Co. 


Cities Service is planning to split 
its $20 common shares into four no 
par shares. 


Chile was by far our largest buyer 
of gas and fuel oils in October, 1928, 
when it bought 782,437 barrels, or 
more than twice as much as the sec- 
ond largest buyer, which was Panama, 
with a purchase of 365,221 barrels. 


March 20, 1929 








THE 
OIL INDUSTRY EXCHANGE 


Professional 


Positions Wanted 


REFINERY SUPERINTENDENT | eighteen 
years operation and construction of skimming, 
lubricating and cracking plants, consider posi- 
tion as assistant with reliable company. Address 
Box 291. 


DESIGNING DRAFTSMAN and estimator de- 
sires position with growing company, 12 years 
refinery experience, age 30, married, now em- 
ployed. Address box 307. 


ARCHITECT AND ENGINEER, 42, northern 
man, good health, 20 years experience federal, 
state and individual buildings, and construction. 
Know surveys, maps, descriptions, deed records, 
ete., A to Z. Consider combination office and 
field position with reliable Oil or Promoting Co. 
Position must show a future. Oklahoma, Texas. 
preferred. Address Architect, care this publi- 
cation, 904 World Bldg., Tulsa, Okla. 


Situations Open 








L. G. Huntley J. R. Wylie, Jr. 
Shirley L. Mason 


HUNTLEY & HUNTLEY 


PETROLEUM GEOLOGISTS 
AND ENGINEERS 


Frick Building PITTSBURGH, PA. 








Business Opportunities 








OIL EQU IPMENT SALESMAN WANTED 
who is familiar with tanks and other oil 
marketing equipment, for territory in Mid- 
lle West. Excellent position for right man. 


Address Box 299. 





WANTED: TRUCK DRIVERS 
To Sell 
FARM GASOLINE PUMPS 
Every Truck Driver should be supplied with 


MARS substantial and economical ‘“‘Farm 
ump” literature. Write us! 


MARS CO., Mfrs., Aurora, III. 








Patents 











DRAFTSMEN WANTED 


Prefer men with oil refinery or similar ex- 
perience. Give full details of personal his- 
tory, experience, salary desired, ete. 

Address P. O. Box 788, Wood River, Illinois. 


PATENTS—TRADE MARKS 
Specialists in Oil Well Devices 


Prompt and proper service. 30 years ex- 
perience. No charge for preliminary advice. 


Write us. 
Chandlee & Chandlee, Patent es 
902 F. St., Washington, D. C. 

















MECHANICAL ENGINEER WANTED 
Permanent position, college graduate, _to 
act as Construction and Maintenance En- 
gineer for a 10,000-barrel refinery. 


Must be expe rienced in refinery construc- 
tion and repair work and must have design- 
ing ability. Young or middle-aged married 
man preferred. 


Give full personal history in first let- 
ter and attach recent snap-shot. 


Address—Mechanical Care of National 
Petroleum News, 904 World Bldg., Tulsa, 
Oklahoma. 





ROYAL E. BURNHAM 
Attorney-At-Law 


Patent and Trade-Mark Practice Exclusively 


Continental Trust Building 
Washington, D 








For Sale 





TWO OF THE BEST LOCATIONS 
between Pittsburgh and New York. 130 
acres, four corners, four hard roads, close 
to towns. 180 by 205 feet, corner proper- 
ty in York City, very desirable. Both 
properties on Lincoln Highway. 


York Airways, 
York, Pa. 














Miscellaneous 








WHAT IT COSTS 


“For Sale,” “Wanted to Buy,” 
Wanted,” ‘“‘Business Opportunities.” 


2 ‘Help 


“Miscellaneous” classifications, set in 
type this size without border—10 cents 
a word. Minimum charge, $3.00 


“Position Wanted’’—5 cents a_ word. 


Minimum charge $1.00. 


e Advertisements set in special type or 
with border—$4.00 per column inch. 


Copy must reach us not later than 
Friday preceding date of issue. 


All advertisements carried on this 
page are payable in advance. 





Turn Your Outgrown 
Equipment Into 
Money 


Some of our 16,000 readers are 
in the market for it right now. 














Advertisers having box numbers 
should be addressed in care of 
National Petroleum News, 1213 


West 3rd Street, Cleveland, Ohio, 


unless otherwise specified. 
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Jim — “Phil, those 3/16” tanks we built 
26 years ago must have been right. 
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ATTENTION of progressive jobbers is called to the out- 
standing qualities of DEEPWATER lubricating oils. 


From EVERY analysis they MERIT your consideration. 
The crude from which they are refined is selected as being 
the FINEST crude from which to refine Highest Grade 
Lubricating Oils. This crude is thoroughly refined by 
latest scientific processes, producing a finished product 
SNAPPY with color, and measuring up to the highest 
standard of specifications—Deepwater oils are also filtered 
to guarantee the acme of purity. 























They MERIT your usage because by their merit you 
protect your brands and develop your trade. 


No matter how exacting your requirements, let us figure 
with you on your spring and summer requirements. Ade- 
quate and complete shipping and transporting facili- 
ties assure prompt service either in tank cars, compart- 
ment cars, or drums. 


DEEPWATER OL REFINERIES 


Refiners for Jobbers Export Facilities 
i HOUSTON. TEXAS 
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WALWORTH 


Sets the Standard 
for Oil Country Valve Equipment 


For all pressures and all conditions encountered in the oil country, 
Walworth’s Iron Body Double Disc gate valves set the standard for 
equipment. The principal jobbers have recognized this by putting 
large stocks of Walworth valves into their warehouses. Here are 
some of the leaders of the Walworth line, available in either non- 
rising stem or outside screw and yoke design— 


700 Ibs. TEST 


Walworth 700 lb. Double Disc 
Steel Iron, Bronze Mounted and 
Bronze Stem, the accepted 
equipment for the difficult spots 
around the well in pump houses 
and along the pipe line right of 
way. Recommended for 400 Ibs. 
pressure cold oil, water or gas. 


1,000 Ibs. TEST 


Walworth 1,000 Ib. Double Disc 
Steel Iron Gate Valve, Bronze 
Mounted and Bronze Stem, a 
never failing valve for heavy 
duty. Recommended for 500 
Ibs. working pressure cold oil, 
water or gas. 


1,600 Ibs. TEST 


Walworth 1,600 Ib. Double Disc 
Steel Iron Gate Valve, Bronze 
Mounted and Bronze Stem, for 
use on the high pressure lines. 
Recommended for cold oil, 
water and gas service at 800 
Ibs. working pressure. 
































SEND FOR YOUR COPY OF THE WALWORTH OIL CATALOG 


Walworth Company, General Sales Offices; 


51 East 42nd St., New York 


Plants at Boston, Mass.; Kewanee, IIl.; Greensburg, Pa., and Attalla, Ala. 


Distributors in Principal Cities of the World 
Walworth Company, Limited, 10 Cathcart St., Montreal, P. Q. 
Walworth International Co., 11 Broadway, New York, Foreign Representative 
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Vapor Phase Retining 








capacity of our licensees (operating 
and in construction) is more than 


10,000,000 


Barrels Per Year 


The Gray Processes Corporation 
961-975 Frelinghuysen Avenue 


Newark, New Jersey 
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Balance’ 


320 Lallous’ 
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Guessing forthe 
Station Management 


One secret of success in retailing gasoline is to know, 
at all times, the amount of business done, and to check 
cash receipts against gasoline purchased and sold. 


a 
OKHEIM “OOD operated 
10 Gallon Visible Pump 


gives the management known factors to work with. 
This makes it easy to detect “leaks” of either gasoline 
or money and to eliminate them. 


Its Centralized Control mechanism compels the dis- 
pensing of exact preset quantities asked for by the pa- 
trons. Its Million Gallon Continuous Recording Meter 
not only registers each unit sale, but it furnishes the 
basis for an accurate computation of gasoline purchased, 
sold, and on hand. Thus, the station owner can check 
the number of gallons sold against cash received, at any 
time. 


It is a pump that attracts newcomers by its im- 
pressive size and grace of outline--and brings them back 
again, because of its speed of service and visible full 
measure. 


Also furnished with electric motor drive [Cut 665}. 
Ask for Bulletins and descriptive literature. 


Tokheim Oil Tank & Pump Co. 


Fort Wayne, Indiana 


SIBLE 
ASOLIN 
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for Husky 


Drivers 


_ It’s too much to expect a truck driver to handle things gently. He 
is too husky. Slam-bang is his style. Even though he wears gloves, it’s 
money saved to fit him out with carrying cans, buckets and funnels 
built to take hard knocks and keep on delivering full measure. 


Butler Super-Dura Cans lengthen out the time between driver’s calls 
for new cans. Long wear is built in at every vital point. Seven thicknesses 
of steel are in the formation of the bottom rim. Spiral corrugations 
stiffen the shell. Extra reinforcement is formed in the union of the shell 
and breast. Tight coated, galvanized steel throughout affords pro- 
tection against corrosive action. 





Bucket No. 1 Bucket No. 2 Screw Top Can 


Designed for qpecty Sting ane Pours like a pitcher. Full view Five-inch top threads into heavy 
pouring without spill. Bilgec while filling. Bilged bottom— collar. Gasket makes absolutely 


Umbrella Top Can 


Snug fitting umbrella top. Collar 
extends below breast to check 


splashing. Bilged and corrugated bottom—domed breast. Lock ight. m 
bottom. “ Domed breast. ICC seam bottom. protected with domed breast. Lock seam rte ta ee te TOC bere! 
barrel type union of bottom and heavy reinforcing band. Ade- tom | protected by heavy rein- type union. Domed breast. Ad- 
sides. Adequate gauge, tight- quate gauge, tight-coated, gal- forcing band. Adequate gauge, equate gauge, tight coated gal- 
coated galvanized steel. vanized steel. tight-coated, galvanized steel. vanized steel. 


eT 


CANS-BUCKETS 
FUNNELS 


BUTLER MFG. COMPANY 
Kansas City, Mo. Minneapolis, Minn. 

















Plain Funnel 


Takes 5 gallons rapidly. Heavy, 
tight-coated, galvanized steel. 
Welded seams except lock seam 
union of cone and collar. Strong 


Double Collar Funnel 


Collar above and below cone. 
Flat shoulder holds funnel up- 
right when filling barrels. Heavy, 
tight-coated galvanized steel. 


Ready Made 


Steel Buildings. 
Welded Storage 


Tanks—above 


and underground. 


Bolted Tanks. 





Truck Tanks 
Pumps—visible, 
power, oil and 
grease. Cans, 
Buckets, Funnels, 


a a i ae peo ane Rolled top edge, welded age rn ge Barrels and 
swirling. except bottom collar unions. conduit. Siecane. 
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Foster High Temperature Tube Still 


The main bank of heating tubes of a Foster tube still is shown 
in the accompanying photograph. The still has the capacity to raise 
3,000 barrels per day of reduced crude oil to an outlet temperature of 
830 deg. F., evaporating 80 per cent of the throughput. 


This assembly of heating elements is arranged with the top 
rows of tubes covered with the corrugated or modified type of extended 
surface. The twelve rows of oil heating tubes next below are covered 
with cast iron gilled rings for high heat absorption for the lower tem- 
perature gases. The two bottom rows are steam superheater elements 
of 2" tubing with gilled rings extended surface. Oil heating tubes are 
also in the furnace roof. They run the width of the still, and receive 
radiant heat from the furnace. 


Large doors at each side of the still provide easy access for 
cleaning and inspection of elements and joints. 


FOSTER WHEELER CORPORATION 
165 Broadway, New York, N. Y. 


Branches in Principal Oil Centers 


Foreign Associates :— 


Foster Wheeler Limited, London, England 


Foster Wheeler Limited, Toronto—Montreal— Vancouver, Canada 


FOSTER WHEELER 
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IGHT years ago LEADER engineers sought and 

found the answer to the oil man’s plea for a tank 
of rugged strength and absolutely leakproof. They 
originated RIVET-WELD Construction and guaran- 
teed it to fill the oil man’s demand. We do not have 
to build any other type of tank. RIVET-WELD has 
proved its worth. 


Rivets for Strength 


The plates of open hearth steel are driven to 
a permanent joint with cone head boiler 
rivets. These rivets are driven into place 
while hot by a hydraulic rivet machine of 60 
to 100 tons pressure. Where strain is greatest 
more rivets are used, giving strength where 
strength is demanded. 


Weld for Tightness 


Using the powerful electric arc weld process, 
LEADER RIVET-WELD tanks are welded 
for tightness. (They are riveted for strength.) 
The arc weld fuses a heavy stream of molten 
metal with the steel, sealing each joint and 
assuring absolute tightness. 


LEADER'S line of RIVET-WELD tanks of 
standard sizes are carried in stock. Regard- 
less of your requirements—horizontal, 
vertical or under ground—we have them and will do 
the installing if you wish. Write for a copy of Bulletin 
102; it will give you detailed information. 


2112 No. Jasper Street, DECATUR, ILLINOIS 


21 E. 40th St., New York, N. Y. 
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SPARCO IS A BETTER 
FUEL FOR ANY MOTOR 
oe \, ie) 1 
FUEL FOR HIGH COM: 
PRESSION MOTORS. 
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We also offer Sparco Gas Oil, zero cold 
test, and Sparco Road Oil made to your 
individual specifications, from tested 
and proved processes. 
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The story of Sparco’s Pep 
and Power in a nutshell 


We refine Smackover heavy crude under enormous pressure and 
intense heat, to obtain the inherent aromatic series of hydro-carbons 
it contains to make Sparco, the natural anti-knock motor fuel that 
has, in addition, all the desirable features of the best high test 
gasoline. 


Sparco is a high test gasoline that is easier for the motor to “‘assimilate’’- 
It vaporizes readily in the combustion chambers and delivers the 
full power and thrust of the piston, immeasurably increasing motor 
performance the year around. 


Sparco gasoline enjoyed sensational success in practically all parts 
of the country last year, under every motoring condition. More 
than 4,000 carloads of sales attest to its superiority as ‘“‘the better 
fuel for any motor, the essential fuel for high compression motors.” 
Ask for specifications by wire, ‘phone or letter, and learn how Sparco 
will place your station among the “best sellers for 1929.’’ Address 


Refining and Sales Department of the 


SHREVEPORT-EL DORADO PIPE LINE 
SHREVEPORT COMPANY, INC. LOUISIANA 











Manufacturers of 


SPECIAL EQUIPMENT 


for 
OIL REFINERIES 
CEMENT PLANTS 
POWER PLANTS 
FABRICATED PLATEWORK 
CHEMICAL PLANTS 
PAPER MILLS | 
GAS PLANTS 
SPECIAL MACHINERY 


Estimates on Request 


SUN SHIPBUILDING & DRY DOCK COQ. 
‘CHESTER, PA., U.S. A. 
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There are a number of definite, fundamen- 


tal reasons responsible for the fact that 
the Globe Hoist is “accepted” by motorists 
and by marketers. 


The Globe Hoist is designed to perform 
certain functions — quicker and better. It 
is more convenient for the motorist; it 
saves his time and gives him a more thor- 
ough greasing job. Of course he likes it! 


The Globe Hoist finds favor among mar- 
keters because it enables them to grease 
cars quicker and better; causes them less 
installation expense and practically no 
maintenance expense. Also (an exclusive 
Globe feature) it is supplemented by a 
merchandising plan that brings more cars 
in for service, insuring greater volume 
and larger profits. 


GLOBE 
205 W. Court Avenue 
jv N 
lal 
f, as A higher type 
© 
GREASING 
SERVICE 








The Globe hi-preg (cup 
leather) principle is an exclu- 
sive feature on Globe Hoists. 
It makes possible this higher 
type greasing service by giv- 
ing clean, smooth, safe oper- 
ation, It adds years of life to 


HON 4 
your Hoists. hyde 
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MACHINERY & SUPPLY 








J 
HOIST 





Here are six outstanding reasons for Globe 

Hoist popularity: 

1. Quicker, more economical installation. 

2. No packing gland—thus practically 
eliminating maintenance expense. 

3. Year around availability—oil vis- 


cosity remains the same winter and 
summer. 

4. Oil below base of piston at all times 
— Hoist operates and rotates more 


freely. 


*. 


5. No surface drainage — top of cylinder 
set above surface. 


6. Absolute safety assured. 


As the first step towards larger greasing 
profits send in the Globe coupon today. 


CO. 


lowa 


Des Voines. 


Globe Machinery & Supply Co. 
205 W. Court Ave., Des Moines, Iowa 


Send me full details of the Globe Hoist 
and your plan to get more greasing jobs 
for our station. 


Name 


Address............. 
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National Petroleum News, 
768 Penton Bldg., Cleveland, O. 


Yes—I’m one that is always promising myself 
“my own personal copy” of NATIONAL PETROLEUM NEWS 
each week. So here goes! Send me the next 52 issues for which | 
enclose $3.50. (Foreign $5.) 
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og ~-—_ the general public are naturally given much pub- 
tia licity and are immediately understood and accepted. 


But equipment such as Vogt Drop Forged Steel Valves 


Changes in modes of living that affect 


and Fittings which have developed steadily in design and nature 


of materials with the increasing pressures and temperatures 


Progress in the manufacture of Vogt Drop Forged Steel Valves 
and Fittings is the underlying cause of many improvements 
and greater possibilities in design of equipment 
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of modern demands is known only to actual users. Z jn 9 Led 
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on which they are used. 


4”"-1350 lb. A. E.S.C. 
Standard Globe or Gate 
Valve with flanges forged 
integral with body. 


Ce 





HENRY VOGT MACHINE Co. 


INCORPORATED 
LOUISVILLE, HY. 


Manufacturers of: Oil Refinery Equipment, Drop Forged Steel Valves and Fittings, Water 
Tube and Horizontal Return Tubular Boilers, |ce Making and Refrigerating Machinery . 


The Vogt F-6 Catalog depicting a 
most complete line of Vogt Drop 
7 Forged Steel Valves and Fittings 
2G — will be sent on request. 


Voot Site. VAives 
TEEL VAL 
OQ AND FITTINGS 








Branch Offices: 
NEW YORK 
CHICAGO 
PHILADELPHIA 
CLEVELAND 
DALLAS 





— 
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Shedding/ 


The G-R 


Bentube Section 


N atmospheric cooler that cracks off scale formed on 
the outside of the tubes by the pronounced bowing 





ode 











PATENT NOTICE—The G-R Bentube of the tubes on change in temperature. 
Section 15 fully protected by U.S Patent 


1,617,083 This scale-shedding action keeps the scale from building 








up to a thickness that will reduce the heat transfer rates 
below those for which the cooler is designed, and is effec- 
tive even with poor quality cooling water. 


Write for full information 


The Griscom-Russell Company, 285 Madison Ave., New York 
Branches in principal oil centers 


_é— Griscom- 
a fRussell 


nnueeeemennnt Heat Transfer Apparatus 


CONDENSERS 
Sub-cooling —Partial— Reflux 
Shell-ond-Tube, Atmospheric, and Condensce Box Types 


COOLERS 
Liquid—Gas--Jacket Water 
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TRIPLEXD DISTRIBUTORS | 


LL sizes and lengths of Triplexd Hose 
are carried in stock in these cities: 


Atlanta 


The Dixie Culvert & Metal Company 


P. O. Box 1343 
Boston 


Oilmen’s Service & Supply Company 


142 Berkeley Street 
Brooklyn 
Metal Hose & Tubing Company 
236 Tillary Street 
Chicago 
:Amco Sales Corporation 
1213 West Washington Boulevard 
Cincinnati 


The Doermann-Roehrer Company 
450 East Pearl Street 


Cleveland 
Amco Sales Corporation 
4336 Broadway 
Denver 
Eaton Metal Products Company 
4800 York Street 
|, Detroit 
Amco Sales Corporation 
5459 Grand River Avenue 
El Paso 
Metal Hose & Tubing Company 
P. O. Box 599 
Wichita Falls 
Metal Hose & Tubing Company 
P. O. Box 1327 


TRIPLEXD INSURED 
GASOLINE PUMP 
HOSE will be adjusted 
on the basis of rooodays 
for ANY failure of serv- 
ice, short of fire or theft 





Houston 

Peden Iron & Steel Company 

700 North San Jacinto Street 
Jacksonville 

The Dixie Culvert & Metal Company 


Kansas City 
Butler Manufacturing Company 
13th Street and Eastern Avenue 
Los Angeles 
Metal Hose & Tubing Company 
1021 Santa Fe Avenue 
Louisville 
Ben F. Offutt & Company 
664 South Second Street 
Memphis 
Alton & Burge 
245 Monroe Avenue 
Minneapolis 
Butler Manufacturing Company 
900 Sixth Avenue, S. E 
New Orleans 
The Coe Belting & Supply Company 
211 South Peters Street 
Omaha 


A. N. Eaton, Metal Products 
13th and Willis Streets 


yIOSE & Tug 


teCORPORATED 
236 TILARY STREET 
BROOKLYN.NY. 


DN, 
be 


Pittsburgh 
Rutledge Equipment Company 


341 Second Avenue 


Richmond 
Richmond Engineering Company 


P. O. Box 514 


Saint Louis 
Metal Hose & Tubing Company 
1621 Pine Street 
Salt Lake City 
Lang Equipment Company 
267 West First South Street 
San Antonio 
Peden Iron & Steel Company 
1401 South Flores Street 
San Francisco 
Metal Hose & Tubing Company 
469 Brvant Street 
Toronto, Canada 


Dunlop Tire & Rubber Goods 
Co., Limited 
870 Queen Street, East 


London, England 


J. Bazley-White 


3 Love Lane 


Fastcheap, F. C. 3 


Triplexd Tank Wagon 
and Tank Car Hose 
and all other sizes of 
Triplexd will always be 
repaired free of charge 
at our factory Pa ere 
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OU want to be sure to get 

the correct measure when 

you buy gasoline! Righto! 
And yet even a gallon short would 
mean only 10 to 15 miles less 
driving... . where incorrect air 
pressure leads to broken walls of 
casing and perhaps thousands of 
miles short. 








AMERICAN 
AUTOMATIC AIR 
EQUIPMENT 


' ORRECTLY measured 
“ air means the SAME. 
PRESSURE “‘all around.’’ 
You simply can’t get it 
with an inaccurate hand gauge . . you never are sure 
of the poundage in any onetire . . much less of uniform 
pressure in all. But you CAN get it with American 
Automatic Equipment... and with this uniform 
pressure in all four tires, you get thousands of extra 
tire miles. . . and riding COMFORT on balloons 


can’t be attained otherwise. 





Therefore, motorists are looking for the station which 
offers correctly measured air. There they go for air. . and 
that’s where they BUY oil and gas. Profit by the million 
dollars’ worth of propaganda of the tire manufacturers, tire 
dealers and automobile makers. Install an American Reel- 
O-Stat (illustrated) . . with it, the measurement is mechan- 
ical and pressure just has to be right. 


The AMERICAN OIL PUMP & TANK C0. 


1713 DALTON STREET CINCINNATI, OHIO 
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